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Many office equipment dealers realize that Webster Carbon Paper 
and Ribbon Business is real “‘bread and butter’’ business. No other 
items stocked by dealers have the turnover and profit margins of 
carbons and ribbons. They take little room and relatively little in- 
vestment. Properly serviced carbon and ribbon customers are re- 
peat customers and this means store traffic and its resulting added 
sales. Little wonder that Webster carbon paper and ribbon busi- 
ness is called ‘“‘Bread and Butter’ business by so many dealers. 
1500 OFFICE EQUIPMENT DEALERS ARE SOLD ON WEBSTER 
CARBON PAPERS. THE WEBSTER LINE ASSURES THEM OF 
Quality products manufactured under the most exacting conditions. 
Reputation of the company’s products and their good relationship 
with dealers. 

Nationally advertised brands on a sustained year-round program. 
Exclusive selling features . . . exclusive sales territories. 

Sales Aids from Webster field representatives. 


A complete line of carbon papers to fill every typing need. 


Sell the Profit Line 
Sell Webster’s 


F. S. WEBSTER COMPANY, 13 Amherst St., Cambridge 42, Mass. 
Webster warehouses in: 
New York « Chicago « Philadelphia « Pittsburgh « San Francisco *» Cambridge 
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Many requirements of modern business offices advertised in our pages are 
Should you be interested in any article of office equipment 
not listed, you are invited to contact the Service Bureau. 
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want ads 





Deadline 10th of month preceding issue date. The rate for classified 
advertisements is eighteen cents a word, minimum charge $3.60, 
payable with order. Add six words if box address is used. 





SALESMEN AVAILABLE 





EXCELLENT OPPORTUNITY for qualified serviceman of good character. Must know 





























ee ay etropolitan New York area, with following all makes of typewriters and adding machines and specialize in Remington Rand 
from Ff ylvania to Middle West, desires repre This is a one man shop in country territory Central Illinois, where we have 
, mporter. Add ff Appliance built up an excellent reputation. We will turn over the entire service department 
New to the right man. Write full details of your experience and references to Office Ap 
pliances, Box V-186, Chicago ¢ 
with r >| ilé er Va able for 
€ y ge i anaq agent. Ha EXPERIENCED REPAIRMAN on Underwood Electric Typewriters and Sundstrand 
‘ { Ex ence ude h direct selling Adding Machines, capable of working in and out of shop, prefer man with ten 
A student f modern marketina method rrespondence or more years of experience in this business. Gond salary, permanent position for 
Add ff Box G-101. Ct ’ a good man. Underwood Agt. located in North Carolina. Write Office Appliances, 
Box V-187, Chicago 6. 
EIGHT YEARS EXPERIENCE in stationery and office furniture EXPERIENCED TYPEWRITER AND ADDING MACHINES Mechanic. Will also 
agement, desires to travel for manufacturer Middie West train for sales. Ideal working conditions. Excellent opportunity for man who 
hed t y Ff ct sold to retail dealer. Top ref wants to get ahead. Reply: General Office Machines, 208 Fox St., Aurora, Illinois 
Apt x ago ¢ 
WANTED Experienced Typewriter and Adding Machine Mechanic, Permanent posi 
with 1 Jesire . ent ma tion. Business Supply Company, 648 Main Street, Dubuque, lowa 
# < th ‘ } / ¢ 
fic Ar rs 108. Chicaao ¢ ° SALES REPRESENTATIVES AVAILABLE 








MANUFACTURER’S REPRESENTATIVE with successful background and good fol 
lowing in the office furniture industry, traveling the 11 Western states, is seeking 
a desk and chair line with merit. Has showroom and warehouse in Los Angeles 







































































NG f HAN Nine Y istrand Top references. Address Office Appliances, Box G-104, Chicago 6 
f , t ‘ F jdre ffice pplia 
SALES REPRESENTATIVE traveling Michigan and Ohio has capacity for a major 
line. Interested in anything of merit sold by established retailers whether it be 
Statione furn e s | Has excellent sales record with two leading manu 
EXECUTIVES WANTED ationery urniture or supply as excellent sales 0 g 
facturers. Address Office Appliances, Box G-105, Chicago 6 
VE PARTNER jf t pportunity for aggressive, exper SALES ORGANIZATION working Michigar Indiana and Kentucky has capacity 
ase interest. Fifteen years d, well-established machine for a line of office furniture offering a good sales potential. Well known throughout 
t ry th California smog-free city of 60,00 the area and adjoining states. Consistent producer. Address Office Appliances, Box 
itely $8 ffice Appliances, Box V-181, Chicago 6 G-106, Chicago 6. 
LINES WANTED for Florida Thoroughly experienced in Office Supplies and 
f Off Ppry 3—Furniture Miact t City Equipment. Prefer wares established and suitable for wholesalers and jobbers 
round $160N Viust have proven retail experience, ability Will increase business. Reply Office Appliances, Box G-107, Chicago 6 
, end recent 1 { mplete details \fFice Appliance 
40 YEARS’ EXPERIENCE managing one of the leading business machines com 
panies, but now am interested in locating a wholesale dealership in some interest 
in the Southwest, non-competitive to these machines. Have had experience in 
SALESMEN WANTED . y 
selling, personnel work, securing salesmen and guiding them, also watching the 
stock. Have good knowledge of accounting methods. My health is unusually good 
yr to be trained for additional store r agers in our Write Office Appliances, Box G-109, Chicago ¢ 
At present we operate four stores. See Dun & Bradstreet 
se write fully stating your qualifications. Your letter will be LINES WANTED for southern territory by young man just released from military 
nd will receive the per al attention of R. H tockwe service. Has spent much time in IBM division of government office in Washington 
Bernard ‘ Has good entree to dealers in southern states. Interested in one major line for 
full time, or two or three on straight nmission basis. Address Office Appliances, 
Box G-110, Chicago 6 
Office ; expe ed preferre by g 
Michiga ty of 1 0. Royal, Clary and Burroughs frar THOROUGHLY EXPERIENCED in Office Supplies and Equipment. Prefer lines 
who t noney t t with object of becoming member of the established and suitable for wholesale and jobbing, and stationers, state of Florida 
ty. Writ ffice Appliance Box V-183, Chicago ¢ Will increase business. Reply Office Appliances, Box G-111, Chicago 6 
ALESMAN w y well established store attractive EXPORT SALES REPRESENTATIVES AVAILABLE 
y. An excellent opportunity for someone with ‘quate ex 
rd wt ‘ terested in locating in the West end " MANUFACTURERS of Office Supplies and Equipment interested in Foreign Sales 
. fice A . Box V-184, Chicago ¢ are offered representation by exporter dealing only in office equipment. Midas 
Export Co., 2836 N. Mildred, Chicago 14 
AN experienced é } ffice achine preferably Y 
best dealershis Royal typewriters, Olivetti products, Nationa SALES REPRESENTATIVES WANTED 
hachine« and +h i territory. Schnait an Fice Equir 
. ’ ygan, W PROGRESSIVE MANUFACTURER of Leather Desk Pads, Desk Sets and Accessories 
atering to Office Furniture Dealers, Stationers and Department Stores. Will con- 
1 ” ‘ ed distribut ‘ ‘ sider men calling on this trade with one or two other lines, on a commission 
Vve x < v Kec Gg ir JLOor 2 per f r d 
hid W pnatite pa 4 basis. Interested only in high calibre men, willing to work. Territories open in 
V . any ary and “ 
= - : an "p et , se lites, aah South, Midwest and Far West. Write Office Appliances, Box V-188, 100 East 42d 
i 185, Chicago 6 j ; St., New York 17, N. Y 
\ ’ l Chicago ¢ 
NATIVE f , SALES TERRITORIES AVAILABLE — Dallas manufacturer of steel shelving, parts 
RE E A ; astern and theasterr te 
dae of tina machine / alie al bins, and shop equipment now has available two sales territories. Each territory is 
a , vr ri open to a man handling allied lines in either office equipment, automotive or in 
rit t time tra Nrit q 
ae ; v dustrial field. The Northwest territory includes states of Washington, Idaho and 
’ 1 Ww. | ——s Oregon. The Southern territory includes parts of Arkansas, Tennessee and Missis- 
a sippi, also Birmingham and Kansas City area, with Memphis as center. Address 
reply to ron tur Compan Pp 2 . 
OFFICE MACHINE MECHANICS WANTED eply to Frontier Manufacturing Company 0. Box 13266, Dallas, Texas 
, ‘4 ——_ SALES REPRESENTATIVES WANTED, Continued 
H ( ypewr i Adding Ma es with ability 
W. Whit 40612 £ an Antor t. El Pa = —-_—— ——— ————-— 














WANT ADS, Continued on page 8 
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WANT ADS, Continued from page 7 R SALI fice . d Gift Shop ir tf v\ tablished 








SALES REPRESENTATIVES WANTED, Continued LISTS 








AN ESTABLISHED AND RELIABLE Manufacturer of f : e of 












































foam rubber office chair cushion . 

ufacturer does not object to other + fi t f t A 3,91 ypewr 1 adding machine W j 

Write Office Appliances, Box V-189, CI r reta vi Pr nanufacturer bank thers. W 

harne » 4 PEE 

SALESMEN WANTED TO CARRY Nat Brief west, Pacif 

Coast and Rocky Mountain are Ex ent é t € xperie 

and lines now carried. Write E. R. M F t t t 9 PEE NEW AT + os ta 

WANTED—Factory representatives for off t é vide supply a , age stor he , nia 

business Several good territorie ’ A) Sire ‘ is /-19 . ; ‘ pf f ve primary Ft, rket NEW 

Chicago 6, IIlinois. ‘iialnade o> Te Oe 4 , 

SALES TERRITORIES AVAILABLE T fact f é f j rt FOR SALE AND WANTED TO BUY, USED EQUIPMENT 

bins and shop equipment now ha t ‘ Each territory 

is open to a man handling allied ve é ff € t t tive or A 7 AR P : ‘ 

industrial field. The Northwest territory tate f Washinat Jat and ey = en Hes ps ? i ee ies ; ee 

Oregon. The Southern territory includes part f Ark T f iN pr is a : y £6. gees : 

also Birmingham and Kansas City area, witt t ente Address reply a thle nage _ wee OP 

to Frontier Manufacturing Co., P.O. Box 1 T . ; siete: Vii 

SMALL MANUFACTURER, 15 year jrowtl t f er year. has d f TT-FISHER AN NOSTRAND machine { 

tributors’ territory open in many are t F et write fice Vl hant V ator Electromat Ty 

Appliances, Box V-197, Chicago 6 t rented. re P _ 

DEALERS WANTED 

INCREASE YOUR SALES with a revolut « 1 rubber stams terature WANTE BURROUGH R N.C.R. Bookkeeg 3 Ma : tor 

details free. I. Allen, 216 W. Jacksor tometer \d Viachine etc any style. Quote plet é pt and 
t price AMERICAN BUSINESS MACHINE 3 Br jway, New York 

PARTNERS WANTED Y 

RETAIi BUSINESS FOR SALE. Part interest to working rt Haw jest ” FOR THE A NG: Top quality adder heck 

office machine company. Also se furnitur pplie $ gross per writer ot t Right prices and ‘Ser 

year. Present partner too busy with other terests to be tive. Represent er r sale iy er tisfact FF " 

twelve national accounts. Write P. 0. Box 2814, H T.H New York 7. I we 








WANTED TO BUY RETAIL BUSINESS WANTED TO BUY te model Elliott-Fisher we hine 





DESIRE TO PURCHASE Supply, Furniture 1 Machine & Must have g 







































































growth potential. Give complete deta > fr hise Pref West or } 
west. Can pay Fifteen to Twenty Th and yment. Write Office Appliance : 
Box V-192, Chicago 6 eee ee oe a, a Sonar kes, B hs, Ser 
t ‘ as 3 1 rer c risner 7erw }, Branat viacnines 
WANTED TO BUY MANUFACTURING BUSINESS 140 West 4 t., New York 36, N. Y ‘ 
MANUFACTURING BUSINESS WANTE ntereste buying facturing bu Sa : ee : 
ness now producing some item or iter t sh stationery trade. Sma r el dil . RAN d BURROUGHS Bookkeepe Ren t Nat 
medium operation preferred. Addre ftice c é Box V-191. Chicago ¢ act ‘ Jicate deta nodel, serial 3ibian & ‘ Machine 128 Lafayette 
MANUFACTURING BUSINESS WANTE terested ying : prod g 
product sold thru stationers. Write Lat Tape 450 At t Ave., Rochester ELLIOTT-FISHER hine alculating mact iding mact ff 
9, N. Y. f W. J. Crow W 5 
Ww VV 
RETAIL BUSINESS FOR SALE 
WAN pt Graphotype t k 
FOR SALE — Supplies and equipme Office Equir s 4 
Eighteen years old. Money making potent KCE t the mfa ty Wast 
ventory & fixtures about $42,000 t t $27 W buy ther 
interests. Write Office Appliances, Box V-1 Z 
' 40tt e 16. N . 
BUSINESS MACHINES SALE & f 
Franchise on three leading brand n enie y t 7 tly 
business district of a Southern Tenne y. Th pr ty with popula . ALE Vew taphone time be ; y 3 
tion 251,000 is noted for its vast T t t terests. Rea Ame Iffice pment C Ir 801 F t tt 4, Washingt 
able. Reason for selling, ili health. Addre ff Ar x V-194 b 
6 
WE PAY CASH wap Office Machine V Ww ve y t 
* North ( 
BUSINESS MACHINES SALES AN ERVICE N n é tly 
within 25 miles of Philadelphia, Pennsy r ty with a por " 
tion of over 125,000. This busine x f $ per year NDER E TEF d but in new t W B 1621 
$400.00 per month rental t f P hift X tandard Register P 
several sub-dealers. For quick sale trif $ Ww W y 
after 40 years in business. Write Off : f Box V t 10 ¢ F h, N 
UNDERWOOD AGENCY: Complete BINET , , 
Wonderful opportunity for qualified + $ W t. Addr fice ' Wr f photograph, pr 
Appliances, Box V-196, Chicago Dart 1230 Mark . etteannan 2 
BUSINESS MACHINES DISTRI T Wy 
Exclusive lines and five major fr r v y t $ Tr en AUIVIE At VISE q ne 
equipment, furniture and fixt t t f tomot ted. Writ y eeds and what 
equipment totals $10,000. GRO g wy M 
$12,000 salary and earned net before ‘ $ N fe 
fireproof building in 80% locat t f ' Ey eer : . 
conditioned. Can be leased for term of rch for $é with $ neceet apn Meetnrsei wie ~— Wane ¢ 
down payment and 412% interest. REA . 2 N wner retirina after alway t 
thirty-five years of successful t ‘ , 20 Pr retreat ! _f sane et ir tat } Nath 548 
St., Casper, Wyoming, Phone 3-8534 ven . * 
FOR IMMEDIATE SALE Lansing FF ply pany teady r . P — 


and fine reputation. Contact eth Bidwe N i Avenue i j i sty l jit very 
Michigan bene 
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O42 Press-“Time Calletin 





SMITH-CORONA INC. 


has contracted to ac- 





JAMES WILHELMI of The Stationers, 





juire Kleinschmidt Laboratories, 
Inc., Deerfield, Ill., maker of print- 
ing communications equipment, it was 
announced jointly June 6 by Elwyn L. 
Smith, president of Smith-Corona, and 
Emerson E. Mead, executive vice-presi- 
dent of Kleinschmidt. Terms of the ac- 
quisition provide for exchange of 
70,000 shares of common stock of 
Smith-Corona for all outstanding 
stock of Kleinschmidt. The acquisi- 
tion of Kleinschmidt Laboratories is 
designed to provide Smith-Corona an 
entry into the communications and 
electronics industries. Directors M. 
Riklis and William J. Friedman, claim- 
ing to control more than one third of 
Smith-Corona stock, advocated pur- 
chase of Kleinschmidt for $2,300,000 
in cash instead of through the stock 
exchange. 


Inc., 
Tacoma, Wash., is the new governor of 
District 11 NSOEA, elected at the re- 
cent convention in Vancouver, B.C. 
Serving with him are James W. Kalbus, 
Kalbus Office Supply, Nampa, Ida., 
first lieutenant governor, and Robert 

. Gibb, Associated Stationers, Inc., 
Seattle, Wash., second lieutenant 
governor. Richard P. Vaughan, mfrs. 
rep., Seattle, heads the Oregon Trail 
Travelers Club. Tacoma is probable 
1957 convention site. 


WALTER E. HUBBS of Thomas & Grayston Co., 





Minneapolis, was the choice for new 
governor at the St. Paul convention 
of District 7 NSOEA. Robert Brown of 
Koch Bros., Des Moines, was named 
lieutenant governor; Bill Anderson, 
Des Moines Stationery Co., Des Moines, 
secretary, and Howard Schaub, Schaub 
\ffice Supply Co., Minneapolis, treas- 
urer. Lucky winner of the trip to Las 
Vegas, a tremendous promotion stunt, 
is Joel Hanes of Yelland & Hanes, Mason 
sity, lowa. The convention will prob- 
ably go to Des Moines next year. 
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Late and Important News for Our Readers 











0. CLIFFORD HALVERSON 
Vice-president, 
Distributors 
Division NSOEA 


The recent 7th District region- 
al convention of NSOEA was sad- 
dened by the sudden death of 0. 
Clifford Halverson, general man- 
ager of Midwest-Beach Co., Sioux 
Falls, S. Dak. Mr. Halverson died 
of a heart attack while in St. Paul 
on Sunday, June 3, the day before 
the convention opening. 

A former governor of the dis- 
trict, the personable Mr. Halver- 
son was vice-president of the Dis- 
tributors Division of NSOEA and 
possessed those qualities which 
indicated he was destined to be- 
come president of the association. 

The decedent was 47 years of 
age. Funeral rites were held in 
his home city. Among those present 
were Ivan Allen, Jr., president of 
NSOEA, and Paul E. Burbank, execu- 
tive vice-president. 








HOMER S. JACQUIN, president of Jacquin & 


Company, Peoria, I1ll., died suddenly 
following a heart attack on June 10. A 
veteran stationer he was one of the 
leaders in the former Illinois Book- 
sellers & Stationers Ass'n. Funeral 
services were held June 12. 


JOHN F. MANGELS, JR., has been appointed 





to the newly-created position of sales 
manager-wholesale division in Ditto, 
Inc. The new post will co-ordinate the 
company's expanding wholesale busi- 
ness and broad plans for expanding 
dealer outlets, according to L. A. 
Watkins, vice-president of sales. 


C. BRUCE, JR. is the new advertising 
and sales promotion manager of The 
Globe-Wernicke Co., it is announced 
by R. Herman Hammer, president. 














State of the Tudustry 


1954. 


@ Reveal 1954 Typewriter Statistics. During 
manufacturers in the typewriter industry shipped 
products valued at $173 llion, an increase of 
13% over 1947, according to preliminary figures of 
the 1954 Census of Manufactures conducted by the 
Bureau of Census, Department of Commerce. 

Although the value added by manufacture in the 
industry amounted to $131 million in 1954, an in- 
crease of 8% over 1947, average employment in 
the industry dropped 31% since 1947 (when the last 
Census of Manufactures was taken) to a total of 
18.4 thousand employees in 1954. 

The number of typewriter manufacturing estab- 
lishments dropped from 28 to 18 in the period from 
1947 to 1954. 

Value of specialized typewriters and typewriter 
principle machines (including continuous forms han 
dling machines, billing machines without accounting 
registers, office composing machines and stencil- 
cutting typewriters rose from $2,993,000 in 1947 to 
$5,917,000 in 1954. 

In numbers of machines shipped in 
breakdown reveals: 

Electric—117,979 
Non-electric (standard)—478,53] 
Portable—514,515 

In other words, there are more portable type- 
writers apparently sold today than standard non- 
electric machines. 


“” 


@ Wood Sales Up. Sales of wood office furniture 
in the first three months of 1956 increased by 33.61 ‘ 
over the same period of 1955, according to the Wood 
Office Furniture Institute 

Ralphael Blessinger, president of the wood office 
furniture industry association, said the figures were 
supplied by 19 manufacturers of desks and chairs 

Desk sales, in terms of goods shipped, increased 
by 35,75%. Chair shipments were boosted by 29.86 ' 
for the same period. Wood office furniture sales in 
1955 represented an increase of 30.22% over 1954 
figures. 

“This steadily mounting trend use of wood) 
Mr. Blessinger declared, ‘‘can be attributed in large 
measure to new Office furniture designs produced 
by wood designers and manufacturers which lend 
a new dimension of office beauty and function 





@ In the Future. NOMDA's “Keeping You Posted” 


comments: ''A keyless typewriter has been predicted 
+} 





for the future by Henry Dreyfuss, industrial engi 
neer. He claims that in o-distant future 
it will be possible to ‘talk’ a letter into a typewriter 
or dictating machine and get a neatly typed letter 
at the other end. Wonder how they will work out 
the case of the man who wishes to change a word 
already spoken.” 
More crystal gazing \fter ] 
members from Drexel Institute in Philadelphia, th 
National Office Management Association forecasts 
for 1960 
1. Office machine operators will double. There 


~ nnrt_t 
e AANA EL ‘ 
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will be four machine operators for every telephone 
operator instead of one machine operator for 
every two telephone operators 

2. There will be a return of more males to the 
office clerical force as the result of increasing use 
of machines 

3. There will be no unemployment as the result 
of increasing use of office machines 

4. That larger businesses particularly will have 
to take over at least part of the preparatory train- 


ing of office workers in view of the deficiences in 
the schools 


NOMDA alarmed over the fact that 
4 growing training deficiency among 18-24-year- 
olds for office jobs. 

Such training, it is asserted, is necessary for 
the specialized office machines. 


neroqatior 
VOIUALIOT! 








; Gifts for Busine: b 
; page OFFICE APPLI 





experience stories of dealers wh 
tc tke such a promotion. How the 
Co. sells gifts out of regular stock 

ld have developed gift wrappin« 
to Christmas selling is part of this 
Manufacturers’ aids are listed. A 


OA Business Gifts Merchandisir 


hibit of tt ional Office Machin e rs Association 
The co program « exhik provide 
vanteda w10Nn 

Page 34. “C er That Ma ys r Cc er 
*thandising counseling articles by Eugene Barns 


Page 36. Clarke & Courts of Dallas, Tex., wanted more ro 

to expand the store and also provide parking. A site 

r was chosen after long deliberation. Her 

article telling why the decision was mad 

ind how the venture is working « 

Page 96. The Stationers of Canada recently met in Montreal 
for convention and exhibit : 


staff coverage in text and pict 


ror 


Page 106. A staff report on the National Office Management 
lal 7 


ry] ( re 
4 ONve 


Page 114. More NSOEA regional ports. Complete cover- 
age with pictures by staff members who attended districts 
5, 6, 10, 12 and 14 
Next Month — 
Her k ahead at an A ec eading 
y Furniture Presentati Y No Huck 
er fk Pp 1ys to Adverti ‘ Gett 71 the Student 
te in Sh Cer Wise 
. . to Protect © . Bi 





OFFICE APPLIANCES *© JULY 1956 


nce again, OFFICE APPLIANCES offers help 
to the stationery and office equipment industry in 


linking regular stock to holiday sales 


opportunity. It’s not an experiment. It’s a success 
story ready for repetition in 1956 based on 

the cash register experience of the several hundred 
—_—_— stationers who last year used the Business 

Gifts for Business People kit offered by OFFICE 


— = APPLIANCES. Enlarged, alive with promotion ideas 


Business Gifts for Business People 


- 


- a > 
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— "1 
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BETTER-PRICED . . . highly-decorative instruments such as 
barometers and thermometers are a profitable feature 
for many stationers. They are usually stock items, suitable 
for business gifts. 


revamped on the suggestions of firms who used the 
the 1955 merchandising helps, the new OA Kit 
promises to again do a job of channeling stock items 
into the hands of Christmas buyers. 

Christmas in July? Too early? 

No, now is the time to work a plan and then set 
about making that plan work in extra dividends of 
holiday business. 

In the pages following, OFFICE APPLIANCES 
provides 1955 experience stories, hints on Christmas 
display and merchandising ideas and offers a preview 
of the 1956 kit 


Ideas Gained 


For months, we have been interviewing stationers 
to gain their ideas on how Business Gifts for Busi- 
ness People promotion can be more profitable this 
year. 

Here are some of the things we discovered about 
the use of the 1955 OA Kit and how stationers in 
general went about increasing their Christmas busi 
ness: 

“We felt that the OA kit was very useful,” com 
ments Don J. Taflinger of Findlay Printing & Sup 


12 





ply Company, Findlay, Ohio. “We used this as a 
training guide and help in setting up promotions.’ 

The Findlay firm started early on its plan to cap- 
ture the business gift business but no concerted effort 
was made in the store for this type of selling until 
late in October. The promotion began in August 
when Findlay salesmen started carrying suggested 


gift items to show their accounts 
Geared To Program 


In late July, this Ohio firm already had geared 
itself to a program in which direct mail advertising 
was an integral part. Such direct mail was used on 
books, business gifts and Christmas cards 

Explaining the promotion, Mr. Taflinger says: 

“From Thanksgiving to Christmas, our windows 
contained a beautiful snow background and an ani- 
mated Santa Claus was alternated between the two 
windows . During December we had a personal 
appearance of Mr. & Mrs. Machetanz, authors of 
books on Alaska, and they brought along a pair of 


--- Stationers Tell 


their Eskimo sled dogs. This created much traffic 
and comment and sold books. 

Findlay reports an unusually heavy demand for 
$1.00 items and stock memo pads, paper weights 
and miscellaneous gift items for both men and 
women. 

Gift wrapping? 

Please Customers 


Yes, it is a customer pleaser at Findlay’s where 
approximately 3,500 packages are gift wrapped each 
year about 25% of this being done in December. 

Asked in what ways ‘‘did you find the OA Business 
Gifts for Business People Merchandising Kit useful,” 
Charles Newton of Newton's, Ontario, Calif., re- 
plied, “In every way.” 

This California firm reports that the best selling 
items were “‘list finders, desk and smoking acces- 
sories, globes and, believe it or not, office furniture.” 

A planned advertising campaign, discussed with 
the local newspaper first, was found effective by 
Newton's. 

Citizen Office Equipment Company, Frostburg, 
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m iparkling gift box. 
Seripto Pen ond Pencil Set 











Deine 


How They Did It 


A COLORFUL MAILING . . . is sent out by 
Chas. G. Stott Co., Washington, D.C., in 
promotion of business gifts for business 
people. Descriptions, prices and order num- 
bers make buying easy. 


Md., was another firm usifg newspaper advertising 
effectively to sell business gifts. Desk sets and type- 
writers were the leading items. 

Employing a “This Year Give Business Gifts” 
heading, the ads pushed chairs, typewriters, diction- 
aries and brief cases for businessmen, students and 
homemakers. Windows were changed each week and 
tied in effectively with the newspaper advertising. 


Kit Helps Ohio Firm 


Another OA kit user was the firm of Lorain 
County Stationers, Lorain, Ohio, the help from 
OFFICE APPLIANCES being employed in moving 
such best selling gifts as pens, leather goods, pocket 
memos and portable typewriters. 

Lorain County Stationers started its campaign on 
September 1, with a series of sales meetings with out- 
side personnel and those working inside the store. 
Personal contact was employed by the outside salesmen, 


KISTLER'S . . . of Denver created ‘‘A Wonder- 
land of Christmas Gifts’’ in this attractive 
window display. Popular gift items for busi- 
ness men were grouped around a simulated 
Christmas tree. 

















» MOST WANTED becau 
In Use... every 


; “or 
aise 





for STUDEI 


THE SMART NEW PORTABLE 
TYPEWRITERS FROM SMITH- 
CORONA. PRICED FROM 569.50 


AVAILABLE IN FIVE MODELS “~ 
WITH PAGE-GAGE, HANDSOME 
CASES AND ON EASY PAY: ‘ee 
MENTS AFTER A SMALL DOWN 3 


PAYMENT. 


Now on Display 


Other Top Gift 


American I 
Colle 

(a) Blve buckram bindir 
(b) Same, without thumb 
{c) Red Fabrikeoid binding 


Everday Ed 





Brief Cases Make An Idec 














po 


LIGHTEN The Paper Wort 


= 





for your HOMEMAKING 


HOUSEHOLD FILES, for C! 





DESK BLOTTER SETS 





ather priced 
. 
st Lie 


TELEPHONE INDEX eathe 





seller 


Skyriter 











College 
¢ : (a) Blue buckram bindin . 
ypine gq Stand é tb) r pond wisioowt thumb Thue “ee 
or Household ~~ {c) Red Fabrikeid binding in gift box 7.50 
Servants Everday Edition $1.00 
a 898 Citizen Office Equipment 
> 18 BROADWAY FROSTBURG 





Lay-Away 





* For BUSINESSMEN 
*For STUDENTS 
* For HOMEMAKERS 





Mom, dad, sis and brother wii! 
all rave at the new Skyriter 
by Smith-Corena. The biggest 
in the five star line, the 
hes a standard key- 
board and is just nine pounds 


complete with carrying case 


Priced at 69” plus tax 


Wed.-Sat. Evenings Til ¢ 


& New swivel chair for Dad will 
long be remembered in the easier 
days ahead. All steel construction 
buil: by Marter with soft foam rub- 
be: and a world of new 63” 


colors at 
29” 


ae" 
vp 
For The Desk... 


Telephone indexes 13% 


at just 
$4 .° 
2 up 


just 

See our woed swivel 
chairs new at 
Posture chairs in 
stee) from 


Maso Desk 


Reminders from 





American Dictionary 








Your Gift For Ww 
Christmas » 


Equipment 


FROSTBURG 


Citizen Office 
18 BROADWAY Open Wed.-Sat, Evenings Ti! 9 





“Gift. Priced From $1.2 
They Last For Years. 





Citizen Office Equipment. 


18 BROADWAY wed.Sat, Evenings TH 9 








NEWSPAPER . . . 
Citizen Office Equi 
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advertising is profitably used by 


ipment, Frostburg, Md. 
motion of business gifts 


come from the 1955 OA 


in pro- 
. The advertising headings 
merchandising kit. 
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vl sed the Associated Stationers Supply Company 

This effort was tied in with direct mail. The 

handise in the store was rearranged to put busi- 

ss gifts in prominence near Christmas cards. A 

iy plan was employed and the sales aids from 
turers were judiciously used. 

ird’s of Detroit effectively employed the 

hanging mobile display units, stickers and mailing 

the OA Business Gifts for Business People 

Kit. Promotion in this store was begun about October 

the management displayed Christmas gift items 

islands located in prominent front sections 

ore. Posters were used to feature various 


Effort Pays Off 


M g pieces on imprinted Christmas cards was 
Leonard's to be the most successful type 

tising media. For display, Leonard’s designed 

a special wall display, utilizing peg board 

ng. Christmas gift items were also shown 

s decorated in the holiday motif and Leonard's 

This effort did help to sell merchandise.” 

Cards, pens, pocket reminders and wallets were 


THIS IS HOW .. .. Belcher & Schacht, Long Beach, 
Calif., profitably used the mailing pieces from the 
1955 OA Business Gifts for Businessmen Kit to pro- 
vide customers with ideas on gifts for personal and 
office use at Christmas time. 





and relairi © use 


BELCHER & SCHACHT 
25! American Avenue 
2 Long Beach 2, Calif. 
elephone: HE 69863 - Nev. 61673 





“est Jackson Hivd. » 


the best selling items at the Detroit store which made 
good utilization of manufacturers’ sales aids in the 
form of window streamers, display cards and en- 
velope stuffers. 

John Ernst, stationer of East Troy, Wis., states 
that he followed the OA Kit closely in his 1955 
promotion and coupled it with a direct mailing and 
newspaper advertising. Sales aids from manufac- 
turers were used in building window displays. 

“In planning and developing the entire program, 
the OA Business Gifts for Business People Mer- 
chandising Kit was helpful and I hope it will be 
available each year,” said a spokesman for The 
Baker Company, Lubbock, Tex. 

This Texas concern launched its promotion with 
newspaper and television advertising on November 
20, rearranged location of merchandise in the store, 
utilized a gift wrapping service and hammered away 
at the business gifts theme until December 25. 

The result was that desk accessories, pens and 
pencils, leather goods and desk lamps were found 
to be the best selling items. 

Counter cards, newspaper ads and mats and tele- 
vision copy were utilized as sales aids from manu- 
facturers., 

The Baker Company was pleased with the results 
and is awaiting the 1956 OA Kit. 

And so went the 1955 story of linking regular 
stock with opportunity as members of the stationery 
and office equipment industry found profit in selling 
Business Gifts for Business People. 

Another chapter will be written in 1956. 
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AN sstationers build a big gift business on stock 
merchandise ? 

“You bet!’’ says Doug 
Stationery Company, Birmingham, Ala 
are a very important part of our business now and 
not just at Christmastime, either, but the whole year 
round.” 

In an on-the-spot staff interview with OFFICE AP- 
PLIANCES the genial general manager of this lead- 
ing Southern firm told of the constant promotional 
effort made by his company to stimulate the use of office 
items as gifts and of the very successful results that 
have followed. 


as H. Russen of Zac Smith 
Business gifts 





Sell From Stock 


Mr. Russen makes one point very clear from the 
beginning. That is, the Zac Smith Stationery Company 
is only interested in selling merchandise that can be 
placed in stock and that has a ready market 12 months 
out of the year. 

This philosophy on “business gifting” is in accord 
with what OFFICE APPLIANCES has been promoting 
editorially for many years. It rules out the many 
varieties of strictly gift items which are sold by some 

h can become a real 


stationers successfully but whi 











headache to a dealer geared principally to commercial 
stationery and office supplies. 

The Zac Smith business gilt operation, therefore, 
concentrates on pushing products which have a dual role 
as office and personal items. Biggest selling categories 
include pens and pencils, business and personal leather 
goods, desk accessories, dictionaries, personal files, 
calendar pads, maps and globes, chairs and desks. Thes« 
are all products that have commercial application and 
are an integral part of any dealer's stock. As Mr 
Russen points out, “With the right kind of promotion 
behind them, they can be sold gifts for the business 
man or woman.’ 


Used OA Kit 


The “right” kind of promotion, according to Mr. 
Russen, involves a fully co-ordinated program using 
various advertising media throughout the entire year 
with a special push during the several gift seasons. 
During the 1955 Christmas season the Zac Smith Sta- 
tionery Company used OFFICE APPLIANCES’ Busi- 
ness Gifts for Business People Merchandising Kit in 
preparing its promotion plans. With the ideas provided 
in the kit a program was mapped out to include direct 
mail, newspaper advertising, civic magazine advertising, 
in-store displays, window displays, and salesmen’s 
presentations 


Direct mail got underway in October. The firm used 


2.000 of OA'’s colorful catalog flyers with its own 
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With the Right Kind of Holiday Promotion 


Goods from Stationers’ Shelves Become Wanted 


sell gifts fro nck 


2,000 of the jumbo post cards. Mailing 

ir own creation plus manufacturers’ litera- 

sed also. Two separate mailings were made 

| right up to Christmas week. However, these 

were addressed in the firm’s own office at the 

i day so that a steady stream of direct mail 
lation at all times 


Counter Cards Help 


lecorations were not used throughout the 
the store but newspaper ad reprints were 
renerously. For this purpose the special 
ls from OA’s Merchandising Kit came in 
[hey carried a banner headline across the top, 
B Gifts for Businessmen.”’ 
Russen is a great believer in regular newspaper 
nd uses it extensively throughout the gift- 
Most of the ads ran from 30 to 40 
s and made use of manufacturers ad mats 
roducts. Every ad contained the headline, 
Find Distinctive BUSINESS GIFTS FOR 
BUSINESS PEOPLE at the Revitalized Zac Smith Sta- 
Company.” Usually one particular product line 
tured in each ad but always a suggestion to 
| shop was included 
nvitation copy read like this: “We Invite You 
. Browse Around! Now is the Time to 
. Making Your Christmas Gift Selections. We 
Look Through Our Leather Goods Depart 
y et 
to these newspaper ads Mr. Russen had 
taken by a newspaper photographer of 
nd window displays. These photos pro- 
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DOUGLAS H. RUSSEN 


Zac Smith Stationery Co. 
Birmingham, Ala. 


vided extra impact by reminding the newspaper audi- 
ence of a window which they probably had seen recently. 
Such an economical way to illustrate an advertisement 
should be investigated by other dealers whose advertis- 
ing volume could command some co-operation from the 
newspaper itself. Among the products given special 
attention in the ads were dictionaries, fountain pens and 
pencils, leather goods, stationery, and desk accessories. 
An interesting twist in newspaper advertising was 
introduced during the last few days before Christmas. 
Instead of the customary “Hurry, hurry” type of copy 
the firm's ads said simply, ‘Greetings . . . to Our Many 
Friends and Customers. May Your Christmas be Merry 
and Bright!’’ This pleasant message apparently was read 
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by welcome eyes for store traffic continued to be heavy 
right up to the last minute. 

Gift wrapping of business gifts was introduced for 
the first time last Christmas. A young girl normally 
engaged in routine cleaning duties was taught the . 
ments of wrapping gifts and provided with all of the 
necessary saateciale. The effect was pcssatrser cr Be 
favorable. In fact Mr. Russen claims it turned out to be 

highlight of the entire gift promotion. Not only did 
it prove a selling tool for the commercial items sold 
as gifts but it also was responsible for boosting the 
sale of gift wrapping supplies. There was no charge 
for this service regardless of the amount of the sal 

‘The gift wrapping operation will be 
1956 for sure,’ Mr. Russen states 

Although many dealers feel that the promotion of 
business “gifting” requires longer store hours, the Zac 
Smith firm thinks otherwise. Regular closing hours of 
5:30 P.M. were followed with the exception of a 6:00 
P.M. closing on Saturday. 

Mr. Russen reports the extensive advertising pro 


expanded in 


gram brought in a considerable number of out-of-town 
accounts, many of which will produce additional business 
throughout the year. The efforts of the nine outside 
salesmen stimulated some quantity sales from established 
accounts also, some of which amounted to sizeable dollar 
volume. 

One point Mr. Russen is quite enthused about is the 
growing market for office supplies and equipment in 
the home. This ‘Office in the Home’ idea, as it takes 
hold, opens great potentials for the promotion of 
Business Gifts for Business People. His is one firm that 
will be ready to cash in on it. 
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ABOVE LEFT... . A selling piece used 
by Zac Smith Staty. Co. stressing the 
theme, “‘Most Wanted Because They 
are Most Used Business Gifts 
Like These will Rate ‘Tops’ with Busi- 
ness People on Your List.”’ 


LEFT . . .A typical ad used by the 
Zac Smith firm and employing an 
actual photograph of department 
featuring desk accessories, brief 
cases and leather goods. It's an invi- 
tation to browse for gifts suitable for 
business people. 
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A continuous promotion 
program is needed to sell 
business gifts.” 





| 


“The ‘office in the home’ 
really boosts our business 
gift sales.”’ 





—_—_ 


You'd be surprised at the 
quantity of chairs and desks 
sold as gifts."’ 





The gift wrapping opera- 
tion will be expanded in 
1956 for sure. 
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AT ROTHS... 


7.8% Net Increase 
in Sales Credited to OA Kit 


R OTH Office Equipment Company of Dayton, Ohio, chalked 


up big sales gains last Christmastime with the aid of the 


material furnished in OA’s Dealer Merchandising Kit. By keep- 
ing accurate records, this leading stationery and office equipment 
firm was able to compare their own sales increase with the gen- 
eral rise in sales in the Dayton area. The difference was at- 
tributed to the extra promotional effort they undertook. 

A spokesman for the company stated, “Use of your direct 
mail piece, plus radio and newspaper advertising and window dis- 
plays, has resulted in a gain of 20.6% over December, 1954. 
Area sales taxes, used as a barometer of sales, were up 12.8% so 
our difference of 7.8% represents a satisfactory performance. 
Especially notable were the people who visited our store (good 
for future business) and the increase in cash sales of 12% 
over last year.” 

This convincing proof of the value of promoting Business 
Gifts for Business People shows the market available to those 
dealers who take the effort to cultivate it. It also points up the 
necessity of a co-ordinated promotional program which uses all 
the advertising media available to show the general public that 
office items are suitable for Christmas gifts. 

Roth's used direct mail, radio advertising, newspaper advertis- 
ing, counter display cards, gummed labels, and window displays 
to get their story across. Radio scripts were developed by their 
own staff as were some of the newspaper ads. 

Other promotional materials came from their OA Merchan- 
dising Kit. Also used in their direct mail campaign were 10,000 
catalog-flyers developed by OFFICE APPLIANCES for use by 
stationers, business machine dealers and office furniture dealers. 

Roth Office Equipment Company is located just two blocks 
from the center of the Dayton shopping district. This location 
paid dividends in the form of new store visitors attracted by the 
promotion. The firm has broadened its market considerably by 
attracting new traffic to its downtown location. 

This success story should serve as a pattern for dealers desiring 
to step up turnover on many of their stock items. They in turn 
will feel as the Roth employee who said, “We feel it was prob- 
ably one of our most successful promotions and have gained much 


experience for future benefit.” 
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“Business Gifts for Business People” 








WINDOW DISPLAY 





@ As part of the industry-wide pro 
motion of dealer sales of ‘Business 
Gifts for Business People’’ for 1956 
OFFICE APPLIANCES is sponsoring 
a window display contest open to all 
office furniture, machine and supply 
dealers. 

Cash prizes will be awarded as 
follows: First place $100.00; Sec- 
ond Place $50.00; five Honorable 
Mention awards of $10.00 each 

Pictures of winning windows will 
be published in OFFICE APPLI- 
ANCES together with details about 
the displays and their effectiveness 

The contest period will be the 1956 
Christmas gift selling season 

Participation offers opportunities 
for national publicity as well as cash 
awards. 

This year include in your gift sea 
son window promotion plans the pi 
turing of your displays for entry in 
the OA contest. 

Rules are simple and as many en 





tries may be made as desired 
Qualified, impartial experts will b 
appointed to the judging committ 


AN EARLY CHRISTMAS DISPLAY 


any types of wi w display aid ae 
ae , f ndo d Sf lay 11daS Last ved? Larry Allen & Associates, Tx pelo. Miss.. 

é > availapie anu if € of j ; ; 
en available from Lp 2 yw hegan gift promotion in Ciites with tic windoe 
) Pe yment ¢ upplre And ol : . 
Ice € july ae — ri — ‘- adisplay. [i / ‘ good exam ple if POW an adler dealey 
course, the OA “Business Gifts for eis eS aac a P 

2 ; ; ‘ CAP dlized an idea. O; HMC} ive PoOoTteNT aI Prize- 
Business People Merchand sing Kit aia ps ; ; 


ioe 


is a rich source of display 
material. 
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CONTEST 
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PRIZES 


First Place — $100.00 
Second Place — 50.00 
Honorable Mention 10.00 each ; 
(Five Awards) 


(simi si siaiaiaisiBiae2isiaiaiaiaisisiw 


aii 
Seiten 


CONTEST RULES 


The contest is open to any office furniture, ma- 
chine or supply dealer in the United States and 
Canada. 


2. Window displays entered must be ones used dur- 
ing the 1956 Christmas selling season. 


3. Merchandise displayed must be office furniture, 
machines or supplies taken from the normal stock 
of the dealer. 


i. Each entry must be accompanied by a glossy photo- 
graph (8x10 preferred) together with a list of 
types of products displayed and a separate list of 
special display props, background materials, light- 
ing, etc., used in the display. 


5. The slogan, “Business Gifts for Business People’ 
must be included in the display. 


6. As many entries as desired may be submitted. 


7. All entries must be received by OFFICE APPLI- 
ANCES by January 15, 1957. (Entry blanks will 
be made available later, although the use of such 
blanks is not necessary for participation so long as 
contest rules are observed.) 


8. Information useful but not essential to judges in 
making decisions includes: a. Dates when windows 
entered in the contest were used. b. Non-store 
hours when windows were lighted, if any. c. Com- 
ments on customer reaction. d. Any supplementary 
remarks about the displays and why they should 
qualify as prize winners. e. Name of the window 
trimmer. 
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Smith & Butterfield 


romotes 


ere announcement of availability of gift 


personalizing by name 


imprints is not enough, according to Sidney 


wrapping and gift 


Butterfield, president, Smith & Butterfield, Evans- 
ville, Ind. As proof of this contention, Mr. Butte rfield 
cites the record of his store, where gift wrapping and 


personalizing are promoted the year ‘round 


As a result of this constant campaign, from four 


to 10 girls (at the peak Christmas sellit 


g@ season ) 
spend all or most of their time gift wrapping and 
personalizing items by imprinting names of intended 


} 


recipients 

These wrapping and personalizing services are so 
perfectly complementary that it is difficult to deter 
mine which has the greater influence in promotion 
of the total business results. Smith & Butterfield ex- 
ecutives are convinced that they are companions as 


natural as ham and eggs, or toast and coffec 


Cost is Nominal 


Going into the gift wrapping business involves 


relatively few factors, such as space, materials, an 


instruction book on gift wrapp 
manufacturers), and personnel. In many instances 


ing (available from 


employees may be borrowed from the regular retail 
wrapping section, eliminating the hiring of addi- 
tional personnel except for the Christmas period 

From the standpoint of investment the cost ts 
ominal and the service gives the store a prestige 
Vaiue that sets il apart 


In logical sequence, planning precedes promotion 


he first step in planning is the selection and pur 


chase of materials needed to operate a successful 
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Personalizing Gifts by Name Imprints 


Ideal Tie-in With Wrapping Service 


Gift Wrapping 


vrapping and personalizing service. There ar¢ 

sources but the simplest procedure is to 
se paper, ribbons, etc., from the sample books 
1 by the salesman through whom retail lines of 
wrappings are purchased. 

second step in planning concerns location of 
ervice departments. Because of its size during 
Christmas season, the Smith & Butterfield gift 

ng department is on the second floor, where 
s “‘stolen’’ from the office furniture displays. 
the balance of the year it is on the main 


Customer objection to going to the second floor 
minimum, largely because of elevator service 
are provided for customers who wish to wait. 
checks are issued to those who prefer to re 
iter 

\t Christmas time the name stamping department 

d on the third floor, but a small merchandise 
speeds service on personalizing gifts. 

During the maximum demand period (Christmas 
) the Smith & Butterfield gift wrapping de- 
nt uses about 120 square feet of space for 

pping, plus a small additional amount for “will 
packages. For the rest of the year about eight 
counter top space is sufficient. 
important factor in planning is to decide 
ther or not to charge for gift wrapping services. 
{nent this third planning step Mr. Butterfield says, 
For packages purchased in our store there is no 
ge for ‘plain’ gift wrapping. For ‘fancy’ wrap- 
there is a nominal fee, usually the price of a 
il bow and ribbon, ranging from 15c¢ to 35c, 
ling upon what the customer wants 
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‘For packages brought into our store, we charge 
by the size of the package, usually from 15c to 
35c for plain wrapping and from 30c to 70c for 
fancy jobs. An appreciable amount of wrapping 
business, as well as ‘personalizing’ business is 
brought into our store. For ‘stamping’ we charge 
35c a line on our merchandise and 70c on items 
brought in from other stores. 

“One factor of influence that merits the atten- 
tion of any dealer thinking about going into the 
gift wrapping business is that competition deter- 
mines whether a charge can be made for the serv- 
ice. We feel that we cannot charge for simple gift 
wrapping because several other stores in town do 
not do so. However, we find customers do not ob- 
ject to a small charge for a special wrapping job 
on a special gift they want wrapped in a manner 
that complements their gift.” 


Use Up to 10 Workers 


Number four in the series of planning step 
relates to personnel and training. During the non- 
rush seasons of the year, Smith & Butterfield have 
about a half dozen salesladies on call for gift wrap- 
ping duties. The number steps up to 10 at Christ- 
mas periods, 

Peak demands are met by having the special bows 
made in advance by the more experienced ladies, 
leaving only the wrapping and simple ribbon trying 
for the rush hours. The simple work can be done 
after a minimum of instructions. At the start of a 
season there is usually enough slack time for ex- 
perienced help to train any new employees. 

A final in planning steps involves cost control 


23 











AVAILABLE TO BUYERS . . . Located next to a cash register the gift wrap- 
ping display reveals just how attractively gifts can be wrapped. The fancy 
bows and dummy packages tell a convincing story. 


records. In Mr. Butterfield’s words, 
“Production charts are kept to show 
the profit or loss of the gift wrapping 
and stamping departments. The cost 
of having a person do nothing but 
gift wrapping in slack seasons would 


be prohibitive. 


“The best way to begin is to have 
a store employee do the wrapping 
until such time as_ the 
needs additional help. Information re 
corded on our production chart re 
veals the cost of a job and names the 
department for which the work was 
done. Salaries are pro-rated to the 
various departments. 


department 


“Figures may reveal little or no 
profit, but it must be borne in mind 
that there are two ways to look at a 
gift wrapping department. First as a 
service and second as a direct profit- 





PERSONALIZATION SERVICE . . . The stack on the right 
shows only a part of the stamping work done for the day. 
Many orders are completed ‘‘while you wait.'’ Shown in 
use are two stamping machines for matches, pens, etc. 


24 


maker. Indirectly, the service earns 
a profit, for in many instances sales 
are made because customers know 


they can have their packages 


W rapped.” 


Gift wrapping and stamping de- 
partments are “naturals” for promo- 
tion. Practically all media are used by 
Smith & Butterfield 


radio, television, store and window 


new Spape rs, 


signs, catalogs and brochures, and that 
very effective channel of suggestions 
by store personnel whenever a sale is 
completed. 

Silent salesmen in the form of 
sample 
throughout the store and in the win- 


gift-wrapped packages 
dows at Christmas time exert a power- 
ful promotion push. Large window 


and _ store posters feature both the 


EVERY FACILITY . 
quired for a complete department. Approximately the 
same setup is used when the department is moved to the 
second floor for Christmas. 


wrapping and p« rsonalizing services. 
Although given greater emphasis dur- 
ing gift selling seasons, the services 


are promoted with tangible returns 


throughout the year 


‘Perhaps the two best channels we 
have for advertising gift wrapping, 
concluded Mr. Butterfield, “are sug- 
gestions by sales personnel and word- 
of-mouth publicity by customers. One 
of our ladies does an excellent job of 
making fancy bows for gift packages 
Many times in conversations with 
customers in the store and outside we 
are complimented on the beautiful 


way our gift packages are w rapped. 


There is no doubt in Mr. Butter- 
field’s mind that gift-wrapping and 
personalizing services are valuable ad- 
juncts to his business. Even if there 
were no direct profits traceable to 
them he would advocate continuing 
and exploiting the services because of 
their influence upon merchandise 
sales. As an example, he tells of an 
order for billfolds which he is sure 
was obtained because of the wrapping 


and imprinting services 


“There are several places in town 
where one can purchase a certain 
make of billfold,’’ Mr. Butterfield re- 
lates. “We received an order that 
eventually totaled 200 billfolds to be 
stamped with individual names, gift 
wrapped and delivered. We didn't 
make any money on the gift wrap- 
ping, but we did earn a normal profit 
on the sale of the wallets and for 
putting names on them. I think any 
store would like to get sales like 
that.”’ 





. . Note how small is the investment re- 
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iny manufacturers of office items have recognized 
he sales potentials of their products as gifts for 


business people. There is evidence this year of a rising 


the gift idea. 


the most value from the available sales aids it is 
suggested that the following points be given careful con- 


Get a complete set of dealer helps from the manu- 


whose products you sell. 


r to the Promotion Time Tabie, 
Business Gift Merchandising Kit, when planning your 


schedules 


The Aluminum Cooking Utensil 
Co., Inc. (metal ash stands, trays, 
Je chairs, sand urns) Bro- 
information: Paul H. 
th St. Wear-Ever Bldg., 
New | naton, Pa., or circle Cou- 
pon No. 35 

American Pad & Paper Co. [office 
note books and tablets) 
urther information: John 
88 Winter St. Holyoke, 

cle Coupon No. | 


American Voss Corp. (portable 
ndard typewriters) Calendars, 
ther information: Bertan 
President, |!8097 Sor 
Detroit 35, Mich., or 


cue No. 2 


Fred Baumgarten. (pressure-sensi- 
pensers, envelope open- 
rimping machines, paper 

hures, catalogs, counter 

paper ad mats, stuffers. 

rmation: Fred Baumgar 

edge Ave., N. E., At 

or circle Coupon No. 3 


Blair Aluminum Furniture Co. (alu- 
costumer: haleleie 

direct mail postcards. 
mation: D. S. MacKerer, 
aw Ave., Marietta, Ga.., 


Coupon No. 4 


Cole Steel Equipment Co. (steel 
binets, desks, chairs, book- 
ures-24 page. Further in- 

. T. Schemman, 285 Mad- 

A New York, N. Y., or circle 
sale No. 5 
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URERS AIDS 


for Selling Business Gifts - 


3. Plan to feature every possible Business Gift product 
from your stock, impressing your prospects with the wide 
variety of gifts you have to offer. 


4. Check your manufacturers’ display material and plan 


to use it on counters and in windows. Tie displays to news- 
paper ad copy as much as possible. 
5. Bring your mailing lists up-to-date. Organize your 


mail campaigns to make the best use of manufacturers’ 


material and the suggestions in the Merchandising Kit. 


Following are the names of manufacturers who offer 


included in OA's sales aids. 


Address inquiries to the individuals listed or 
use the coupon on page 26. Requests will be forwarded to 


manufacturers immediately. 


Cooks’ Inc. (advertising specialties, 
albums, presentation binders, check 
and correspondence sorters) Bro- 
chures, catalogs, counter easels, dis- 
play racks, mechanical displays, win- 
dow posters, stuffers. Further infor- 
mation: T. J. Dunn, Sales Manager, 
207 Lakeview Ave., Blackwood, N. J., 
or circle Coupon No. 6 


The George F. Cram Co., Inc. 
(globes, maps, atlases, charts) Ad 
reprints, calendars, catalogs, display 
racks, newspaper ad mats, window 
posters, radio commercials, stuffers. 
Further information: E. A. Peterson, 
730 E. Washington St., Indianapolis, 
Coupon No. 7 


Cushman & Denison Mfg. Co. {clip 
and spring binders, brief covers, key 
cabinets, key control systems, key 
tags) Catalogs, display racks, me- 
chanical displays, newspaper ad mats, 
stuffers, glossy photos, cooperative 
advertising. Further information: D. 
L. Parke, 625 Eighth Ave., New York 
18, N. Y., or circle Coupon No. 8 


Joseph Dixon Crucible Co. (artists’ 
supplies, drafting supplies, pencils, 
penholders, pencil sharpeners, rubber 
erasers) Brochures, counter easels, 
stuffers. Further information: Ernest 
M. Raasch, Wayne and Monmouth 
Sts., Jersey City 3, N. J., or circle 
Coupon No. 9 


Charles Doppelt & Co., Inc. (cata- 
log binders, leather brief bags and 
cases, pocket secretaries, leather wal- 
lets and billfolds, luggage tags) Cata- 
logs, display racks, newspaper ad 


Ind., or circle 


mats, radio commercials. Further in- 
formation: M. J. Brenner, 2024 S. 
Wabash Ave., Chicago, Ill., or circle 
Coupon No. 10 


Flo-Ball Pen Corp. (ball point pens, 
desk pen sets) Catalogs, counter dis- 
play boxes, newspaper ad mats, win- 
dow streamers, stuffers, gift boxes. 
Further information: Wm. H. Boer, 
General Manager, 455 Douglas Ave., 
Holland, Mich., circle Coupon No. II 


General Lamps Mfg. Corp. (desk 
lamps, gooseneck, adjustable arm, 
clamp-on and floor type lamps) Cat- 
alogs, newspaper ad mats. Further 
information: W. P. Cannon, Elwood, 
Ind., or circle Coupon No, 12 


The Globe-Wernicke Co. (desks, 
files, cabinets, visible record equip- 
ment, chairs, forms) Brochures, 
stuffers. Further information: Roy C. 
Bruce, Jr., Ross and Carthage Aves., 
Cincinnati 12, Ohio, or circle Cou- 
pon No. 13 


Haskell, Inc. (desks, office tables 
and stands, storage cabinets, station- 
ery racks, artists’ supplies) Ad re- 
prints, brochures, catalogs, news- 
paper ad mats. Further information: 
Helen Jahn, 303 E. Carson St., Pitts- 
burgh 19, Pa., circle Coupon No. 14 


C. Howard Hunt Pen Co. (letter- 
ing pens and inks, penholders, pen 
points, pencil pointers, pencil sharp- 
eners, clips) Ad reprints, broadsides, 
brochures, catalogs, counter easels, 
display racks, mechanical displays, 
newspaper ad mats, stuffers, instruc- 
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Charles J. Stoner, 7?! Coupon No. 2! 

Sts.. Camden |, N. Orna-Metal, Inc. (steel boo! 

Coupon No. 15 lesks. typewriter tables) Ad ret 
Jasper Seating Co. tt book tches, broad 


tive chair q po ture 
keepers and cashier 1 mats. stuffers. Further inf 
*matches, brochure italog R. Ehrn 


mail letters, ales 
Further 
Jasper, Ind. 


information: A. 


circle Coupon No. 16 » enacialitea rade 


La Jolla Industries, Inc. (busi: tal desk set accessorie lect 
card files) Stuffers. Furtt forma mo pads) Br re sta 
tion: J. R. Collins tter Furthe 
4616 Santa Fe Street, San Diego 9 formation: S. M. Radzyner, 549 W. 
Calif., or circle aah No. 17 Nashinaton St., Chicago 6 

McDonald Products Corp. Coupon No. 23 
tising specialities Random House, Inc. (dict 
stands, desk sets, humidor ket everyday encyclopedia) Display rack 
secretaries) Brochuré stalog ewspaper ad mats, window f 

f F 


newspaper ad mats. Further itters. | er : Fred 
tion: J. V. Vevirit, Sales Manage Rosenau, 457 Madison Ave., New 
Duk-It Bldg., 721 Seneca St., Buffa rk 22, N. Y. e Coupon No. 24 
10, N. Y., or circle Coupon No. 18 Reliance Pencil Corp. artist 

G. & C. Merriam Co. (dictiona: es, erasers, pencil point protect 


Counter easeis, newspatr ! Y mat er pennoidel Bre nure aT 
window poster tuffer f rner r } inter ease newspaper 
formation: Harris E. Adr P nat tufters Further infor 


Springfield 2, Mass. Cou- E. C, Fuld, 22 S. 6th Ave., Mt. 
pon No. 19 Vernon, N. Y., o1 e Coupon No. 
National Blank Book Co. 25 


leaf equipment and sup 


J. K. Rishel Furniture Co. (w 


albums) Ad reprints -ounter 1esk telephone tana tat Ad 
stuffers. Further informati : t tt book fr 
Kirchner, Sales Promotion Manag hures, calendar stalogs, dire 


Holyoke, Mas tter etterhead ¢ ret 
No. 20 ee ee ae lee wai benel 

Brief Cave Mfg. Co. encil-per Pe ae i f 
brief baa , l . wernt 


catalog and sample 


National 
(brief cases, 


- , T ( A/ 
D ‘ | + \ 
) vve | rc « VV 


wallets, document cass ' Pa r circle Coupon No. 
lectors cas Brochure talog 26 
Seal-O-Matic 
Further information: E. R. Mannir 1ummed_ tape sler Jisper 


512 S. Peoria St., Chicago 7 bel. moisteners, box openers) Ad 


display r rocks newspaper Dispenser Corp. 


service bureau OFFICE APPLIANCES : 
Please ask the manufacturers, indicated by the coupon numbers | have 
circled, to send further information without delay about : 


SALES AIDS FOR BUSINESS GIFTS 


1 4 7 10 13 16 19 22 25 28 31 34 37 40 43 ; 





265 8 3 4 97 #=%20 #23 2% 29 #32 435 #38 #4 @& ; 
3669 (612 (COSCO COC 88K : 

July 1956 issue of OFFICE APPLIANCES. Coupon void after September 1, 1956 ‘ 
NAME POSITION : 
FIRM NAME 
ADDRESS CITY ZONE STATE : 
mail to Service Bureau, Office Appliances 600 West Jackson Bivd., Chicago 6, Ill. : 





orint 
ease newspaper ad } Uu 
Further intormation: A. | hapir 


|49 M irra 1 Ne 
e Coupon No. 27 


Sengbusch Self- on Inkstand 


Co. ladvert } St ) DGnkK Sut 
Qe ry Ter r r nner Tamt 
desk set ring JOptlre penr 1er 


Blotters 
newspape 
stutters. Further intormat - A. & 
C | c A 
ocnaeter LLke VV. 
Milwaukee 5 VV 


No. 28 


Springer Industries, Inc. (refriger 
sted office ba Broct Further 
information: Robert Stevenson, Sale 
Manager, 48 28th Ave Long 
Island Cit 
No. 29 


Stein Bros. Mfg. Co. (binders, brief 


Dbags ana 


wallets) Counter ease Wspiay rack 

mechanical display newspaper ad 
mats, radi mmercia TV com 
mercials. Further int Ralph 


W. Grahan 40| W ickson Blvd. 
Chicago 7 r Coupon 
No. 30 


Victor Safe & Equipment, Reming- 
ton Rand Dealer Sales, Div. of Sperry 
Rand Corp. binder 1 t file 


filing folder Tes, index tabs, visible 
_ \ 

recora equipment VEWSPaperl he 

mat: window f tuffer 

Further intormation: Allan Murray 


315 Fourth Ave., New York 10, N. Y. 
or circle Coupon No. 31 
F. Weber Co. [artist spplie 


drafting equipmenft, araw } INK Ina 


: A 
pencil d¢ Pa t 17a 
Ogs, aispiay rack newspaper 10 
mats window poste stutters. 
Further int mat rn: F. rt. Simkir 


Vice-President, 1220 Buttonwood St. 
Philadelphia 23, Pa 
pon No. 32 


Whirl-O-Matic, Inc. [a tand 
ash trays) Br ures, Further intor 
mation: Charl Shalleck 350 «Ott 


Ave., New York N 
Coupon No. 33 


Wilson Menindex Co. slendar 


diarie T 

minder 12). ntment { k Br 
chure: yenaar 7 TE 
ease|: WINdDOW t bey tutfer 


Further information: F. E. Schreiber 
Manager Carte t ester 
21, N. Y Coupon No. 34 
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MR. DEALER..... 


HERE IS IMPORTANT NEWS OF 
THE YEAR'S MOST SUCCESSFUL 
SALES PROMOTION 


---and how you can 


put it to work in 


YOUR STORE.... 


? 
— 
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For Dealers from coast to coast 










The complete sales package for 
increasing Holiday business... 


Of tremendous help to office stationery, equipment and furniture 
A mee dealers who found new selling opportunities in promoting BUSINESS 
08: GIFTS FOR BUSINESS PEOPLE last year, the OA merchandising kit for 
AND 100,0 PMAILERS 1956 is bigger and better than ever. More sales aids . . . more dis- 
ae play pieces . . . more complete, more useable than ever! That's the 
story of the new OFFICE APPLIANCES MERCHANDISING KIT now ready 


Fike 
WERE ORDERED OE. DEALERS to go to work for you. More of everything, yet the price remains the 


. same to let every dealer order as many kits as are needed to do a 


MORE THAN 260° 0A SALES KITS — 


S3> big selling job. 

LAST YEAR! Check the contents of the new merchandising kit and see for your- 
ke self if it isn't the finest merchandising package ever offered dealers. 

Then plan to put the new sales promotion to work in your store. The 
BUSINESS GIFTS FOR BUSINESS PEOPLE merchandising kit is another 
of the outstanding dealer services provided by OFFICE APPLIANCES 


that have made it a leader in the industry for over 50 years. 










y Otice Appliances 


600 WEST JACKSON BLV D., 
CHICAGO 6 





OA-the year’s biggest dealer promotion 





Here it is—NEW for 1956... 








siness Fes 
(| Ge Dusinets People 


MERCHANDISING KIT 


These major components of the new kit make it the most useful, most help- 
ful package ever offered dealers: 


Window banners Radio scripts 
to build store traffic professionally prepared 


Hang-ons Sales letter 


attention-getting pennants 


Counter cards 
for mounting of dealer ads 


for business customers 


Direct mail samples 
catalog-flyers and jumbo 


Stand-ups postcards 
for small-space counter display Ad reprints 

oF Gummed labels sales help from OA advertisers 
> * to use on packages & mailings Ad mat service 

Add mate coordinating dealer requests 
ee designed to sell Procedure manual 
a Ad copy and layouts the ‘how to"’ of the promotion 
dis- complete newspaper ad program 
the 
ady 
the 
adhe Plus -tori details of OA’S WINDOW DISPLAY 

CONTEST with cash prizes available to 

oe dealers!!! 


The 





Your order for holiday sales 










ther 


CES 






Office Appliances 
600 W. Jackson Blvd. 
Chicago 6, Ill. Date 














Please send me immediately and without obligation the following items de- 


signed to promote extra sales through BUSINESS GIFTS FOR BUSINESS PEOPLE: 







[] DEALER MERCHANDISING KIT @ $10.00 


[] Samples of self-mailing catalog and jumbo postcards 






Address 





Store 





By 





City ond State 





FREE: Two mobile displays in attention-getting day-glo 
e ink when your payment accompanies order. 


Here’s what dealers 
say about the 1955 
OA HOLIDAY GIFT SALES KIT: 


With this Merchandisin 
office supply and equipment 
tools to assist him in 


" 
ness. 


Hugh Reeves, Jacquin & Co. 
Peoria, Ill. 
This is a terrific idea and we 


ciation and thanks for t 
give us in layout for 
endeavors.” 

Vv. C. Schacht, 


Belcher & Schacht, 
Long Beach, Cal. 


must say the Merchar 
well gotten up. Every 


me has been covere j 
Al Eisemann, Maverick-Clarke, 
San Antonio, Tex. 
These are fine idea 


Arch Gibbons 
Rutherford, N.J. 


We are truly enthu 


i ft for Businessmen 


utilize its many pc c 
Christma eason. * 
ab ne tatione 
or € Chr t 
and ata 
k ndividual st 


Erwin S$. Howard, 
E. S. Howard Co. 
Oswego, N.Y. 


“We mpliment 
for a Christmas p 
ha aver eer 

ut prog 


G. S$. Thorn, Paul Anderson Co. 


San Antonio, Tex. 





TWO MAILING PIECES 
THAT SELL GIFTS... 
And Your Store ! 


Expertly designed—geared to local retail selling, 
these two dealer mailing pieces sell your store as 
headquarters for ‘‘Business Gifts for Business People’, 
and offer buying suggestions to your customers and 
prospects. Buy either, or buy both for an effective sell- 


ing tool to get more profitable holiday sales. 


GIFT CATALOG-FLYER 


Printed in sparkling color, jampacked with product 
illustrations and hard-selling descriptions of the mer- 
chandise you offer, these mailing pieces will really 
do a job for you. Folds down to convenient self-mail- 
ing size. Order as many as you need at the low cost 
of only $40.00 per thousand. 

(Lots of 500 — $25.00) Imprinted with your store 
name, address and telephone number in two places 
for just $10.00 per thousand additional. (Lots of 500 
— $7.50) 


JUMBO POST CARDS 


The ideal means of focusing attention on your store 
as headquarters for ‘Business Gifts for Business 
People’’. Colorful, oversized post cards that are inex- 
pensive — and effective — reminders for old and 
new customers. Only $14.00 per thousand or $8.00 
in lots of 500. If you want your cards imprinted with 


your store name, address and telephone number, add 


$9.00 per thousand, $7.00 for lots of 500. 








SEE BEFORE YOU BUY... 


Send today for samples of the GIFT CATALOG-FLYER and 


JUMBO POST CARD—use the Merchandising Kit Order Form— 





A Editorials 


Christmas in July? 


An 


OA—7/56 


Opportunity 


for Browsing 


p lanning is never seasonal, The stationery and office equipment dealer who 
wants to make a profit next December can do well to lay the groundwork 
in July if he intends to sell Business Gifts for Business People. 
With such an idea in mind, OFFICE APPLIANCES presents the business 
in this issue. Granted that air-conditioning is more appropriate 
right now than holiday baubles, the profit motive should be sufficient to 
: ce dealers that they can afford to take a long, forward look at their 
Christmas business promotion. 

FICE APPLIANCES is again offering a Business Gifts for Business People 
merchandising kit. This is done with the knowledge that many dealers used this 
help fruitfully in 1955. The window streamers, the advertising and television 
cript hints, the mailing pieces and other merchandising ingredients were 
protessionally prepared to do a job. The same policy is again being followed 
abetted by the plus advantage of the experience factor. 

Yes, the weather may be hot but Christmas in July is a challenging expe 
rience. Read the pages of this issue, work up your plans now and then let 
your plans work for you next November and December. 


cation is also browsing time tor stationers who have the usual leaning to 


ward a busman’'s holiday’ type of relaxation. It seems a good idea, there 


fore, to take advantage of an opportunity of seeing what the other fellow in 
the inaustr joina 


We concur heartily in the suggestion of Sidney Butterfield of Smith & 
Butterfield, Evansville, Ind., that it would be a good idea to publish a list of 
tore owners who have remodeled either for self selection or furniture display. 

Because stationers are friendly people, always ready to help their fellows, 
we are sure that the men who have made improvements woula be happy to 
provide conducted tours through their establishment. 

) 


c c 


quide post, and we know that the list is far from complete, we list 


. , a : 
o~ 2 ~ + nr ‘ ~ 5 7 + 
me oT the erns which have remodeled recently 
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Industry Profit, Fun 





Dave Silvers 


New 
NOMDA F 


program 


o 


Ahead in Houston... 


SUNDAY, JULY 8TH 
Exhibits Open. 


Registration starts in exhibit ha 


: 1rd of Directors meetina. 
MONDAY, JULY 9TH 


=xhibits open to noon 
Registration continue 
iting Machine Pane 
heon—Elmer Wheeler special speaker. 
ness session of member 
writer Panel. 
Buttet dinner around the | 
Water Ballet show by the Corkette 


TUESDAY, JULY 10TH 


Exhibits open to noon. 
Registration continue 

Womens organizational meeting 
Cash Register Pane 


ior 


Ladies luncheon and musica! at Miltora House. 
Luncneon., 
, ; 
Members busine 
A..4 wee i j j D. 
AuTomarTiION and Ele ror rane 


Bookkeeping Machin Panel. 

New Board of Directors meeting. 

Exhibits open to 10: 00 P. M. 

Texas OMDA party ana n idnight | eakfast. 


WEDNESDAY, JULY 11TH 


Exhibits open to noon. 
President's breakfast for president 


1 secretaries of local associatior 
C Panel. 
heon—speaker Morris Frank 


Presentation of NOMDA award 
nbership contest tr 
ivertising Panel. 

Adding Machine Pans 

Board of Directors me 


Banquet and Dance. 


> 


1D 
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NOMDA 
dines here 
July 8-11 


NOMDA luncheons ard annual 
banquet will be held in this 
famed Emerald Room of the 
Shamrock Hilton Hotel. Here, 
lighting effects and luxurious 
provide an air of 
charm and relaxation. 


furnishings 


. they'll exhibit office equipment 


exhibitors 


booth number 


Machine Co., Inc. 18-19 
Allen Business Machines, Inc. 21-22 
ice Machine Corp. 1 | 
tributor U.S.A. 6 
Dictating Machine Co., Inc. 49 
International Office Equipment 
68-69 
Voss Corp 23 
A y Co. 67 
bbon & Supply G 7\ 
icator Corp. 27-28 
Corp. 38-39 
iter Co. 66 
rp. , 4|-42 
Equipment Co., Inc. 73 
o Corp. 53-54 
12 
& Salesbook Co. 2 
nc. 50-51-52 
Tarrant Mfg. Co. 37 
r Duplicator Cor; 10 
rp. 65 
ing Co. 20 
ness Machines Co. 64 
' 70 
O-Nize Co. 6| 
cash Drawer Co. 4 
tinental Trading Cort 56-57-58 
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Lix Distributing Co. 46 
Martin-Yale, Inc. 63 
Maso Steel Products, Inc. 45 
National Cash Register Co. 29 
Olivetti Corporation of America 34-35 
Paillard Products, Inc. 3 
Pearl Engraving Corp. 15 
Peerless Steel Equipment Co. 9 
Regna Cash Registers, Inc. 47 
Remington Rand, Div. of Sperry Rand 

Corp. 16-1 7-43-44 
Rex-O-Graph, Inc. 47 
Rex-Rotary Distributor Corp. 48 
Rite-Line Corp. 62 
Royal Typewriter Co. 7-8 
Scribe Corp. 75 
Shipman-Ward Mfg. Co. 32-33 
Smith-Corona Inc. 5 
Southwest Office Furniture Warehouse Co. 14 
Stanley Mfg. Co. 13 
Swift Business Machines Corp. 24 
Tiffany Stand Co., Inc. 30-31 
Typesales, Inc. 40 
Underwood Corp. | 
Utility Supply Co. 72 
Victor Adding Machine Co. 26 
Wells Chair Corp. 59-60 
West Coast Sales 74 
Wholesale Office Machines Co. 55 
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Corner That Man...hes 


@ You've no idea how glad w 
are you said what you did 
that was really telling them,’’ he stam 
mered, as I shook his hand then bid 
the rest of the travelers good-bye 
“What you say is absolutely true, 


but we don’t dare say it,’ anothers 
traveler interjected, adding, ‘thes 
dealers are a fine lot but making 


them see light when their confiden 
is paper thin isn’t possible 

“That's right,’ still another trav 
eler said, as I became more and more 
powerless to come up with replies 
“They're sure before we open out 
mouths our only concern is a big 
order.”’ 

Our industry's decadent ipproa h 
to business became brilliantly illumed 
in my mind as I mentally matched 
these remarks with facts. There was 
never a distinct reply uttered, only a 
murmured oath, ‘Poor guys! By God 
I'll help them.’’ Hence, 
this advice to you 

“CORNER THAT MAN 
you can use him!” 

These travelers, sophisticated by th 
road, versatile through varied exp 
riences, with comprehensive _ stor 


let me shout 
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Your Traveler Carries a Wealth of 


Keeping knowledg¢ sO ripened by 
success and failure stories to be 
richly fruitful, . . . Spoke as a 
brow beaten; dejected, frustrated 
body; knowing the treasure chest’s 
whereabouts, the pitfalls and caverns 
enroute, without a willing ear to 
aution 
Mistakes witnessed by the travelers 
in one establishment after another 
create this state of helpless exaspera- 
tion and eventually, a shield of forced 
disregard for the storekeeper's wel- 
fare. If the travelers are to enjoy any 
peace of mind, LEND AN EAR! 
Travelers See Much 
Travelers are outside men, con- 
stantly observing the other fellow, 
mentally storing successes and failures, 
recalling them as like circumstances 
arise. Professional outside men, re- 
tained to observe our businesses with- 
out prejudice, are highly expensive. 
Everyday we have outside men and 
consultants knocking on our doors, 
inxious for a chance to assist us, 


without flaunting a professional 


service fee’ in the foreground 














Their over-all survey of your estab- 
lishment, which they automatically 
make, using comparisons, before they 
sell you anything, would be invalu- 
able if you'd “corner this man” and 
use his opinions. 

In the East, during a consultation 
period, I was approached by Mr. Jack 
Wagoner, representing Myrtle Desk 
Company, Alma Desk Company, and 
Boling Chair Company. After a few 
brief inconsequential remarks, our 
conversation developed into an argu- 
ment. 

My approach to business in this 
store was the debatable topic. Mr. 
Wagoner was not against the approach 
or what it entailed, but only the im- 
possibility of accomplishing what | 
envisioned 

After a few days of ‘‘aside argu- 
ments’ with Mr. Wagoner, his point 
was proved. Each consultation with 
the manager had resulted as he said 
it would in a flat refusal to spend 
money. It was impossible to convince 
him a new look together with a new 
approach would be profitable. A gam- 
ble was out of the question — 
“he could not see forest for the 
trees.” 


Wins His Point 


Jack's point won developed a 
friend for me and hundreds of coun- 
sels in his fellow travelers as I learned 
to rely on them. The hard knock, sea- 
soned reasoning of the travelers was 
proven unbeatable. As a reply to my 
“So you've won, now what?” attitude, 
Jack’s answer came from his knowl- 
edge of the store personnel which 
boasted painting talent and artistic 
ability among the regular employees 
Costing nothing extra, the “do it 
yourself” way, the manager agreed to 
try a portion of the ideas I had for 
warded 

Upon completion of one compre- 
hensive display unit that quickly pro- 
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valuable 


Information ... Use It! 


duced dol bills, orders came out of 
the front office to proceed. 

This traveler, as an outside man 
who h quickly gained confi 
dences, knew the personnel and their 
abilities thoroughly than the 


F lustry there is a tendency 
to regat salesmen’s statements as 
great many of us con- 


sider n's interviews expensive, 
ligging ur time. On a whole 
he S r time spent. 

Workit with your travelers as 
they af r allows you access to the 
tempo of the market which your daily 
routine ludes. It 1s wise to grasp 
knowle wherever possible in this 
industry. It is sorely in need of ideas 
and suggestions for its betterment. 

Don't Lose Them! 

I haven't got time to see him now” 
is a daily mark. For many of us, 
salesm bother to us. These 
salest ig this feeling, do not 
returt They take their wares else- 
where to a grateful ear. 

A salesman’s sales duty isn’t to sell 
a line, but to sell its intrinsic value 
to you to you. So many of us 
feel pla orders is essential if we 
ire to ret the good-will of our 
trave 

It is w to realize placement of 
in order, unless the line is truly 
adaptab your operation, is only a 
bother to the salesman. A salesman’s 
only cot is future business which 
he cat bank on if his line is not 
salabl your store. 

We'r | salesmen, no matter how 
we envisi ur status. If our outside 
men are refused an open ear when 
they venture to extol the virtues of 
the New Look for Offices’’. im- 
proved uipment, new printing 
process r the importance of color, 
OA-—7 /56 





we would not be in business. 

Our customers listen to us, profit- 
ing by experiences we relate, which 
originate during travel from one es- 
tablishment to another. Our custom- 
ers, when occasions or _ incidents 
similar to theirs are recalled, are eager 
to know what their competitors did; 
how the big operations furnish their 
offices. 

Think back they actually 
pry for information, turning it into 
profit for themselves. You can be sure 
they use it! Only the somnolent ig- 
nore the benefits that can be derived 
from experiences of others. 

I recently called on Regional Office 
Supply Company in Bethesda, Md. 
Mr. Reginald Philpott, the owner, 
found it necessary to establish a furni- 
ture operation in conjunction with his 
stationery, printing, and gift card set- 
up. His company asked my advice on 


by Eugene Barnes 
Merchandising 
Advisory Service 


Greenville, S.C. 


setting-up this department. With a 
pad, pencil, and catalogues in hand, 
I retired to a corner, listing furniture 
in groups from various manufacturers, 
intermingling lines in a few instances 
to accomplish ‘‘a complete look’’. 

When the list was complete, I pre- 
sented it to Mr. Philpott, but cau- 
tioned him not to forward the orders 
until they had been approved by his 
area travelers. 

Travelers are a dealer’s best sales- 
man, They know how best to ap- 
proach selling the line, which num- 
bers are ‘‘best seller’’ numbers, how to 
display the line most advantageously, 
and where the advertising will “‘pay- 
off’ best. Travelers advise what not 
to buy, very often overruling your se- 
lections with questionable salability. 

It is to these men’s advantage that 
you make money; their commissions 





come only from your purchases, hence, 
they would be foolish to guide you 
wrong. To work alone with our lim- 
ited ability, overruling as an aid the 
traveler's valuable trained judgment, 
proves egotism; our ability to pro- 
gress is disproved. 

Regional Office Supply ee is 
doing a thriving, very success ul fur- 
niture business, displaying six lines 
of furniture on their floor. Each trav- 
eler is dilligently watching and help- 
ing Ais line grow with the new de- 
partment. Having cautioned each 
traveler to realize competitive lines 
bring customers in that might not 
otherwise be attracted, keeps a com- 
petitive but co-operative state in ex- 
istence at all times. 

“This is Utopia,” Mr. Philpott 
said, adding, ‘““You know, the sales- 
men are actually selling their re- 
spective lines with sufficient display 
and informative instructions to our 
salesforce.” 

So many merchants consider the 
traveler of lesser calibre than their 
positions as merchants in a commu- 
nity afford them. The traveler, in 
many instances, is higher paid than 
we pay ourselves. They are specialists 
in their field and command salaries 
as well as respect for their knowl- 
edge and judgment. 


It Takes Courage 


It takes courage to be a traveler. 
These men put all their eggs in one 
basket, while our stocks are so di- 
versified our means of income are 
boundless. The salesman loses all if 
his chosen line fails or is slow mov- 
ing. Travelers can not afford to put all 
their stock in an item they are not 
thoroughly familiar with. They must 
be absolutely sure of its sales po- 
tentials! 

With our entire industry striving 
to progress, it Is Wise in Our progres- 
sion to adapt to our “New Approach 
to Business’ thinking the traveler's in- 
comparable knowledge. Transgressing 
from our straight and narrow course 
which named him salesman to a 
broad acclamation of his genuine 
worth is progress in itself. 

“CORNER THAT MAN .... 


you can use him!” 


Ninth in a 
Series of 
12 Articles 
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FOLLOW EXPRESSWAY 





Clarke & Courts of Dallas Does, Finds 


Room to Enlarge Store and Provide Parking 


GO SUBURBAN? 
FOLLOW EXPRESSWAY? 
JOIN SHOPPING CENTER? 


STAY DOWNTOWN? 


® The location question is a vital one today. More 
and more stationery and office equipment dealers 
are concerned with the possibility of their present 
locations becoming stagnant due to lack of park- 
ing space and increasing traffic. They look, there- 
fore, to suburban branches, new expressway sites 
or shopping centers as a possible solution. 

OFFICE APPLIANCES editors are constantly in the 
field interviewing dealers for first-hand informa- 
tion on their problems. In the May issue the experi- 
ence of Clark Peeper Company in going suburban 
to Clayton, Mo., was recounted. In this and adjoin- 
ing page the expressway experience story of 
Clarke & Courts in Dallas is told. Next month we 
will describe location of Brain's store in a novel 
shopping center at Omaha, Neb. How dealers who 
prefer to remain in present downtown locations 
are finding parking solutions will be the theme of 
another article. 


by CLARENCE O. SCHLAVER 


managing editor 



























( larke & Courts wanted ‘‘room’”, 


ever the state of Texas famed for 
its wide-open expanses. 

This s was desired not only for 
xpa operation, but also 
for the benefit of customers shopping 
in today where-are-you-going-to- 
irk f 

Leave Downtown 
In fa the acquisition of parking 
ng spa was the primary consideration 
of the long-established Dallas firm’s 
move ft rowded downtown quar- 
ters te te adjoining the city’s new 
North Central Expressway 

Now firmly established beside the 
busy art f traffic which daily pro 
vides and ingress into central 
Dallas, Clark & Courts management 

A. A. HOPKINS... in 
oa i 






- 


can ponder if the move was a wise to spread elbows and how to woo 
one vehicular-minded customers will take 
Stationery and office equipment heed of this comment by soft-spoken 
firms facing a similar problem of how A. A. Hopkins, vice-president of 

Clarke & Courts: 
“Drop-in trade is steadily increas- 
ing and the anticipated slump did not 

‘black and white"’ model office. materialize. . .” 







A CUSTOMER . . . is served by Mrs. Eunice Lovik in Clarke 
& Courts self-selection stationery dept. In background are 
J. R. “Dick"’ Coffman, store manager, and Wilson Whatley, 
salesman. 































‘ “Our customers relish the opportun- 
ity to slip off the expressway, park 
their autos, confer on furniture or 
stationery needs and go on their way 
without fighting for the parking space 
that simply didn’t exist in the old 
location. 

Seated in his comfortable offices 
conversing with this OA representa- 
tive, Mr. Hopkins pondered a bit and 


: then amplified the factors which per- 
suaded his firm to make a change in 
location 


Follows Trend 


' ‘In Dallas,” he asserted, “there 
has been a marked recession from the 
downtown section, especially on the 
part of larger stores which have estab- 
| lished branches in the outskirts. 

“We occupied a multi-storied build- 
ing in the downtown area with no 
place to park. That meant that anyone 
who came to visit us had to walk be- 
cause there was no place the car. 

“Upon checking various large con- 
cerns who had moved away from the 
downtown area we found that they 
had thus been able to create a place 
for the customers to ride to their 
very doors. . .a tremendous factor in 




























today’s retailing in Dall 
“On Dallas’ new 
discovered that many 


cerns had erected new | lings f 
their own use, Offi oS W 
springing, up too, in close proximity 


to the location we d 
10-story building was in the planning 
stage next to us.” 

Mr. Hopkins points out that whil 


Clarke and Courts before had or 


15,000 square feet of stor 1 wat 
house space, it now has availabl 
43,500 square feet of root all o1 
one floor, plus an area for parkit 
50 autos. No elevator problems 
involved. The store and off St 


is completely air-conditi 
a must in Dallas 


Expand Printing 


The expressway mo 


possible to expand the } ting 
which had been necessarily restri 
in the downtown locat Now 


substantial area has b 
the printing operation 
equipment is being installed for 
graphing. 

“Our cramped q 
practically impossible fos 
on any kind of repair work,” says Mr 
Hopkins. We now have 
booths along with s 
Files can be repainted in any shad 
desired, and locks install sell 
advantage today 

From a convenience st 
new Clarke & Court ling | 
other advantages. On 
incoming and outgoi 
goes direct by truck 
house. No loading 
and there is no probl 
weather. Space is abundant for syst 
atic storage, making 
buying feasible 
Sell Outside 

Outside selling has alw beer 
strong point of the Clarke & ( 
operation and this 
at the new store which features s 
model offices in the | I 
ture Guild design. Ci 
by catalog, by personal sol tiot 
they come in to browse thi h the 
model offices or to visit tl If-s 
tion stationery depart 
direction of J. R Dick” (¢ 
store manager 

Display 


Coerver Co. of Dalla h 


fixtures mad Ott 


} 


some wood and eacl 
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losed storage room beneath. Other 


; rl ; 


StOCK 1S displayed be- 


immediately 


hind the open-top counters in back-to- 


back shelving or in wall shelving. The 


sult is a neatness to the store ar- 


zement which Manager Coffman 


All in all, this is 


a store which pre 


serves the Clarke & Courts tradition 
because it has had th Opportunity to 
Lrow tl 1 new location Che express 
Way site just that while providing 
the cust rs free-wheeling right to 
the doot 


‘ Here and There 


Industry Signatures 
New Idea 


During the District Four NSOEA 


Boost 








convention in Miami, Fla., Ralph 
Graham. general sales manager of 
Stein Bros. Manufacturing Company, 
ind Mrs. Graham sought the auto- 
eraphs of industry figures 
Phe idea W isn t based on a pos- 
sible hobby as 1utograph hounds by 
SSS 
mf os 
| 8 
} Wi_de~ 
SIGNATURES collected at the 


Fourth District meeting adorn a ''Sophis- 
ticated" brief owned by Ralph Graham. 
any means, but a good test of a new 
Use for one ol their products, the 
brief, which the 
in white. 


“Sophisticated” 
company is now producing 

lhe success, as seen in the picture, 
of the autographing venture indi- 
cated to Mr. Graham that his com- 
pany can promote the brief as an 


i itograph collector 1o1 school 


children 


Mortimer Chute Heads 
Stationery Division 
in Charity Drive 

Mortimer Chute, president of Bain- 
bridge, Kimpton & Haupt, New York 
City, has accepted the chairmanship 
of the stationery and supplies division 
of The Greater New York Fund, ac- 
cording to announcement this week 
by Fredrick M. Eaton, chairman of 


the private firms division of the Fund 


and law partner in Shearman & Ster- 
ling & Wright. 

The campaign seeks $10,000,000 
on behalf of 425 hospitals and health 


and welfare agencies. 


Charley Goodman 
Goes to California 


“Wanting to go where our hearts 
are’ might well be an intriguing title 
for a best seller or love song; but 
its tender implications are clearly ex 
pressed by Charley Goodman, veteran 
Chicago office 
who is moving to Los Angeles, Calif.. 
with his wife. Mabel. to be near and 
with his daughters and grandchil- 


furniture salesman, 


dren. 

Charley's career in the office fur- 
niture industry had its beginning in 
when he became as- 
Stein & Company. 


the year 1934, 
sociated with S. 
In more than two decades of con- 
tinuous service his devotion to duty 
at the firm and his contributions to 
the industry and particularly to the 
Office Furniture Association of Chi- 
marked him as an im- 
portant figure. 
Throughout his 
has taken interest in the problems of 
contemporary dealers and has un- 
selfishly shared the knowledge and 
experience acquired as a salesman 


cago have 


career, Charley 


with others through writings on di 

versified subjects dealing with sales 

techniques. 

author of 
Chicago 


Charl y has been the 
many resolutions at the 
NOFA 
especially commended for his author- 
ship of a resolution defining what 
constitutes a retail office furniture 
dealer bent on protecting established 


meetings and he has been 


dealers from encroachment by irre- 
sponsible persons. 

Charley will uproot himself from 
Chicago but his many friends and 
associates say they will always re- 
member him. 
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) years young... 


and still the best friend 
a secretary ever had 


tH 


le He got his first job in 1896, helping secretaries turn 


out neat, crisp work. Since then, he has been 
employed in almost every modern and efficient office 
across the nation. He chases fatigue so that office 
gals can enjoy their “after five” hours. He helps them 
take pride in their daily work ... and they are happier, 
the boss is happier, the clients are happier, everyone 
is happier. 


His name is 
Panama-Beaver 
For 60 years, PANAMA- 


BEAVER has helped combat 
“eye fatigue” that strikes at so 


ny eS) many secretaries during the 
a Se course of the day. All 
i PANAMA-BEAVER products 


are Vision Engineered, from Hypoint colored carbon 
papers to Lustra Colorful Inked Ribbons that 
harmonize with all papers and letterheads. The EYE- 
SAVER and NEW Ebony Unimasters (for spirit 
duplicating) have tinted jackets to avoid glare, relax 
the eyes, relieve harsh contrast, and permit faster work. 


Find out how PANAMA-BEAVER can become a 
non-salaried hard working experienced employee in 
your office. Call your local PANAMA-BEAVER 
Man, always a live wire! 


4) 4? 
PAWAMA-BEAVER 
OW 


Ye 


MAnIFoLp Suppuies Co. 
19 Rector St. New York 6, N. Y. 



































Since 1896 — ‘The LINE that can’t be matched.’ 
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CREDENZA 


Doro Mfg. Co. 

220 W. Institute Place 

Chicago 10, Iii. 

Credenza Model N 601 ¢ 

inches in size with wa t 

natural waflr 

RR iis ie ak Baw 

at $83.90 list. Featur 

genuine walnut tor c f 1a 
fronts. (For more information write man 
ufacturer, or circle No. 3 on inquiry 


card). 





BRIEF BAG 

Stein Bros. Mfg. Co. 
1401 W. Jackson Bivd. 
Chicago 7, Ill. 


Company's ophisticated N 
15-G-190 “ 

pink and aq M 

beg wa T >| 

but has be ’ 

=) we mn 

T tA 


for fad (For more information 


write manufacturer, or circle No. 20 on 
inquiry card). 


New Products 





BALL PEN 
All-Rite Pen, Inc. 
Hackensack, N.J. 








(For more informa- 
tion write manufac- 
turer, or circle No. 
15 on inquiry card). 


UPHOLSTERY FABRIC 


Textileather Div. 
General Tire & Rubber Co. 
Toledo 


‘Yr 


Dé 


3, Ohio 





(For more information write manufact 
or circle No. 30 on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 





STATIONERY COMPARTMENT 
The Globe-Wernicke Co. 
Cincinnati 12, Ohio 


Naw. tat mpartment. the ‘Se 
Tray eded 
nstant : yrapher 
na it ry mediate 
M snne 4d tror 
t t wi ana 
? ¢ } ) r k at 
Ww 3 fr uSsé 

; : é } Ar 
Swi k t i 
nished r } } treamliner 


ne. (For more information write manu- 
facturer, or circle No. 23 on inquiry 


card). 





LEDGER TRAY SAFE 


Diebold, Inc. 
818 Mulberry Rd., S.E. 
Canton 2, Ohio 


New Jaer tray safe fers fire 
when ed T | 700 

ne | certified 

und ease f movement 

t tT K wi e 

Ke T mr e 
interbalancea ver can 

ed or ed quickly. Ac- 

+, variety t tray tyles 

heiahth 

wher ed. Made in twe 


(For more information write 
manufacturer, or circle No. | on 
inquiry card). 








wi 
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Offices tailor-made for every job 
with GF STEEL PARTITIONS 





















One of many combinations of 3 standard 
types of panels, finished in Balboa Green. 


Create privacy, increase efficiency and morale with modern 


color-styled partitions, adjustable to any floor space 


You can use GF steel partitions to tailor 
an outer-office layout into efficiently 
arranged work enclosures, individual 
offices and open-end sections. Thus, 
with minimum disturbance and least 
expense, you give the dignity of privacy 
to workers and add to office efficiency. 
And 


titions are 


—~ 
+ 


you also add beauty, as GF par- 
available in quiet blending 
wall colors of Balboa Green and Pebble 


Beige. Also available in 160 Gray. 


The flexibility of assembly possible 
with standard-size posts, panels and 


doors allows for office arrangements in 


all shapes and sizes. Alterations can be 
made quickly and easily in any direc- 
tion to meet future layout changes. No 
interference with present or future heat- 
ing or ventilating systems. Furnished 
in four standard heights, panels can be 
fitted with inserts of clear or opaque 
glass, solid steel or acoustical material. 


As compared to plastered walls, GF 
partitions take up less floor space and 
cost only about one-third as much. 
They can be moved by your own main- 
tenance men with no repairs needed to 
floors, walls or ceilings. For full infor- 


GF metal business furniture is @ good investment 


OA-—7 /56 





mation, visit your local GF showroom 
(see classified directory), or write for 
catalog in color. The General Fire- 
proofing Company, Department X-56, 
Youngstown 1, Ohio. 


—* 


GENERAL 
FIREPROOFING 


Met 


MODE-MAKER DESKS « GOOOFORM 
ALUMINUM CHAIRG « SUPER-FILER 
MECHANIZED FILING EQUIPMENT «+ 
GF ADJUSTASLE STEEL SHELVING 
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NEW PRODUCTS continued 


REGISTER 


Moore Business Forms, Inc. 
Niagara Falls, N.Y. 





MODULAR UNITS 


Jasper Table Co. 
Jasper, Ind. 
Matct 
is pictured ner 
and six top size Jr 
cabinet CS53 
drawer and 72 inct ok 
combined. (For more information write man 
ufacturer, or circle No. 4 on inquiry card). 





HASSOCK FAN ADDING MACHINE 





Kisco Co., Inc. Alma Office Machines Corp. 
2400-40 DeKalb St. Newest t P f f 34 E. 30th St. 
St. Louis 4, Mo. m | se { New York 16, N.Y. 


hee tae ;daqir macnir wit yuTOMAT 





perat ars Ma ne print 
| ma rrecT f rior Can 
be used siculat (For more 
information write manufacturer, 
or circle No. 28 on inquiry card). 


' t. (For more in- 
formation write manufacturer, 
or circle No. 26 on inquiry 


card). 





ana K Top fo ft Y ‘ sa 
culair” unit | ae \ ARS Se STORAGE CABINETS 





ana stutred wirtt j ’ “ a _— 

spproved tor t AY. {/ 

(For more information write man j a 
&p’ 


facturer, or circle No. 19 on in- 





quiry card). «~ % 

UTILITY CABINET MACHINE STAND 

Akro-Mills, Inc. Maso Steel Products, Inc. 
820 E. Market St. 53 W. Jackson Bivd. 
Akron 9, Ohio Chicago 4, Ill. Equipto Division, 

New "E Z Find f i plated , ’ Aurora Equipment Co. 

welded steel frame 14 oe a ee ey y ) Avrora, Ill. 

6 inches deep L 

plastic drawer Te wW t 

Each drawer } c Y f . yt t ire tw j nt arav Type A 

r tnree lengtny j r 4 ed } Jea c t 
pariment ; 

tenis needea n tr Ad | 4 } 1g ; } +} + A ha r | ) 1 Grawer ? der 
ditional cabinet tacked + q hose new Type B wer priced as many a4 
= nits. M sted edesianed 36 ts and L belholde 
24 drawers 4 } (For more in (For more information write man- Jrawe (For more informa- 
formation write manufacturer or circie ufacturer, or circle No. 6 on inquiry tion write manufacturer, or circle No. 14 
No. 32 on inquiry card). card). on inquiry card}. 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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NEW Smith-Corona PACEMAKER! 


OA-—7/56 


Now, for the first time, a high-quality office typewriter 
is being offered, without territorial restrictions! 


Here is a full-scale office typewriter espe- 
cially created by Smith-Corona for sale 
through non-exclusive dealerships. It has 
the performance, durability, and workman- 
ship for which Smith-Corona products are 
famous. It’s the perfect machine for small 
offices, shops, farms, small retail stores and 
offices in homes. There’s an enormous sales 


potential in this growing “middle market” 
and the Pacemaker is the typewriter to tap 
it with. Especially since the suggested re- 
tail price is only $169.50. 


Call or write your local Smith-Corona serv- 
icing branch for full particulars on the new 
Pacemaker. 


o 
mith-Corona 
INC SYRACUSE 1 N Y BRANCH OFFICES IN ALL PRINCIPAL CITIES 
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SECTIONAL LOUNGE 
Milwaukee Chair Co. 
3022 W. Center St. 
Milwaukee 45, Wis. 
Company has_ introd 


egs t preven 


blends with both mod 
furnishings, (For more information write 
manufacturer, or circle No. 32 on inquiry 
card). 


FOLDING MACHINE 


Davidson Corp. 
29 Ryerson St. 
Brooklyn 5, N.Y. 





Ww “ } 

duced 

wilse 

“ para | 
+ k On 

7 % & os. 

4p pe 

akes 13 % 28 
available a 5 
attachment sre ready 
perforating. (For more information write 


manufacturer, or circle No. 25 on in 


quiry card). 


RUNNER MATTING 


D. W. Moor Co. 
1722 Adams St. 
Toledo 2, Ohio 


runner matting kne 


h jt sirr 
a7 a Ww 
and afass qreer 
black The matt 


ana come na r i'For more n 


formation write manufacturer, or circle 
No. 22 on inquiry card). 


Use INQUIRY CARD (Inside Back 
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NEW PRODUCTS continued 


FOLDING CHAIR 


J & J Tool & Machine Co. 
9505 S. Prairie Ave. 
Chicago 28, Ill. 





(For more information 
manufacturer, or circle 


write 
No. 5 on inquiry card). 


LABEL 


Dennison Mfg. Co. 
Framingham, Mass. 


(For more information write 


circle No, 31 on inquiry 


manufacturer, or 


card). 








DESK 


H-O-N Co. 
Muscatine, lowa 


3 
rane yic. reé 3¢ T c 2 4 aC € 4 

t. (For more information write manu- 
facturer, or circle No. 27 on inquiry card). 





PHOTO COVERS 


Realty Supply 
5901 Southwest Ave. 
St. Louis 9, Mo. 


| 


ea ex 


(For more information 
write manufacturer, or circle No. 


14 on inquiry card). 


Cover) or Write Direct to Manufacturers 
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introducing 


L-UNIT SPACE SAVERS 


Convenient . .:. Convertible .. . Economical 





























- 
a 
at 





oe 









2 
i, le 
— f 





sree 
mE. 


It’s easy to sell your customers on the advantages of these new 





en ASE L-Units. Compact . . . efficient . . . they give maximum 
a | 
(ee — Ls {= q : , 
Cray | 1 = return on high-priced floor space... permit better office layouts. 
-I4 AJ 
~ \\—/f, “a . . one 
we HI = Files, reports, reference material are always within easy 





reach . . . added work space is gained at a minimum cost. 
Basic desk unit plus telephone, storage or drawer 
cabinets, bookcases and tops give wide choice of combinations. 


Show them on your floor . . . build your profits the easy way. 


Franchise may be open in your community . . . write for complete information. 


ALL-STEEL EQUIPMENT INC. 


AURORA, ILLINOIS 
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NEW PRODUCTS continued 


CREDENZA 





FOLDING TABLE 


Barricks Mfg. Co. 
134 W. 54th St. 
Chicago 9, Ill. 





Folding table desi 
taurants and_ institut 
"spread-leg" design 
“Leglock'’ opening 





center channel nstruct 

clude Duron, Weytex, Forn t Yawman & Erbe Mfg, Co., inc. 

plastic as well as plywood Rochester 3, N.Y. CALCULATOR 

have extruded aluminum { idg 

(For more information write manufac- “a ae - j . Silver Bells, Ltd. 

turer, or circle No. 2 on inquiry card). eee On Ot eee Site, noah sen: Pe 
on te are 20 incl Jeep and Alameda, Calif. 


eutra-t ray. Jiameter and aid to give 

xty ba ir ; (For more infor- rl performance of a 1|0-inct 

mation write manufacturer, or circle No. 7 ! ile. Mad f alsesinuss 
on inquiry card). 


matica 

ae Can a. Sen 

1. (For more information 

write distributor, or circle No. 
12 on inquiry card). 





PORTFOLIO 
Northwest Leather Goods Co. PHOTO ALBUMS CURTAINS 
311 N. Desplaines St. Cheney, Greeff & Co., Inc. 
Catenge, Ih. Joshua Meier Co., Inc. mA a ye N.Y 
z; _ 153 W. 23rd St. a 
pper-closing undera 
f New York 11, N.Y. 


No. 40-C, is made 

in blue, pink 

charcoal, ginger 

three-ring binder wit 

ets, one a zipper 

Overall size 14 

(For more information write man- 
ufacturer, or circle No. 29 on in- 
quiry card). 


$s 


} é (For more infor- 
mation write manufacturer, or circle No. 
9 on inquiry card). 


DESK NAME PLATE 


Russ Green Advertising 
Products Division 
14000 Linnhurst 








Detroit 5, Mich. Liand ; ted | eee 
Company has recently ‘ - 

Green Line newly and bia 
plates. Mode! N id 

finished in wain n Nn 
both sides are 4 
inches long and 2 } pe n desk cha : 

high. Other models ava (For more (For more information write man- 
information write manufacturer, or circle ufacturer, or circle No. I! on inquiry 

card). 


No. 18 on inquiry card). 
Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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anew ehair with the 


Bhai | 


for style and comfort 



























MODEL 85 


BLAIR ALUMINUM FURNITURE COMPANY, MARIETTA, GEORGIA 





Here’s the latest addition to the BLamr 
line of distinguished office furniture. This 
fully-adjustable secretarial chair is styled 
in light, lasting aluminum with a distine- 
tive brushed satin anodized finish. The 
contoured back and saddle-formed seat 
pan are 20-gage steel generously padded 
with foam rubber for relaxing comfort 
and rugged durability. The graceful base 
is cast aluminum with steel caster sockets. 

Good to look at—a pleasure to sit in 
—and built to take the beating of years 
of hard service. And with all its superior 
quality, this chair is priced lower than 
other leading makes. Write us today for 


full particulars. 


Available in a wide range 
of popular upholstery materials 


and colors 


BLAIR 





— chairs 
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RIBBON & CARBON TESTER 
F. Simonye Engineering Laboratory 
Mt. Airy and Harbourton Rd. 
Lambertville, N.J. 


Briefcase size carbon par 
mpietely portable 

and traveling inspe 

their product. Has f 


ter, Machine weia 

paper roll. Price for or t $ 

factory. (For more information write manufacturer 
or circle No. 13 on inquiry card) 


BALL POINT PEN 
Paper Mate Co. 
Merchandise Mart 
Chicago, Ill. 


Company has ann 
point pen teaturing a 
on The new 

Back", has two separat 
points and tw nk 

unit. The ref 

use and is ready for 
when needed. The 


(For more information write man 
or circle No. 10 on inquiry 


$1.95 
ufacturer, 
card). 


WRAPPING PAPER 
Tuttle Press Co. 
Appleton, Wis. 





Cutter box rolls of h 
ping paper are boxed 


long and 20 inches 


of wrapping paper 
ter rolls, bags, and 
assortments for re (For more in- 
formation write manufacturer, or circle 


No. 21 on inquiry card). 


NEW PRODUCTS continued 


STAPLER 

Container Stapling Corp. 
308 N. Park Ave. 
Herrin, Ill. 


Available will f T rr 
(For more informa- 


tion write manufacturer, or 


circle No. 16 on inquiry card). 





DESK SET 

Sengbusch Self-Closing Inkstand Co. 
2222 W. Clybourn St. 

Milwaukee 3, Wis. 


4 é riana é jyesk set r Dee 


fe Se aale amil 
Jouble (For more information 
write manufacturer, or circle No. 24 on 
inquiry card). 





STEEL PERSONAL FILE 
Jayem Sales Corp. 

31 Coffey St. 

Brooklyn, N.Y. 

NJ ~~ 


KA ~ 
mew v 


45 pe 


' € 4 d if } i 2 r ana Cc 
(For more information write man- 
ufacturer, or circle No. 8 on in- 


quiry card). 





STAMP PAD INK 


Douglas Homs Co. 
326 Jackson St. 
San Francisco 11, Calif. 


~ Plast r tamp pad 
C proof 
' ceiki 
: vel 
k rdle f 
Ay : 
VV noT 
n ped 
j Available in 
| Da arr rud 
pads. (For more informa- 
tion write manufacturer, or 


circle No. 17 on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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A little pocket calendar in- 
cluded with every refill pad 


serves as a constant reminder 


of Success Calendars. 


No. 85 has 
magnifying top 

plate daily 
date in red... 
present past and 
future months... day 


designation and Holi- 
days indicated. Styrene 
bases in your choice of 
walnut or metallic gray. 


Tear-Kleen Wall Calendar has 
a large daily date seen at a 
glance from 15 to 50 feet. 
Comes in four sizes. Backs are 
green water-proof panel 
board, handsomely embossed. 





A yearly calendar with your 
imprint at top keeps your 
name before your customers 
all year long. 
























No. 13 is the convenient up- 
right style, particularly popu- 
lar where desk space is at a 
premium. Pad lithographed in 
two colors with daily date in 
red. Refill pads for all types 
of bases readily available. 





National advertising in lead- 
ing magazines. It's good busi- 
ness to sell Success Calendars 
...More profit, too, because 
people ask for Success by 
name, come back to your 
store year after year. Don't be 
satisfied with ordinary calen- 
dars—stock Success! 


when you think 


of SUCCESS...think of 


CALENDARS 


No. 19 is smart, handy and 
efficient. Pad lithographed in 
two colors with daily date in 
red. Present, past and future 
months shown. Success is the 
really complete line of quality 


Desk and Wall Calendars. 





men vf 


g ASSOR! 
Tyesk CALENDARS 





Beautiful store displays, win- 
dow streamers and calendar 
charts dress up your showroom, 
tell customers that here is the 
place to buy the Success Desk 
Calendars they have been 
reading about in leading 
national magazines. 


Write for new 
SUCCESS catalog 
showing the 
many sizes and 
styles available. 


~ 


when you think 
of CALENDARS...think of : 


SUCCESS 


covumpian AZ eee INC. 


2300 WEST CORNELL STREET © MILWAUKEE 9, WISCONSIN 


No. 17 is a deluxe, book style 
calendar with lefthand page 
for recording half-hourly ap- 
pointments from 8:00 A.M. to 
5:30 P.M. Daily date in red. 
All Success pads are litho- 
graphed on fine bond paper. 














I 
Fisher ® FISHER PEN CO. 7333 W. Harrison St.. 
Refill ss Forest Park, Ill._—has a new | -F A ’ 















FLO-BALL PEN CORP., 455 
Douglas Ave., Hiollend, Mich. 


tt cart 
extr 4 ret nest 
jiving. Pen barre 
an be mprinted 





rT Writer . Geectey 
Card No. 123) 


























"cepas 4 REDI-RECORD PRODUCTS CO., 5! W. 
12. Display f 21st St., New York 10, N.Y.—new catalog 
ae F now availat teaturing Tr ew Comn 
' ina ne th Sense’ desk ts, trays, baskets, pads, budg 
(Inquiry Card No. 124). et and check wallets and r product 
_ he t 31 gitt, pr n and adve 
cata } 1 jeaiers (In- 
BADGER LEATHER PRODUCTS CO. quiry ' Card No. 104) 
Shawano, Wis.— ; p , 
| . ilable. Hone bes LEXINGTON LEATHER GOODS CO., 12 
a. No. 102) 3 Jefferson St., Chicago 6, Ill.—recently 
released sta | teaturina + rn 
piete ne oriet cé oret bags 
MOSLER SAFE CO., 320 Fifth Ave., New binder nc tTner proguct od de 
York |, Nhe prepared oriet with writing board 
record protec n wh paren:MAtt : Card No. 109) 
a. s Illustrated t es, 
igen th T » Sure Y Jf Sat 
for Your = rd and w 4 yew PIGGY -BACE JASPER SEATING CO., Jasper, Ind.— 
mine this. (Inquiry Card No. 101) | a 2 ey ae eee Se 
Ww 3 Ww } 
ustrat | nat 
CHENEY GREEFF & CO., INC., 150 n the yn ) m the 
Midland Ave., Port Chester, N.Y.— raw W the finished product. (Inquiry 
pared a brochure “Your Off 4 Card No. 107) 
or Liability’’ which rc r 
ance of the Dusine TT r + 
today as the appearar f+ ne. TI THE PAPER MATE CO., Mer- SWIFT BUSINESS MACHINES, Great 
Leochurs wet Deinted chandise Mart, Chicago, nl_— Barrington, Mass. sien window 
new ntemporary tabr nas prepared a i2-pen count stree ymer Jisplay or 1 media ad 
Executive Suite’ recen 1 t ew vertising to its dealers " cae Card No. 
company. (Inquir Card Ne 110) k pens with the Figg 106 
org (Inquiry ? Back" ref (Inquiry Card 
No. 125). 
AMERICAN STENCIL MFG. DIEBOLD, INC., Canton 2, 
CO., 2714 Welnut St. Denver 5 Ohio—he = fous-innew. toldne 
Cole—he ;f | P Je bina the new 
new display } . f 
Case maple with and 
rubbed nt De t } r n bott 
in hes wide, 18 mod (Inquiry Card No. 
30 inche r 121) 
wey. There are 
eros "36 with 10 (in THE LEDGER TRAY 
nq 360 ribbor n- - £ 
quiry Card No. 126) SAFE 
; 4 
fa 
: 
f ‘ 
NEENAH PA PER CO., 7) >7 
Neenah, Wis—r cently bow 
af a 7 te . ¥ + ¥ 
vite istomer tria Diebold 
(Inquiry Card No. ; ; 


129) 
Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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What they do to your cash register! 


Royal Portables offer the most... new down to the rugged little Royalite® . . . priced 
colors, exclusive features, beautiful design .. . accordingly. 

ggedness. Royal Portables offer quality ... made 
Royal Portables fit every market... four by skilled craftsmen . . . made by the world’s largest 
models to choose from . . . Royal Quiet DeLuxe" on manufacturer of typewriters. 


Feature the public’s most wanted portable—Rovyal 


RGYA YAL portable Standard « Electric + Roytype" business supplies 


Royal Typewriter Company, Division of Royal McBee Corporation 
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JOSEPH DIXON CRUCIBLE CO., 
Sales Div., 
mat ad whi n nable the 
twice the amotu 


mete 
one 

tne u 
actual 


merchandise 
cluttered | k. 


CUMMINS-CHICAGO CORP. 4740 
N. Ravenswood Ave., Chicago 40, Ill.— 
recently released a b et titled 
Is Enough", telling how t 
invoice payment. Booklet sdvant 
age tf pertorat (Inqu ry 
Card No. 103) 
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INC. 


Wh— 


STARK CALENDARS, 
100-112 Bisse! St., Joliet, 


has released a 

cata! | c verinag 

alendar pad and 

Als teature t zs f 

chart and list ? 
corresponding t t 
ther manufacture (Inquiry 
Card No. 122). 


Pencil 


aero tog 3, N.J.—of 


ympact space 


sual divid 


trations ana 


4 + feat 


(Inquiry Card No. 112) 





JAYEM SALES CORP., 3! 
Coffey St., age ell 31, N.Y 
nal wa na 
play card featuring 
ne. Includes br 
and or 
vidual un Three 
22 by 15 nck {In 


quiry Card No. 127) 


—— SALES STIMULATORS continued 











HALLOWELL DIVISION, STANDARD 
PRESSED STEEL CO., Jenkintown, Pa.— 
[tnquiry Card No. 105) 
BATES MFG. CO., Orange, N. J.— ~S 
ed window streamer for deal C. HOWARD HUNT PEN 
F CO. poapsacd N.J.—has pre 
; + > + por c . F ny ’ 
(Inquiry Card No. 108) pur age Pa eee veda nestaante 
c 
r s variety r DOrigntT 
{Inquiry Card No. 132) 
RECORDPLATE CO., 16 E. Holly St., Pas- 
atone 1, Califi—has prepared its 10th an 
ersary catalog, N ), tor distribution to 
the trade. F rated with prices. (In- 
quiry Card No. 13) 
NORTHERN STATES ENVELOPE CO., 300 
SCRIPTO, INC., Atlanta, Ga. E. 4th St., ot. Paul ' ser salt a 4 complete 
ha » n e-dir na ample kit price r dealers 
1. c ‘ = ce teaturing the fu istrite ne f holiday 
urrency QiTTt enve ed line 
has 12 original desigr thographed 
mes in seve tyles ‘ante Card No. 
ltt) 
tt Vist (Inquiry Card 
No. 131) 
\ 
MAYER MFG. CORP., 3130 Ww. 
5 Ist *. eee mt pre 
turned t [Inquiry Card 
No. 128) ALVIN & CO.  rmeen, 
' Conn.—ha 


Jrawir 
desianir sids. ar 
} J } ; nd « 


(Inquiry card No. 130) 





Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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He's “the man 


OA—7 /56 





others follow” 
and he’s waiting for a follow-up from YOU! 


Standard 





Many a pace-setting executive in your area will see this dramatic 
new Standard Continental ad in August issues of Fortune Mag- 
azine. In the ad, we ask these busy executives to look up your 
telephone number in the Yellow Pages. Some may. But most won't 
take action until YOU call on them. For your initial call, why not 
mail the new Standard brochure featuring this current ad in full 
color? You'll like the results you get from this — and from the 
new display cards that are ready for you, Order now. 


THE STANDARD FURNITURE COMPANY, HERKIMER, WY. 
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NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, June 1 
“Life Begins at 99”. At least it does, according to the firm 
of W. H. Sandle and Company, Ltd., stationery wholesalers 
and manufacturers, who have notified the trade of a new-typ2 
of greetings’ card which may be set to any age from one to 
99. 
It is one of a set of three, each of which, by manipulation, 
will cover this extensive age-range 
Another series of greetings’ cards which may be particularly 
interesting to dealers in the United States comprises six typi- 
cally English subjects. The reason for the series is worth re 
peating. A Miss E. Champness had drawn a study of a London 


“Beefeater” — the names given to the warders of the Tower 
of London who wear medieval dress and carry pikes to this 
day. 


This study was shown to an American friend of Miss 
Champness, and he straightaway thought the idea would 
“catch on” in America. However, he advocated a series of 
various designs, and the outcome was the set of six which 
include all famous London figures, such as a Guardsman at 
Buckingham Palace, a London “bobby” (policeman) and so on. 

The cards are designed for Christmas, and are in modern 
style of reds and blacks. They are printed on stout ivory board 
folders and are in a short, slim size, and cost very little. 

The lady distributing these cards is Miss Champness, and 
her address is 151, George Street, London. W. | 

Another idea for a greetings’ card this time from Forget 
me-Not Cards, Ltd., is amusing to say the least. It is for a 
wife-to-husband and carries words 
“Here’s to the Guy who zips her zippers from the Gal who 
gets his slippers.” 


au 
“ 


7 


x» 


For display aids, some of the advertising material of the 
Eagle Pencil Company, of Ashley Road, Tottenham, London. 
N. 17. is creating favorable reports. 

The company’s pencils marketed under the brand name 
“Verithin” are well advertised, and coloured leaflets and 
showcards are available for dealers 

One display aid shows a man in the middle of a road, with 
behind him a long series of pencil ticks. He says, “Over 4,000 
ticks with one sharpening.” 

Another aid shows a mermaid near the ocean bed with the 
words, “Verithin pencil marks won’t run when wet.” 


ie 


vv 


K 


I have received from D. Matthews and Son Ltd., of 61-6 
Dale Street, Liverpool. 2. the latest issue of their catalog. 
Mr. David Matthews tells me that the prices quoted therein 
it is hoped to maintain “for at least the next few months.” 

The slogan of the company is, of course, the same as before: 
— “From a Paper Clip to a Complete Office.” 

“It is a belief of our firm that customers do not want to be 
bothered by regular visits from outside travelers looking fo 
orders and we employ no one in this capacity,” the Company 
states. 

“We print and mail this detailed catalog and believe that if 
Office Equipment is required and a visit to our showrooms is 
impractical, our reputation is such that orders will be placed 
personal visit 


~ 
4 


with all confidence by telephone or post. If ; 
is requested we will be pleased to arrange one.” 

This is a good example of the direct approach by catalog, 
and bearing in mind that the company not so long ago moved 
to much larger premises at Dale Street to commodious show 
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AT BRITISH INDUSTRIES FAIR. . . 


} A 
i VV 


ale representativ e€ arry w portable 
aned by Stor F { td for the y executive 


arry a file wit 


aging director t 
machine wh t 
statements, post r wrappe t speed 

per hour. Machir 


ind prints face 


W y W sales representative f ffice Equipment tributors 
was on hand to show t firr new Empire Arist 
typewr ter 
) director of Autofeed \ Ltd } ting 
d Autofeed, caterpilla iction feed 


Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. 
Jackson Blvd., Chicago, and the staff at the branch 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any pos- 
sible service. While the facilities at New York are 
not so many as at Chicago, there will be found 
the same desire to serve. 
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THE INDEX EVERY PERSON 
WITH A PHONE WILL WANT 


AUTOMATIC SLIDE SELECTOR—Moves so 


smoothly ft etter you want. 


FEATHER-TOUCH INDICATOR—Just a 
light press the release bar opens the 


index smoo?;nly 


POWERFUL ALNICO 5 MAGNET—Picks 
p and tightly holds index cards. Gives 


positive 


NO WORKING PARTS—No mechanical 


parts to ge t of working order. Perfect 
function g teed every time ... with 
the long lasting magnet. 


LIES FLAT FOR wasted WRITING—Exclu- 
sive new feature. Top stands up for easy 
eading es flat for easy writing. 

MORE WRITING AREA—Roomy address 


ards that slip out easily for typing or 
reploceme 
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Patents Pending 


IN PROFITS 


with the 
NEW...DIFFERENT. 


A Ulypeotnt 


Yel. | = Come 


pe Si a e), i |) > ¢ 


IT’S AUTOMATIC 
SO HANDSOME...SO PRACTICAL...IT SELLS ITSELF! 


Interested in MORE SALES and MORE PROFITS? You can have them with the 
new MAGNETIC INDEX. Here's an accessory that everyone with a phone will 
want immediately. It's a novel idea, featuring a sure-to-work magnet. The 
tough, durable plastic case is smartly styled in ebony black, cedar brown or cha 
gray, touched with a richly-etched, chrome plated metal ba: 


BEAUTIFUL 






a and face plate. The MAGNETIC INDEX makes a handsome addition to eve: 


desk, and accessory to every phone. But try it yourself! 
You'll be convinced it will make a hit with your customers 
* 
Mi ... and produce sales for you. So join the Profit Parade 
today with AUTOPOINT'S new, 
easy-to-sell MAGNETIC INDEX! 
























~~ > or 
~ a 


WATCH THIS FREE 


“TRY-IT-YOURSELF” DISPLAY 
PULL IN SALES FOR YOU 


Special July offer 
12 MAGNETIC INDEX $83.40 
1 Free MAGNETIC 
INDEX 6.95 
1 Free Counter Display 
Total Retail Value 90.35 
Your Cost 45.04 
YOUR PROFIT 50% 
PLUS 45.31 


This offer GOOD until July 31,1956 Nationally 


ORDER TODAY FROM Advertised 
YOUR (Wholesaler) 


COMPANY, DIVISION OF CORY CORPORATION 
1801 Foster Avenue, Chicago 40, Illinois 
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rooms, appears to be a policy which is justified by results 
Incidentally, the company displays prominently in the 
catalog the following quotation from Ruskin, and it is in 
cluded by me without any further comment 
“There is hardly anything in the world that some man 
cannot make a little worse and sell a little cheaper, and the 
people who consider price only are this man’s lawful prey.” 


vy 


kk F 


t 
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The reference made last month to sale of certain makes of 
typewriters in all kinds of retail outlets appears, far from 
diminishing, to be increasing in Britain. Perhaps it is that 
when one’s attention is drawn to this sort of thing, one natu: 
ally keeps a more than usual watchful eye open for unusual 
outlets. 

Let it be said at once that portable typewriters appear to be 
the ones which are mainly “under fire” so far as I can judge, 
and certainly the majority of office equipment which I have 
seen in outlets which one would not normally regard as “rec 
ognized” seems to be portable typewriters 

It is, I suppose, all a matter of policy at board level by the 
firms concerned. But it would appear that one argument ol 
dealers in Britain is to the effect that any attempt to flood 
the distributive trade (that is, the distributive trade apart from 
the normally accepted channels of distribution) is only a short 
term one, because one merely puts equipment into these out 
lets where, in many cases, it tends to “stick” and represents 
one more line of product carried in the hopes of a chance sale 

For instance, one wonders how many typewriters a good 
class ladies’ lingerie establishment will sell in the course of a 
year! 

Again, seeing a dusty-looking typewriter in a small dealer’s 
window (the dealer, by the way, sold newspapers, sweets 
chocolates, cigarettes and sundries such as pens and pencils 
erasers, small bottles of ink and the like) one made inquiries 
and was informed that the typewriter had been there fo! 
“quite a time”. (This was evidently so, judged by the amount 
of dust on the case!) 

Here is an instance of where such an outlet is doing no 
one any good, presumably. The placing of a typewriter in a 
shop window display which is rarely changed, and which soon 
looks dusty and “dog-eared” is no great advertisement for the 
shop or the firm of portable type writer manufacturers either. 

It is not disputed that chance sales will result from a wide 


distribution, but one wonders if — in Britain at any rate, 
whatever may be done in other countries it is the wisest 
course. 


No office equipment distributor is, of course, going to be 


sO narrow-minded in outlook as to claim that manufacturers 
of such goods should distribute through his kind of establish 
ment only. After all, many office equipment distributors, as 
has been instanced in this journal, display greetings’ cards and 
and stationery equipment to quite a large extent, and the sale 
of greetings’ cards by office equipment distributors is a trend 
which is tending to increase in Britain 

In the same way, a good class stationery shop, or even a 
larger type of newsagent’s shop, one would assume, would 
offer a legitimate scope for the office equipment manufacturer 
to display at least some of his products, such as portable 
typewriters. 

But there are limits. To transgress those limits may well 
mean that goodwill, built up over the years, may be lost in 
a very short time. And there is nothing worse for any trade 
than for manufacturers and distributors to be quibbling with 
each other. 

One factor so far as Britain is concerned, of course, is the 
report of the Monopolies Commission, and the present dis 
cussions in the British Parliament of a bill regarding monopo 
lies, is resulting in industry generally “fighting shy” of any 
further commitments regarding restriction of outlets and 
insistence on a minimum selling price, and so on. 

There are agreements in force in various trades for the 
maintenance of a minimum retail selling price. In due course 
these various agreements will no doubt be the subject of an 
inquiry by an independent board which will promulgate its 
findings in due course. But, generally at the present time, the 
tendency is to avoid anything which savors of a “closed shop” 
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An “eye-catching” display unit for retailers comes from 
the Mentmore Manufacturing Company, Ltd., of London. E. 
y. 

Ihe new display is usually not smaller than five feet high x 
five feet six inches wide and two feet six inches deep and 
has as its centerpiece a mammoth showcard, which features a 
giant “Platignum” quick-change pen with its accompanying 
nib units and the variety of handwriting styles for which they 
cater. 


Paillard President on Television 


Andre Thorens, president of Paillard Products, Inc., was 
a recent guest on the “Today” TV show featuring Dave 
Garroway. 

Mr. Thorens, during the interview, pointed out that Switzer- 
land, home of the Hermes typewriter manufactured by his 
company, produces practically no steel, iron or other raw 





ANDE THORENS ... president of Paillard Products, Inc. 
presented Dave Garroway with a Hermes Rocket on a re- 
cent TV show interview. 


materials, so as a result, through the years, the people have 
developed a highly skilled industrial force which produces 
many precision products. 

He added that his firm was founded in 1814 to manufacture 
Swiss watches. Through the years, it has grown to produce 
music boxes, phonographs, radios, typewriters and now manu- 
factures the Bolex motion picture camera. 

Mr. Thorens is traveling throughout the U.S. to personally 
acquaint himself with the problems of dealers carrying his 
company’s products. 


Old Town Corp. Establishes Plants 
in Colombia and Philippines 


Old Town Corporation has announced the establishment of 
Old Town International Corporation, with manaufacturing and 
distribution facilities in Cali, Colombia, and Old Town Pacific 
Corporation with similar installation in Manila, The Philippines. 

[he officers of both new corporations are: James H. Mc- 
Graw, Jr., president, Emmett L. Tabat, executive vice president; 
and Alfred O. P. Leubert, secretary and treasurer. The sales 
manager for both corporations is J. N. Khazzam. International 
headquarters are in New York. 

Modern manufacturing equipment is now being installed in 
the plants in Colombia and the Philippines with technical 
assistance from Old Town American engineering personnel. 
Old Town ink formulas, coating precedures, and quality con- 
trols will be utilized by the foreign plants. 

With the production from these plants, Old Town officials 
say they will be able to meet the increased needs of its expand- 
ing international markets. In both Colombia and The Philip- 
pines local capital is participating in the financing arrangements. 
In Colombia, Carvajal and Cia, Ltd. will handle manufacturing 
and distribution for Old Town International Corporation. In 
the Philippines, Henares & Sons will handle manufacturing 
for Old Town Pacific Corporation 
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nd 
sa 
ing 
ey 
Va 
ave 
A= | 
his 
aw 
It's nice to be able to lean back 
a: 
and still keep your feet 
on the ground 
ave 
Ices 
8 A neat trick if you can doit... 
nu and you can do it with the help of 
STURGI-TILT control. Try it in 
ally this No. 1205-G and then show your 
hh customers. Sit down, tilt back and dis- 
cover that the rear of the seat lowers 
while the front remains practically sta- 
tionary permitting your feet to stay on 
the floor. 
STURGI-TILT control is a wonderful 
aid to relaxation and good posture. So are 
t ol the big coil spring seat and the ample foam 
and rubber spring-back backrest of the Sturgis 
cu No. 1205-G. And underneath it all is the scuff- 
=a proof, noiseless, self-leveling fiber glass base, 
a one of the biggest selling features on office 
ent, 


* chairs today. 
me Chairs No. 1885-G and No. 1805-G also have 

— STURGI-TILT control and fiber glass bases. 
Check your price list. Do you have floor samples? 
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1ical , 4 Bl 
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con 

cials 

and 

ilip- POSTURE CHAIRS 
ents 

- Menufactured Sturg Michigan and Charleston, South Carolina 
iad THE STURGIS P RE CHAIR COMPANY « STURGIS, MICHIGAN 


General Sales Offices « 154 East Erie Street « Chicago 11, Ilinois 
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“Industry Meetings 


Chicago OMDA Holds Burroughs Night; 
Demonstration of Curta is Given 

Bill Curran, district sales manager of Burroughs Corp., was 
the featured speaker at the May 8 meeting of the Chicago 
Office Machine Dealers Association in the Engineers Club 
Burroughs machines were on display and Mr. Curran showed 
a movie on better selling, “How to Sell Quality.” 

This was one of a series of meetings at which various office 
machine manufacturers are being given an opportunity to 
demonstrate their products. Dick Barrett of Clary Corporation 
was the speaker for the April meeting. L.C. Smith night was 
to be observed on June 12 


At the May 8 meeting Marvin Wolf, sales manager of 


Utility Supply Company and National Office Machine Company 





A CHILD can operate the Curta calculator, Michael, I1, and 
Nancy, 9, demonstrate to the satisfaction of their father, Marvin 


Welf (at blackboard) and Chicago OMDA audience. 


presented a graphic demonstration of the new Curta calculator 

To illustrate the simplicity involved in the operation of this 
pocket-sized machine, Mr. Wolf enlisted the aid of his two 
children, Nancy, 9 years old and in the 4th grade, and Michael, 
11 and in the 6th grade. With the benefit of only a short 
previous instruction period the two children put on an amazing 
display of calculating feats, including problems in multiplication 
of large numbers running into the billions, short cut multiplica 
tion, squares, cubes, percentages, division of large numbers 
square roots and the solving of equations 

To further the point of simplicity of Curta and to climax the 
demonstration, little Nancy donned a blindfold and computed 
a large figure multiplication problem using numbers called 
at random from members of the 


1udience 


Baltimore Stationers Stage 
Successful Annual Dance, Dinner 

The Baltimore Stationers Association reported a very suc 
cessful annual party and dinner on April 26, at the Baltimore 
Elks Club. 


A total of 239 guests were in attendance with 48 Pen-Mar-Va 
Travelers present in the group. Cocktails, courtesy of the Pen 
Mar-Va men, were served first. Dinner and dancing followed 
as well as distribution of elaborate door prizes. Allen Behrend 
and Lack Latham of Lucas Brothers chairmen for the 
affair. 
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Offureps Hold First 
Office Furniture Show 


New York Area NOFA Conference Held 
in Conjunction—Three Day Registration 
Reaches |!100—NMore Than 700 Dealers, 
Salesmen Attend 


New York City 


In conjunction with the Offureps’ three-day furniture show 
held in the New York Trade Show Building May 5-7, the 
second annual New York area conference, sponsored by the 
New York Chapter of NOFA, was held in the Hotel New 
Yorker on the first forenoon. 

While exhibitors were putting final touches to their displays 
and getting their booths in order, registration began in the 
foyer adjoining the Panel Room where the meet- 
ing was held. The meeting was opened by Chair- 
man Robert B. Gibby, Desk, Inc., New York City, 
who introduced James H. Kahlert, Office Interiors, 
Inc., New York City, president of the New York 
Chapter of NOFA, who extended a hearty wel 
come. One of the advantages of associations, he 
declared, is the opportunity to exchange ideas for the better- 
ment of the industry. 

Hugh T. Morgan, president of the Offureps Club of New 
York, Inc., added a cordial word of welcome to the show. 
Mr. Morgan thanked his fellow workers for contributing their 
time and talent to make the show a huge success. 

The next feature was the showing of colored film slides of 
the model offices displayed at the recent NOFA Convention 
held in St. Louis, Mo. 





Hear B. H. Nemlich 


Next to address the group was B. H. Nemlich, Regan 
Furniture Corp., New York City national insurance committee 
chairman, who reviewed the NOFA group insurance plan for 
his listeners. He told of the progress of the plan from its in- 
ception five years ago, to the present time, where now some 
16,000 lives are insured. He also covered the association’s 
executive insurance plan which started a year ago and already 
has some 400 members. 

NOFA President John E. Mossman, Desks Inc., New York 
City, was the next speaker on “This is NOFA”, wherein he 
reviewed the purpose, progress, and aims of the National 
Office Furniture Association. In discussing the value of trade 
associations, he reminded the group that associations are a so 
ciety of people united in a common purpose. In the case of 
NOFA, the purpose is a continuous upgrading of the industry 
through the active participation of its members plus a strong 
program of services provided by the association 

He went on to name some of the benefits now in operation, 
group insurance plan, annual conventions, local and area meet- 
ings, monthly bulletin and sales training manual. Among the 
newer services are the freight manual and monthly letter en- 
titled, “Inside NOFA”, with more to come. In closing, he called 
attention to the fact that NOFA has made great strides. 


Stress Selling Points 


The next presentation was a moving picture entitled “Pre- 
senting Your Sales Case Convincingly” in which good advice 
was given comparable to court procedure and applied to sell- 
ing. Five points were stressed: 1—Come to court with wit- 
nesses. 2—Qualify your witnesses. 3—Make tests testify. 4— 
Show externally the fire of internal belief. 5—Use strong links 
only in your chain of evidence. 

A panel discussion period concluded the morning session 
with President Kahlert as moderator. Members of the panel 
were: Burnham Matthews, Harter Chair Co.; Milton Stone, 
Stone-Newman Associates; Ralph Gottlieb, Princeton Uphol- 
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Of 


Model 22-L 


For cafeteria conference room 


Model 23-L 


private office auditorium 


re are the latest, greatest additions to Cosco’s and carpets. Bonderized metal frames—in smart, 
fast-growing, fast-selling line of “Office fashioned” new square tubing—have chip-resistant, baked-on 
seating! All-steel, saddle-shaped seats are cushioned enamel finish in five smart colors. Choice of wash- 
vith resilient Tufflex. “Ladder” or padded back- able, wearable plastic upholstery fabrics and 
est, contour-curved for comfort. Legs are ex- colors. Ideal for office and institutional use. Stock 


| rear to prevent backrests from marring these new Cosco Chairs now, and push them for 


s. Rubber-cushioned steel glides protect floors all they’re worth. They’re worth plenty! 


HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 


Model 18-TA Model 60-Y Model 20-LA ‘ Model 15-F 
ecutive Posture Chair Space-Maker Folding Chairs Conference Arm Chair Secretarial Chair 
e, $48.95 List Price, $10.50 List Price, $28.95 List Price, $29.95 
($51.45 in Zone 2) ($11.95 in Zone 2) ($30.95 in Zone 2) ($31.95 in Zone 2) 








stery Co.; George Shad, Nucraft Furniture Co.; Robert A 
Bergere, Macey-Fowler, Inc., New York, N. Y., and Seymour 
L. Nathan, Charles S. Nathan Inc., New York, N. Y. 


At noon, cocktails were served followed by lucheon in the 
North Ballroom after the invocation was given by John R. 


Gray, executive director of NOFA 

After luncheon, President Kahlert called upon Ian Nemlich 
Regan Furniture Corp., New York City, chairman of the an 
nual golf tournament, who announced that the New York 
Chapter of NOFA would hold the first golf outing of the sea- 
son on Thursday, May 17, at Colonia Country Club, Colonia 
N. J. B. Agronick, Bene & Co., Inc., Providence, R. I., ex 
tended a cordial invitation to attend the NOFA area confer 
ence to be held on May 21 in the Crown Hotel, Providence, 
R. I. 

The final speaker of the 2nd annual New York area con- 
ference was John R. Gray, executive director of NOFA, whose 
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1. John R. Gray, NOFA executive director J hn Mossman De k Inc yew 
York City, NOFA president T. Morga president, Offurer ib 
New York, Inc 


2. Arthur J. Rand, quest M 
Kachad, guest. 

3. Mr. & Mrs. Duncan S. Mart Martin § niture, Inc 
N. Y.; N. R. Chofnas, Aet Z H. Martin. Martin 
Furniture Inc., Albany, \ 

4. Mrs. B. Sagar and Stewart ft Met Mfg re W 
nookian sr., Lion Desk New ‘ ‘ Ma 
Jr. and Mrs. Manookian 


5. Alan Conen Metalstand . “i ? A 
New York City: Wr = al Office 
York City; Joseph Blum 

6. B. Pomerantz Al sor 

7. Mrs. & Mr. Hugh T 

8. Richard Draper, West 
Md.; Leo J. Cohen, mfr rer 

9. Burnham Matthews, Harte 

10. James Impel and Joseph 

11. Leonard V. Travis, ‘ ~nl i 


subject was “NOFA Services and Values to be found in them”. 
In discussing the sales training program, he told of the more 
recent schools set up in Los Angeles, San Francisco and Prov- 
idence, R. I, and added that New York is soon to have an- 
other training program. Other subjects covered were the NOFA 
Film-Tape recording library, which now consists of about 20 
subjects and a cost of operation survey. Other services now in 
process of developing are: sales correspondent service, classified 
job service, office plan and layout, and lease-rental plans. 
Promptly at 12:30 p.m. on May 5, the doors of the second 
floor exhibition hall of the New York Trade Show Building 
were thrown open to admit visitors to the Office Furniture 
Show sponsored by the Offureps Club of New York, Inc. 
From the time the doors were officially opened a steady 
stream of visitors poured in to see the newest offerings of more 
than 60 of the industry’s leading manufacturers of office 
furniture, equipment and accessories. Bright colorings plus 


In ble Metal F Har hamen mf rs reo 
d Cohen, Ir Fu 
V OFFICE APF G Walter Guyon 
Roche r J 
V srand-Glick, Staty ‘ M Ann De Roche 
and Mrs. George S; y. all of A. K. Thomas Co., Lawrence, 
4 
3 Mrs. & Mr. Le R Aillar, all of Le Roy Millar Office 
N | 
avid A all of Perfect 








4 a ! Ph ¢€ 

E Haske Haskell 

n r ston, L.I., N. Y. 

A Gould, Dorset nt F ke Colum- 
ent C Br S y, Dorset Stee 

OA-—7 /56 


a RR cere eI = Naa 






Manufacturers ! 





Mii. 
oon 


OA Genvention 
new promotion opportunity .. . ==> Reporter | 


EASY OF TKTE 





~~} 


Here is an outstanding 


















Pp ~ 
‘. Rutee 
—* = 
- _~ 
ty eae 
~ + ae 
— - ~ 
— bette ens 
ee ~~ ~e 
oe ral 4 See 
eee, a ~— = . 
—-~_ “nln on = — 
aera Dee & ~ os 
~ on ~. ~— 
—w e«, = aa fen ee 
= ~e tI~—--s2 
~ 





} 

ti 
If 

/ 








. reporting news as if happens each day 


at the 1956 convention and exhibit of the National Stationery and Office Equip- 


ment Association. 





The growth in size and attendance of NSOEA’s Annual Convention has 
created the need for a daily newspaper. It is logical for the stationery and oflice 
equipment industry to look to OFFICE APPLIANCES for this service. 
Acknowledged leadership for over fifty years has developed the 

background, the staff, and the resources necessary to perform 

this job adequately and economically, 

Now exhibitors will have available a ready-made advertising medium to reach 
convention visitors each morning beginning Saturday, September 29. This is a 
tremendous opportunity to increase the effectiveness of your booth at the 


Re , . 
show. See your OA advertising representative for full details. 


Space reservations now being accepted. Special rates to regular OA advertisers. 





REPORTER 








H. L. Sime Pacific Coast 
New York Office Se 

lL. Gallu D.F. Cass 

100 E. 42nd St. 


Chicago Office 
600 W. Jackson Bivd. 


S.C. Mead ) 2633 Military Ave. 
W.B. Curtin ) Los Angeles, Calif. 


61 











excellent lighting arrangements set off individual products to 
good advantage, while physical layout of booths permitted 
good visibility and easy access 

The show attracted some 1100 visitors, 700 of whom were 
dealers and their salesmen, and registration figures showed an 
attendance of 500 on Saturday, the first day. 

Visitors came from Nebraska, Illinois, Michigan, Washing 
ton, D. C., Maryland, Massachusetts, West Virginia, Virginia, 
Pennsylvania, New Jersey, Rhode Island, New York State, 
Melbourne, Australia and London, England 

Trends displayed were for everything needed to equip and 
maintain the modern office with furniture and equipment 
designed for space-saving and increased production capacity, 
efficiency and comfort. Aside from the display of products, 
exhibitors had on hand a goodly number of sales representa- 
tives to answer visitors’ questions and to offer helpful sug- 
gestions. 

For a smoothly-operated show and good promotion that 
brought in a sincerely interested audience, and made the show 
a success, credit goes to President Hugh T. Morgan; Show 
Co-Chairmen Burnham Matthews, Harter Chair Co. and 
Milton Stone, Stone-Newman Associates; Milton Skala, Mil- 
waukee Chair Co.; Walter Diamond, Shelbyville Desk Co.; 
Melvin Geyer; Arthur Gordon; Joseph Eckstein, Star Steel 
Equipment Co., and their committees 


1. Joseph Buraer, Art Stee 
New York City 


Miss Paula Peck 
N. Y 

3. Elon G. Pratt nokador 
Cc se. N Y 





M. Moldon, Martin M 
4. Samuel Newman, S 
Typewriter Service, Ridaew 
5. Dan Schwartz and Mrs 
6. Mr. & Mrs. George [ 
Products Co 
7. J. F. Emhardt, Kal Hartw 
Steel Equipment C 
8. Jerry Fleishman, Redi-Re 
Desk Co New York ty Milt tor, R 
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TWO DRAWER~> 
LETTER SIZE 

Desk High, 14%” w, 
24” d. No. 202 $31.50 


LEGAL SIZE... 1734" 


No. 502 "'$37.95 
Lock that locks both 
drawers $4.95 additional. 


THREE DRAWER 
LETTER SIZE 

1434” w, 40” h, 2656” d. 
No. 203 $43.25 
LEGAL SIZE 17% wide. 





No. 503 $51.50 
Plunger type lock that 
autome tically locks all 


drawers $9.00 addition 
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COLE’S New ... improved 
FULL SUSPENSION FILE 


No. 204 $4350 OLIVE GREEN OR COLE GRAY* 





SAVE VALUABLE 
FLOOR SPACE > 


Use 5 drawer files 


as illus 
space is scarce 
and save 25% of 
your office space. 


gio. 
LEGAL SIZE 
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?’’STENO” Chair 


uces 








“SECRETARY” Chair 
rates fatigue Colorful, impressive, the 

>rrects im- 

r posture. Five 
idjustment. All 
earings. Thick 

rubber uphol- 
with DuPont's 


smooth frame and 
base. Tilt seat with ad- 
justable height. Smooth 
rolling bail-bearing 
casters. Seat size, 
Fabrilite.”’ 1910" x 1719" x 234”. 
One piece  No- 2550 $79.50 
w e equipped 
e with kick plates. Seat 


ua 


Junior “Executive 


14” x 23, Same as above but 
2%". 


4 


made entirely of steel 
instead of aluminum. 
Smartly covered with 
DuPont’s ‘“Fabrilite”. 
4 colors only): Brown, 
Green, Gray and Wine. 


No. 2825 $59.95 


office fatigue 


contro a 
controis a 





; 
% Brown, Green, Gray and Wine. 


OL 


NEW YORK 285 MADISON AVENUE 
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in beauty. Brushed aluminum, satin 
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COLE’S —— CHAIRS 


“EXECUTIVE” Arm Chair 


@ 


SEND FOR OUR LATEST CATALOG 


CANADA 






No other file at this low price has this really full suspen- 
sion. 25% more filing capacity. The last folders in these 
files are as accessible as the first. Smooth gliding draw- 
ers, spring compressors and guide rods. 


FOUR DRAWER LETTER SIZE 
34" wide, 52'4" high, 265s 
No. 204 $43.50 
LEGAL SIZE 17°. 
deep 


deep. 


wide, 52'4" high, 
No. 504 $52.50 


Plunger type lock that automatically 
locks all drawers $9.00 additional. 





No. 20 io 


atically 
tj I 


ed foam rubbe 
Adjustat 
eight, top bea Nos. 2810 and 2550 chairs are available in the following 
eaters, Seat sins colors: Granite Gray...Oak Leaf Green...Wine...Saddle Tan 
13%" x 2 Brown...Terra Cotta...Sapphire Blue...Coral...Apple Green 
Russet. 
315 $29.95 é Nos. 2815 and 2825 chairs are available upholstered in 
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STEEL BLUEPRINT CABINETS 


Provides protection for blueprints, art work, 
engravings, maps, etc. Drawers glide 
smoothly and quietly at a mere touch. Rear 
hood protects contents. Green or Cole gray. 


5 DRAWER UNITS 
Inside Drawer Outside Cabinet 
No. WwW H 0 Ww. H. D Price 


4030 37” 2," 25" 40%” 15%,” 28%” $92.50 
30-B Base for above cabinet, 7'/)" high 14.25 
4332 43” 2," 32" 464%,” 15%,” 35% 106.75 
433-B Base for above cabinet, 7'/.” high 15.95 
5038 50° ,” 38” 53%” 15%,” 41%" 132.50 
538-B Base hs above cabi Vy" high 19.00 
KOE: UNIT 
40” 265%," 87.50 













































Safeguard 


your VALUABLES 
and VITAL PAPERS 


A dial lock secret vault, 
(only you know the 
combination). Plus 
three full suspension 
letter files. Heavy steel. 
1434” w, 52' ‘fs h, 2656" 
d. Green or gray. 

No. 2004D $65.95 


With add'l. plunger lock 
that locks all drawers, No. 2004DL $75.95 





SAFETY 
CABINETS 
with lock 
Supplies stay 
neat and 
orderly. 
Prevents 
petty 
pilferage. 


Adjustable 
shelves. 





No. 349L 





Green or Gray 


No Ww H. D. Price 


200 144,” 29," 24” desk height $24.00 
800 29," 40° 2654” counter height 59.00 
349L 304,” 37,” 17° low counter hgt.. 45.00 


STEEL EQUIPMENT CO., INC. 





“ALL-PURPOSE” Stand — For home or office. Ideal 
for student in the family. Drawer for supplies, shelf for 
books. Opens up to 39” x 17”, typewriter desk height 
No. 759 $11.95 


Heavy gauge steel. Olive Green or Gray 








$39.95 
“POSTURE” Chair No. 2810 


Brushed aluminum. Five way adjustment. Foam rubber cov- 
ered with Du Pont’s “‘Fabrilite.” Steel base $39.95 
Green, Gray, Brown or Wine. 


SAFE-TYPE 

STORAGE CABINET 
This full size cabinet is 
a fine office addition. 
Dustproof, made of 
heavy gauge steel. Pro- 
tected by strong doors 
with a two way lock- 
device controlled 


ing 

by a paracentric lock. 
76” high, 36” wide, 
18'2°’ deep. Olive 


Green or Cole Gray. 
No. 76 $59.95 


SLIDING DOOR 

CABINET 

Same as above but 

with sliding doors. 

For use in close quar- 

ters. No swinging doors 

to block aisles. 

76” h, 36” w, 18” d. 
No. 7636 $62.50 


As above with lock, No. 7636L $69.00 
Additional Shelves for the above cabinets $4.25 each. 








COLE’S STEEL DESK TRAYS 


The most modern, streamlined, 


desk tray. Rubber feet. Interlocks 
into multiple tiers. COLORS: Mist 
Green, Olive Green, Desert Sand 
or Cole Gray. 


SINGLE TRAYS 


No. Size Each Dozen 

129 — Letter $3.35 $3.15¢ea. 
140 — Legal 3.60 3.406ca. 
TWO TIER 1Set Dozen Sets 
229 — Letter $7.40 $7.00 ea 
240 — Legal 7.90 7.50¢ca. 


THREE TIER TRAYS 
329 — Letter $11.45 $10.85 ea. 
340— Legal 12.20 11.60ca 











No. 1620 $7195 


Two letter files, three adjustable storage compartments un- 
der lock and key. Heavy steel. Desk height, 5442” w, 2512 
d. Mist Green, Olive Green, Desert Sand or Gray finish. 


LOCKS for two drawers $4.95 add'l. 











«A 1621 $8975 


SPACE SAVING DESK 


Three letter files with spring compressors, two double card 
drawers for 3 x 5 or 4 x 6 cards (7200 cap.), plus a conven 
ient arm rest. Heavy steel, desk height, 5412” wide, 2512 
deep. Mist Green, Olive Green, Desert Sand, Co 





No. 1700 $135°° 














No. 756 


$3595 
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The ‘“‘PRESIDENT’S” File 
full 
two drawers for 3 x 5 or 4 
cards (6400 capacity) used fo; 
tracts or cancelled checks. P 
secret vault with 4” dial lock 
bly protected by extra outerg =, 
under lock and key. Heavy 42 36" 
32%2” wide, 372" high, 19” 48 36" 
Olive Green or Cole Gray. 24 36” 

No. 475 $48 30/ 


Four suspension letter 


PEN 
INIT 


The ““MERCHANT’S” Fi 
2 letter files, drawer for 3 
4 x 6 cards (3200 cap.) plu 
cret vault and storage spac 
protected by an — d 
lock and ke 


‘4 : eA live ¢ 
ie ole Gray. IVIDER 


Ss" 
No. 1370 n label 
on |] 


o K: With plunger-type le Dest 
No. 1370PL %. 133 6 


Above cabinets availab}cK whi 
ined Walnut, Mahogor 
tty Pine finishes $15.00 
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BA 


CHTTUE 


No. 

1700—1 letter drawer, 4 box drawers 
1701—2 letter drawers, 2 box drawers 
1702—1 letter drawer, 4 box drawers 


1703—2 letter drawers, 2 box drawers 


STANDARD COLORS: 


LINE OF MODERN OFFICE 


These beautiful desks of tomorrow will greatly improve t 
pearance of your office. Styled by foremost craftsmen to m 
most discriminating taste. They create an atmosphere th 
increase your prestige with clients and employees. 
constructed of heavy furniture steel. Beautifully covered wi 
grade linoleum attractively trimmed with a fine aluminum 


35 


“ENo. 1707—1 letter drawer, 
No. 1708—Three box drawers 


x24") 
"~%24") 
"~28"’) 
'x28"’) 


1 box drawer (4134”x24”)... 1 
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INSIDE 


41% ‘x24 Wide 
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Desert Sand, Mist Green, Olive Green or Cole Gray baked @j4 1)” 
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OLE steet EquipMENT CO., INC. 


(‘oles steet 
SHELVING UNITS 


steel, 50 
than st 
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mits, yet costs 
pod. Adjustable 
Y centers; can be ra 
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7512 Units $48.35 
SHELVING UNITS (CLOSED) 


art 
3 


3-No. 8712 Units 
$110.85 


ohh, C fu 
eis yor¥e 
racts 3: c 


Vk; 


1Unit 3Units 6Units Add’! 

PRICE PER UNIT Shelves 
$38.00 $36.95 $35.50 $3.25 ea. 
F 44.25 43.20 42.20 4.25 ea. 
Five 56.50 54.50 52.95 4.95e 
Fot ’ 


25.50 25.40 00 > 
OF " an 'p\ 


PRICE PER ves 
24. 


$24.65 $23.65 a* $2.95 ga. 
a. 
ANE 


Ea. Un 


SHELVING 
Shakues 
Tine 
Equant 
Six 


Six 


ards ( 
cid 


6 aah 
se 


27.75 26.45 
Six 32.95 31.55 29. 


33 DRAWER 
CABINET 


360 Compart- 
ment Capacity. 
Pays for itself in 
safe-guarding 
tools, catalogs, 
printed matter, 
etc. Inside draw- 
er: 856" w, 234" 
h, 12” d. Cabi- 
net size: 305%”’ 
w, 3742" h, 13%” 
d. Heavy steel, 

green or gray. 
we ¢ No. 3312 $39.95 
ay IVIDER PARTITIONS 
70 sith label holders 
je on 1 


S drawer into 


Above with 2 ad- 
justable dividers 
in each drawer 
making 99 com 
partments 


No. 3312D $49.95 
No. 27K $10.00 


n them, adjust- 
center set divides 


5 
) 


PL $6. 133 65¢ per set 


pe partments. 
two to a set) 
2i1aDDCK which will 
hoge 


5.00 


33 drawers, 
vables . . 


files for letters... 
and drawers for index cards. 


FIRE 
INSULATED 
STEEL SAFES 


For 


doors under extra lock and 


No. 1093 $9975 


SPECIFICATIONS 


protection 
against fire for 
1% hrs. Reduces 
the cost of bur- 
glary insurance. 
Cole Gray finish. 


Inside Dimensions 
Wide High Deep 


Top Vault 16” - = 
Shallow Drawers 133%" 2” 16” 
Card Drawers 64" 4%" 16” 
Check Drawers 1212” 414” 16” 
Letter Drawers 1242 10%” 16” 





*As shown but an 
open shelf re- 
places the inner 
door with key. 


Grained Walnut, Blonde Oak, 
Mahogany or Knotty Pine 
— $15.00 additional. 
OUTSIDE DIMENSIONS 
Wide High Dee High Deep 
10” 134," , 199,” 15," 
re 15 213," 153,” 
16244," 164,” 


NSIDE DIMENSIONS 
All your important papers —> 
at your fingertips. The retractable 
desk glides in and out 


- : 
F on roller bearings. 


NEW YORK: 285 Madison Ave., 





Ver Olive green or Cole gray. 


Cole’s “MODERN” File 
A filing cabinet, storage 
cabinet and secret vault all 
in one. 3 full suspension 
letter files and 2 drawers 
for 3x5 or 4x6 cards (6400 
cap.) also for leases, con- 
tracts or cancelled checks. 
Plus 3 storage compart- 
ments under lock and key. 
30%” w, 51%” h, 17” d. 
Heavy steel, green or Cole 
gray No. 991 $75.00 
LETTER SIZE—as above but 
with a fourth letter file re- 
placing the two index card 
drawers....No. 990 $75.00 
LEGAL SIZE—Same as No. 
990 but with legal size in- 
stead of letter size drawers, 
3342" w, 51%" h, 


w 
ori locks all drawers. 


. $9.50 add'l. 


41 OWhe “FILE VAULT” 


Ate files, 2 double drawers for 


et also used for leases, 
ee secret vault with 4” 


by outer doors under lock and 
ce ree porte. Be for books and a large 
for supplies. Overall size 32%” wide, 60” high, 19” 


No. 992 $92.50 


LEGAL SIZE: As above 
but with legal instead of 
letter size drawers. 35%" 
wide, 60” high, 19” deep. 

No. 1092 $97.50 


Grained Walnut, Mahogany 
or Knotty Pine finish, $15.00 add'l. 


<The “EXECUTIVE” File 


2 letter files, 2 drawers for 3 x 5 or 4x 6 cards (6400 cap.) plus 
secret vault and storage space, both behind door under lock and 
key. 30'2” w, 37%" h, 17” d. Mist Green, Olive Green, Desert 
Sand or Cole gray No. 1478 $59.95 
Above with legal instead of letter size drawers. No. 1878 $69.95 
Plunger lock that locks all drawers, $7.50 add'l. 


(les "DESK ’n FILE” 


A retractable desk... 


a safe for val- 
. drawers for checks . . . 
shelves for books 
A com- 
plete steel office all protected by two 


key. 


32%” wide, 60” high, 19’ deep. 


GREEN OR GRAY 





New York 17,N. Y. 








wrong way right way transfer to pronto 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 






SANITARY BASES 
for all size files $395 







.-- for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 
steel on the shell and the four corners of the drawers as well. 
They cost no more than ordinary files! Can be interlocked into 
solid units and stacked to the ceiling. Beautiful in appearance, 
finished in olive green to match your regular office files. Will 






FOLLOW 
BLOCKS 
95¢ ADDITIONAL 

Made for any size file 










last a lifetime. 


LETTER SIZE $370 


—» pron to 
CHECK SIZE $950 
Prices slightly hig! , & T te ] 6 A G i Fi L r % 


Colorado, West 








= 1258 








and outside 


PRONTO FILE CORPORATION 285 Madison Ave., N. Y. 17, N. Y. 


CANADA: COLE STEEL INTERNATIONAL, LTD. @ 329 DUFFERIN ST., TORONTO, ONTARIO 
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17th Annual New York NOFA Golf Tournament 


New York NOFA Enjoys 


17th Annual Tourney 


More than 40 members and guests attended the 17th annual 
Golf Tour nt of the New York Chapter of the National 
Office Furniture Association held on Thursday, May 17th, at 
the Colonia Country Club, Colonia, N. J. 

Those few who did not compete in the golf tournament 
enjoyed a d of relaxation, occasionally taking the sun in 
sheltered or playing cards in the club’s well appointed 
ecreation rooms. During the day, Vic Scheinman was to be 
seen present golf balls courtesy of Cole Steel Equipment 
Company 

After a delicious beef steak dinner, greetings and a hearty 
welcome xpressed by co-chairmen Ian Nemlich, Regan 


rporation, and John E. Mossman, Desks, Inc. 
ch announced the next golf outing which will 


Furniture - ¢ 
Chairman N 


be held on Friday, September 14th, at Old Oaks Country Club, 
Purchase, N. 

Winners of the golf tournament were then announced, as 
follows: Low gross—A. J]. Kuhn, Peerless Steel Equipment 
Company; low net—Joseph Donahue, P. W. Vallely Inc., New 
York, N. Y. Runners-up were William Wood, W. B. Wood 
Company, Newark, N. J., and Joseph Schleisman, Cole Steel 
Equipment Company 

Other winners were: Irving Gibson, Gibson Office Furniture; 
Mrs. R. Draper, Westcort Company; James Burns, guest; 


George B. W: manufacturers representative; B. E. Morri- 


son, guest; W1 [rischett, Steelcase Inc.; Mike Kreps, Green- 


ville Merchandise Company; Jack Driscoll, Steelcase, Inc.; 
Bob Gibt Desks, Inc.; Richard Draper, Westcort Company; 
Ed Come t; Jim Burns, guest; Hugh Ward, Geyer-Mc- 
Allister; Fr Bloempot, The Sikes Company; Mike Gentile, 
A. I. Goldt Inc.; Martin-Moldow, Martin M. Moldow 
Associate 


Clary Branch Offices Move 


[he Detroit and Atlanta factory sales branches of the 
Clary Corporation have moved into new and larger head- 
quarters. Off of the Detroit branch, managed by William 
J. Boylar w located at 13040 West Seven Mile Road, 
ind the A branch, managed by E. H. Wigand, is at 
1079 Spring St., N.W. 
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6. Richard Houghton, Regan Furniture Corp Fred J. Bloempot, The Sikes Co 
nc.; J. M. Schwander, Desks, Inc., N.Y ). M. (Turk), Read, The Kittenger 
Co Ire New Yor« 
John Schliesman, Cole Steel Equipment C Irving Gibson, Gibson Office 
Furniture, New York; Victor Scheinman, Cole Stee! Equip. Co.; Sam Newman 
Stone-Newman Associates 

8. Hugh Ward, Geyer-McAllister Publication : chachter, Rialto Furniture 
Co.; Harry Schachter, Office Furniture Service ( 

». Bob Penny, Brooklyn Desk Co., Bob Gibby, Desk Ine New York 

10. William Madden, Madden Office Equipment Co., New York, and Joseph M 


Spiro, Blanchard Bros. & Lane 


Top Mosler Salesmen Honored 
at Century Club Awards Dinner 

Top safe salesmen of the Mosler Safe Company, selected 
from all over the country, were recently guests at the com- 
pany’s annual Century Club Awards dinner at Tappan Hill, 
Tarrytown, N. Y. 

The salesmen all receive an all-expense trip and stay in 
New York, a diamond lapel pin, a $100 bond, a passport to 





ROLL CALL . . . of Century Club Mosler salesmen by 
George G. Cronin, left, national retail sales manager 
heard answers from, left to right in line, Frank Maguire, 
Cecil Roberts, Harold Mortin, Joseph Brush, Arthur Harcup, 
Pat Goodenough, Harold Whitlock, and Arthur Anderson. 


all company activities in New York, and stationery and busi- 
ness cards printed with the exclusive Century Club seal, a 
mark of distinction in the company. A dozen roses was de- 
livered to each salesman’s home also when he left for New 
York, congratulating his family on his achievement. 





Western Pennsylvania Stationers 
Enjoy Annual Spring Party 

The Stationers Association of Western Pennsylvania had 
their annual Spring Party at the Chartiers Country Club on 
May 15, with the day dampened by rain and only nine mem- 
bers brave enough to try the golf course. 

But the evening dinner, enhanced by fillet mignon, put the 
group into much better spirits and started an enjoyable pro- 
gram. Gifts were distributed to all ladies present, and as a 
further favor, prizes were given to 10 lucky winners. 
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Mr. and Mrs. Levy Feted 
at UJA Testimonial 


Over 150 leaders of the statione 
dustry attended a recent testimonial dinner tendered to M1 
and Mrs. Irving Levy, Vice-President of the Art Steel Com 


office furniture in 


pany, and pledged more than $100,000 to the 1956 drive of 
United Jewish Appeal. The affair, held at the Hotel Plaza, was 
co-chaired by Mortimer Libien, of Libien Press, and Mark M 


Weisberg, of Standard Business Machine Corp., who is leading 
the Office Furniture division’s 1956 driv 

One of the highlights of the evening was the presentation 
of an engraved silver plate 
the guests of honor, Mr. and Mrs. Levy 
the toastmaster as “one of the most 
scientious philanthropic teams in our industries, whose interest 
and devotion to communal affairs has been an inspiration to 
every one who has had opportunity of associating with 
them.” 


memento of the occasion to 
who were hailed by 
outstanding and con 





SILVER PLATE... 
Steel Co., to Mrs. and Mr. Irving Levy, Art Steel Co., at 
a recent testimonial dinner in behalf of UJA in New York 


City. 


presented by Arthur Burger, left, of Art 


Mr. Libien, who called the roll of honor of the stationery 
industry, personally thanked every member of the executive 
and dinner committees for their outstanding work which pro 


duced so successful a dinner in behalf of UJA 
The members of the executive committee of the stationery 
industry's drive for UJA are: Max L. Ditchek, Bayles-Ditchek 


Stationery; Max A. Dreyer, American Colortype Co.; 
Engelberg, Eagle Pencil Co.; Martin Glaubinger, Zephy1 
American Corp.; Fannie Altman Goldschlag, Bell Statione 

Co.; Herbert Grayson, Ace I ner Corp.; Henry Hirsch, Silver 
Stationery Co.; Ned Janow, Associated Tag & Label Co.; Na 
than Klein, Jaclin. Stationery ‘ orp.; Irving Kremsdorf, Guide 
System & Supply Co.; Willi Lampel, Art Steel Co., Jacob 
Landsberg, Landsberg Bros.; Isidore Lerman, Lerman Bros 
Edward Leventhal, Biddle Purchasing Co.; Henry Levy, Silver 
Stationery Co.; Irving McKinley Levy, Art Steel Co.: Jesse S 
Libien, Libien Press: Jack Linsky, Speed Products Co.: Willian 
Lowenthal, A. W. Faber Cast Pencil Co.; Frank May, J. I 
May Co.; Martin M. Moldow, Martin M. Moldow Associates 
Arnold Neustadter, Zephyr American Corp.; J. Howard Shoe 
maker, Jr., Eberhard Faber Pencil Co.; Benjamin Sonnenberg 
Manhattan Stationery Co.: Milton Stone, Milton Stone Asso 


Sigmund 


ciates; Sol Warshaw, Atlantic Gummed Paper Corp.; and 
Joseph Wexelbaum, Red Rope Stationery Industries 

Honorary chairman of t Office Furniture, Business Ma 
chines and Allied Trades division is a veteran in the industry 
and in UJA, Moe Turman, of the Metwood Office Furniture 
Co. Irving Kramer is advis chairman of all the divisions i 
the industry, and Jack Rubenstein, of Addressing Machir 
and Equipment Co [ypewriters and Busi 
ness Machine committe th P I. Gross, of the Mailers 
Service & Equipment ‘ chairman. Ann Turman 
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Mrs. Jeanette Nemlich are co-chairmen of the reception com 
mittee; and Semon Nemlich, of the Regan Office Furniture 
Co., and Jack Turman of the Metwood Office Equipment Co 
are chairmen for executives and salesmen. 

Vice chairmen of the Office Furniture and Allied Trades 
committee are Harvey Bright, Bright Chair Co., Joseph Burger 
Art Steel Co.; Hjalmar Clemetsen, Office Furniture Warehouse 
F. E. Gilbert, Metwood Office Equipment Co.; Ben Itkin, Itkin 
Bros.; Seymour Nathan, Chas. S. Nathan, Inc r. R. Pitts 
Myrtle Desk Co.; Martin Pollack, Supreme Steel Co., and 
Daniel Waldner, D. Waldner Co 

Beneficiary agencies of the United Jewish Appeal of Greate: 
New York are the United Israel Appeal, Joint Distribution 
Committee, (including ORT), New York Association for New 
Americans, National Jewish Welfare Board and Americar 
Jewish Congress. The support made available through New 
York UJA for their world-wide programs will have a direct 
effect on the lives and the future of more than a half a million 
Jews in need and danger. 


Credit Executives 
Meet in St. Louis 


The Coronado Hotel, St. Louis, Mo., 
of the activities of the 29th annual conference of Credit Exec 
utives of Associated Manufacturers Selling Stationery, Office 
Supplies, School Supplies and Kindred Industries on May 16 
17 & 18. Responding to the call of National Chairlady Gladys 
Gill, Wallace Pencil Company, and other officers and com 
mittee leaders, 
who participated in the program of entertainment for ladies 
swelled the attendance to nearly 100 

Formal programs on Wednesday afternoon and all day on 
motion pic 


Was the scene Of most 


75 registered for the business sessions. Wives 


Friday included several informative addresses 
ture and an open forum for general discussion of current 
problems. Thursday was sight-seeing day. In the morning 
the group visited the Anheuser-Busch brewery, a tour that 
ended with a delectable luncheon served by the brewers of 
Budweiser beer. During the afternoon the conventionites went 
on an interesting bus tour of St. Louis 


Show Film on Pencils 


The Wallace Pencil ¢ ompany him on penc! 
the first item on the convention program. It was followed by 
a brief address titled, “The New City of St. Louis,” by James 
J. Eagan, president of the St 
Commerce 

Walter S. Lennartson, editorial 
PLIANCES magazine, spoke on 
Advisers,” 
while to launch an educational program that 
advice before trouble develops 

Friday’s closely scheduled program included the following 
Modern Business Letter Methods and Techniques,” 
by Prof. Herbert E. Metz, Washington University, St. Louis; 
‘Bank Credits,” by Walter Rehfeld, vice-president, Mercantile 
Irrust Company, St. Louis; “Predictions,” by George W. Cole- 
man, economist, Mercantile Trust Company, St. Louis; “Your 
F. B. I. Services,” By J. E. Milnes, Federal Bureau of In- 
vestigation; “Required Legal Knowledge for the Credit Man,” 
by Abraham L. Popper, Popper & Popper: 
“Not Guesses—But Facts,” by Howard Sanders, 
Stationers & Publishers Board of Trade 


production was 


Louis Junior Chamber of 


director of OFFICE AP 
“Dealers Need Financia 
suggesting that credit executives might find it wort! 
would provide 


addresses 


attorneys at law 
executive 


secretary 


To Boston in 1957 


Ihe non-speech banquet Friday night brought the confe! 
to a close. It was announced that the 1957 assembly 
Abbott, assistant 
il chairman 


j 


ence 
would be in Boston in May, with Elliott 
treasurer, The Carter’s Ink Company, as natior 
Just prior to the entertainment 
were presented to Gladys G ippreciation fot 


; 
national chairlad for the 1956 con 


program dancing, gilts 
tokens o 
her outstanding service as 


erence 
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here’s volume of value! 


BORROUGHS 
LIBRARY SHELVING 


Sliding shelves adjustable without bolting 
Yq" vertical adjustment 
Single or double face 


Open back units have corner bracing 


I-piece double face end panels 


.and besides, there are no unsightly cross sway 
braces on open back units... Features such as these 
make Borroughs Library Shelving the best a dealer 
can sell and a customer can buy. Available in 3 
heights—42”, 84”, 90”. All units are 36” wide outside 
and 934" deep. Choice of 5 baked-on enamel finishes 

spring green, dark green, gray, fall tan, and brown. 
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ei And look .. here’s an optional feature! 





Sliding Book Stop which can easily 
be moved to any desired position. 





YOU'LL BE BETTER SATISFIED WITH THE BORROUGHS LINE 



































0 and a. Units Sliding Door and Swinging Deor Storage Cabinets Won fe 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
3004 NORTH BURDICK ail KALAMAZOO, MICHIGAN 





@mp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWare, Inc.—Alliance, Ohio— 
Kilgore, Texas—Colton, California) (General Spring Products, Ltd.—Kitchener, Ontario, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 


Manufacturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes: 
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Over 4,500 Buyers Attend 


New York Stationery Show 


Record attendance and buying activity, topping all forme: 
shows, marked the 10th annual New York Stationery Show 
held May 13th, through May 18th, in the New Yorker Hotel, 
New York, under the direction of George F. Little Manage 
ment. 

Some 4,500 buyers inspected 430 lines of products of out 
standing firms in the industry, displayed in 325 exhibit rooms 
Seven floors in all, from the third to the ninth, at the Hotel 
New Yorker, were used to accommodate the displays. 

Besides the large variety of stationery and affiliated items, 
there were to be seen, school supplies, pens and pencils, 
tablets and notebooks, briefcases and school bags, social sta 
tionery, playing cards and games, desk accessories and leather 
goods, office supplies and equipment, portable typewriters, 
filing cabinets, party and paper goods, candles and many 
other items too numerous to mention 

The show opened on Sunday at noon, to accommodate the 
registration of some 1,411, an unusual number of early arrivals 
of department store and stationery buyers, also variety store, 
gift shop, art store and book store buyers. At the end of the 
second day, officials put the registration figures at 2.490, and 
when the final count was made, the total registration for the 
six days of the show, was found to have reached the 4500 
mark, a substantial increase over last year 

Two evening openings, Sunday and Monday, were scheduled 
for the added convenience of local and out-of-town buyers. 

On Thursday, during show week, the advisory board met 
to discuss plans for next year’s show, which will be held on 
Sunday, May 19th through Friday, the 24th, in the Hotel New 
Yorker. 

Some 570 guests attended the annual Dinner-Dance held on 
Thursday evening in the Grand Ballroom of the Hotel Statler 
The dinner was preceded by a pleasant and friendly cocktail 
hour in the foyer attended by manufacturers in the stationery 
industry and their buyer friends. Music was provided by 
Jack Baker and his society ensemble, for dancing between 
courses, and for the balance of the evening 


Joint Stationery Meeting Held in New York; 
Atkinson and Markham Guest Speakers 

More than 180 members and guests attended a meeting 
jointly sponsored by the Metropolitan Travelers Club, NSOEA 
13th Regional District and the Stationers Association of New 
York, held May 10th in the Terrace Room of the Hotel New 
Yorker. 

The meeting was well attended by members of the New 
York Stationers Association, the Stationers 12:30 Club, the 
Stationers Square Club, as well as manufacturers and their 
representatives, retailers and wholesalers in the Metropolitan 
New York City area 

From 6:30 P.M. till 7:15 P.M., cocktails were served during 
hospitality hour courtesy of the Metropolitan Travelers Club 
hosts for the occasion, after which, dinner was served in the 
Terrace Room. 

President Milton Stone, Metropolitan Travelers, extended a 
cordial welcome and expressed his pleasure at seeing such at 
tendance at the second combined stationery meeting held in 
New York. In speaking of the good attendance, he remarked 
that it was a good sign of interest and growth of the various 
associations in the New York area, and he opined that com 
bined meetings are particularly good because it gives all mem 
bers the opportunity to rub shoulders with friends and com 
petitors. 

He then announced the unveiling of a head stone in memory 
of Louis Wachtel on May 20th in Mt. Pleasant Cemetery, New 
York. 

NSOEA 13th Region Governor Carl C. Judkoff, Cantigny 
Printing & Stationery Co., Inc., New York, was next presented 
and in acknowledgement, remarked that each group operating 
in their own sphere of influence answers their own require 
ments, but cooperating with each other they render a splendid 
service to the industry 
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Pinch hitting for Harry Sills, Commercial Stationery Com 
pany, New York City, president of the Stationers 12:30 Club, 
Mr. Judkoff announced that the Club’s annual outing this year 
will be held on Tuesday, June 26th, at the Knollwood Country 
Club, White Plains, New York 

The first speaker of the evening was Herbert Markham, 
general counsel of the Stationers Association of New York, 
whose topic was “Labor Relationship in our Industry”. He 
reviewed the labor-union problems which confronted the sta 
tionery dealers in the New York City area, some years ago 
He told in some detail of how each obstacle, in turn was over- 
come and of good relationships with the union, which followed. 
In conclusion, he explained some of the laws governing picket- 
ing signs carried by strikers. 

The next speaker was Frank Atkinson, Joseph Dixon Cruct- 
ble Company, whose subject was “What a Salesman Should 
Expect from Management and what Management Expects of a 
Salesman”. He discussed both the management and salesman 
angles of business. Starting with the premise that management 
is responsible for setting up objectives, he pointed out that 
management must decide what to do and what to do it with, 
so they can come out with a profit 

Having made that decision, and perfected their plans, the 
next step is “What They Expect from Salesmen”, which is, 
“the understanding necessary to get good end results” and all 
other things will follow. Having taken an interest in selling 
and salesmen, Mr. Atkinson gave his listeners, the benefit of 
his knowledge. 


Remington Rand Dealers Attend Clinics 
A detailed review of the products of the dealer sales division 
of Remington Rand, and effective sales and merchandising 
techniques, were the basis of a series of meetings held recently 
at the Skirvin Hotel, Oklahoma City, Okla., and the Plaza 
Hotel, San Antonio, Tex., for dealers and their salesmen. 
These sales schools were conducted by H. W. Barnes, direc- 
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SAN ANTONIO .. 


meeting of dealers and salesmen. 





OKLAHOMA CITY ... dealers and salesmen at Remington 
Rand sales school. 


tor of sales education for the dealer sales division. He was as- 
sisted in Oklahoma City by S. R. Thigpen, manager and R. M 
Book of the Jim W. Cooper Company. In San Antonio, he was 
assisted by J. F. Landy, manager and C. C. Black, represent 
ative 

These two sales schools are part of the continuing sales 
education program for dealers and their salesmen in product 
features, demonstrations, markets and promotional methods 
They are scheduled by Remington Rand’s dealer sales division 
which are being held in major cities throughout the United 
States 


OA—7 /56 








hbv 


Of 


THIS SIMPLE DEMONSTRATION SHOWS YOU... 


Why Revo-File dealers are the ones 
a making big money on rotary card files 
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No costly transposition to new cards is required File is the only single-drum rotary file that lets him 
vhen your prospect changes to Revo-Files. Just tell do this. It can save him as much as $200 to $400 in 
1 to take his cards out of old-fashioned files. . . changeover costs right at the start. This feature 
) p ’em into Revo-Files . . . and go to work! Revo- practically sells the Revo-File for you. 
: $17,000 PROFIT! $2,200 PROFIT! 
it = 
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This big money deal began with a sale 


by the Svster 


Division of Thomas Groom 
& Co.,B Mass., for just 2 trial Revo- 





This installation, the first one sold by the 
Keith Safe Company, Denver, Colorado, 
began with an order for 4 Electric Revo- 


The Nashville Stationery Company 
sold this installation of 12 Revo-Files, 
recently, at a profit of $2,640. Other 


Files. Within two months, the customer re- 
ordered twice . . . bought 6 more Electric 
Revo-Files, making a total of $2,200 
profit for the Keith Safe Company! 


Durit ne month, the customer re- 
it since has bought more 
140 R Files... paying the dealer 
10 in profits! 


sales by dealers range all the way from 
$440 to $11,760 in profit. And in each 
case reorders brought in a big part of 
the bonanza! 


ea — 
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Big expansion program is opening a limited number of valuable 
Revo-File dealerships to qualified dealers! 


Write, wire or phone The Mosler Safe Company, Dept. OA-31, Hamilton, Ohio. 
* “Hottest” rotory file on the market— 
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* Only single-drum rotary file that does 











Another fine product of not require attachment of cards! sales doubled in 1955! 

sales 

= { ; M ] Saf Company * Exclusive patented card-retention method * Big profit on each sale—with no service 
ae Ss er e Since 1848 prevents loss or mutilation of cards! headaches! 
1Ods 
‘sion * Practically sells itself... produces 40% * Wide-open market—every firm or bank 
nit reorders! with 3,000 or more cards is a prospect! 
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‘(News and Miscellany 





Plaque Marks Site 


of Typewriter Invention 


A plaque marking the site of the invention of the first prac 
tical typewriter was unveiled and dedicated on May 19 in 
Milwaukee, Wis., at the corner of North Fourth and West 
State streets. 

The plaque, in the form of a Wisconsin State Historical 
Marker reads: “At 318 State Street, approximately 300 feet 
northeast of here, C. Latham Sholes perfected the first practi 
cal typewriter in September, 1869. Here he had worked during 
the summer with Carlos Glidden, Samuel W. Soule, and 


NYENTAON OF 
THE TYPEWRITER 
5 ate © 


Stree 
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DESCENDENTS of C. Latham Sholes and James Densmore 
were present at unveiling of plaque marking site of typewriter's in- 
vention. Pictured left to right are Mrs. Thomas Dunllop, Mr. Sholes' 
great granddaughter; Erwin Sholes, grandson; Priscilla Densmore 
grandniece of Mr. Densmore, and Stewart Sholes, great grand- 
nephew of Mr. Sholes. 


Matthias Schwalbach in the machine shop of C. F. Klein 
steuber. During the next six years, money for the further 
development of the typewriter was advanced primarily by 
James Densmore, who later gained controlling interest and 


sold it to E. Remington & Sons of Ilion, N. ¥ 


NOMDA Contributes 


A program was conducted under the auspices of the Mil 
waukee County Historical Society and the Milwaukee affiliate 
of the National Office Machine Dealers Association who were 
instrumental in securing the marker. Funds for the plaque 
were contributed by the National Association, and its upkeep 
will now be under the care of the Historical Society. 

A welcoming address was offered by Ralph M. Anderson of 
the Milwaukee County Historical Society, followed by official 
greetings by Mayor Frank Zeidler of Milwaukee. Raymond 


Sivesind of the society explained the purpose of the historical 
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markers, and Frederick I. Olson, society president, accepted 
the plaque from NOMDA. 

Ihe plaque itself was unveiled by J. O. Waedekin, a direc- 
tor of NOMDA, Milwaukee chapter! He told the assembled 
group that the national group had long been interested in rec 
Sholes and his co-workers 


instrumental in 


ognizing the achievement of Mi 
and that the Milwaukee chapter had been 
bringing about this permanent recognition 


Relatives Present 


As a part of the program, the association contacted surviving 
relatives of Mr. Sholes and Mr. Densmore and invited them 
to attend the ceremony. 

Those present included Erwin Sholes, a grandson, of Mil- 
waukee; Stewart Sholes, a great grandnephew, of Chicago, 
owner of Sholes Typewriter Company; Mrs. Thomas Dunllop, 
great granddaughter, of Milwaukee, and Miss Pricilla Dens- 
more, a grandniece of James Densmore. Miss Densmore is a 
resident of Marquette, Mich. 

Also present as invited guests were a group of young “secre- 


taries-to-be”, girls who will be graduating from Prospect Hall, 





FUTURE SECRETARIES were present to honor the inven- 
tion of the typewriter. Girls pictured here with their teachers are 
from Prospect Hall in Milwaukee. Young lady on far right is rep- 
resentative from Spencerian School. 


a Milwaukee business school, and the Spencerian School, 
These young ladies represented the millions of young women 
who have become secretaries and stenographers because of 
Mr. Sholes who was said to have contributed much with his 
invention to the emancipation of American women. 

Previous to the dedication, the Milwaukee NOMDA chapter 
played host on Friday night to a party of local and Chicago 
chapter members as well as the Historical Society at the 
Miller brewery. 


Borroughs Manufacturing Co. Makes 
Two Manager Appointments 

Elmer Niskala, general 
Manufacturing Company recently announced the appointment 


sales manager of the Borroughs 





A. R. LAFOND 


ROBERT CODY 


of A. Robert Lafond as assistunt sales manager of the steel 
shelving and bins division, and Robert Cody to assistant sales 
manager of metal office furniture. 

Mr. Lafond was formerly associated with the Mills Morris 
Company of Memphis, Tenn., as sales manager of the steel 
products division. Mr. Cody was formerly a district manager 
for the Borroughs firm. 
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The Ideal Business Gift... 
Appreciated and Used! 


. \ y ‘ THE Vietor STAPLER 
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VICTOR lesk stapler machine means highest quality sturdy construction 
1S} tive operation. All the latest features are combined in the VICTOR. 
: Ava Gray, Green, Tan, Ivory, Red, Chrome and Gold Plate. 
ugns 
nent SPECIAL DISCOUNT on sniroductory offer consisting of 12 assorted VICTOR 
Staplers. | ypping counter display furnished with each order. 
ud rtment on your order for clips, staples, pins, fasteners, thumb tacks, 
ng range staplers and letter openers, 
Write for Complete Details Today 
~ H. S. Crocker Co.. In — San Francisco, Calif 
ne Schwabacher-Frey Company — San Francisco, Calif 
— tationers Corporation — Los Angeles, Calif 
ruger Paper Co — Torontc, Canada 
0) iS 
stee 900 EAST 95TH STREET CHICAGO 19, ILLINOIS 
lager 
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Sam Yocum Opens 
in New Location 





INTERIOR VIEWS . . . of modern Sam Yocum store in Los Angeles show wide, 


spacious aisles and extensive display of steel furniture and cabinets. 
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EXTERIOR VIEW . . . shows neon-lighted filing 


cabinet, easily seen from the boulevard, and rep. 
resenting the office equipment angle. 


@ AFTER MORE THAN 23 years in the 
same location at 925 S. Hill St. in Los Angeles, 
Calif., Sam Yocum Office Equipment took the 
step to a new and much larger business loca- 
tion at 1940 W. Pico Blvd. 

The move, to a brand new building, afforded 
the company a glassed window display of 1235 
square feet and over 6,000 square feet of floor 
space, all available for showing the latest in 
office equipment and furniture. 

The completely modern building affords any 
passerby a full view of the interior of the 
store, and when lighted at night, the displays 
are fully visible. This means the large grouping 
of steel office furniture can be seen at any 
time and helps to keep it before the potentia 
customer. 

Sam Yocum also has a branch store in San 
Gabriel which has the main service depart 
ment. Here there is 10,000 square feet of show 
room and display space, 10,000 square feet ol 
service and shop departments, and 10,00 
square feet of warehousing space. 

The company now has 24 members in the 
organization, including five in the administra 
tion and accounting end, eight in sales and ad 
vertising, and 11 in warehouse, shipping an¢ 
service activities. 

At the present time, the company display 
the products of and represents the following 
manufacturers: Lyon Metal Products, Hamiltot 
Manufacturing Corp., Badger, Inc., Lit-Ning 
Products Co., Sturgis Posture Chair Co., Bor 
roughs Manufacturing Co., Angle Steel, Inc 
Business Efficiency Aids, Oxford Filing Sup 
ply Co., Victor Safe & Equipment, Craméi 
Posture Chair Co., Corry-Jamestown Mfg 
Corp., Art Steel Co., Marnay Sales & Mfg 
Co., Precision Steel Equipment Co., Bergé 
Mfg. Div. of Republic Steel, The H-O-N Co. 
McDowell & Craig, Meilink Steel Safe Co 
Supreme Steel Equipment Co., C. L. Barkle 
& Co., and Gary Safe Co. 


OA-7 /5¢ 











filing 
d rep 


in the 
ngeles 
ok the 


s loca 


forded 
of 125 
f floo 


test 


ds an 
of the 
lisplay 
ouping 
at an 


ytentia 


in Sat 
depart 
F show 
feet 0 
10,00 


in th 
inistré 
and ad 
ng an 


lisplay 
llowing 
amilton 
it-Ning 
»., Bor 
1, Inc 
ig Sup 
Crameé 
1 Mig 
& Mig 
Berge 
N Co 
fe Co 
Barkle 


-7 / 5k 


In the ads—and on your floor 


45 ‘ “ a 
‘i & \ 
Th % ‘> 
ee 


> 
¥ 


Invincible Desks in 


slowing color make ’em 


brighten up and buy 


‘ln excitement’s spreading like wild fire to your best prospects 
for office furniture — sparking a sales momentum that need never 
slow down! Now, Invincible Modernaire desks in six handsome, func- 
tional finishes! A great new Invincible variety — for general office, 
executives, professionals — business-engineered for peak performance 
and sales potential! 

And they’re advertised with full color — and full pages in Newsweek, 
Business Week and two other leading office management magazines . . . 
a powerful campaign reaching many millions of readers. Selling thou- 
sands in your territory who make the buying decisions! 

The complete, colorful new Invincible line — desks, chairs, files and 
Modernettes — gets this full-advertising-power-ahead treatment. And you 
can follow through with your own forceful promotion. Ad mats — 
full-color catalog — big impressive new brochure... all available to 
make Invincible advertising your advertising. We have no company- 
owned outlets. This exciting new campaign and the profits are all for 
you! Write for details — right now! 





Invincible Modernaire 
desk and Modernease 
secretarial chair . . . the 
Invincible file.a four- 
drower all-steel unit. 





In Canada: A. R. Davey Company, Limited, Factory Representative, 175 Bedford Road, Toronto 5, Canada 
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INVINCIBLE 


Invincible Metal Furniture Company, Manitowoc, Wisconsin 
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SOUTHERN CHARN ... of century-old building enhances exterior 
of Maverick-Clarke in Austin. 


@ THE ANTE-BELLUM exterior of the new Maverick 
Clarke store in Austin, Tex., belies the modern, efficient inte 
rior which houses one of the largest displays of office supplies, 
equipment and furniture in the area. 

The building, which was known as the Millet Opera House, 
goes back into time for 101 years. It is sturdily constructed 
of hand-hewn rock, and in the process of renovation and 
modernization, its exterior needed little attention except for 
fresh paint and additions of display windows and glass doors. 

As a spacious opera house, one of the finest in Texas in 
its day, the building saw much of the history of the State 
Later it was converted to stores on the main floor and a dance 
hall on the second floor with offices on the third floor. 

Before it was leased as an office furniture display and ware 
house by the J. C. Bair Company five years ago, it had been 
used for office equipment and warehousing for many years 
previous. 

When Maverick-Clarke acquired the Bair Company in 1952, 
the building was seen as the best possibility for a large enough 
space to center the Maverick-Clarke operation in Austin, and 
the resulting new store was designed by Phil Alexander, vice 
president and director of store operations 

The original concrete floor of the building has been covered 
with linoleum tile in a neutral shade, and the walls tinted in 


INTERIOR VIEW REVEALS MODERN OFFICE SUPPLY STORE 


Maverick-Clarke 
Moves into New 


Austin Branch 


combinations of yellow and maroon with maroon borders. 

The 12-foot high ceiling was painted black, and an egg-crate 
screen was suspended, painted white, beneath it to present an 
overall modern effect. A modern lighting system and “weather 
conditioning” were also installed to insure the maximum in 
efficiency and comfort. 

The main floor, itself, has been planned to promote self- 
selection as much as is possible. It is divided, down the middle, 
into two sections, office supplies on the left and office furniture 
on the right. 

Up front is a luggage and leather goods department, fea 
turing the complete selection offered in all Maverick-Clarke 
stores, as well as the social stationery department, the pen 


and pencil department, and a pen repair service 


Designed for Self-Service 


From this point back, everything is designed for self-service 
A service counter, with cash register and files, is located di- 
rectly in the center, making it convenient for all shoppers. 

Island units extend across the width of the store from the 
center aisle to the wall. Each has an edge around it to pre- 
vent items from falling to the floor, and each is equipped with 
two “steps” of glass mounted on steel frames to afford addi 
tional display space for small items. Placard standards on each 
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the tn co brand name will be 
changed to Ennis 


beginning August 1, 1956 


For the past 17 years, American Carbon Paper 

Mfg. Company has been producing, 

advertising and selling a line of carbon paper, ribbons 
and carbon ink under the brand name of AMCO. 
That’s what we called them. But you — most of you, 
that is — called them ENNIS: 


That’s natural, of course, since American Carbon Paper 
is closely affiliated with Ennis Tag & Salesbook 
Company. And since Ennis is one of the 

largest producers of quality business forms in America, 
the name ENNIS comes naturally. 


With us — the customer is always right! So — we're 
changing the brand name of the entire line of AMCO 
products to ENNIS — bringing together under one 
brand name our complete family of products. 


Look for the name ENNIS — when you're looking 

for the finest in carbon paper, ream or roll — typewriter 
ribbons — hot spot carbon ink — and all kinds 

of business forms. ENNIS is the trademark of quality. 


AMERICAN CARBON PAPER MFG. COMPANY 


Factories at Ennis, Texas @® Chatham, Va. 


Branch Offices and Warehouses at Houston, Dallas, Birmingham, 
St. Louis, Denver, Los Angeles, Monroe, Orlando 
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island give customer quick reference to the merchandise of 
fered. 

The office machine department is at the far left of the store 
to give customers a place to examine and use the machines 
without disturbing other people in the store 

On the right hand side of the big store, safes and steel 





corner offers area for browsing 
as well as comfortable seats and writing table. 


SOCIAL STATIONERY ... 


filing cabinets are seen first, and then a large area is devoted 
to office suites, desks and chairs. Three alcoves on the right 
hand wall feature complete offices, furnished with everything 
from rugs to pictures. 


Offices On Main Floor 


Offices, a printing division and store-room make up the 
remainder of the main floor level. The large second floor is 
used for storage too, and the third floor, at the present time, 
is unused. 

Warren Bair, son of the previous owner, J. C. 
present general manager of the branch. He was in the Air 
Force in Korea in 1952 when his father suffered a heart attack 
and decided to sell the store to Maverick-Clarke. Following 
his return to Texas, he joined Maverick-Clarke and was sent 
to the Corpus Christi store and then to the main store in San 
Antonio. 

When the new store opened, he was named manager of the 
branch, following in his father’s footsteps. Mr. J. C. Bair, 
now in better health, has also returned to the company, in the 
capacity, he says, of an “elder statesman” doing what he can 
to help guide the business without taking on the strain of man 
agership.—JHR 


Bair, is the 


Office Machines, Inc. Moves 
to New St. Louis Location 

Office Machines, Inc., St. Louis, Mo., has announced its 
move into a new 5,000 square foot, airconditioned showroom, 
at 2030 Olive St., in the central business district of the city 

Founded in 1948 by Robert France, Robert Bobkin, and 
William Elmer, Office Machines, Inc., has expanded into the 
“planned office presentation” field, and the new showroom 
features several complete model office set ups. These are de 
signed to permit the executive, office manager and small 
businessman to select an office which will suit his purposes 
with minimum alterations at a “flat price” which includes desk, 
chairs, tables, files, wastebaskets, plus all office machines. 

There are eight model offices set up in the showroom fo! 
this purpose, each of which was planned on the basis of long 
experience to permit businessmen in widely contrasting busi 
ness fields to quickly select the furniture and machines which 
fit their needs. 

The new showroom, with a minimum amount of space taken 
up by the company’s own offices, is an all brick structure with 
five huge display windows giving a clear view of the interior 
Pastel interior colors, an intensified lighting system, and con 
venient parking lot near by are expected to build a much 
heavier volume of “drop-in traffic”, according to Mr. Elmer.- 
RAL 
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Arnot-Jamestown Concludes 


Pact with Canadian Group 


Arnot-Jamestown Division of Aetna Steel Products Cor- 
poration, announced the conclusion of an exclusive arrange- 
ment with Office Furniture Associates of Canada, Inc., for the 
distribution of Arnot products throughout the Dominion. 

Members of Office Furniture Associates of Canada, known 
in the trade as OFAC, are Clarke & Stuart Company, Ltd., 
Vancouver, B.C., A. J. Howard, manager; R. R. Colpitts & 
Son, Ltd., Moncton, N. B., A. L. Colpitts, president; Dominion 
Office Supply Company, Ltd., Windsor, Ontario, Lloyd Thomp 
son; Grand & Toy, Ltd., Toronto, Ontario, J. R. Grand 
president; Hay Stationery Company, Ltd., London, Ontario, 
J. B. Hay, president; Office Equipment Company of Canada, 
Ltd., John H. Low-Beer, president; H. H. Popham & Company, 
Ltd., Ottawa, Ontario, H. H. Popham, president; The Willson 
Stationery Company, Ltd., Winnipeg, Manitoba, S. J. Vogan, 
president. 

Arnot representation by Popham, Willson and Grand & Toy, 
Ltd., extends to all branch stores of these companies. Popham 
has a branch at Kingston, Ontario; Grand & Toy has five 
branches in Toronto and one in Hamilton; Willson has ten 
branches, one each in Port Arthur, Ontario; Fort William, 
Ontario; Brandon, Manitoba; Regina, Saskatchewan; Moosez 
Jaw, Saskatchewan; Saskatoon, Saskatchewan; Edmonton, 
Alberta; Calgary, Albert; Vancouver, British Columbia; Victo- 
ria, British Columbia. A special Canadian edition of the Arnot 
complete catalogue has been issued. Prices listed, however, are 
comparable to those charged in the American market. 

The entire line of Arnot Partition-ettes and Modular Furni- 
ture in steel is manufactured in Canada at Port Credit, Ontario. 
Arnot wood Partition-ettes and Modular Furniture are also 
manufactured under license in Canada by Preston Furniture 
Company, Ltd., Preston, Ontario 


Jersey City Honors Dixon 
on 109th Anniversary 

A scroll, acknowledging “the many significant contributions 
made by the Joseph Dixon Crucible Company to the growth 
and welfare of Jersey City, N.J.” was recently presented to 
the company in commemoration of its 109th year in the com- 
munity. 

The scroll, signed by Mayor Bernard J. Berry, himself a 
Dixon employee when he first left school in 1917, read further 


MAYOR BERRY ... of 
Jersey City, N. J., cen- 
ter, uses a he-man sized 
pencil to sign a scroll 
from the city honoring 
Joseph Dixon Crucible 
Co. Frank G. Atkinson, 
left, president, helps 
wield the pencil, while 
E. M. Cabaniss, right, 
chairman of the board, 
looks on. 











that the company “has demonstrated its humanity toward the 
thousands who have passed through its doors, and has shown 
an inspiring quality of loyalty to its home community.” 


Firm Chartered in New Orleans 

Office Equipment, Inc., has been chartered in New Orleans, 
La., with a capital stock of $200,000. It is located at 614 
Gravier St.—JHR 
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NEW MIDWEST . plant of Mittag & 
Volger, Inc., located in Maywood, |. 


Mittag & Volger Opens 
Midwest Plant in Maywood 


The Mid-West manufacturing plant of Mittag & Volger. 
Inc., located at 1800 West Madison St., Maywood, IIl., is now 
completed and the Chicago sales office has moved from 560 W. 
Washington Blvd. to the new quarters. George A. Wilson is 
branch manager. 

This expansion has been predicated on growth in business in 
this area and through the new facilities M.&V. can give the 
Midwestern customers better service, points out Mr. Wilson. 

It is planned to do some manufacturing at this plant for 
carbonized adding machine rolls and accounting machine rolls. 
It is hoped within a few months to also manufacture carbon 
jackets and bookkeeping machine binders. 

The sales office and warehouse are operated for about 15 
States. 

An open house is tentatively planned for dealers on June 16. 


Addo Machine Ad Wins Award 

The Addo Machine Company, Inc., was recently honored 
by having its trade paper advertising selected for an award in 
the Associated Business Publications’ 14th annual competition 
for outstanding business paper advertising. 

The Addo series which was selected was prepared by James 
A. Woodburn, vice-president, and Louis Rheaume, art director, 

















MERIT AWARD ... 


ads prepared for Addo Machine Co. 
are inspected by George Agrel!l, Addo president, left, and 
James A. Woodburn, advertising agency executives who 
worked on the series. 


of the F. W. Prelle Company. It dramatized the Addo-X 
adding machine’s most important sales features and user bene- 
fits. The awards were presented at the Industrial Marketers 
meeting in Detroit, Mich. 


Kern to Represent Moore Push-Pin in South 

The Jack C. Kern Company has been appointed sales repre- 
sentative in five southern states by the Moore Push-Pin Com 
pany. 

The Philadelphia manufacturer lists the states to be covered 
by Mr. Kern’s arganization as Arkansas, Louisiana, Mississippi, 
Oklahoma, and Texas. 
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Claude Wilcox Chairman 
of 1957 NOFA Convention 


NOFA president John E. Mossman announced recently that 
Claude G. Wilcox, Jr., Mordern Stationery Company, Balti- 
more, Md., has been appointed general chairman of the 1957 
National Office Furniture Association convention. A. W. 
Herrmann, Office Equipment, Inc., New Orleans, La., has been 
named co-chairman. 

As previously announced, the convention has been scheduled 
for New Orleans on March 28-31, 1957. The Hotel Jung has 
been selected as convention headquarters, and exhibits will be 
shown in Municiple Auditorium. 

Hotel reservations should be sent to NOFA headquarters 
at 327 S. LaSalle St., Chicago, Ill., and floor plans showing 
the arrangement of booth spaces will be mailed to exhibitors 
in the near future. 

President Mossman also recently sent out his first regular 
news letter, “Inside NOFA” to the membership. In the first 
letter, he named his “cabinet”, a group of advisors to whom 
questions of Association policy might be submitted for rec- 
ommendations. 

The group includes the following past presidents and nation- 
al officers: W. Herbert Bretzlaff, Detroit; Lawrence Caldwell, 
Philadelphia; Floyd Fenn, Los Angeles; Harry Hofherr, Chi- 
cago; Mel Levin, Boston; Bernard Nemlich, New York; Moe 
Turman, New York; Edward Tyre, Chicago; Melvin Wheeler, 
Greenwich, Conn.; and Roger Young, Detroit. 

Other committee chairmen were also named at the same 
time. Besides Mr. Wilcox and Mr. Hermann, the committee 
heads include: NOFA insurance, Bernard Nemlich; finance, 
Edward Tyre; membership, Roger Young; manufacturers, 
M. G. Wheeler; public relations, Melvin Levin; freight, Marshal 
Spak, Chicago; operational costs, Elmer F. Newstrum, Min- 
neapolis; arbitration and grievance, Hy Natovitch, Chicago; 
Dennis O’Hern, Los Angeles; salesmen’s compensation, V. L. 
Caldwell, Philadelphia; merchandising, E. E. Fisher, Cleveland, 
and standards, Claude Wilcox, Jr. 


Upturn in South American Business 
Foreseen by Clary Corp. Manager 

A. J. Perez, of Caracas, Venezuela, Latin American sales 
manager for the Clary Corporation, has recently come to the 
United States following a tour of all South American coun- 
tries. 

Upon his return, Mr. Perez said he foresees a sharp upturn 
in business for U.S. firms operating in Latin America. He 
indicated that he saw a new trend developing which will make 
it possible for U.S. firms to increase operations. 

“This is particularly true,” he said, “in Argentina and Chile 
where there are signs of an easing of import restrictions.” 

Mr. Perez said that U.S. manufacturer products are gen- 
erally favored in South America, but he added the note 
that unfavorable dollar exchange has created an economic 
barrier. Trade restrictions, too, have impeded sales and opened 
the door to more items of European manufacturers. However, 
he concluded, in the light of indicated changes, the situation 
look increasingly favorable. 
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wells’ Tis OCROL, Sectional Furniture 
SELLS ITSELF! 
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Show your customer 
what your customer wants! 





ADDITIONAL SECTIONS 
No. 201 


$53.00 


List, ZONE | 


Well’s “Aristocrat” Sectional furniture offers un- 
limited possibilities for multiple seating in reception Md Ac Shi (31 7 
rooms nference rooms, club rooms, offices, etc. MASTER SECTION — No. 200 ONS ae 
\ll-welded, all steel construction guarantees extreme $55.00 
durability and exceptionally long service life! Back List. zone 1 (25 Ibs.) Shipping Weight 
legs are extended to protect walls. Here is world 
famou air comfort . . . designed to meet today’s ASSEMBLES IN SECONDS 
demand for versatile sectional furniture. 

n't forget, 


Wi LLS STILL PAYS THE FREIGHT. 
ves you even more by paying the freight on 
f 100 pounds or more, 






Over 3360 


Color Combinations 
HOLSTERED IN ELASTIC NAUGAHYDE* 
», black, brown or tan on white. 
reen, Avacado, Oxblood, Sandalwood, 
on, Coral, Ginger Brown, Grey, 
stnut, Crimson—or combinations. 














Attach nuts to welded bolts . . . that’s all 
you do to assemble each section. No special 
tools or instructions required. 


ORDER TODAY! 


Be the first to show these sensational sectionals . . . and the first to profit. 


wusell« CHAIR CORPORATION, Michigan City, Indiana 



























lesert Sage, Lustrous Mist Green 









WOFI Plans Campaign to Rid 
Offices of Old Furniture 


A drive aimed at ridding American business offices of ob- 
solescent furniture will be launched shortly by manufacturers 
of the wood office furniture industry. 

Raphael Blessinger, president of the Wood Office Furniture 
Institute, secretary of Jasper Desk Company, said the campaign 
will be the focal point of a promotional program being planned 
by the newly-organized industry association. 

“Information gathered by our manufacturers, dealers, and 
various government groups indicate that, if every American 
business office junked its obsolescent furniture overnight, 
every office furniture producer in the United States would 
have to work three shifts a day for 10 years to meet the re- 
placement demand,” Mr. Blessinger said. 

The replacement office furniture market, Mr. Blessinger 
declared, already constitutes about 80% of current industry 
sales volume. A growing demand for new and more efficiently- 
designed offices represented a substantial share of the in- 
dustry’s 1955 sales volume upswing. 

During 1955, sales of wood office desks and chairs increased 
by 30.22 per cent over the volume of the previous year. 

“Office modernization is sound business economy,” the in- 
dustry head declared. “Office planning experts estimate that the 
average business office can achieve a boost in production effi- 
ciency of between 10 and 30% through scientific office layout 
and functional furnishings. 

“Studies demonstrate that, in an office employing 15 persons, 
the mimimum increase of 10% can be translated into an 
average saving of $3,750 a year.” 

He disclosed that association directors agreed upon the basic 
principles of the industry’s promotional program in a recent 
Washington, D. C. meeting. 

A committee, headed by C. L. Pettibone, president of the B. 
L. Marble Chair Company, will be responsible for adoption of 
uniform standards and industry research. Also launched 
recently was a market analysis program aimed at providing 
accurate information on comparative sales and market trends 
for the first time in industry history, and a public relations 
program, to be administered by Henry J. Kaufman & Associ- 
ates, of Washington, D. C. 


W. K. McClure Retires from Wilson Jones 
after 48 Years of Service 

William K. McClure rounded out 48 
years service with Wilson Jones Com- 
pany on June 1. Mr. McClure joined the 
large loose leaf and record keeping 
equipment manufacturer March 4, 1908 
when it was known as the Chicago 
Shipping and Receipt Book Co. 

At that time the company was located 
at Kinzie St. and Armour Ave. Mr. Mc- 
Clure’s first title was purchasing agent 
but actual buying duties occupied only 

W. K. McCLURE part of his time. He also looked after 

receiving and inspection of raw mate- 
rials, and did all his clerical work with pen and ink. 

In 1911 Mr. McClure handled the transfer of the Hamacher 
Hawkins Company from Kansas City at the time Chicago 
Shipping and Receipt Book bought the western firm. Mr. 
McClure has many engaging recollections of purchasing prac- 
tices in the past half-century. One of his own exploits during 
World War I was to purchase a carload of steel at Carnegie, 
Pa. and ride it all the way to Chicago. “I had to stay with 
the car in order that it was not taken away from us,” he says 
in recounting the experience. 

In February, 1916, Mr. McClure was one of the 16 found- 
ers of the Purchasing Agents Association of Chicago, now the 
largest organization of its kind in the U.S. Over the years he 
has held many offices in this association 
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S. S. Ball Named to Board 
of Horder’s Inc. in Chicago 

Shareholders of Horder’s, Inc., well 
known Chicago office supply firm, added 
Stuart S. Ball, former president of 
Montgomery Ward & Co., to the board 
of directors at the firm’s annual meet- 
ing on May 16, according to Harold W. 
Jacobsen, president. 

“We are particularly gratified at the 
action of the shareholders in electing 
Mr. Ball to our board,” said Mr. Jacob- 
sen, “and in the action of the board in 
naming him as a member of our execu- 
tive committee. His counsel and advice 
will be invaluable to us.” 

Mr. Ball is well known in legal, civic and philanthropic 
circles, being a partner in the Chicago law firm of Sidley, 
Austin, Burgess & Smith; a member of the Chicago and 
American Bar Associations; a director of the Chicago Associa- 
tion of Commerce and Industry; a trustee of the Orchestral 
Association of Chicago and of Wesley Memorial Hospital, 
and a director of the Cook County School of Nursing, among 
others. His home is in Evanston, IIl. 





S. S. BALL 





Elected President of Felt & Tarrant 

Albin E. Carlson was elected president of Felt & Tarrant 
Mfg. Company, Chicago, manufacturer of Comptometer prod- 
ucts, at the May 10, meeting of the board of directors. At the 
annual meeting of shareholders, Mr. Carlson was also elected 
a member of the board, together with Charles A. Capek, vice- 
president of Lee Higginson Corporation. 

Raymond J. Koch, president of the company since 1934, 
was elected to the newly created position of chairman of the 
board. 

Mr. Carlson was with Theodore Gary and Company for 
27 years and was executive vice-president and director. He 
was also president and director of Associated Telephone and 
Telegraph Company, which controls the Automatic Electric 
Company. 





Victor Opens Three New Branches 

The Victor Adding Machine Company announced the open- 
ing of three new branch offices within recent weeks. Two of 
these offices, in Harrisburg and Louisville, are in the newly 
established Great Lakes sales region. The other recently opened 
office is in Hartford, Conn. 

Bernard Sage, formerly sales supervisor in the Newark 
branch, has been named manager of the Harrisburg operation. 
George Mulholland has been transferred to Louisville as man- 
ager. He was formerly South Bend manager and is widely 
known to office equipment people in the eastern part of the 
country for his many years as a district manager. 

Kenneth Frye, also active in the Victor sales organization 
for many years, has been placed in charge of the Hartford 
office. With the addition of these offices Victor now maintains 
direct factory branches in 44 cities. 

The Company also announces that its Canadian subsidiary, 
Victor-McCaskey Limited, opened a new office in Halifax, 
Nova Scotia on May 1. Leslie Butcher has been appointed 
branch manager. 


Mathieu Buys Chicago Store 

Charles J. Mathieu recently announced that he has pur- 
chased the Acro-Adroit, Inc., South Side store located at 6518 
S. Ashland Ave., Chicago, III. 

Mr. Mathieu, owner-operator of the Mathieu Company, 
3321 W. Fullerton Ave., in Chicago, said the new store has 
been incorporated as Acro Office Supply, Inc., with Mr. 
Mathieu as president, A. Y. Mathieu as vice-president and 
treasurer, and T. J. Lynch as secretary. 

Mr. Mathieu added that there is now no connection be- 
tween his firm and the north side store operated by Acro- 
Adroit, Inc., 3640 W. Fullerton Ave. 
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Art N\etal organizes your business home...completely 


An Art Metal office has just one thing 
in mind...to get its owner swiftly and 
easily through each business day—help- 
ing to make his time more productive, 
his work more satisfying. 

It does this in many ways as a result 
of Art Metal’s ability to do the whole job. 

Your Art Metal desk is a show-piece 
of the art of casemaking in steel, with 
all drawer-space functionally organized 


MAY WE SEND YOU full-color reproductions of a 
new group of decorator-designed Art Metal 
executive offices? Just drop a line to Art Metal 
Construction Company, Jamestown, New York. 


for individual work needs. Your correct- 
seating aluminum posture chair is de- 
signed to keep you 9 AM-fresh all day 
long. There are models for every ex- 
ecutive and general office requirement. 

Naturally, Art Metal completes the 
well-organized business home with 
credenzas and wall tables for executive 
convenience . . . space-saving modular 
units...and the world’s fastest filing 
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© ArT METAL CONSTRUCTION CO.—1956 


equipment, all cleanly styled and built 
for lasting service. 

To simplify your planning and to 
give your office the pleasing appearance 
that comes of good planning, make use 
of Art Metal’s Office Planning Service. 
It’s the most complete ever developed. 
Available through your local dealer 
or branch office—listed in the Yellow 
Pages under ‘Office Equipment”. 


For 68 years 
the hallmark 
of the finest 
in office 
equipment 
and systems. 


From Art Metal National Magazine Advertising to Buyers 











@ Finest Reputation for Quality Manufacture 


@ Broadest Range of Lines with Widest Choice of Models 





@ Unequalled Functional Adaptability 


@ Superior Sales and Sales Training Aids 








Art Metal 


An office equipment franchise that associates a dealer's name 
with a brand of high repute is most valuable when the product 


line behind it is broadest. 


In this respect, Art Metal brings the dealer obvious advantages 

in satisfving his customers’ needs, and particularly in selling larger 
installations where substantial profits are at stake. 

The Art Metal dealer is a/ways in a position | ell the whole office. 
He has the finest executive and general ofhice desks and tables in 


136 stvles and sizes... correct seating aluminum chairs in all models 
including executive and clerical posture chairs...accessory tables, 


credenzas and reception room furniture of related design... El-Unit 


modular offices... filing equipment for every type of business 


record...filing supplies, and Postindex visible record controls. 
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TOOLS on Art Metal lines 
and Art Metal Planning 
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Tulsa Firm Gets Facit Distributorship 


Ihe Fay Young Typewriter Company, Tulsa, Okla., has 
been named by Facit, Inc. to handle Oklahoma sales of Facit 
calculators, Odhner adding machines and Halda typewriters. 





FAY YOUNG 


. . « Company of Tulsa recently was named 
distributor by Facit, Inc. in Oklahoma. New Owners Ray 
Lindley, left, and Bill Smith, right, receive congratulations 
from Carl Gronhagen, Facit Southwestern district manager. 


[he company was recently purchased by Ray Lindley and 


Bill Smith, and it has been completely reorganized to serve 
customers throughout the state. 

Mr. Smith was formerly with International Business Ma- 
chines Corp., and Mr. Lindley was secretary-treasurer of the 


Happy Oil Company. 





Royal McBee Names Two Executives 

P. M. Zenner, president of the Royal McBee Corporation 
has announced the appointment of Davis O. Harrington, 
formerly executive staff assistant, to the position of assistant to 
the president 

At the same time, it was announced that George B. Lewis, 








be 
D. O. HARRINGTON ~ G. B. LEWIS 


formerly supervisor of manufacturing standards at the Hart- 


ford, Conn., plant, has been named management planning as- 
sistant. 

Prior to his affiliation with the corporation, Mr. Harrington 
had served in the diplomatic service for a number of years. 
Mr. Lewis had been at the Hartford plant since 1952, serving 
before that with American Hardware Corporation. 





Stationers 12:30 Club of New York 
Has Final Spring Meeting 

The Stationers 12:30 Club of New York held their last 
meeting of the season on May 28th, at Rosoff’s Restaurant, 
New York 

President Harry Sills, Commercial Stationery Company, 
New York, presided. 

Treasurer Edward Leventhal, Biddle Purchasing Company, 
New York, brought the members up to date, as far as the 
club’s finances were concerned. His report was accepted, as 
read. President Sills made a final appeal to those members 


who had not as yet sent in their reservations for the annual 
outing being held June 26th, at the Knollwood Country Club 
in Elmsford, New York. He reminded the group that time was 
running out 

Although this would be the last meeting before September, 
many of the members present, will be getting together again 
at the 13th regional convention at Grossinger’s in Liberty, 
New York. 
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Hanna Addresses Printing Counselors 

Norman L. Hanna, general sales man- 
ager of Philip Hano Company, Inc., 
was principal speaker at the annual 
conference of Printing Counselors’ Guild, 
May 10, 11, and 12. Mr. Hanna, widely 
known throughout the country for his 
knowledge in the office forms and systems 
field, discussed “The Business Forms 
Specialist and Today's Market.” 

The three-day meeting, held at the 
Claridge Hotel in Atlantic City, N.Y., 
*was attended by executives of about 75 
independent business forms and systems 
engineering firms, covering the Eastern Seaboard and the 
Middle West. These companies account for a large proportion 
of the nation’s business office forms and systems volume, 
particularly along the Eastern Seaboard. 

From long activity in the industry, Mr. Hanna is widely 
known in this association. His independent research on varied 
problems confronting the office procedures industry has been 
augmented in the recent past through his experience in direct- 
ing the Hano sales organization and branch offices. 





N. L. HANNA 





Commercial Controls President 
Named Vice-Chairman of Friden Board 

Chas. R. Ogsbury, president of Commercial Controls 
Corporation, now a wholly owned subsidiary of the Friden 
Calculating Machine Company, Inc., has been named vice- 
chairman of the board of the parent company, it was an- 
nounced following a meeting of the board recently. 

Ogsbury, along with David M. Milton, Commercial Controls 
board chairman and president of Equity Corporation, and 
James A. Trainor, CCC vice-president and general manager, 
joined the Friden board of directors on April 19 in action 
which finalized merger action. 





Two Vice-Presidents Named by Underwood 

Underwood Corporation has named Thomas H. Armstrong 
vice-president in charge of marketing and William F. Arnold 
vice-president in charge of public relations according to an 
announcement today by Fred M. Farwell, president of the 
business machine company. 

Mr. Armstrong, formerly assistant to the president, will 
head an intensified marketing program of the company’s new 
Dataflo integrated data processing equipment and Elecom 
electronic computers in addition to wider mechandising of 
typewriters and other business machines. 

Mr. Arnold, who until his new assignment headed the prod- 
uct sales organization, will be in charge of public relations 
activities to support the marketing effort and other company 
programs. 








NEW OFFICE . . . for the Underwood Corp. in Philadel- 
phia, Pa., was officially opened by City Representative A. S. 
Rosen, with scissors, as Underwood officials, left to right, 
J.D. Donovan, general sales manager; W. E. Parry, regional 
sales manager; W. F. Arnold, vice-president; R. J. Heim, 
Eastern district manager, and L. C. Stowell, chairman of 
the board, looked on. The new headquarters for the city 
offers 15,500 square feet of space for sales, service and 
officers. 






















— up your Holida 
with gay, colo 


7 Gi Ups 


Nothing contributes quite so much to the 
gaiety of the season — or to increasing store 
prestige and identification than Tuttle's exclusive 
design gift wraps. They spark up Christmas 
sales, enhance the value of the purchase to the 
customer and add immeasureably to the 
holiday season spirit. 








COUNTER ROLLS, BAGS 
AND FLAT SHEETS 


Wonderful assortment of beautifully 
printed holiday designs for storewide 
use in standard width 9” diam. or 
833 lineal ft. measured rolls. Three 
sizes of Notion bags, two sizes of 
NOTION BAGS Bottle bogs. 20x30 Fiat Sheets. 


Peres 


Resale items that spark up profits, too! 






DISPLAY 
ASSORTMENT 


CUTTER BOX 





62 Gay and colorful Christmas design 
gift wraps in 2-sheet packets, boxed 
jumbo sheet folds and 
cutter boxed rolls. Master display 
assortment contains 12 doz. packets 
in 24 different designs all popularly 
~ priced for fast return profits. 


assortments, 


For holiday parties, Tuttle's matched 
ensembles of decorated napkins, 
table covers, plates and cups are 
top-notch profit makers. Also for 
other special days such as Halloween, 
Thanksgiving, New Year's, etc. 


4 
. 


NAPKINS 
PLATES 

CuPs 

TABLE COVERS 


one 
Paper Goods 


TUTTLE PRESS COMPANY 
APPLETON * WISCONSIN 


TUTTLE’S Everyday Line 
57 Distinctive design gift wraps 
for birthdays, showers, weddings, 
anniversaries, baby arrivals 
and other events thot ore sure- 
fire sellers. Write for complete 
sample kits. 


Paper Speciabtios from one Single Source 
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CHICAGO 

20 N. Wacker Dr 
Telephone: 
CEntral 6-7013 


NEW YORK 
1123 Broadway 
Telephone 
ORegon 5-8590 








Appointments... 


Ralph C. Coxhead Names International Manager 


CARL SCHMAEDIG was recently ap- 
pointed manager of the international divi- 
sion of the Ralph C. Coxhead Corpora- 
tion. Mr. Schmaedig has been with the com- 
pany for the past 10 years and was most 
recently head of the Newark, N. J., sales 
office. 





Represents Lines in Florida Territory 


F. J. O'Grady has recently taken on the La- 
Salle Products Company line and the Capi- 
tol Metal Products Company line in Florida 
and the Southeast. Mr. O'Grady, whose 
permanent address is 2324 Sunrise Drive, 
S.E., St. Petersburg, Fla., is also looking for 
additional lines to carry in the territory. 


To Manage G/W New York Branch 


MAURICE STIERER, JR., has been named 
manager of the New York branch of The 
Globe-Wernicke Co., succeeding Herb B. 
Elmer who retired. Mr. Stierer joined the 
company in 1950 and has served as a retail 
salesman for the New York Systems division, 
subsequently becoming manager. 


Named Elcom Chief Engineer 


ALBERT A. AUERBACH has recently been 
named as chief engineer of the Underwood 
Corporation's Electronic Computer division. 
He has been with the company as a project 
engineer since it acquired the Electronic 
Computer Corporation in 1952. Previously 
he had been with the advanced develop- 
ment section of the Radio Corporation of 
America. 





To Manage New Royal Branch 


J. RAY HARDMAN, formerly a Royal dis- 
tributor, has been named manager of the 
Royal Typewriter’ Company's youngest 
branch office recently established in Hemp- 
stead, Long Island, N.Y. Mr. Hardman has 
been a distributor in Hempstead since |945. 


Howard Heads Underwood Research 
JOHN H. HOWARD has been named di- 


rector of research and engineering for the 
Underwood Corporation. He will direct the 
company's development activities and have 
complete responsibility for research and de- 
velopment of typewriters and other business 
machines as well as Dataflo integrated 
data processing equipment and Elecom 
electronic computers. Mr. Howard was for- 
merly manager of engineering services for 
the Burroughs Corporation. 
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what's in store for you... 


A brand-new, instant-starting 


Ball Point...from one of the 
nation’s leading pen makers 











watch these pages — 
for all the 





important details! 








5BO% iNCREASE 
N MERCHANDISE DISPLAY 


AT CALDWELL-SITES Co. 
IN SAME AREA 





From its smart appearance you would think the 
Caldwell-Sites Company, Roanoke, Virginia, had 
moved into a brand new building. Actually it’s the 
same building...same area. Bulman equipment 
and planning made the big difference...and in- 
creased display space 50 per cent. Since it was 
a recent installation, it is too early to determine 
the volume increase, but certain departments have 
shown increases from 25 to 30 per cent. 


Write, wire or cal! 


~« Bulman 


CORPORATION 
Grand Rapids 2, Michigan 


GRAND RAPIDS 





The Greatest Name in Self-Selection 





47H District Notes 


R. E. HILBURN, CORRESPONDENT 
P.O, BOX 2835, GREENSBORO, N. C, 








The office supply and equipment busines uld easily qualify 
for an ad reading “more bounce to the ounce” than ar y other 
business you uld name if it wanted to. I've never seen such a 


re-modelings and general “face liftings'’ in my life. 


The first part of April saw Mayes Printing Company, Pensacola, 


Fla., making a big move from W. Government St. to a sparkling 
new location at 110 N. Palafox St., just two blocks north of the 
San Carlos Hotel, Don't have the complete details as to store 
arrangement but maybe some enterprising young “cub’ get on 


the ball and send ‘em to me. 

Harper Bros's Spartanburg branch are moving about June Ist 
to a much larger and better arranged location just three doors 
Jown the street. Am looking for some more of the same treatment 
- 
yiven the handsome Greenville store. 

Carolina Office Equipment’s Greenville, N.C. branch had its 
tormal opening the new Bulman equipped store on May 15-16 


and 17. New location is next door to the old but uld never 
recognize them. The new job shine Le a new nickle and from 
indications the mb in sales v to do the same. Main 


tore is in R y Mount—Austin Robbins the owner and Dave 
Fowler st the helm in Greenville. 
John H. Harland Company, Atlanta are now joining the rush 


to “get out cf wn’. They expect to be their new me about 
September Ist, location to be nearly six miles from town near the 
Gainesville highway. You will be hearing plenty more about this 


Another September deal coming up t Nashville Stationery 
Company—need | say where?—will then move from their old 4th 
Avenue location to their new location at 1416 Church Street. This 
will give them half again more space plus a parking lot 60 x 160 
feet. More later on this 





*&* &£ & & & 


label this section "The Bowen Corner”. The 


| might as well 
“headliner” this 


Florida bran Matt Bowen to be exact, is the 
time. Bowen Supply Company, Plant City, Fla., has just completed 


move from E. Reynolds Street to 106 N. Palmer Street. The 
new store is almost three times larger than the old and includes 
the entire operation, store, warehouse, stock room and printing 


cGepartmentft. 
+I a " "" - 
ine new D is all new—new display Tixtures, new offices, new 
c 


decorations and air conditioned. Open house celebrat was held 
on May 18 and 19 with prizes galore, favors and souvenirs for 
everybody. Ruhl Pace is the skipper on the job while Matt is out 
shaking the bushes. Congratulations boys. Now all we have to do 

get ready for brother Herbert up Sanford, N. C. to open 
Ss new job in June. 

Wallenbrock Supply Company, Ft. Meyers, Fla in what 
an easily be called one of the most modern stores in the area. 
The man didn't gimme the exact location but Ft. Meyers aint very 


ddlers can find it I'm 


arge so youse pé 

* *£ *€ & & 

Jere Moore, Union-Recorder, Milledgeville, Ga., has moved into 

new quarters i him the necessary space to display office sup- 
item 

See where Office Supply Company, Atlanta, is building them- 

b out on Spring Street and will desert the down- 


* *+ © © 
nth. Gertrude & Ted Van Is- 


ne new job this m 

tendal, both formerly with Halsey-Griffith, and then with Dave 

Thompson, developed an incurable case of “want my own storeitis” 

pened Van's Stationery & Office Supply, State Road 13, 

e was a West Hollywood 
1 air een away 


c , 
tven aot me 


and have 
West Hollywood, Fla. Didn't know the 
which shows how fast that section is growing. | ain't t 


but four years, join on five. 


x* * * *& 
good news about Sam, folks. Sam Orr, that is. 
serious operation several months back and the 

n the recovery 


soon. Will 


Sof me some 
Sam had a 
reports had us all worried silly but now Sam is we 
road and expe to be back being e with the 


ng for you Sam. 


De 2K 
When Bob Mann, down in Wilmington got his self married up 


ast month it caught me by surprise because | had him down for as 


afe'’ but comes now one that I'm surprised was allowed to run 
around loose t ong. Audrey Brown, our sprite young miss just re- 
cently installed by her papa in a brand new Office Supply Store in 
Southern Pines, N.C., must have le guard down because June 
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NATIONAL LOCK 


CASTERS 


NEW HOODED-TYPE CASTER 
For Wood and Metal Applications 


5 Sel CRI PT tery ee 
gs : 


Protect your reputation for quality by using only NATIONAL 
LOCK Casters. Beautifully designed and ruggedly con- 
structed, they enhance the appeal of your chairs. Both grip- 
neck and top-bearing sockets. Choice of rubber and phenolic 
wheels. Complete line includes casters, sockets, leg equal- 
izers and furniture glides. Samples furnished on request. 





IF YOU ARE AN ORIGINAL EQUIPMENT MANUFACTURER OR 
JOBBER, WRITE US. IF YOU ARE A DEALER, SEE YOUR JOBBER 


DOUBLE-RACE BALL BEARINGS 


Provide free swiveling action. Assure you 
years of dependable, troublefree service. 





QUALITY HARDWARE...ALL FROM 1 SOURCE 


PF Weeed, vu ae oko: Gietey 17-0) Bd 


ROCKFORD, ILLINOKS 
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makes figures ‘‘sit up and talk”! 


Friden Street crisscrosses America. It is a place, 
a method and a viewpoint found in all U.S. 
communities. Friden Street is every street where 
wholesalers, insurance firms, manufacturers... and 
retailers, bankers, engineers ...do their figure-work 
a swift new way with the Friden Calculator. 
The Friden is not an ordinary calculator... It is 
The Thinking Machine of American Business. 
Without operator decisions ...simply by 
figure-thinking for you .. . the fully automatic Friden 
performs more steps in figure-work than any other 
calculating machine ever developed! 


The owner of a moderate-size business on Friden Street 
writes: “Our fully automatic Friden Calculator gives us a 
clear picture of our business from day to day.” 

This man checks incoming invoices on his Friden, figures 
cost and selling price, checks sales figures by hours to deter- 
mine which hours are most profitable, takes inventory, com- 
putes payroll figures weekly, gets percentage figures for com- 
parison with other daily, monthly and yearly periods. 

You can own a Friden for pin money per month. Anyone 
can operate it. Talk to your nearby Friden Man about a move 
to Friden Street! 


Kriden A 


THE AUTOMATIC 
CALCULATOR 


THE COMPUTYPER 
THE NATURAL WAY ADDING MACHINE 
THE ADD-PUNCH MACHINE 







Friden sales, instruction, service throughout U.S. and the world. 
Copyright Friden Calculating Machine Co., Inc., San Leandro, California 
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16th will see her change her name to Mrs. Harvey Johnson. 
Harvey works at Western Electric in Burlington so the two of 
have already bought a house and, the last time saw them, 
busy as a pair of birds getting it turnished Don't know 


, + r r + + oe r ; 
at papa is g g to do for a manager at the store but will 
nA ay + > ‘ é c r > | r - 
szard ne yues e w run it himselt best tT everytning To you 
gq keep me intormed as to any pecial events 


hings are picking up in the ‘youngun" department t Buddy 
Bidgood, manager of Carolina Office Equipment, Wilson, N.C. 

branch, and Peggy have just announced the arrival of their ‘first’, 
Charles H. — li, born April 26t+ was there a week after 
eve and iddy was still-flapping around up in the clouds 


+ &@ & & F 


‘Stu'’ Stuart, Robeson Office Supply, Lumberton, N.C., is some- 
what of an 1 hand” at this baby stut? Dut when the second Doy, 


ame of John, ved on May |3th, this was a Sunday, he didn't 
how up at the store until Tuesday morning. Janice, 9, and Taylor, 
preceded John 


+¢ &¢ &@ & 


Her one that seems to be in a rut. Robert Lee, better known 
"Bob" Peacock and lovely wife Marty picked on May 3rd to an- 
unce the birth of their ‘third’ daughter. Two more to go Bob 
and you can stay in the running with Sam Orr and Eddy Cantor. 
Peacock boys, Bob and Howard, will take on another “expan- 


move in June by taking over the store next door, thereby 

JOUDIINg Their present space. Pr und as a4 Peacock" would really 
Tne na n the head huh? 

*¥ © & & & 

Was sorry ft learn that Ronnie, sometimes known as Ronald 

Rumph, G.W.'s man about Florida, suffered a light heart attack 

while in Atlanta recently and had to spend a week in the hospital 

here. However, he is now recuperating very satistactory af his 

St. Johns River mansion in Jacksonville and expects to be back 

The b about une Ist 


* &¢ & @& @ 


Want a good one on Alma and Charlie Hucke? Whoocee—we 


y gct one. They got home late one night and went out on a 
econd floor sun deck to check on a swarm of bees under the eaves. 
The wind slammed the door, which locked, and there they were 
with the swarm otf bees and no way to get in, down up. This 
happened on one of those ‘'cool” nights and at 2:00 A.M., just 
bout froze, their neighbor came home and let them in. Just a 

nple case of minding their ''B's" instead of ''Q’'s”. 
* &£ + & & 
Just to prove to you there ain't no fuzz on that new Governor 
urs, Joe Alverez, that is, the very next week after his election 
yets together with the Governor of Florida, LeRoy Collins, and 
jets his pitcher in the paper drinking a glass of Florida sunshine 
range juice, bud) with said Collins . too bad his name ain't 

Tom). Joe has been busy in other ways t 


He has already had a meeting with Charlie and Alma Hucke, 
P. K. Smith and Sterling Bottome at the Vinoy Park Hotel in St. 
Pete relative to making plans for the most fabulous Fourth yet. 
Gene Ownby, Ivan Allen Company, Atlanta, is to be publicity 


hairman of this committee and Allen Cammack is chairman of the 

membership committee, so you can see, as | said before, there 

aint no Tu7zz n that boy. (to answer your questi n Joe-yeah) 

* ££ &€ & & 

Member f the Atlanta Stationers Club will hon N.S.O.E.A. 

President Ivan Allen, Jr. at a cocktail party and dinner on Thurs- 
Jay, June 7th, at the Mayfair Cub, 1456 Spring Street. 

* £ & & & 

Most of you already know that we have one Mayor already 


ngst our Office Supply boys in the person of hizzoner Mayor 
Rien Roanoke Rapids, N.C. Now we have still another in hizzoner 


ay 5 r John Proctor, Washingto »n, N.C. John has been on the Coun- 


for 2 lang time.cnd shen Susie: Maver seclgnnd the Coantll Git 
pointed John ft erve out the term. Reckon that what Allan 
Cammack sfter?? He is on the Coun too you know. Congratu- 
Trion nr ur honor 
&* &£ &€ & & 
Had some mighty good, and welcome assists from the following 
ribes this month to wit: Joe Maura, Ray Wells, Groceries Tomp- 
kins, Jack Miller (hurray — | got ‘im back), "Inky" Lydiard and 
Bill Goodhew so you can see who is doing what for your club. 
>n top of the above mentioned gents C. E. Wilson comes through 
t The piace To eat 


* *&£ & & & 
"Good chompin t'nite" 

favorite place to eat is one | never heard of so it 
e a new one. It is Licata's, Tampa at 108 Jackson Street. 
hey serve a filet mignon on a flaming sword, with mushroom gravy, 
h fries and a Caesars salad, mixed at your table for just two 
bucks. Thi nly one of their many specialties but from where 

it tI yh for me—lemme at it—se ya at Licata’s. 


+ 
om 
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\ Storms Building, 5 


oduces a lar 


ADDING AND BOOK 
AUTOGRAPHIC REGI 
ELLIOTT-FISHER BILL 
PATTERN TRACING C 
BLUE SEMI — (Carbo 
BLUE FULL— (Carbo 


DUPLEX — (Blue one 


TELETYPE ROLLS 


Let us help you develop 


line of Carbon 


H. M. STORMS COMPANY 


ke to know more 


nd complete 
py of the 


4 We would li 

Rolls. Please se 
We would like a co 
a el 


Storms, one of America’s pi 


Carbon Rolls, pr 
ses. Here are $s 
ers can be made up for 


ome of the PoP 


KEEPING MAC 


STER ROLLS 
ING MACHINE ROLLS 


n one side) 


n both sides) 


SPECIAL ROLLS FOR 


Rolls. Write for complet 


rooklyn 38, N. Y. 
‘bilities of Storms Cc 


cturers of 


pur- se 
te STORMS: 





oneer manufa 
e variety for many 
ular Carbon Rolls — 


\ requirements. 


g 
specia 


HINE ROLLS 


ARBON ROLLS 





side — Red reverse side) 


NEON SIGN MAKERS 





with the Storms 


more business 
e information. 
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wine SCOTME 


The Automatic SCOTTIE LETTER OPENER 
opens 200 to 300 letters per minute. The Scot- 
tie is designed for small and medium sized 
businesses opening 200 to 2,000 letters per day. 
Opening letters 30 times faster than by hand 
gets the whole office into high gear fast. It 
takes a clean slice off all sizes of envelopes 
without clipping corners or damaging mail. 
Light and portable, the Scottie can be moved 
from desk to desk or easily stored. 


The market for Scottie Letter Openers is huge. 
It is needed by banks, stores, wholesale houses, 
insurance offices, mail order businesses, fac- 
tories and dozens of other medium sized firms. 
Scotties offer a 12 times greater market than 
for larger, more expensive machines. If you are 
experienced in specialty equipment sales, look 
into the Scottie for steady, future profits. 


Mfd. by ARNOLD MACKENZIE, Inc. 
3133 Overlook Drive 
Minneapolis 20, Minn. 


only $195 F.0.B. FACTORY 


plus excise tax, Stocker option- 
al at nominal price. (Prices sub- 
ject to change without notice.) 








ARNOLD MACKENZIE, INC. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 





I am ex enced in sales of specialty office equipment. 
Send full information on Scottie Letter Opener. My 
BNO TEE ec cc re cccccccccpesccescseeeceton’ 
EEE eee eee Pere ee Te Te 
PD Sa deecceentooeseseewentes 
GY cocsces Renee Seveceoes ree eeereL cer 











SS StH District Notes 


PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 





party and picnic in 
Plum H w Country 
Br their ladies 


for the annua! golf 
the beautifu 


near 
held at 


The time draw 
stroit. It w be 


10th. All dealer travelers, and 


ub in Detroit on July 





PLUM HOLLOW .. . Country Club is the site of the annual 
golf party and picnic in Detroit. 
i ee ae 
are invited to this wonderful affair; in addition to the 
the annual bloody ball 
and dealers, and swimming in the club's lush pool i 


up. See you at this MUST affair 








5 lf tourney, 
game will take place between travelers 
at the disposal 


t the or 


+ &@ #& @& F 


Floyd Thayer, buyer at Typewriter Exchange, Flint, Mich., informs 
that the firm suffered extensive water damage to the basement 
stock rooms dus flood conditions brought about by the recent 
tornadoe Tt ection of Michigan was hit by 20 tornadoes of 
varying degrees during the night of May |2th — a nightmare that 
Ww never C jotten., 
* £ &€ & & 
Bixby Office Supply Co., Grand Rapids, M indergoing 
» face snd complete modernization to keep up with the 
times. Posted in the office of Chet Roslaniec, buyer this most 
mpressive reminder: OUR SALES DEPARTMENT IS NOT THE 
WHOLE COMPANY — BUT THE WHOLE COMPANY IS OUR 


SALES DEPARTMENT. Nuf said. 


+ &£ = #& & 


Carl L. Spitzfaden, Inc., one of the old time stationers in the 
city of Cincinnati, was recently sold to H. W. Miess of that city. 
John Kenny and his able Missus w ntinue their efficient man- 
agement of the ncern. Welcome, Mr. Miess, to our industry. 

* £ &£ & & 

J. Maxwell (Max) Dollens, Eberhard Faber Pencil Co., is now re- 

Jing at 1158 Towne Ave., Bond H Cincinnati. He and his 

ely wife have the Welcome Mat out for all his friends that may 
k n the vicinity. The Dollens' have nq been known to be ex- 

* &£ &€ & & 
J. Hanly Morgan, Morgan's, Inc., Huntington, W. Va., the new 





Huntington, W.Va., has 


REMODELED . . . Morgan's Inc., 


recently opened. 


ice-governor of the Fifih District, announces the complete modern- 
on a semi-self serve arra ment. The establish- 


n ot his store 
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How to be a “clean desk” man 


COCO O OOOO EERO EERE EEE EE EEE EEE EEE EEEEEEEEEEEEEEEEEEEEEEEE EEE EEEEEEEEEEEEEEEEE ED 


: you make a clean sweep of clutter. 
A new Organized Desk with an ingenious : Your desk top is cleared and stays 
ability to lend a hand to a man at his work : clear. Here’s how it’s done! 

: Work Organizer drawer interiors 
provide specific space for letter trays 
and all other work and working tools. 


Ever noticed the amount of useless stuff that drifts Everything is organized for quick finding with- 
around on top of a desk? And a lot of desk drawers out hunting. Two revolutionary advances are, , 
too are in the same state of clutter. drawer space for your wastebasket and telephone. 
This condition gets in the way of a lot of work. The 292-page Shaw-Walker “‘Office Guide’’ pic- 
It’s the reason why the new Shaw- Walker Organized tures, describes and plainly prices 86 Organized 
Desk is such a big help in getting things done. Desks and 5,000 other items. Ask your local repre- 
Move in behind one of these Organized Desks and sentative for a copy, or write Muskegon 61, Mich. 





B 


- A K Largest Exclusive Makers of Office Equipment 
L Muskegon 61, Mich. Representatives Everywhere 
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is the word for 


e 4 
(Mibwoukec’s METAL-LUX 


deluxe clerical posture chair 


There is “executive distinction” in every line of 

this chair, from its foam rubber back-rest and Latex 
“Breathing Comfo-Cushion” seat to its streamlined 
swivel base. It has no equal for posture comfort and its 
good looks excel anything ever created in metal. 

Here is a chair which “belongs” where only the 

very best is desired. It’s the chair that builds customer 
good-will for you. Write for complete details now... 
this perfection in posture can be the most 

profitable chair you've ever offered. 


a there is nothing finer in metal 


MILWAUKEE METAL FURNITURE COMPANY 
101 N. Campbell Ave., Chicago 12, Illinois 





has oeen npletely done over, with aisle shelving and all the 


trimmings. It truly in keeping with the tremendous forward strides 


* &£ & & & 

A sales clir for the metropolitan Cleveland area was held on 
May 28th at the H KOry Grill Clubr Cleveland. Ken Ack- 
land, Ambera File & Index Co., chairman of the Cleveland Chapter 


e Fifth District Travelers Club, was in charge of arrangements. 
After Lunches Robert McDonald, assisted by Louis Cope, sales 
ng instructors at Addressograph-Multigraph Corp., gave an 
pirational talk and showed films on creative sel g and planned 

5 approa | meeting was highly educational and very suc 
: wd was in attendance. We should have more of 

* + © & & 

CONGRATULATIONS to Suburban Printer Inc., Royal Oak, 
M wi held open house in their new building at 520 North 
Main St May |[8th. ..... THE SAME to Eriksen's, Inc. for 


eir open house on June 8th at their new location, 333 South High 
Street Cc lumbu Ohi 
* £ & & &€ 
WEDDING BELLS: Nelson Deakin, ace salesman for McGhee & 
Company, Wheeling, W. Va., is taking the fatal step on this coming 
14th. He will be married to lovely Estella Eckard of the same 
CONGRATULATIONS! 


y 


+ &£ & & F 
Cy Herrema, president of Economy Office Supply Co., Grand 
Rapids, Mich., is back to work on a part-time basis after his recent 
Marvin Cooper hes taken over ihe buying tor the concern. 
&* &£ & & & 
Thor Marsh, Marsh Office Supply Co., Ypsilanti, Mich., has an- 
ced the appointment of Robert Schlief as purchasing agent 
ind office manager for the concern. Mr. Schlief, 29, is married and 
has six children; he tormerly was purchasing agent for Beyer 
Hospital in Yps 

+ &£ #&# & & 
Ed Haller, Wheeling Office Supply C Wheeling, W. Va., has 
hased the building at their location, 1420 Market St. It consists 
five floors, and the firm has exter deling and modern- 

n ideas in the planning stage. 
%& &£ &@ & & 


Maurice J. Boone, immediate past governor of Fifth District 


NSOEA, announces the formation of a new firm in Louisville, Ky. 
Boone Office Supply Co., Inc. at 1307 Bardstown Road. The 
rporatior nsist f Mr. Boone, h Richard C., and his 


brother, Denzil M. Boone. Our best wishes for every success. 
&¢ &£ & & & 
J. Donald Carter now traveling the Fifth District for Steel 
Manufacturing p., Tape Mark Co., Fritz-Cross Co., and 
Marsh Sten Machine Co.; the latter firm for Kentucky and 
er ou5-4, Howard Reyder, Security Steel 
ment Cort ecently took a trip through Michigan with his 

ager. The seles manager's name? Hal Tough! 

* &£ #t& & F 


HERE WE GO AGAIN: Fifth District Regional Convention will 
edued for May 2-4, 1957. 





SWEDISH CRAFTSMANSHIP in action is witnessed by Day- 
ton, Ohio, students during a recent educational trip to 
Washington, D.C., and New York City. As guests of Facit, 
Inc., the students heard a talk by President Erik A. Ohlsson 
of Facit, did justice to a Smorgosbord luncheon and wit- 
nessed demonstrations of Facit calculators, Odhner adding 
machines and Halda typewriters. Here, five students watch 
Mr. Ohlsson demonstrate the Facit 10-key calculator. 
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Your 
customer's 
GIVEAWAYS 
can mean } 


FOR YOU with 


Ganhords new DESKETTE SET 


NOW, you can offer colorful, permanently silk-screened 
DESKETTE SETS at a quantity price attractive to your 
customers, their emblem, slogan or sales message a 
tasteful but eye-compelling part of their gift. The set 
comes complete with weighted base, two bottles of 
Sanford's Penit Ink, Feed cap and pen with 22 carat gold- 
plated nib with iridium tip, typical of expensive desk sets. 
Handsomely boxed, ready for wrapping or distribution. 





















influence your salesmen to tap the extra-profits market 


in customer's gifts. 


They have entree to these extra sales—and they will 
enjoy selling the Sanford Deskette—the good-will gift 
that's a/ways used—a/ways exposed—a/ways selling for 


your customers. 


Sanford's DIP PEN DESKETTE (“a page with a dip"’) 
should not be confused with ordinary “specialty mer- 
chandise." It is a handsome durable desk set that retails 
nationally for $1.95. Special prices for quantity allow it to 
compete favorably with items in the $1.50 price class. 





WRITE FOR 
relly... babe @ tiie 3. 
. 


MODEST SILK- 
SCREENING CHARGES 
2 







See How You Can 
- Cash In! 


SANFORD INK COMPANY - BELLWOOD, ILLINOIS 
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Canadian Convention 


Registers Success 





enki ae le a ae ae tC 





More Than 500 attend Montreal 
Meeting—Arthur Lancaster Named 
President—Leonard Wilcox Speaks 

Montreal, Canada 


The stationery and office equipment business in Canada is 
moving at a record pace. So rang the comments at the 23rd 
annual meeting of the Stationers Guild of Canada held in 
Montreal May 6-9. Almost 500 people were in attendance as 
delegates or to staff the many exhibit booths. 

Outstanding business action of the conference was a decision 
to change the name of the organization to the Canadian 
Stationery and Office Equipment Association. This was done 
to more accurately define the industry just as the Guild’s 
counter-part in the U.S. did several years ago. 

New officers and directors of CSOEA for the coming year 
are: Arthur G. Lancaster, chain store director of sales for 
Dennison Manufacturing Company of Canada, 
Ltd., president; Arthur Careau, manager of T. J. OA 
Moore & Company, Ltd., Quebec City, vice- 
president; S. Tackaberry, store manager, Windsor 
Office Supply Company, Ltd, Windsor, Ont., vice- 
president; Robert Usher, Regina, immediate past 
president; Jim Holmes, Toronto, association secre- 
tary; Fred R. Smart, Toronto, Guild secretary-manager. 


C. Leslie Robertson, Dorothy Douglas, W. A. Bordeleau, 
Hugh L. Kennedy, Gage Love, Eugene Charters, Harolde 
Savoy, Erick Jeanfavre, J. S. Luckett, Jr., William Grand, 
William O'Reilly, J. S. Luckett, Sr., Fred Rogers, Jean Ayotte, 
Jack Cloke, Tom O’Neill, Don Evans, Jack R. Chipman, 
George Basil, Jack B. Hamilton, Harold Hopkins, Harold Nor- 


report 





Guild Officers and Guest Speakers... ; 

P man, Jack Overholt, Lordly W. Jones, and Lawrence F. Beat- 
Newly elected officers include, left to right, Arthur Careau, vice-president, wh tie 
is manager of the Quebec City firm of T Moore & Ltd.; Arthur G. Lan . 


La, Oe "ce Robert Usher, Commercial Printers, Ltd., Regina, Sask., 
i wae tak. Tebe Guild president, opened the conference promptly at 9:30 A.M. 


caster, president, chair store director of sz 
Ltd.; S. Tackaberry, vice-president, store manager 





Windsor, Ont. Guest speakers, seen above action nclude, center left ‘Robert 

Usher, retiring president; center right m Luckett, Jr.; lower left, Fred R on Monday morning. The meeting room was packed and dele- 
Smart, secretary-manager; and lower right eonard B. W x, former president of y . . " . 

the NSOEA, who delivered the conference theme addre gates stood five deep in the doorways. After broaching the 


New Directors of Stationery & Office Equipment Guild of Canada, inc. 


\ 


VY 
i 


bi, Ry 
uP | 





Front Row: left to right, seated, Bot her, Regina, immediate past president; C Eugene Charter Montreal; Harolde Savoy, St. Johns, Que.; J. S. Luckett, Jr 

Leslie Robertson, Montreal, Arthur r Quebec City, vice-president; Arthur Toronto Erick Jeanfavre, Winnipeg; Willian rand, Toront Bill O’Reilly 

Lancaster, Toronto, president T rry Windsor e-president Dorothy Toronto ed R. Smart, Guild secretary-manager. Back row Luckett, Sr 

Douglas, Port Arthur, Ont Ww A rs P 4 Montre enter row Jin Hol mec Toronto Fred Roger Montreal; Jean Ayotte Troic Rivieres, Que Jack Cloke 

Toronto, association secretary; Hug é dy, Montrea Gage Love, Toronto Hamilton; Tom O’Ne Halifax, N. S.; Do Evan Ottawa; Jack R. Chipman, 
, Toronto; George Basil, Montreal. 
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subject inging the name, a revised code and by-laws was 
present study. 

Fred S t, secretary-manager, gave a concise and enthusi- 
astic f Guild activities during 1955-56. He spoke of 





the attainment of a record membership, the group insurance 
plan, efforts to eliminate the excise tax, and cooperation with 
NSOBEA. 

Much attention was paid also to his announcement of plans 


Personalities at Stationers Guild of Canada Annual Convention... 


tar of the Waterman-sponsored Billy O’Conner TV show 
employees and co-workers of L. E. Waterman Pen ( Ltd 
en Du Bois, George Wayland, Juliette, George Watsor 
manager), Joe A. Trainor and Leo Dufault 
jiey and Mr. & Mr tharles Mellon, Hay Staty ( Ltd 
Mfg. Co.; Mr. & NN A. Roy, Sherbrooke ebec; Keith 
Mia Co 
Canadian { td Fred Rogers, Daws f Ltd 
rry White, Acco Canadian ( Ltd 
ne suild of Canada; Mr. & Mr Leon Black, Sheaffer 
Eagle Pencil Co Janet rie, Toronto, Ont.; Kay Shaughne 


F. M. O’Ne & C td., Halifax, N.S 
oners Guild of Canada; Charles Stapleford ondon, Ont.; 
g's Office & Stationery, Port Arthur, Ont.; A. H. Ber- 
O'Neill & Co., Ltd.; W. S. Pennycook, Index Card, Ltd.; Ken 
y, Ltd., New Toronto, Ont. 
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8 John >. Charters and Eugene Charters Charters & Charters, Ltd., Montreal, 
Que.; Eric Jeanfavre, General Staty. & Paper, Ltd., Winnipeg, Man.; Eric G. 


Rogerson, Rogerson & Troup, Ltd., Winnipeg, Mar 


Charlie Lipman, George B. Graff Co.; Sandy Eliot, Manhasset, N.Y.; E. Kemp 
Huber, Weber Costello ( Leonard W x Roberts Ptg. & Staty. Co., 
Hutchinson, Kar 

10. H. Rubin, Rubins Stationer Mont re Que; Mr. & Mrs. Claude Hacker, 
Walter Dickenson, Toront Ont Mr H. Rubin; Leon Rubin and Allan 
Rubir 

11. R. E. Larrett, Grand & Toy, Hamilton, Ont.; George Raymond, A. R. Davey 


Co., Ltd.; W. M. Grand, Grand & Toy, Hamilton, Ont 

12. Earle Barkwell and Robert Martin, Timmins Staty. & Office Supply, Ltd., 
Timmins, Ont.; Martin F. Berger, Art Steel Sales Co.; W. M. Moffatt, O'Neil 
Sales Ltd., Belleville, Ont.; Sam Jason, mfrs. rep 

13. Mr. & Mrs. A. G. Hacker, May’s Staty. Co., Niagara Fails, Ont. 

14. Don Evans, Evans & Kert, Ltd., Ottawa, Ont.; George Pohnke, Stationers 
Loose Leaf, Inc.; Jack Evans, Evans & Kert, Ltd. 
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OLYMPIA 
TYPEWRITERS 


Will Be Displayed 
At Booths No. 56-57-58 
During The 
NOMDA Convention 
Houston, Texas 
July 8th To 11th 











INTER-CONTINENTAL TRADING CORP. 


90 WEST STREET © NEW YORK 6G, 


J 
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to begin a correspondence course for dealer salesmen. The 
course would cover a two year period at a cost of $35.00. 
Text material would be principally the training manuals de- 
veloped by the staff of the NSOEA in the U.S. 

Next on the program was Leonard Wilcox, past president 
of NSOEA, who delivered a stirring keynote address on the 
subject, “Broadening the View.” He stressed that it is more 
necessary today than ever before to plan far ahead. The pace 
of modern business coupled with increased competition and 
new tax problems require this. 

“Particularly,” he said, “those businesses built on one per- 
sonality should be arranged for perpetuation through insurance 
programs, a sizeable cash surplus, and replacement training. 
Neglect and delay,” he added, “can often result in tragedy.” 

Mr. Wilcox listed four steps to take in solving the problem 
of low profit on high volume. First is to examine carefully 
the accounting system and bring it up-to-date. Second, inven- 
tory must be adjusted in proportion to capital and to net sales. 
Third, executive salaries and dividends must be adjusted to the 
current situation. 

“Not immediate profit but profit over the years”, should be 
every stationers goal he stated. Fourth, managers must be 
trained to assume real responsibility. 

His closing statement brought a standing ovation to a frank, 
straight-forward speech: “Let us look in all directions for new 
and better ways to improve our businesses.” 

Chairman of the dealer’s panel session on Puesday morning 
was Lordly W. Jones of Hamilton, Ont. These were the topics 
discussed: 

1—What effective methods of sales training are being used 
by dealers? 

2—What methods of effective stock control are being used 
by dealers? 

3—What effective methods are being used to promote sales 
by dealers? 

4—What are the problems and advantages in converting to 
self selection? 

Wednesday's business session placed the emphasis on the 
consumer's point-of-view. First guest speaker was W. G. 
Green, Northern Electric Co., Ltd., Montreal, whose subject 
was “What the seller of office supplies and equipment can do 
for office managers.” 

He was followed by Eric J. Wain, Canadian Industries Ltd., 
Montreal who spoke on “When are salesmen welcome?” 

Exhibits were open each afternoon and on Monday and 
Tuesday evenings. Booth attendance was very high and con- 
siderable interest was shown in making the exhibit into an 
annual affair. 


MISS CANADA .. 
. was present to 
demonstrate the 
Heyer ‘'Conqueror™ 
at the Restaurant 
Convention in Chi- 
cago. Miss Dalyce 
Smith was garbed 
as a French waitress 
to signify her Ca- 
nadian origin. 
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introduces this new PROFESSIONAL SUITE 


a happy combination of good appearance and useful 












purpose — with a wide application for profitable sales 


Tis new Professional Suite is tailored to meet the needs of many, many 


offices (see example below). 


The five pieces cover a large scope of usefulness that enables you to sell an 





the qenstnn Vie’ Haniiielhies ensemble rather than only one piece. That of course is the profitable way to 


are resistant to stains, burns ; { 
eee SS ee equip a new office or modernize an old one. 





This H-O-N Professional Suite follows the merchandising principle of making 
customers want new and better things because of good style, more usefulness. 
The Professional Suite has the essence for profitable sales. Select the units by 


number (below) and the color you wish. The H-O-N Co., Muscatine, lowa. 


* * * 





EXAMPLES: The H-O-N Professional Suite is ideal in reception rooms, for doctors, 
dentists and other professional offices; in beauty and fashion shops; for schools and hos- 


Desk pedestal is equipped with 
box and letter drawers. Pedes- Aes . , ‘ 
tal interchangeable, right or left. pitals; in insurance and auto sales agencies (you will think of more); and the home too. 






y ei, 
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2693 
LOUNGE CHAIR 


IT BELONGS 
in your Customer’s Office 





Yes, this Gunlocke Lounge Chair belongs 
in your customer’s office. He’ll think so, too. 
Note the luxurious styling—the vertical 
pattern in the back, repeated on the seat 
platform and below the arms. Top grain 
leather, beautiful tailoring and seating com- 
fort are typical of Guniocke’s standards of 
excellence. It has that 
friendly appeal every 


executive wants in his 





office or reception room. 


Chairs for Your Working Comfort 


Auber W.H.GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 





StH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL. 
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The new governor of Sixth District NSOEA, Byron Johnson of 
Kankakee, Ill., has started in early for anning of the May 6, 
7 regional convention in 1957. He appeared at the GLTC meeting 


nvention site 


) 


ie) 


@ 


@® 


May !I8 and started conferences for choi : 
with the Faust Hotel in Rockford the most probable choice. 

Byron's enthusiasm is contagious, we hope, and trict 6 may 
have a record-breaking convention next spring. 


head-men of the June 29 
untry Club, have purchased 
of the weather man to 


Bob Krumwiede and Harry Venet, 1 
at Rolling Green 

i need only the co-operation 

uting season rolling 

On Auaust 9 GLTC will be host at Cog Hill Country Club and 
: 7 the scene shifts to Tuckaway Country Club near 
4 . In between there's Maynard Westring's annual big day 
y 26 at Rockford, Ill. 


f tournament 
their prizes ar 


yet the summer 


& &£ & & & 


“Dealers Day" are being advanced by GLTC. More 


* &£ & & & 


New members of GLTC include Ed V. Davis, Bates Manufactur- 
ing Company; David Nicolls, General Fireproofing Company; and 
Robert Fisher, Fisher Pen Company. 

%* £ #& & & 


_ HERE AND THERE .. . George Wilson is happy over Mittag 
& Volger's new ation in Maywood, Ill. . . . Chet Smith, Jr., has 
ecovered from a recent operation . . . Clarence Balliett, popular 
Tr ur home town of Mt. F ospect, | has been laid 


up with a lea ailment... 


+ &¢ & @& & 


Bob Reynell, Oxford Filing Supply 


th enthusiasm on 


joing ahead 
3-convention 
opening 


Company, is 
plans for a different kind of ¢ 
Conrad Hilton on the Friday noon before 


the nationa nvention. He has the support of Folger Fellowes, 
ankers Box mpany, vice-president of the NSOEA field division. 
peration the various travelers’ clubs is sought in providing 
ups t eated together at the luncheon. The mpetition 
ni t p good attendance. 

+ &¢ & He &€ 
A dinner meeting of the Fox Valley Stationers A iation was 

held May 2 the Elk's Club in Appleton, Wis. 
An imp tu talk was given by Ed Napp on some of the meet- 
ngs and talks at the regional meeting just held. Questions from 
tloor were answered and the feasibility of continuing with 
Fox V Stationers Association was discussed. The continua- 

rf ynization was unanimously agreed upon. 


Ed Shannon, Shannon Supply, Appleton, was elected president 
and Fred Christman, General Office Supply, Appleton, was elected 
> retar traa rer 
ry-treasu 
t was decided that the organization meet four times a year 
ther than twice a year. The next meeting is to be held in Fond 


ju Lac on August 20 with Lee LaFontaine chairman of the meeting. 


HONORED .. . as 
secretary of the 
year by the Middle- 
town Chapter of the 
National Secretaries 
Association Interna- 
tional was Miss 
Georgia _Leftheris, 
secretary to the 
president of the 
Herring-Hall-Marvin 
Safe Co. Miss Lef- 
theris was previously 
named "career 
woman ofthe year’ 
by Sak's 34th Ave. 
department store in 


New York. 
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“You bet selling 
Burroughs is 
a good deal! 
Look what 
theyve come 


up with now... 


This trademark identifies a 


leading business machine dealer 


Leave it to the leader! First the Ten 
Key in color. And now Burroughs 
announces the Director full key- 
board in the same customer-appeal- 
ing colors: Alpine Blue, Amber 
Gray, Capri Coral, Sea Mist Green. 


And of course—as your customers 
know—with the Burroughs Director, 
beauty goes way beyond “skin 
deep.”” For under the richly colored 
case of this all-electric, you find an 
ease of operation, a cushion quiet- 
ness, plus automatic features aplenty 
to more than satisfy your most 
particular customer. 


the Director Adding Machine in color!” 


Bear in mind, too: the Director, 
like all precision-engineered Bur- 
roughs adding machines, is being 
even more aggressively promoted 
with hard-hitting national ads. 

Award-winning direct mail, arrest- 
ing P.O.P. displays, newspaper 
mats, a trained representative to 
help with merchandising— yes, it’s 
all part of the Burroughs deal. 


So write—right away—for com- 
plete information on a Burroughs 
dealership and the new profit 
picture. Burroughs Corporation, 
Detroit 32, Michigan. 


Coming to Houston for the N.O.M.D.A. Convention? See us at our exhibit booths 38 and 39 
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Orn District Notes 


ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 











As usua tT you want to see if here, you must send if in To me. 


therwise, | can not guess whet goe ' 
*& &£ & & & 
HERE, THERE AND EVERYWHERE. 

Melvin Autry and Charles Herron are moving their Standard 
Oftice Supply store from 204 East Front to 114 East Front on July 
Ist, where they will have twice more space. They are located in 
Hattiesburg, Miss. 

Frank Bernard is very busy getting settled in ihe additional 
space that Clem Bernard Company took over at 500 Camp St., in 
New Orleans, This is a corner location and gives them two store 
tront with a tour story building over the stores. 

Charles M. Bush has moved the Bush Office Supply in Pascagoula 
Miss., from 214 Delmas Ave. to 104 S. Pascagoula where he was 
a very much better store for drop in trade. 

Ira Wright, owner of Wright Printing Co., Osceola, Ark. has 
moved into larger space at 102 N. Walnut St., in order to proper 
y display office supplies and equipment. He has plenty of room 














Tor expansion 

Progress Printing Co., at 1413 East Howard in Biloxi, Miss. is 
discontinuing office supplies and devoting a pace to their 
printing business. 

Charles Hooker of Mississippi Stationery Co st Jackson, Miss. 
has announced that his company has secured the additional space 
at 273 E. Pearl St., which gives them 110 feet front and 100 feet 
deep tor a f their office supply, equipment, furniture, printing 
department and attractive furniture displays. 

Ralph Roberts is store manager for Trinity Publishing Co. at 
Liberty, Texas; Office Equipment, Inc. the new name of Office 
Equipment Bureau at 614 Gravier St., New Orleans 

Mary M. Mathews and Vance Fulenwider have leased the Caleb 
Watson & Co. store at Jonesboro, Ark. with 'Mary as manager and 
buyer. 

President Lloyd W. Birdwell of Industrial Office Supply at 1318 
N. Industrial, Dallas, has announced that E. D. Obst has associated 
with the firm as vice-president. John McKim is at the buying 
desk of Caddo Office Supplies at Shreveport, La. 























*&* &£ H& & & 
| de not know if it was too much jitter-bugging at the regional 
| meeting in Fort Werth, but John Haygood was in Baylor Hospital 
| at Dallas and | can not find out why. Hope that it was not any 


thing seriou 





+ ££ &€ & & 

A. G. (Al) Blakley has been advanced to Southern regional sales 

supervisor tor LePages, Inc., and will still travel his regular territory. 

*¥ £€£ & & F 

James and Betty Burger, Clarke & Courts, Harlingen, Tex. are 

the proud parents of a baby girl, Elizabeth Ann, and Jimmy has 
ust come down out of the clouds 






*& &£ & & & 

Louisiana Printers and Stationer Ww r d a director's meeting 

st Lake Charles, La., on July 21 and 22, which has been announced 

by Connie Ruysenears of Office Machines and Supplies in charge 
t the meeting. 


heap good ~ 
envelopes! 


In July .. . or any month of the year... 
Champion Clasp leads the parade as the 
acknowledged Thesepion of clasp envelopes. 
Large flaps, wide seams, superior gumming, 
and round edge clasp that protects fingers. 
23 sizes. Also come in new business building 
polypacks. Display rack available. 


© Sold thru Dealers Only 





Qeaticy | Rak 


NEW REPRESENTATIVE . . . for White 24 Wyckoff in the 

Southwest, Vincent G. Zubras, left, with his wife, Mrs. 

Zubras, Mrs. Jungbluth and Edward ¥. Jungbluth, "Mr. Hard 

to Replace’, who leaves the district to become manager of 
his company's office in New York. 


— 





QUALITY PARK ENVELOPE CO. 


NOTES FROM THE TRAVELERS’ WIVES. 


The f wing members of the Dalla member f the Texas 





OA-7/56 ‘ 


162 











Only the REX RECORDER 
gives a DOUBLE GUARANTEE 


This guarantee is bocked, both by, EXCLUSIVE FRANCHISED 
trained dealers who give IMMEDIATE SERVICE in the 


users office and by National Headquarters. Original REX C AN 
RECORDER parts are stocked by both for proper service 


=~ is ws USE 
THIS 
DISC 


10,000 
Tas 


.--0n the NEW TN-3 


Rex-Recorder 


DICTATING/TRANSCRIBING MACHINE 


. . - and SAVE $75 per machine as compared 
to purchase price of other 
MAJOR dictating machines. 


@ The NEW roll-tope-tear-off automatic indexing system is the finest and most efficient 
indexing system devised ... and o REX RECORDER TN-3 exclusive. |t requires only one loading 
for a minimum of 35 uses and gives perfect instantaneous ploce location and visibility. 


@ Only REX RECORDER TN-3 combines the 
mognetic recording principal with dictating 
machine system efficiency. 

e Four yeors of use by single machine users 
ond large corporations using os many as 
400 REX RECORDERS hos proven thet the 
REX RECORDER is one of the most? repair 
free machines for dictating and transcribing. 
BENEFIT FROM: REX TRAVEL SERVICE 
Thousands of business people (small and 
large) and professional people are enjoy- 
ing the benefits of REX TRAVEL SERVICE. 
When you are travelling, membership in 
RTS entitles you to contoct the local REX 
RECORDER dealer... and he will supply 
you with the necessary dictating machine 
equipment, during your stay. 

Some Choice Territories Still Open 
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... the "write" way 
toGREATER 
Christmas 


PROFITS 





HP-6—B 
Lustrous Black 


HP-6—C 
Metallic Copper 


HP-6—GY 
Metallic Gray 

















H-600 


ar, Deluxe HANDI-PEN 
SETS 








H-602 
Metallic Gray 














HP-702 

Genuine Walnut Base, 
Metallic Plastic 
Copper Trim 


HP-703 
Genuine Walnut Base, 
Metallic Plastic 


ij Gray Trim 


LASTING INK SUPPLY...GIFT VALUE 


Yes, check the above “sure thing” Handi-Pens for 
even greater Christmas sales — bigger profits. 
HANDI-PEN DESK SETS are a lasting gift — a 
continual reminder — and that’s why they’re so easy 
to sell. Colorful styling, and the exclusive ‘Capillary 
Action” that keeps ink fresh and prevents flooding or 
clogging, are sale clinchers. A wide choice of colors 
and models for every desk and pocketbook. These 
smart looking, efficient desk sets— properly displayed* 
—will mean more sales, more profits and happier cus- 
tomers. Better check your inventory and order today! 


*FREE imprinted circulars, blotters and colorful display 
cards to put punch in your Desk Pen sales. 


CARVING BOARD and CHOPPING BLOCK 


we 


The ideal business gift that pleases the 
whole family. Made of selected northern 
hard-rock maple, the Namekagon deep-well 
carving board is keyed to modern casual 
living. Generous 1234,” x 18” size, a rugged 
1%" thick and weighs 914 pounds. Truly 
a lifetime gift! 





Send $6.25 for sample 
and proposition. 


376 Sengbusch Bldg. 
Milwaukee 3, Wisconsin 
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Travelers’ Wives Club who were in attendance at the 9th Regional 
Meeting at t Worth were: Mmes. Steve E. Allen, Alvin G. Blak- 
ley, H. A. Bredow, W. W. Cannon, H. E. Collins, Jack A. Grant, 
Mike H. Holberg, Ray W. Howard, Ed. V. Jungbluth, Jack C. Kern, 
Richard F. Lanham, Jr., Doyle May, Jess L. Musgrave, Charles 
McDaniel, Earl R. Otta, Larry A. Roark, C. L. Scheffler, Ward H. 
Sillman, J. Hugh Stempel, Wolt A. Stempel, Wolter C. Stempel, 


George A. Tarrant and Pat Whitesides. 
if k ke tr above gir sre pretty uCcKYy won @ 
e "lucky number” prizes at the ncheon at C a! Countr 
b and the "brunch" at Weste H winners we 
M >t Nhitesides, Wolt A Collins and 
vV Ec 
The T ers’ Wives Cluk d M meet 
| j at the new H mr 3 


GIRLS GET OUT YOUR HANDKERCHIEFS. 

One of the t well-liked 2me f the Texas Travelers is 
eaving tr Southwest and heading New York City. Edward V. 
Jungbluth of White & Wyckoff has been promoted to manager of 
ni mpany fice in Rockefeller Center. We hate to see Ed 
eave but brought to us, Vincent G. Zubras who will work 

+ of | 


./o o] 


Maverick-Clarke Honors San Antonio 
‘*Secretary of The Year’’ 

A gesture that is building goodwill for Maverick-Clarke, 
San Antonio Tex., office equipment firm, in the ranks of 
the office secretaries is an annual trophy given to the “Secretary 
of the Year” by the company. 

The trophy is presented each year by Roger Hill, executive 
vice-president of the company, at the annual dinner honoring 
the “Secretary of the Year”, at which Mr. Hill acts as the 
principal speaker. 

The trophy was first offered in 1955—when it turned out 
to be two trophies. 

Unable to decide between two candidates for “Secretary 
of the Year” the Anacacho Chapter of the National Secre- 
taries’ Association, selected two—Mrs. Josephine Mclnnis, 
secretary of the Catholic Chancellery, and Mrs. Elizabeth 
Campbell, secretary to Dr. Marion Mintor. 

Mr. Hill presented two trophies—handsome book-end sets— 
for the occasion. 

This year his task was somewhat lighter, as only one 
“Secretary of the Year”—Mrs. Estelle Vandiver, secretary to 
Howard C. Cleveland, assistant general passenger agent for 
the Missouri Pacific railway lines in San Antonio was honored. 

The trophies have done much to stimulate an interest in bet- 
ter education among secretaries. Mrs. McInnis and Mrs. Camp- 
bell had both received CPS certificates and Mrs. Vandiver is 
due to take the CPS examination in the near future. 

Together with the “Secretary of the Year” designation, they 
are helping to build a strong San Antonio chapter of the 
organization.—J HR. 
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NEW UNIFORMS .. . for drivers and maintenance men of 
the Maverick-Clarke San Antonio, Tex., store are proudly 
displayed by the recipients in front of the company's de- 
livery truck. 





E. D. Obst Buys Into Dallas Firm 

FE. D. Obst, has joined Industrial Office Supply, 1318 North 
Industrial Blvd., Dallas, Tex., as vice-president and stock- 
holder. Mr. Obst will be in charge of sales in his new position. 
He was formerly Dallas branch manager of Ditto, Inc.—E.E.G. 
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R.C. Allen ............ 
ea iy fl be! 


The Low Price of R. C. Allen Cash Registers is all the more amazing 
because of the many ‘‘extra"’ efficiency features considered standard in these 
versatile machines. Most businesses, whether large or small, will find an 

R. C. Allen model suited to their requirements and satisfactory in both service and 
value. The preference for R. C. Allen quality makes an exclusive cash register 


franchise most profitable for dealers everywhere. Exclusive franchises in a few 


cities are still available. Write for details. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 


TYPEWRITERS + CASH REGISTERS - ADDING MACHINES + SAFES: FILES - BOOKKEEPING MACHINES 
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Attendance Records Fall 
at NOMA Conference 


Automation Featured in Equipment 
Exhibition—Elect Floyd Guillot 
President—1957 Meeting Slated 
for Los Angeles 


One of the biggest office equipment shows ever staged by 
NOMA, in which the newest developments in office work tools 
were shown in more than 125 manufacturers’ exhibits covering 
some 70,000 square feet of space, was held May 21-24, in 
Convention Hall, Philadelphia, Pa. 

The four day event was sponsored by the National Office 
Management Association, in conjunction with its 37th inter- 
national conference. 

Some 1600 delegates, attended the conference at the Ben 
Franklin Hotel and Convention Hall. A new high in NOMA 
annals. Attendance the first day, at the exposition, was clocked 
at 9,842, with the final figure estimated between 30,000 and 
35,000. 

Floyd Guillot of New Orleans, was elected new president 
of the Association, which now has 1600 
members in its 160 chapters. 

The new president is treasurer and 
director of the Industrial Finance & 
Thrift Corporation, New Orleans, La. 
He succeeds J. C. Hodges, general sec- 
retary, Canadian National Railways, 
Montreal, Canada. 

Elected with Mr. Guillot were: first 
vice-president F. G. Macllroy, Sound- 





Scriber Corporation, San _ Francisco, 
FLOYD GUILLOT Cal.; vice-presidents R. B. Hodges, 
Dennison Manufacturing Company, 


Framingham, Mass.; J. R. Taylor, Wayne University, Detroit 
and L. M. Collins, IBM Corporation, New York City. 


Other Officers 


Continuing as vice presidents are F. A. Schultz, Unity Life 
& Accident Insurance Association, Syracuse, N. Y. and R. F. 
Prinz, Prudential Insurance Company, Los Angeles. W. H. 
Evans, Philadelphia, is the executive vice president-secretary 
and treasurer at the association’s international headquarters. 

Newly-elected directors are: immediate past president J. C. 
Hodges, Montreal, Canada; James Greenwood, Springfield, 
Mass.; A. E. Riddle, Jersey City; T. C. Yeaman, Richmond, 
Va.; M. A. Sherman, Howell, Mich.; J. C. Quaritius, Jackson- 
ville, Fla.; A. G. Bagwell, Baton Rouge, La.; and Miss I. D. 
Kreidberg, Minneapolis, Minn. 

Directors continuing in office are: R. F. Hamer, New Hol- 
lard, Pa.; J. H. Jackson, Hamilton, Ontario; E. L. Hamilton, 
Middletown, O.; J. C. Staehle, Chicago; D. B. Southern, Des 
Moines; T. H. Gloyer, Seattle, and Emma Lee, San Francisco. 

The officers and members of the association are looking for- 
ward to holding their 38th annual convention in Los Angeles, 
May 12-16, 1957. 


Full Round of Speakers 


Speakers at the conference sessions included top authorities 
in their respective fields, who discussed many subjects begin- 
ning with “Integrated Data Processing” of which a working 
demonstration was given by closed-circuit television. Other 
subjects were: Electronic Application for large and small or- 
ganizations, Forms Control, Office Supervisory Problems, Per- 
sonal Self Improvement, Personnel, Methods and Procedures, 
Employee Cooperation. Panel discussions covered air condi- 
tioning, color, lighting, sound and office layout. 

For most of ‘the visitors who toured the exhibits of more 
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than 125 manufacturers, of “tools” for the modern office, the 
exposition offered a liberal education on how to run an Office 
more efficiently and effectively, through the use of modern 
equipment, was demonstrated on every hand, by trained rep- 


resentatives of exhibiting manufacturers. 


NOMA Exhibitors 


Addo Machine Co., Inc 
Addressograph-Multigraph Corp 
All-Steel Equipment Inc 

American Automatic Typewriter Co 
American Dictating Machine Co. Inc 
American Photocopy Equipment Co 
American Telephone & Telegraph Co 
Art Metal Construction Co 

Atlas Stencil Files Corp 
Autographic Business Forms, Inc 
Russell E. Baum Inc 

The Bell Telephone Co. of Pa 

Bohn Duplicator Corp 

Charles Bruning Co. In 

Burroughs Corp 

Walter Camenisch, Inc 

Chart-Pak Inc 

The Cincinnati Time Recorder Co 
Clary Corp 

Collamatic Electric Collator 


Columbia Ribbon & Carbon Mfg. Co., 


Inc 
Commercial Controls Corp 
Connecticut Telephone & Electric Corp 
Copease Corp 
Cormac Industries Inc 
Ralph C. Coxhead Corp 
Cummington Corp 
Davidson Corp 
Dennison Mfg. Cx 
The Denominator Cx In 
A. B. Dick Co 
Dictaphone Corp 
Dictograph Products 


Hamilton Mfg. Corp 

Milo Harding Co 
Morris-Seybold Co 

The Heyer Corp 

Hunter Photo-Copyist | 

Infra Electronic Corp 
International Business Machines Corp 
Russel! Kelly Office Service 
LeFebure Corp 

Lundstrom Laboratories, Inc 
Magnetic Recording, Inc 
Manpower, Inc 

Marchant Calculators 

Master Addresser Co 

The McBee Co 

Minnesota Mining & Mfg 
Modern Office Procedures 

The Mosler Safe Co 

National Blank Book Co 

The Nationa! Cash Register Co 
National Office Management Assoc. 
Noll Business Machine 
Office Executive 

Office Management 

Office Publications Cc 
Oldtown Corp 

Olivetti Corp of America 
Ozalid 

Perice Dictation Systems 
Penn Dell & Co 

Photostat Corp 
Pitney-Bowes, Inc 

Plus Computing Machines Inc 
A. Pomerantz and Co 


Diebold, Inc Port Huron Sulphite and Paper Co 


Ditto, Inc Ramsey Co 

The Joseph Dixon Crucible Co Recordak Corp 

Dolin Metal Products, Inc Record Files Inc 

Eastman Kodak Co Remington Rand 

Eastman Kodak Stores, Inc Rex-Rotary Distributing Corp 
Ebco Mfg. Co Rite-Line Corp 

Thomas A. Edison, Inc Royal Typewriter Co 


C. A. Edwards, Jr., Inc Safeguard Corp 

The Egry Register Co The Saturday Evening P 

Elbe File & Binder Co., Inc Scrib Corp 

Elliott Addressing Machine Co The Shaw-Walker Co 

Embosograph Corp. of America Simplex Time Recorder Cx 

The Esterbrook Pen Co Smith-Corona Inc 

Evans Specialty Co., Inc The SoundScriber Corp 

Facit Inc Standard Duplicating Machines Corp 
Federal Telephone and Radio Co The Standard Register Cc 

Felt & Tarrant Mfg. Co Stromberg-Carlson 


Ferris Business Equipment, Inc Times Facsimile Corp 
Forms, Inc Tab Products Co 
Bernard Franklin Co., Inc Thomas Collators Inc 
Friden Calculating Machine Co., Inc The Todd Co., Inc 


nderwood Corp 

United States Plywood Corp 
General Photo Products Corp Vanguard Dictating Machine Co 
Gestetner Duplicator Corp Victor Adding Machine Co 

Globe Office Furniture Co F. S. Webster Co 

The Globe-Wernicke Co Western Union Telegraph Co 

The Gray Mfg. Co Wheeldex & Simpla Products, In 
The Haloid Co Yawman and Erbe Mfg. Co., Inc 


General Binding Corp 
The General Fireproofing Co 





Chicago NMAA Elects President 

Walter J. Wolford has been elected president of the Chicago 
chapter, National Machine Accountants Association. 

He is accounting services manager of A. B. Dick Company, 
and served last year as executive vice-president of the 425-man 
chapter. 

The Chicago chapter will be host next year to the N.M.A.A. 
national convention. One of Mr. Wolford’s duties will be to 
work with the national office in planning for this meeting. 





Sampair Gets New Post at 3M 

Election of Clarence B. Sampair as executive vice-president 
in charge of tape and ribbon products has been announced 
by Minnesota Mining & Manufacturing Company. 

Mr. Sampair has been responsible for the firm’s tape and 
ribbon operations since June 1955, and will continue as presi- 
dent of 3M International, which directs the parent firm’s export 
operations as well as its foreign subsidiaries. 

At the same time, 3M announced that George H. Halpin, 
long-time sales executive of the firm, has been elected vice- 
chairman of the executive committee. Prior to this change in 
responsibilities Halpin has been an executive vice president 
serving as consultant on specific sales and operating problems. 
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Seen in Convention Hall... 


rbe r Frank H. White, William K. Clark, William P 
f Hamilton Mfg. Corp 
err Business Equip. C« selling a customer 
rbett Hamilton Mfg. Corp Jack Landis, Young Chair Co 
and James S. Fitzgerald, both of J. B. Van Sciver 


pringdale, Conn George E. Harschied and Dale Johnston 
Book Co., and Dorothy Schwab, New York City 

R. Ward, D. W. McClure, John Saunders, H. W. Knapp, a 
oofing Co 

N. Gosta Arnheim, both Addo Machine Co., Inc.; Charles 
Paul Mechanical Service, Pittsburgh, Pa H. E. Steinke 
pper Darby, Pa.; Erwin Hall, New York City 
man, Bernard Franklin Co., Inc Mike Telepman, Pennsylvania 
Philadelphia, Pa 

n, C. J. McArdie, C. M. Mather, all Joseph Dixon Crucible 


3, C. H. W. Ruprecht, W. F. Arnold, Underwood Corp., and 
tional Business Show 
V. D. Swanson, Harvey Martling, Larry Cates, al/ Art 
n Cx 
4 Ralph Saner, both Ditto, Inc 
kes, L. W. Evans, both Evans Speciality Co., Inc 
Draper, Max Brown, W. H. Springer, Phyllis Smethurst, al! 
p. Back row: Bill Paris, Dick Anderson, Dan Merrick, J. H 
Royal McBee Corp 
Anthony Borretli, American Dictating Machine Co 
Howard E. Gorton, Matt Clarke, B. L. Sante, Vale Truitt 


George O'Neill, E. W. Murphy, Dale Gibson, James T 
an & Erbe Mfg. Co 
K. MacDonald, M. Lopez, al! Esterbrook Pen Co 
nk Steel Safe Co 








19. K. G. Kirk, Wes McCullough, ‘Mike’ Aylwin, E. F. Ingledue, all F. S. 
Webster Co 

20. Roy C. Bruce, John Kelly, Herman Hammer, Bill Alyward, and Bob Sprott, 
all The Globe-Wernicke Co 

21. Herbert Bernstein, Ezyindex Products Co., Albert Gorlin, Dolin Metal Products, 
Inc. 


Booklet on Record Retention Issued 


Record Controls, Inc., has published a comprehensive book- 
let featuring information on “Retention and Preservation of 
Records with Destruction Schedules.” 

The 46-page booklet covers organization of a record re- 
tention program, federal laws and rugulations affecting record 
retention, state laws covering, and tabulations of over 250 
common papers found in a normal business office with length 
of time retained. This is the fifth edition of the booklet brought 
up to date for 1956, and it sells for $4. Address of the com- 
pany is 209 S. LaSalle St., Chicago 4, Ill. 


Matherne’s to Build in Baytown, Texas 

Matherne’s Office Supply Company will build a one-story 
office and printing plant in the 200 block of Pierce St., in 
Baytown, Tex., it was announced recently. The building will 
have 5,000 square feet of floor space.—JHR 
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Big let-down aa8 


New Bassick “Diamond-Arrow’” Casters 
Will Prevent This! 


“How are the mighty fallen,” a rhetorical question 
in Biblical times, sometimes becomes a painfully real 
question today. Painful for the unseated executive 
above—and embarrassing for the office manager. 


Just one of the reasons to put Bassick casters on all 
your office chairs and equipment. They give the easy 
action that ends the need for irritating pushing and 
pulling. 

Other reasons for Bassick glides and casters in an 
office, of course, are the quietness with which they 
move and the way they protect expensive floor finishes 
and carpets. And once you’ve got sturdy, well con- 
structed Bassicks installed, you can forget about them. 


Ask your office manager customers to try Bassick 





lOTH DISTRICT NOTES 


Tom Varnum 
9400 Ridge Road 








casters. The Bassick Com- 
pany, Bridgeport 2, Conn. 
In Canada: Belleville, Ont. 


BASSICK CHAIR CONTROLS are an- 
other office favorite. The exclusive 
Flo-Tilt control above is a rubber 
torsion unit that can’t squeak, pro- 
vides the smoothest, safest tilting 
action ever. See your dealer about 
chairs with Flo-Tilt or conven- 
tional Bassick tilt controls. 





SEUNG 4 


A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS DO MORE 








Arvada, Colo. 


The NSOEA Regional is over in District 10 but we'll be talking 
about it for quite some time. Retiring Governor Don Stanfield 

heyenne, Wyo. was the perfect host along with all the wonderfu 
folks of Casper, Wyo. Our thanks also to Convention Chairman 
Ronald A. Campbell, Wyoming Staty., and to Mrs. Campbell, our 


harming hoste 

Our location was the Gladstone Hotel in Casper and they out 
jid themselves to prove that Casper is the number nvention 
pot in these parts. Much of the credit goes to the hotel's con 


vention director, Miss Connie Baxter who arranged everything from 
»d to entertainment. We found out after our Friday night Gay 
Nineties party that all the entertainment was provided by local 


amateur Taient 


&¢ & & & F&F 
meetings sparked by Ivan Allen, Jr. were very wel 
attended, except for the ladies. Seems they were busy, busy with 
their bridge parties, champagne luncheon, and Continental break 
fast. Sure hope the gals take us along next year too. 

*&¢ £ & & & 


The annual Golf Tournament was held Saturday afternoon. Equip- 
y q 


nent required was one club and a half-gross of balls. One player, 
atter scattering his entire collection over the Wyoming countryside, 
received dufter's prize of three new golf balls .... he wasn't 


available for comment. 


*¥ + © & & 

f the final banquet was a tribute to G. C. (Gus) 
years in the industry with the W. H. Kistler Co., 
oncentrate on the “big ones" in the Gunnison 


A highlight 
Lipp. After 48!/; 
Sine. 

* ££ &€ & & 

Bill Childress Weber-Costello arrived home just in time to 
sweat out the arrival of their first baby. Congratulations to Bill and 
Betty and to baby Barry William Childress who almost made the 

nvention, 


%& &£ Ht & & 


At the elections, Harvey Howarth ae Office Supply (the 


Burl Ives of Ogden, Utah) advanced fm Lt. Governor to Gover- 

of Region !10. William Kistler is Lt. Governor for the com- 
ng year. Congratulations to both men and best wishes for a suc 
essful convention in Ogden next year. 


%&* &£ & & & 
The Rocky Mountain Travelers elected: 
President — Gardner Griffith (Parker Per 
Ist V.P. — Jim Conwell (Eagle Pencil) 
2nd V.P. — Forrest E. Booth (Asso. Stat 
Sec'y. — Bill Childress (Weber-Coste! 
Treas. — Glen G. Barclay (K. & W. Wholesale Co.) 
Sgt. Arms —— Rudy King (Diebold) 
Reporter — Tom Varnum (Eberhard Faber) 


~~ 


Our thanks to George Feeley (Dennison Mfg. Co. 
hard work this past year and his contribution to the re 


nt 


Several Personnel Changes Noted 
at Maverick-Clarke in Texas 

Changes and additions in personnel in the Austin, San 
Antonio and Houston, Tex., branches of Maverick—Clarke, 
office equipment, supplies and furniture chain, were recently 
announced by Roger Hill, executive vice-president. 

George Shaw, formerly with Allied Stores in Syracuse, N.Y., 
has joined the company as controller. Monty Broughton, for- 
merly sales clerk in the stationery department of the main store 
in San Antonio, has been promoted and transferred to Houston 
to head the stationer department in that division. 

David Branch, business machines department manager for 
the Austin division, has been transferred to Houston to head 
the business machines department in that branch. 

Mrs. J. C. Bair has joined the Austin division as head of the 
social stationery department, and Miss Nancy Keenan, formerly 
with the contract division of Joske’s of Texas, has joined 
Maverick-Clarke as head of the design and planning depart- 
ment in office furniture. 

It was also announced that Jim Gregory of Houston, Tex., 
has joined the company’s Clarke Printing Company division, 
in San Antonio, as a commercial designer —JHR 
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ACE CLIPPER STAPLING PLIERS 
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NUMBER 202 


Top quality at low 
price. Gives perfect 
performance. Loads 
105 ACE Scout Sta- 
ples No. 200. 


NUMBER 402 


Millions in use the 
world over. Staples, 
pins, tacks. Loads 
210 standard size 
Staples. 


NUMBER 102 


Famous for endur- 
ance. Gives perfect 
lifetime perform- 
ance. Uses stand- 
ard size Staples. 


NUMBER 502 


World's finest, most 
attractive 4-way 
Stapler. . hand- 
fastens, staples, 
pins, tacks. Loads 
210 ACELINER 
Staples No. 2025. 


NUMBER 702 


Saves time and 
money for florists, 
dry cleaners, stores, 
schools, factories, 
offices. Loads 210 
ACE Clipper No. 
700 Staples. 


Push The Line That Has 
PROVED SUCCESSFUL 
For Over 25 Years! 


ACE Stapling Equipment is known 
all over the world as the finest! 
Sheer merit has won this enviable 
reputation for each of the five 
models . . . SCOUT, PILOT, ACE 
STANDARD, ACELINER, AND 
CLIPPER . . . in the complete line. 
Here, then, are the outstanding 
Staplers that assure fast, profit- 
able repeat sales. 


The ACE Staple Remover and ACE 
Staples have also gained over- 
whelming preference among 
dealers and users! 


Attractive, free display material 
and literature is always waiting 
your requisitions. And, forceful 
trade magazine advertising helps 
you, too. It reaches Insurance 
Firms, Banks, Florists, Laundries, 
Cleaners and Dyers, plus 20,000 
office management executives. 
Check your stocks today. Have you 
an ample supply of ALL items on 
this page? 

SOLD THROUGH DEALERS EXCLUSIVELY 





ACE STAPLE REMOVER and STAPLES 


The smooth, efficient performance of an ACE 
Staple Remover never fails. Staples snap out 
quicker, easier, without tearing paper. 
Millions now in use! ACE Staples have highest 
tensile penetrating strength. Made of finest 
steel wire. Fit al] standard Staplers. 








CANADA: CANADIAN STAPLES LTD., 6705 Upper Lachine Rood, Montreal 26 © 258 Wollece Ave., Torente 


ORPORAT N 4 NORTH ASHLAND A 


FEATURE THE FINEST.. 





109 








SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


BY THE "GOLDEN DUST TWINS” 
GEORGE FREY-GEORGE LAZIER 


CURTIS-YOUNG 


The business meeting on April 28th had a record of 27 Golden 
ate Travelers and quests, present. The quests were: Bill Hillis, 
Southern California Staticners; Paul Schmitt, L. A. News Company: 
Sam Bullock, L.A. Rubber Stamp Company: and William Ainsworth, 
Grimes Stassforth Stationery Company. 

This was the first business meeting at our new location, and the 
attendance has increased since we moved to Roger Young Audi- 


torium. 


St 


%&* &© & & & 
William Shelton and George Ferreira were present to give a re- 
t on the health and accident insurance sponsored by the club. 


We have 50 members that belong to th nsurance plan, and so 
n the tirst two years, 17 member have collected on it. The 
nsurance mpany has paid out over $1200.00. One member col- 


ected for eight months, and another for 5 months. One member 


was so pleased with it he wrote a letter to Bill Shelton thanking 
- ms 


r tor r the policy. 
%& &£ & & & 
At the present time, the insurance mpany would like to ex 
pand the insurance in the club. All members who do not now be 
j, should take advantage of th fer. It is a “Once in a 
Life Time'’ opportunity. For full particulars on this, contact Bill 
Shelton or George Ferreira at MAdison 6-588! or SYcamore 3-9069. 
This insurance ponsored by the Golden State Travelers and all 


members should take advantage of it 
* ££ &£ & & 
Walt Waldvogel reported all plans for the convention in San 
ego were set. Jose M. Gonzalez has charge of the Golf Tourna- 


2 snt 4a Tilvene Mexico. 

4 Harry Fuller gave a report on dues and registration 

> George Hatten, Eaton Paper Company, and Joe Davis, mfrs. 

¢ - : : ep., gave a report on tying in with the Sales Executive Club. After 
oe Leccesccccccccccsscccceeces me discu n, Ernie Daniels made a motion t Buy member 

in name of the President, in the Sales Executive Club.” 

"RIBBONS s mot was seconded by Charlie Evans, and motion carried. 

> At this meeting, we had two Joe Davis's present 


+t & & & & 
.a complete line of OF; 
FINEST INKED RIB- 
BONS « SILK * NYLON 
e COTTON for every 


office machine. 


Mr. and Mrs. J. E. Karr have just opened the Karr ce Supply 
R 
%* £ & & & 
Harry Ford, former president of the Golden State Travelers just 
an't get politics out of his system. He has just been elected presi- 
Jent of the P.T.A. in his neighborhood. Anyone with problems of 
tr ort, please ntact Harry. 
+ ££ & & & 
Don't forget! August 3rd will be the Golf Tournament at Palo 
Verdes. This to be a “Coeducational Affair bring your 
wife. Will be a dinner and dance in the evening. 
*¥ £+ &€ & & 


Bill Burns, Westwood Office Supply home from the hospital 
nd progressing very nicely. Hope t ee him back on the job 
before t* ng 


* + € & & 


Jerry Horton, Horton's Stationery, was a recent participant in 


re 
the sail boat race to Ensenada, Mexico. The boat he was on was 
the seventh one in the harbor, out of 197 boats. When the handi 
caps were figured, they were 2Ist. Jerry said it was quite an ex- 





rience, especially preparing new sheets at 2 a.m. when their 
yolowobber sail split in a heavy wind. 


SCCCSCSSSSSSSSSESSCSCSCSCCSCSSSEC CESSES EEEEEEEEEEEEEESCE SESE 


*# &£ & & & 
The recent Business Show at the Ambassador Hotel was quite 
aA succes All exhibitors reported t f interest shown, and 


Cordiey & Hayes Elects Officers 

William J. Mays was elected first vice-president of Cordley 
& Hayes at a recent meeting of the company’s board of direc- 
tors, according to an announcement made by C. M. Cordley, 
president. At the same meeting Lawrence D. Toolan and 
Everett S. Bennett were elected vice-presidents. 

The firm manufactures a complete line of pressure and 
bottle type water coolers and associated equipment. 
% Pes . : : Mr. Mays was elected to the position of first vice-president 
CURTIS -¥ Gu N G C Oo R p Oo wy eanen. from vice-president. Mr. Toolan, the company’s sales manager, 
becomes vice-president and sales manager and Mr. Bennett, 
head of Cordley’s Canadian and Over-Seas Division is now 
vice-president, Canadian and Over-Seas Division. All three 
men, it was announced, will continue with their former duties. 


fel WIE lieve ia 
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O West 18th Street * New York 11, N. Y.* Cable CURTYOUNG 


pyholders Duplicating Supplies — Carbons — Ribbons 
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MULTIPLY 
SOUST 
TORN 

THE DIAL! 


MuULTARAPID 
Printing Multiplier 


Eliminates Human Error! 


FULLY 
AUTOMATIC 
MULTIPLICATION 


Multarapid visibly 
double checks your 
figuring . . . does the 
work of a calculator 
—yet sells for the 
price of an adding 
machine. 

Capacity 11x11. 


Only Everest Machines Print the Decima! Points 


In Correct Positions! 


Wr. Dealer: Here’s the high capacity adding machine 


with fully automatic multiplication you have been asking for. 
its exclusive features make Everest “Multarapid” easy to sell. 
Write for complete information to-day—some dealer fran- 
chises still available. Use the coupon or write on your letterhead. 
Visit us in Booth 11 at the Houston Nomda Convention in July. 


ALMA OFFICE MACHINE CORP. 


34 East 30th Street . New York 16, N. Y 
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Alma Office Machine Corp. 

34 East 30th Street 

New York 16, N. Y. 

Gentlemen: Plewe send me more information about 
the new Everest Multarapid Printing Multiplier. 
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BACK TO SCHOOL 


flying COLORS! 


Sales ZOOM with “AIR FLIGHT’ 
COLORED Ring Binders! 


NEW 
_—. .* 
APPEAL 





ST aise 
Color 


Sells 
on Sight! 





AQUA 

CORAL 
AVOCADO GREEN 
FIRE ENGINE RED 
OYSTER WHITE 
CHARCOAL GREY 


Made with fabulous DURAHYDE 
Scuff-Proof Vinyl 


5 YEAR GUARANTEE AGAINST ANY DEFECT 


JUMBO SIZE .. . has extra large rings and tremendous capacity. Two pockets 
Zipper compartment. Identification card frame Choice of 2 or 3 ring style 


Complete Binder line at Popular Prices .... 
$1.95, $3,95, $4.95, and $5.95 


EXECUTIVE STYLE 
GENUINE COWHIDE 


BRIEF 
BAGS 











Quality and Fea- 
tures theft can't 
be matched! 


+4 Handsomely crafted in heavy, rich mellow leather. 
Priced from Unconditionally guaranteed for wear and construc- 


$9.95 tion. Steel reinforced edges. All brass hardware 
Edge protecting shoes. Steel frame stabilizer 
to Sizes: 16xl and 18x14” in both Ginger and 


$1 Fe 95 Suntan colors 


Write for Price List and FREE Color Swatches 


ORTHWEST 


LEATHER GOODS CO. 


Quality 
ae orertsmanship 


311 N. Desplaines St. 


Phone 
Chicago 6, Ill. ANdover 3-4488 





Styled with eye catching color. Built with vigor and strength in every stitch. 








12TH DISTRICT NOTES 


JAMES F. BRINKLEY, JR., CORRESPONDENT 
244 CALIFORNIA ST., SAN FRANCISCO, CALIF. 


District 
ce Equip- 


ondent has just returr 

ntion of the Nationa 
on held May [4 ar Ahwahnee 

te National Park, Ca sible edi 

who were unable to attend he would like to re 

nd impression 
2mplications that >en in getting t 
size the e meeting very smoothly. 
: re to the fine planning | Governor Charles 
Ruffner and the peration he receive 
> had app 


mmittees 


*&* &£ t & F 
We arrive ste Sunday afternoon, May 1[3th, after a leisurely 
e, ir with Mr. and Mrs. G, H. ‘Jerry'’ LeCuyer, 
snager, converting division of the Simpson Paper 
ttle refreshment we adjourned to the spacious 
the first of many outstanding meals enjoyed 
> evening was pleasantly spent visiting with the 
we have come to know in the stationery field. 

nday morning opened with the get acquainted breakfast for 
adies which was very well attended. The presence of the ''Little 

men at this annual convention is indeed a fine thir 
The busines ions that occupied the remainder of the morning 
the well p nted Indian Room were well attended, a real 
f ribute t speakers, especially in view of the many outside 
attraction able 
i. wing lunch a host of activities awaited us. There wa bridge 
well as canasta for those who preferred tt axing etmosphere 
the hotel. The divoteers had j arranged 
Bob Smi th and Dan Toquero. We made first visit to Glacier 
nt, 2 mile drive out of the valley he site of the eve- 
a which we had witnessed from the hotel. This point 
100 feet directly above the hotel and offers a magnifi 
the valley and its surroundings. Judging f he num 

triends who were also up there we were 

e as much as possible of this beauty spot 

%* &£ & & & 
evening was a gala affair enhanced by the good 
at the Ahwahnee of making it possible for one to sit where- 
pleased. Entertainment that evening was pr Jed by the 
any Band in Cabin 38 or was it Cabin 34? This group com- 
f Mick Hall, Elgin Burke, Fred Teitjen and Bud Konnersman 
a wonderful evening. They are beyond description as 
heard them will testify To +h se who have not seen 
can only say come next year and see for your- 
The next morning we were again privileged to hear some fine 
talks during the business session. Golf and sightseeing were again 
he order of the day in the afternoon. Th n @ group 
‘o Nightingale when Mary Nightingale had the dubious dis- 
>t being struck on the head by a falling golf ball, Fortun- 
no serious damage was done for which we are ery grate- 
experience so unnerved your scribe that he ac- 
idently scored a hole-in-one on the 79-yard 4th hole. The damage 
nsiderable due to the many thirsty witnesses. The 
nly other shot to compare with it was that made by Fred Goette 
ll his ball across the bridge spanning the creek 


who managed fo rol 
and have it come to rest on the green 


writer wa 


however. the 


dane cate: we 


+ + & & & 
The evening banquet. was a fine experier topped off by the 
eating he new officers. We a Howard Patrick, 
ur new Sx vernor. 
Entertainment after dinner was supplied rt the hilarious take off 
f "This is Your Life.’ The somewhat non-pleased Bud Konnersman 
arried off his role of our celebrity very well. 
We left Wednesday afternoon with the feeling of having spent 
r few days. We have made no 
tice to the many peo ple wh ntributed so much to the 
f +h nventi This will 7 oe Jone by others better quali- 
We Gina « y to give our impressions in the 
may influence more people to take advantage of 
pportunity to attend an outstanding meeting in the wonderful 
undings of the park. See you at Yosemite next year! 


very wo attempt here to 


fied than 


Two Steck Salesmen Honored 

The Steck Co., Austin, Tex., was the only Austin firm to 
have two nominees this year for the annual ‘ ‘Salesman of the 
Year” award of the Sales Managers’ Club. Forrest G. Pinks- 
ton and Marion C. Witt were nominated.—JHR 
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GLOBE-WERNICKE 


franchise valuable 






‘displays. 
Directory Listings. 
ve radio spot scripts. 







Cooperative TV spot slides. 

Techniplan templates for suggested layouts. 
Comprehensive product catalogs. 
Cooperative newspaper ad mats. 


Complete consumer literature. 
Sales training films and recordings. 


Store and building signs. 


3-Dimensional Chart Blox for 
customer presentations. 





Here are only a few of the items in Globe-Wernicke’s complete, coordinated Sales Aid Program, available to 
franchised dealers. This program is especially designed to produce increased store traffic, greater sales and 
higher profit. You can. . . just by writing today . . . learn about this program and all the other important ad- 
vantages of a Globe-Wernicke Franchised Dealership. 


remember . .. success depends 
on the strength of your line 





VW fe 


CINCINNATI 12, OHIO 








Maurice Boone (left) congratulates his successor as gover- 
nor, Gene Grenon. 


River Cruise Highlights 
5th District Convention 


Travelers Entertain—Grenon 
Elected Governor to Succeed 
Boone—32! Attend Sessions 


Cincinnati, Ohio 


The Fifth District NSOEA of the heartland of America went 
nautical for its convention held April 30, May 1 in Cincinnati. 
Although the Netherland Plaza Hotel was the principal scene 
of the sessions, attended by 321, a highlight of the program 
was the three-hour cruise on the Beautiful Ohio arranged by 
the Fifth District Travelers Club. 

Despite weather of “ear muff” temperatures, this river cruise 
found dealer, traveler and manufacturer warming to the op- 

portunity for good fellowship typical in the city 
of famed German hospitality 
Maurice J. Boone of Louisville performed the 
duties of district governor with dignity and punc- 
tuality. Spearheading the convention with him 
were General Chairman Thor Marsh, Marsh Of- 
fice Supply, Inc., Ypsilanti, Mich., and Vice-Chair- 
man George C. Redeker, Redeker & Dick, Inc., Cincinnati. 

Gene Grenon, Leonard’s Office Supply Co., Detroit, was 
elected as governor to succeed Mr. Boone. Other officers 
chosen are: 

Vice-governor—Hanly Morgan, Morgan's, Inc., 
W. Va. 


Huntington, 


Name Other Officers 


Lieutenant governors—Michigan, Howard Austin, Muske- 
gon; Ohio—Henry H. Sears, Franklin Printing & Engraving 
Co., Toledo; Indiana—Harry E. Morton, Indianapolis Office 
Supply Co., Indianapolis; Kentucky—Thomas W. Wilson, 
Wilson’s Book & Stationery Store, Paducah; West Virginia— 
Paul S. Foster, Standard Printing & Publishing Co., Hunting- 
ton. 

Secretary-treasurer—Mrs. Ellen May, May Office Service, 
Beckley, W. Va. 

Once again, stationers had an opportunity to hear members 
of the NSOEA Troupe—President Ivan Allen, Jr., L. M. 
Brown, vice-president manufacturers’ division; Folger Fellowes, 
vice-president field division; Ralph DeArmond Cies, research 
consultant; Ken White, industrial designer; and Homer Lay, 
manager NSOEA. 

In addition, the Fifth District provided an outstanding speak- 
er in Paul D. Bagwell, professor of the communication skills 
department, Michigan State University. His address on “Amer- 
ica During the Next Two Decades” provided an arresting pic- 
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ture of what increased population can mean to business. 

Charles N. Hill, manager of the Howell, Mich., Chamber of 
Commerce, was the energetic moderator for a new kind of 
panel discussion. He supervised a group of dealers at round 
tables, drew out their opinions on vital questions confronting 
the stationery and office equipment industry, and then pre- 
sented the conclusions in a fast-moving discussion at the con- 
vention’s final luncheon. 

Typical of the panel’s findings were these answers to the 
question, “What are the dangers of discounting in our indus- 
try?”: 

“When you give a discount you have to cut out something 
and if that means less service you eliminate the greatest thing 
in our industry. . .” 

“It is not fair for us as dealers to ‘stick’ our friends and 
give discounts to others... . 

“Discounts are a sort of creeping paralysis... 

“Discounts lead to loss of confidence on the part of your 
customer . 


What About Profit? 


The question, “With total sales of more than four billion 
dollars in our industry what can we do to realize greater 
profit?” brought this comment: 

“Accounting breakdown by departments is a good way to 
determine course of action. Use the NSOEA profit primer . . .” 

“Hold margin of profit by selling the product and not the 
price... 

“Check your market... 

Previous to the panel discussion the luncheon group heard 


” 


Turn to Page 116, Please 


On the Opposite Page ... 





1. New officers District 5 NSOEA: Harry WN Indianapolis Office Supply 
Co., Indianape Ind., lieutenant gov. Indiana; Paul Foster, Standard Prtg 
& Publishing, Huntington, W. Va lieuteng gov West Virginia; Thomas 
W. Wilson, Wilson’s Book & Staty. Store ( Ky eutenant governor 





Kentucky; Gene Grenon, Leonard’s Office Detroit, governor; Mrs. 






Ellen May, May Office Service, Beckley, W. Va ecretary-treasurer; Henry 
Sears, Franklin Ptg. & Engraving Co Toled jeutenant gov., Ohio; Hanly 
Morgan, Morgan’s, Inc., Huntington, W. Va., vice governor 
Homer Lay, manager of NSOEA, at microphone 
New officers of Fifth District Travelers Club: Harry Howard, Minnesota Mining 
& Mfg. C secretary; Arthur Frey, mfr rep retiring president; Frank 
Graham, Yawman and Erbe Mfg. Co., president; Lloyd Landenberger, Richard 
Best Pencil ( first vice-president; Pat Patterson, mfrs. rep orrespondent. 
4. Fifth District Travelers weicome all aboard in ye old river man manner 
From left 0 Liggett, Dennison Mfg. Co erry Devitt, Cal Long Associates 
Lloyd Landenberger, Richard Best Pencil Frank Graham, Yawman and 
Erbe Mfg. Co Pat Patterson, mfrs. rep Heron Frey, Art Frey & Son 


ruise are William Weltzheimer 


Properly garbed with ear muffs for frigid lake 
F d Glueck, General Office Supply 


F. J. Heer Ptg. Co., Columbus, Ohio, and 
Co., Cleveland, Ohio 

Dealers listening to Dr. Ralph D. Cies, NSOEA Trouper 
President Ivan Allen, Jr., addresses conventior 


8. Part of the dealers’ panel—W. B. Gregory, | W. B. Gregory & Son, Inc 
Detroit; Ed Klebba, Klebba’s Stationers, Royal Oak, Mich Scott S. Sum- 
merville, Summerville’s Ohio Office Equip Akron, Ohio; B Wetzheimer 


F. J. Heer Ptg. Co., Columbus, Ohio 
9. Dr. Ralph D. Cies at the microphone 


Frank Curtiss, Neva Clog Products, Inc.; Henry Chesick, The Century Press 
Newcastle nd 
11. Cal Long, Cal Long & Associates; George Redeker, Redeker & Dick, Cincinnati 


treasurer; Art Frey, mfrs. rep., retiring president of Travelers Club; Jerry 
Devitt, Cal Long & Associates 
A. S. Mayer Gregory, Mayer & Thom, Detroit; Kenneth F. Davis, W. H. 
Gunlocke Chair Robert A. Riehl, Columbus Blank Book Co 

13. Paul S.. Foster, right, Standard Prt. Co Huntington, W. Va., lieutenant 


governor who followed V. G. W. Scott, forced to resign because of il! health, 
turns over NSOEA memberships to Gov. Maurice Boone 
Bert McLean, William C. Niesen, Harold Gould, Paul L. Sarno, all of Wilson 
Jones Co 

15. Lynn Carlsor nfrs. rep.; Don C. Hanover t Invicible Metal Furniture Co., 
Jack Schafer, mfrs rep 
R. E. Beekman, mfrs. rep.; Allen Murray, Victor Safe & Equip. Co., dealer 
sales divisior Remington Rand Inc Harry A. Shockley, Branwood Press, 
Indianapoli Ind.; Art Fontaine, Decker’s Anderson, Ind 
Bob Kelly, assistant manager of Netherland Plaza and responsible for many 
of convention arrangements; Cal Long, Ca g Associates, Cincinnati. 

18. Frank W. Boyce, American Pencil Co tt Purvis, Joseph Dixon Crucible 


Co.; Richard Lewisohn, American Pencil Co 


19. Bud Amberg, Amberg File & Index Co n R. Mislan, Jr., Eberhard Faber; 
Herman Marabell, Central Office Supply etroit, Mich Kenneth Ackland 
Amberg File & Index Co 
Robert Neil, The Bates Mfg. Co.; Robert The Carter’s Ink Co 
At the registration desk: Harry Morton, | apolis Office Supply Co., Henry 





Walsh, Ace Fastener Corp 
ates; R. L. Carry, Esterbrook 





Chesick, Century Press, New Castle, Ind 
Eimer Krumwiede, Elmer Krumwiede & 


Pen Co John Mason, Stationery Supply, Muskegon, Mich Pat Patterson 
mfrs. reg John Wakeland, Esterbrook Pen Cec Roscoe Benge, Codo Mfg. 
Corp 

3. Lawrence Phelps, Nestor’s Office Supply, Detroit; Jack H. Harris, Service 


Office Supply Co., Detroit; Harold R. W Haywood Office Supply, La- 
fayette, Ind 
John E Lucks 
The Brooks Co 
John Long, Al 
Jerry Vevitt 

26. J. L. Grant f 
Thor Marsh, Marsh Office Supply, Ypsilant 


ontinental Office Supply, Columbus, Ohio; W. R. Borneman 
Cleveland, Ohio 

Steel Equip. Co.; John Liggett, Dennison Mfg. Co.; Standing 
Long & Assoc.; Ernest Thacker, Corry-Jamestown Mfg. Corp. 
co Products; George King ffice Engineers, South Bend, Ind. 
presiding at dealers’ panel. 
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Dr. Bagnell unreel amazing statistics of the “baby crop” in 
America which indicates a 190 million population by 1965 and 
221 million by 1975. 

“As we get more people, society demands more people who 









MORE SALES /” 
AND PROFITS! 








You can 


HEAT 


yourself 2 
think eee 






Kil-Klatter’s aggressive 














advertising reaches 
office managers, secre- 


taries, stenographers 
in an office 
equipped 


with clears the way for 


KIL-KLATIER nes 


PO ew 


Nobody has to pu! uP with 
typing racket, typing shock or, 
worst of all, jangled nerves 
A KIL-KLATTER Pad makes any us 


and typists through 


national office and 





business magazines... 











typewriter really quiet 2 
i ilient all- 
KIL-KLATTER is res 
hair... an everlasting sound these 
st e of 
and shock absorber. Made © ini 


famous OZITE All-Hair Felt. 
sales aids 





eated top to keep machine 


ii nm a eesti le 


Slip-proof bottom to prevent ® CATALOG CUTS 
iii the machine from skidding 
® NEWSPAPER 


Fits all typewriters and mony MATS 
nn other business machines 


® TWO-COLOR 


ENVELOPE 
R 
$425 AT YOUR STATIONE STUFFERS 


= 







OR OFFICE SUPPLY DEALER 


KIL-KIATIER 










® COUNTER CARDS 








Qs Ow 


sie TYPEWRITER PAO Seen at General Fireproofing Breakfast. . . 

















THe SCIEMT Ceoeeceeeeseesserese 





















fice Rear: E. A. Garrison, Parkers burg. Office pply Co., Parkersburg, W. Va.; J 
orric Thomas 0’ Re ei ffi S ( Ft fayne, Ind.; A 5 
eee cont ter” “Office” equ lh od Akr Dhios Ms 3eorge King, ‘South 
may be under your typewrite Bend, Ind H. Pittman, Collins & Pittman, Inc., Terre Haute, Ind.; 
Front: Mr C. W. Gilbert, Clarendon H Mrs. J. T. O'Reilly; Mrs. 

S. H. Pittman; Mrs. Ann Stuckey, Indianap j 
Rear: Mr & Mrs Scott Summerville ville Unio ffice Equipment 
Akt Mr. & Mrs. Ben Staplet tapleton’s Office Supply Co., 
Portsmouth t Larry Miller, The General Fireproofing Cc Harry Morton, 
Take advantage of Kil-Klatter’s Indianag ffice Supply Co., Indianap nd.; Sam Hug George G. 
i bal +2 , Fetter ( ville, Ky.; Front: Mrs. Larry Miller; Mr. & Mrs. Gayle Denny, 
we alanced advertising campaign yivania Ptg. Co., Lexington, Ky.; Tom Alexander, Ramsey Business Equip- 

. To add sales, to add profits ati, Ohio ; 
P Bill Schey, The Genera! Fireproofing Co.; Charles V. Ramsey, 
... add the Kil-Klatter line. sipment, Inc., Cir ati, Ohio; A Stuckey, The Genera 
Fireproofing Dick Lee, Ramsey Busine Equipment Cincinnati, Ohio; 
WwW. F. Th Findlay Ptg. & Supply Findlay Jhio; Front: Mrs. Chas. 
Ramsey; Mr. & Mrs. Don Taflinger, Findlay Ptg Supply Co., Findlay, Ohio; 
4. Rear: Jot Waiter, Ramsey Business Equipment, Inc C nnat Ohio; Art 
your supply of KIL-KLATTER Fontaine, Decker’s,’ Inc., Lafayette, Ind Drumm, Tope Book & Office 
: Supply ( New Philadelphia, Ohio; j eck, General Office Supply Co., 
typewriter pads and free eveland, Ohio; Wm. A. Wetzheimer, Heer Ptg. Co., Columbus, Ohio; 
. Thomas W Wilson’s Book & Staty Paducah, Ky.; C. Fernyak: falt 

sales aids today. Stas aaah Us aa ee i Peet ee Se 


can provide more goods and more services,” he pointed out. 
“I don’t see how anyone can look at facts today and have 
AMERICAN HAIR & FELT co anything but a feeling of optimism for the future .. . it all 
™ depends on whether or not we believe in our ability to main- 

MERCHANDISE MART, CHICAGO 54 tain the standard of living we have and improve it.” 
Members of the Fifth District Travelers Club held their 


OA-7/56 

























legant ¢ Simp icity 


CREST-LINE by 


Priced for promotion and profits . . . with all the 
eye appeal and “buy” appeal of far costlier lines! 
In our usual wide range of finished and rich colors. 


DESCRIPTION AND LIST < 


Lrewene | rome | Sweet | ee 

Buttons Side Chair 

ob Buttons Arm Swivel 

742 Buttons Arm Chair 

840 Plain Side Chair 

841 Plain Arm Swivel 

842 Plain Arm Chair 

843-40-45 Plain 3-pc. Sectional 

843-45 Plain 2-pe. Sectional 

843 Plain Right Arm Chair 

845 Plain Left Arm Chair 


jill, Su 


OWENSBORO, KY. 
CHAIRS FOR EVERYBODY 











The Chair that Moves 
When He Moves Up! 





No. 2000 
SWIVEL ARM CHAIR 


It's not unusual for an executive to insist that 
his Craftsman Chair move with him when he's 
promoted to a bigger job and a more luxurious 


office. 


It's one measure of Craftsman beauty, dura- 
bility, and . most important . . . Craftsman 


comfort. 


The No. 2000 pictured above is a good ex- 
ample. Modern in design, it is built with such 
loving care that even the coil springs are made 


in our own factory to insure top quality. 


This is the Craftsman Chair — the office chair 
your customers will be proud to own... the 
chair with so many quality features, it's a 
profitable joy to sell. Write today for our cata- 
log and full details. 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 
















annual meeting under the direction of President Arthur R. 
Frey, manufacturers’ representative of Cincinnati. Frank N. 
Graham, Yawman and Erbe Mfg. Co., was elected his suc- 
cessor. Lloyd Landenburger, The Richard Best Pencil Co., was 
chosen vice-president. Cal Long, manufacturers’ representative 
of Cincinnati, was re-elected secretary and the Travelers again 
selected George C. Redeker, Redeker & Dick, Inc., Cincinnati, 
as their treasurer. 

Cal Long headed the Travelers’ committee which made 
arrangements for the river cruise. He was assisted by Wm. R. 
Kane, Lloyd W. Landenberger, George Handorf, Edwin J. 
Northam and James P. Barrett. The committee members were 
attired in the typical garb of the steamboat gamblers. Some 
shivering boat riders such as Sid Glueck donned ear muffs for 
the occasion. Carl J. Avra was chairman of a golf tournament 
held at the Kenwood Country Club on the day following the 
convention. 

W. B. Gregory II was master of ceremonies at the fast mov- 
ing banquet held in the beautiful Pavilion Caprice. Executive 
Vice-President Paul Burbank presented plaques from NSOEA 
to Retiring Governor Maurice J. Boone and Art Frey, retiring 
president of the Fifth District Travelers Club. 

The floor show program featured the “Tap Tones” dancing 
trio, a marimba trio, baton specialty and coronet solo by Gene 
Young. 


Royal Makes Three New York Appointments, 
Two Others in Portable Sales 

W. W. Pennels, sales manager of office typewriter and 
supplies division of Royal Typewriter Company, announced the 
recent appointment of three men to direct the New York City 
branch following the retirement of John H. Forshay, New York 
City district manager. 

Charles Roy and Leo Gallivan have been named district 
sales managers for all New York City sales activities, and 









, : =e a 
CHARLES ROY LEO GALLIVAN C. H. GOBRECHT 








SS ud | 


MARION BAKER RELMA ORRELL 


C. H. Gobrecht has been appointed services administration 
manager to supervise all clerical, service and delivery opera- 
tions in the New York City area. 

Mr. Roy was formerly assistant manager at Pittsburgh 
where he was sent in 1955 on special assignment. He will 
manage uptown area sales. Mr. Gallivan was formerly Toronto, 
Canada, district manager. He will handle downtown sales. 

Mr. Gobrecht was formerly eastern regional accounting 
manager, a position he has held since 1952. 

In the portable division, W. H. Beckwith, sales manager, 
said Relma Orrell, formerly supervisor of engineering records 
at the plant in Hartford, Conn., has been named operations 
analyst for the portable department. He has been with the 
company for five years. 

Marion Baker, formerly portable sales trainer on the West 
Coast, has been re-assigned to company headquarters in Port 
Chester, N.Y. where she will supervise a new portable sales 
training program for sales personnel of Royal portable dealers. 
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-_7/<— business gifts for business people... 








Times are changing! Practical, useful gifts — especially 
among business people are really appreciated. This Christ- 
mas you'll do well to really promote “business gifts for 


business people.” 

It takes only your suggestion — your demonstration of 
the Victor Treasure Chest as a practical gift with a per- 
sonal touch, to convince many of your year-round cus- 
tomers that this is the unusual gift they've been looking 
for and one that will be appreciated for many years to 
come. The Treasure Chest is Certified by SMNA to 
protect its contents for 1 hour in heat reaching 1700°F. 








vaaaee- (Ree ~ 


Treasure Chest promotion is made easy for you. Special 
Christmas dealer sales aids are available without cost. 
Attractive envelope enclosures, window streamers and 
counter give-away sheets will help you to effectively pro- 
mote the popular Victor Treasure Chest. More than that, 
we have special one and two column newspaper mats 
especially for the Treasure Chest at Christmas. 

Victor Treasure Chest also provides an unexpected 
source of high profit. You can plan now to display three 
different sizes, each with a key or combination lock. If you 
are already familiar with the Victor Treasure Chest, you 
know that it’s a fast selling item all year-round — and 
especially so at Christmas. 


*promote business gifts for business people ...Victor Treasure Chest. 
... practical, personal... the ideal gift for the home or the office. 
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VICTOR SAFE & EQUIPMENT 


Rlemington. Mand 





315 FOURTH AVENUE - NEW YORK 10, N. Y. 
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Your uninsulated steel files, we mean. They're 
incinerators when a fire comes. That’s one 
reason 43 out of 100 firms having a seri 
ous fire never-reopen. Moral: Give your 
vital papers 24-hours-a-day, point-of-use fire 
protection in- Hercules Miiti-Lox insulated 
files carrying Underwriters’ Laboratories 
labels. At your Meilink dealer or write 
Meilink Steel Safe Company, Toledo 6, Ohio 


with Men oi fo keops 


Most complete line of safes and insulated products 





... and this is the way we ask it—in na- 
tional ads like the one above aimed at 
business people all over the country. The 
response is gratifying, indeed! If you haven’t 
been asking your customers questions like 
this, try it next time. See if a little thought 
stimulation (a little scare, perhaps) doesn’t 
make the difference between the sale of an 
ordinary file, and a 1, 2, 3 or 4-drawer letter 
or legal Hercules® Insulated File. You’ll be 
doing both you and your customer a big 
favor—the 

protection available for him, and a nice 


finest Underwriters’ certified 


profit for yourself! 


TOLEDO 6, OHIO 


STEEL SAFE COMPANY | 


LABEL SAFES, HOME VAULTS, INSULATED FILES, 
MACHINE AND TYPEWRITER STANDS 


Eimer Wheeler’s ‘‘Sizzle’’ Going 
Well in Cross Country Tour 


Elmer Wheeler, the man who “sells the sizzle” in dramatic 
presentations at sales rallies and conventions, has been adding 
laurels to his already bright record in recent engagements. 

As an added touch this year, Mr. Wheeler has been pre- 
senting a Tufide brief bag, product of Stein Bros. Manufac- 
turing Co., to a member of his audience chosen on the basis 
of outstanding accomplishment. 

According to reports from many groups, the inspirational 
talks and the added attraction of the brief bag presentation 
has been well accepted. 

At a Dairy Queen convention in Miami in January, Mr. 
Wheeler presented a bag to C. C. Mohler of Olympia, Wash., 





BRIEF BAG AWARD ... for traveling from Olympia, Wash. 

to attend a Dairy Queen convention in Miami, Fla. went 

to C. C. Mohler, left. Elmer Wheeler, right, made the 

presentation of the Tufide bag while J. C. Cruikshank, re- 
elected president of the Dairy Queen National Trade As- 
sociation, looked on. 

for traveling the longest distance to attend the convention. 

In Louisville, Ky., at a meeting of the Advertising Club of 
Louisville, another bag went to W. H. McNair, a salesman. 
Ihe group, in later discussion, offered nothing but praise for 
the presentation offered by Mr. Wheeler. 

In Muskegon, Mich., the Muskegon Chronicle reported that 
the largest crowd ever to attend a rally of the retail trades 
committee of the Chamber of Commerce turned out to hear 
Mr. Wheeler speak. The enthusiastic group put his words 
right to use, selling to each other on the floor, according to 
the newspaper. Tim Boone, a shoe salesman, received the 
Tufide brief bag for being the “outstanding young salesman 
of the year”. 

A similar meeting was reported as equally successful in 
Kansas City, Mo., by the Kansas City Star, which published 
a lengthy recap of Mr. Wheeler’s ideas. In this instance, the 
brief case presentation went to William A. Kahle, account 
manager for a local agency, for doubling the membership of 
the National Sales Executives council of the ad club. 








salesmen met recently in the Garden City, 
N. Y. plant of Oxford Filing Supply Co. for a four-day 
session with William 1. Thompson, new sales manager. The 
sales personnel was coached in new Pendaflex consumer sell- 
ing techniques, to be passed along to dealer salesmen. 


OXFORD 
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You Sell 


¢ Finest 





when you sell 

the Harter 65 
executive chair 
When the gift for the executive to 


be considered, the Model 65 
executive chairs in a 


as well 


as other Harter 


wide price range—offers your customer 
the ideal s ition 

And consumer ads, as reproduced on 
the right be telling your prospects 
about Harter chairs as a business gift 
for businessmen. You can identify this 
national advertising with your store. 
Complete newspaper ad mats are ready 
for you 


The Time to Plan is Now! 


We’re not trying to rush the season. 
It’s just that now’s the time to budget 


and mak ns to promote this profit- 


ible extra business. 

As you the 65 and the other 
Harter executive models are custom- 
quality cl that just can’t be 
‘slapped through’”’ production. 

That’s t’s important to order 


floor stock now so you'll be able to 


show the | chairs and take custom 


orders for delivery before Christmas. 


Harter Corporation 
725 Prairie St., Sturgis, Michigan 





Write for Details 











If there Harter dealer in your 

area, d s a line and let's talk 

it over. It never hurts to ask. 
OA—7/56 





when you give _— 
the Harter 65 
executive chair 





» 
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And your gift of the Harter chair continues giving comfort and 
pleasure for many, many years to come. With all its luxurious 
appearance and with all its comfort of 4-inch thick molded foam 
rubber cushions, the Harter 65 is a true posture chair. Precise hand- 
wheel adjustments fit it exactly to the user—give complete 

comfort; not just the average comfort of a chair 


designed for the average man. 


The Harter 710 side armchair matches the 65 
in design and with it makes the top executive 


suite for the top man. 


Write today for illustrated booklet. We’ll send 


name of your nearest Harter dealer. 





Harter 710 
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STURGIS, 


POSTURE CHAIRS 


MICHIGAN 
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Transfer 




















Guide-O-Tray 
STEEL DESK DRAWER UNIT 


Made to fit the lower deep drawer of 
all standard desks. Using this unit, the 
desk worker always has important and 


vital data at the finger tips—always in 
an_ upright position. Instantly available 
and instantly replaced. The unit con- 
sists of a metal tray and 25 Guide-O 


folders complete with adjustable metal 
tabs and an assortment of inserts for tab 
headings. 


Guide-O-File 


WITH SLID-O-MATIC 
DISAPPEARING TOP 


A personal file, desk high, where infor 
mation may be kept instantly available 
The Slid-O-Matic top completely di 
appears at a slight push of the finger. 
It slides back into place with equa 
ease. Gray or green finish. Sturdy all 
steel construction. Mounted on rollers 


















the Guide-O-file can be moved about 
as required. 
he Guide-O-file is equipped with 25 S 
Guide-O-folders complete with adjust 
able metal tabs and an assortment of . 
inserts for tab headings. Guide-O-file is ? i) 
also available without the stand 


Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Just get your customers to try Guide-O-folders in any of 
their files and you have made a sale. So easy, accurate and 
quick is filing and finding with Guide-O-folders that their 
value is recognized immediately and the sale consummated. 
Guide-O-folders fit right into every filing system. To make 
a conversion all you do is —1. Clear the file drawer —2. 
Place the steel Guide-O-frame into the drawer —3. Place 
the adjustable metal tabs in the desired positions on the 
Guide-O-folders as you put them into the drawer AND the 
drawer is ready for the modern way of filing and finding. 
The Guide-O-folders glide along with finger tip ease, elim- 
inating all the backbreaking, exasperating tugging of or- 
dinary folders. 

Make a real drive on Guide-O-folders this transfer time to 
increase your profits! 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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Time... 


i 
LETTERS 



























FILING 
SUPPLIES 


In this highly competitive field, 
every GUSSCO dealer knows he 
need never fear direct competition 
from the factory because The 
GUSSCO Line is sold through 
dealers only. And every GUSSCO 
dealer also knows the GUSSCO 
Line is made right and priced right 





3 STYLES 
Trademark 13 SIZES 


Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


so he can meet all competition and 
still make a fair profit. This is a 
sales and profit combination you 
will find hard to beat. . . . The 
GUSSCO Line is comprehensive in 
scope permitting you to fill most 
of your customers’ needs direct 
from: stock items. And if you need 


specials, you will like our serv- 
Your customers know that all records worth making are necessary 


and vital to their operations. They also know that all records should 
be housed to keep them at their finger tips. That’s why the TRANS- 
FILE low cost method of keeping semi-active and inactive records 
grows steadily in popularity. 


ice, too. Check over your stock and 
place your order, today. 


Because all the weight of the drawers and their contents is supported 
on steel, TRANSFILE Files can be stacked as high and as wide as 
desired. The bottom drawers work as easily as the top ones. Shipped 
flat, they fold together easily without screws, bolts or tools. 





You will be gratified how well they sell. This transfer time is the 
time to really give them a play. Write or wire for catalog. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 
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District 6, Convention 
Leaders at Peoria. . . 


TOP: Ray J. Eichenlaub, Service Stee 
treasurer; S. W. McDonald, Commercia 
Chicago, lieutenant governor; Byron Joh 


Office Supply Co., Kankakee, I|!., new gover 
Allen, Chicago Stationers, secretary 
Woodbury Book Co., Danville, Ill., lieutenant 


BOTTOM: Ivan Allen, Jr., president N 
Johnson, new governor; Hugh Reeve 
Peoria, retiring governor; Homer 
NSOEA. (OFFICE APPLIANCES regret 
failure prevents publishing of more ¢f 
Peoria regional) 


6th Region NSOEA Holds 
Annual Assembly in Peoria 


Pere Marquette Scene of Sessions 

May 4 and 5 — Byron Johnson Chosen 
Chief Executive for 1956-57 — Next 
Year's Convention Planned for Chicago 


Peoria, Il. 


Totaling about 180, members of District No. 6 of the 
National Stationery & Office Equipment Association, con- 
verged on Peoria, Ill., for the annual meeting of the region, 
May 3, 4 and 5. Governor Hugh Reeves, Jacquin & Company, 
Peoria, Convention Chairman Gene Crone, Business Equip- 
ment Company, Peoria, and Co-chairman Giles Kiethley, 
Jacquin & Company, functioned as a welcoming committee for 
early arrivals on Thursday. 

In accordance with a long established custom Ray Eichen- 
laub, Service Steel Products Corporation, and Tom Gillice, 
Rockwell-Barnes Company, handled registration duties and 
the traditional House of Friendship sponsored by the Great 
Lakes Travelers Club prior to the banquet Saturday evening. 

Byron Johnson, Johnson Office Supply Company, Kankakee, 
Ill., was elected governor at the Saturday after- 
noon business session. At the same time the fol- 
lowing additional officers were chosen: Jess Sut- 
ton, Woodbury Book Company, Danville, IIl., 
lieutenant governor; S. W. Mac Donald, Com- 
mercial Stationery Company, Chicago, lieutenant 
governor; Chester Racine, Racine Office Supply 
Company, Green Bay, Wis., lieutenant governor; Ray J. 
Eichenlaub, Service Steel Products Company, treasurer; and 
Sid Allen, Chicago Stationers, Chicago, secretary. 

Five of the eight convention addresses were made by mem- 
bers of the NSOEA Troupe, as follows: “I Am a Stationer,” 
Ivan Allen, Jr., Ivan Allen Company, Atlanta, Ga., NSOEA 
president; “Better Management Here’s How,” Dr. Ralph D. 
Cies, NSOEA consultant; “Mr. Stationer: Merchandising 
Makes Money,” Paul Mailloux, Eberhard Faber Pencil Com- 
pany; “Dynamic Furniture Presentation,” Ken White, Ken 
‘White Associates, Westwood, N. J.; “The Traveler, Your 
Friend and Critic,” and Folger Fellowes, Bankers Box Com- 
pany, NSOEA Field Division vice-president, 
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Despite some difficulties concerned with hotel reservations 
the convention began Thursday evening at an informal party 
in the Carousel Room of the Pere Marquette. On Friday morn- 
ing most of the early arrivals went on a tour of the Hiram 
Walker distillery. 

The convention got under way officially with luncheon 
Friday noon. Following immediately, the afternoon session 
included addresses by Mayor Robert Morgan of Peoria, and 
Joe Meek, president of the Illinois Federation of Retail As- 
sociations. Mayor Morgan deplored the apathy of voters 
everywhere and urged representatives of business to promote 
in every way possible the habit of voting in every election. 
Good government is not expectable if registered voters do not 
exercise their franchises. 

Joe Meek, a dynamic speaker well known to most of the 
people attending the Peoria convention, spoke on the subject, 
“Will the Big Parade Keep Marching?” Citing statistics and 
percentages freely, Mr. Meek revealed the progress made by 
business and industry since the time 25 years ago to the day 
that he first spoke to the Illinois Booksellers and Stationers 
Association (merged with District 6 of NSOEA a couple of 
years ago) in Peoria. 

The parade of production, according to Mr. Meek, has 
been greatly accelerated, but distribution has fallen down. 
If the selling of merchandise is to catch up, retailers must 
step up their activities and begin doing such things as keeping 
open at times that people want to buy, rather than when it 
might be the most convenient to sell. 

Bigness is in the air, and it is killing little business. Small 
dealers in small towns are being put out of business because 
they can’t afford to pay higher wages without increasing prices 





BYRON JOHNSON (left), new governor of District 6, 
NSOEA, is congratulated by his predecessor, Hugh Reeves. 
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which are beat by big merchants from out of town. The 
serious but not unsolvable, in Mr. Meek’s opinion. 

Saturday’s non-trouper speech was made by G. O. Stevens, 
Stevens, Maloney & Company, Chicago. With clear logic and 
considerable force, Mr. Stevens convinced his listeners that 
“There Is No Such Thing as Price Cutting.” The process, he 
said, is “profit cutting.” Price cutting does not increase the 
total amount of merchandise sold. It merely moves more units 
at one time, but usage is not expanded and the transaction in- 
volves a lowering of profit. 


problem 


GLTC Holds Luncheon 


GLTC’s luncheon on Saturday was well attended. The 
club’s brief business meeting under the guidance of President 
Harry Hoffman, Jos. Dixon Crucible Company, preceded the 
afternoon session, which included the election of officers and 
a special report by Don Hanson, Carlson Brothers, Inc., Mo- 
line, Ill. Mr. Hanson told of a breakfast meeting attended by 
25 or 30 dealers on Friday morning during the convention. 
Discussion of dealer problems proved helpful and led to a 
decision to ask the district’s incoming officers to arrange for 
a dealer session as a regular part of the regional meeting 
program in the future. 

NSOEA Manager Homer Lay presented plaques to Governor 
Hugh Reeves and Harry Hoffman, president of the Great 
Lakes Travelers Club. Byron Johnson made a brief speech 
of acceptance of responsibility as governor of the district. He 
announced that the 1957 assembly would be in Chicago. 


Stationer-Bowlers of Chicago 
Celebrate at Banquet 


\ banquet at the end of a bowling season is a common 
event, but having such an affair at the Swithiod Singing Club 
on Chicago’s north side is a very uncommon, a very pleasant 
experience. That was the happy fate of the members of the 
Stationers Bowling League of Chicago at the conclusion of 
their 16th season on Tuesday evening, May 8. The “smorgas- 
bord” was reported as “out of this world.” 

As customary, the annual meeting of the league was held 
before eating. Also “as customary” some difficulty was en- 
countered in quieting the boisterous boys enough to present 
reports and prize money, and to elect officers for the 1956-57 


season. The following were chosen: John Stuercke, Rogers 
loose Leaf Company, president; Don Pike, W. J. Saunders & 
Company, vice-president; Harry Venet, Reyburn Manufacturing 
Company, treasurer; Len Rempala, Office Furniture Clearing 


House secretary. 

Harold Nelson, Just & Son, president of the league during 
the past season, conducted the business meeting and announced 
that the 1956-57 season will be bowled at the Timber Lanes 
alleys at 1851 W. Irving Park Road, starting Tuesday, Septem- 
ber 4 


The Giants Again 


[here must be some magic in the name Giants. Last year, 
with entirely different personnel, the Giants won the champion- 
ship. This year, with different members and a split season in- 
volving roll-off, the Giants won again. Captained by Al 
Cote, Reyburn Manufacturing Company, the Giants took 


first-place honors the first half of the season. The Red Sox, 
under the leadership of “Pop” Krieger, Commercial Stationery 
Company, won first place in the second half. In the roll-off the 
Red Sox bowed to the power of the Giants. Members of the 
championship team were Al Cote, captain; Sam Siedbond, 
Horders, Inc.; Dave Liten, D & L Office Furniture; Charley 
Mathieu, Acro Office Supply, Inc.; and Eldon Just, Just & 
Son 

John Stuercke, Rogers Loose Leaf Company, took individual 
high honors again with an average of 178.72. Second spot 
ied by Joe Pardi, American Seal & Stamp Company, 
with a 175.25 

The little plaque awarded by the American Bowling Con- 
gress to the regular league bowler who shows the most im- 
provement in the season was earned by Bob Krumwiede, 
Elmer Krumwiede & Associates, who made the remarkable 
record of an increase of 19 pins in his average. 


Was ear! 
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Executives and Winners... 
1. New Officers: Harry Venet, Rey 
burn Mfg. Co treasurer; John 
Stuercke, Rogers Loose Leaf Co 
president; Don Pike, W. J. Saun 
ders & Co vice-president; Len 
Rempala, Office Furniture Clearing 
House, secretary 
Champion Giants: Sam Siedband 
(almost squeezed out) Horders 
Inc.; Eldon Just, Just & Son 
Dave Liten, D. & L. Office Fur 
niture; Charley Mathieu Acro 
Office Supply, Inc.; Captain Al 
Cote, Reyburn Mfg. Co 
3. High Man: John Stuercke, who 
finished the season with an aver 
age of 178.72 
4. Most Improved Bowler: Bob Krum 
wiede, Elmer Krumwiede & Asso 
ciates, who increased his average 
by 19 pins over last season 
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Underwood Offers Three Year Service 
Package on Adding Machines 

A three-year package maintenance service agreement de- 
signed to provide users with additional service values on the 
entire line of manual and electric Underwood Sundstrand 
adding machines was announced recently by Underwood Cor- 
poration. 

The plan provides one year of free service when two years 
of additional service are purchased by the customer at a nomi- 
nal charge. The three year package agreement is sold only 
with new adding machines within 90 days of the initial in- 
stallation. 

As explained by general service manager, H. W. Stewart, 
the schedule of rates for the three year package is twice the 
annual rate of the adding machine model involved. This as- 
sures customers of guaranteed service by Underwood trained 
personnel at minimum cost, he said. 





Two Factory Posts Filled by Friden 

Appointments to fill two key department vacancies were 
announced by factory manager Roy J. Renholts of the Friden 
Calculating Machine Company, Inc. 

W. Heath Rearwin has replaced Reno R. Cole as head 
of the methods and standards department. Cole left the com- 
pany to become a professor of engineering at the University 
of California at Los Angeles. Robert T. Magrane was named 
in charge of production engineering, defense project. He moves 
up to the post held by Frank Pruellage who will leave Friden 
to enter private business. 

Mr. Rearwin started with Friden in July, 1950 as a time 
study engineer in the department which he will now head. His 
background includes work in tool design, applied metallurgy 
and electronics. 

Mr. Magrane worked as a layout engineer and tool designer 
for San Francisco area shipyards before joining Friden in 1953 
as a production engineer. 








Mail Today 


FOR COMPLETE CATALOG AND PRICES 


on our wide selection of used IBM reconditioned and select rough 
typewriters plus other makes and models of electric and manual 
typewriters. 





TYPESALES, Inc. 
419 Broome St., New York 13, N.Y. 


Please send copy of your catalog and prices with- 
out obligation to me. 


Company Name . 


: Address .... 
: Ce oa Zone State 
; Buyer's Name .. 







COAST-TO-COAST 
RELY ON 4 
TYPESALES 


@ for used electric and manual 
models 


@ for all makes, all models, 
executives, standards, Hek- 
towriters, etc. 


NOW—BIG 
SAVINGS during 
TYPESALE'S 
CONVENTION 
SPECIAL! ‘ 


Our special in- 
troductory offer puts | 
you in the electric 
typewriter business on a 
minimum investment with the 
complete electric package. All 
units reconditioned in grey. 


YOU GET ALL 3 

1 IBM Model 01, age 6 to 8 yrs. (pica or elite, 12") 

| IBM Model 04, age 6 to 8 yrs. (electric, proportional 
spacing, looks like printing) 

| IBM Model 11, up to 5 yrs. old (streamline, pica or 
elite 12") 


DEALERS FROM gS 





VISIT US IN 
BOOTH 40 


AT THE SHAMROCK 
IN HOUSTON 


WRITE TODAY 


for our amazingly low 


PACKAGE PRICE 


Payable with 6 monthly trade accept- 








ance instaliments WITHOUT INTER- 
EST. FREIGHT PREPAID ON “‘‘CON- 





VENTION SPECIAL” 


TYPESALES, INC. 


419 Broome Street New York City 13, N.Y. 
WaAlker 5-2526-7 
Canadian Branch Offices in Montreal, Toronto, Vancouver 
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SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif 
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DISPLAY WINDOW .. . of Glendale Typewriter Exchange, 
Glendale, Calif., tied in with national TV broadcasts promot- 
ing Smith-Corona portables. 
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sbohiall 


Retractable Ball Point Pens 
and 


Executive Desk Sets 


Steady Le = throughout the Year 
Perfect pee eo Gifts for TRcsbicens People 























PENS LIST 


No. 222 — 
with Brass or Chrome cap 
$1.49 


YY 


No. 210 — 
with Stainless Steel cap . . 


Precision Engineered by the Makers San 


of CLARY BUSINESS MACHINES 


PLASTIC DESK SETS FOR BANKS 


@ Point retracts automatically when pen is clipped into (with lor 2 pens) $4 to $6 List 
= Separate pen with chain $1.25 List 
© Adisiie cabs MARBLE BASE DESK SETS WITH 


PENS — $4.50 to $12.00 List 


8 Writ nstantly & smoothly. Lifetime point Separate pen with chain 
sta lean. $2.00 List 
@ Stainless Steel, Chrome or Brass Tops 
of lasting endurance. USUAL DEALER DISCOUNTS 
@ King-size cartridge doubles writing 


We Supply these DEALER 
SELLING AIDS to Boom 


@ Writes dry. Won't smear, leak 


@ Smart, slim design. A feath- 
erweight quality product, 











tain to give. pormeemnt CHRISTMAS BUSINESS . . . 
Handsome gold Gift Boxes — Streamers 
A FEW CHOICE Counter Display Boxes — Envelope Stuffers 
TERRITORIES Mats for Your Local Newspaper Advertising 
STILL OPEN 
FOR QUALIFIED 
REPS @ Sell FLO-BALLS aiso in Bulk 


IMPRINTED 
with your customers’ advertising 
prices & details on application 





J 


. 
. 
~ 
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u 
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1 | ite for A. mples 
an d Descriptic le af Moai ture 


FLO-BALL PEN CORP. 


REET EERE REESE EERE REESE EEE EERE EE REESE SESE R ESSERE ESE E EE Sees ees 


455 Douglas Ave., Holland, Michigan 
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% TOP QUALITY 


A complete line of manila 
and kraft folders of 
exacting quality, backed by 
50 years of manufacturing 
experience 


% LOW PRICE 


For quick sales and extra 
profits. Compare and see 
for yourself. 


% QUICK, DEPENDABLE 
SERVICE 


Imperial Methods provides 
quick delivery — efficient 
service you can depend on. 


PLACE YOUR yoyf FILE 
FOLDER ORDER WITH ..... 


Imperial [lfethods (0 


i = Se, Bele 


FOREST PARA, 
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CONFERENCE TEST PROVES... 


Du Pont breathable “Fabrilite”” 


provides more 

















Du Pont santa 


seating comfort 


13 of 15 men at four-day meeting 
specify breathable “‘Fabrilite”’ 
as the more comfortable upholstery 


Here’s how an important business conference proved that breath- 
able “‘Fabrilite”* vinyl upholstery adds greater seating comfort 
in day-after-day use! 

Test chairs provided for the meeting were identical except 
for the coverings: half were of breathable “Fabrilite”. . . the 
rest of a conventional supported vinyl material. The 15 busi- 
nessmen present were not told which of the differently styled 
upholstery was breathable. After using both types of chairequally 
for four days, 13 of the participants reported that breathable 
‘Fabrilite’’ undoubtedly had the more comfortable seating sur- 
face! 





“Fabrilite” breathes—that’s what makes possible the superior comfort that 
so impressed the conference group. As does the cigarette smoke in the picture, 
air and vapor pass right through the thousands of invisible pores in breathable 
““Fabrilite” to give the comfortable seating surface of a woven fabric. Yet 
breathable ‘‘Fabrilite”’ is continuously vinyl-coated and offers all the advantages 
of a durable plastic—extra-long service life, full soil and wear resistance, com- 
plete cleanability with a damp, soapy cloth. It’s perfect for furniture that gets 
heavy use. . . even abuse. 

Luxurious and pliable, breathable “‘Fabrilite,”” with the knitted backing, is 
available in striking patterns and colors. When you next order furniture, make 
sure it’s covered with long-wearing, breathable “Fabrilite’—the upholstery 
that stands alone in seating comfort. 


**Fabrilite” is Du Pont’s registered trademark for its elastic-supported vinyl upholstery. 


Fabrilite’ 


elastic-supported i upholstery REG. U. 5. PAT. OFF 


Better Things for Better Living ... through Chemistry 


E.!. DU PONT DE NEMOURS & CO. (INC.) e FABRICS DIVISION «¢ NEWBURGH, N.Y. 
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"wal Go 
NEWS! 
JOHN CAMERON SWAYZE'S TV NEWS PRE-SELLS 

REMINGTON PORTABLE TYPEWRITERS! 


Remington sponsors John 
Cameron Swayze each 
Tuesday night over NBC 
network TV. 


Your first big dates for 
portable typewriters are 
August 14th, August 28th, 
Sept. 4th and Sept. 18th. - 





~ 
Now, Remington has the biggest Network TV Ad- PLUS “WHAT'S MY LINE?” 


vertising Campaign in portable typewriter history! 


This will bring more buyers, more Remington Watch your mail for the dates the “What’s My 


Buyers — into your store than you ever dreamed 
possible! Over 9,000,000 people watch the John 
Cameron Swayze News Program each week! 


Mreminstore. Fkcaradl. viaicr saves 


DIVISION OF SPERRY RAND CORPORATION 


DEPT. OA, 315 FOURTH AVENUE, NEW YORK 10, NEW YORK 


I would like further information on the advantages of 
being a Remington Portable Typewriter Dealer: 

senien a Bee coupon today. 
TITLE — caniiee aieaiasichiasgilaile 
COMPANY : = — 
STREET . a se 
CITY a A on 
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Line?” program will advertise Remington Portables. 


For information about how to 
become a Remington Portable 
Typewriter Dealer, send this 
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EXTRA! 


Remington 


Portable Typewriters Have the Most 
Tremendous Advertising Campaign Ever! 


MORE NATIONAL 
MAGAZINE ADVERTISING! 


Over 85,000,000 people in Sep- 
tember alone will be reached by 
full page ads in Saturday Eve- 
ning Post, Coronet, Seventeen, 
New Yorker, National Geo- 
graphic, American Magazine, 
Sunset, Senior Scholastic, Made- 
moiselle, Harper's Magazine, 
Parade and This Week! 


More Network TV! John Cameron 
Swayze News Program Plus “What’s My 
Line?”! This marks the most revolutionary 
event in the merchandising history of port- 
able typewriters! 





More Sales Aids! Streamers, bro- 
chures, mats, point of sale displays... 
everything you need! Contact your local 
Remington Representative for the most 
powerful sales aids ever — all free! 


MORE POWERFUL PROMOTION OF $1 A WEEK TERMS! 


7 out of 10 portable typewriter customers want to buy on low terms. 
Remington’s tremendous advertising campaign will tell them to buy at your 
store. Tie in with local advertising and point of sale displays! 


Advertise, Display and Sell the Remington Line! 


7 band 
DEALER SALES 


DIVISION OF SPERRY RAND CORPORA 
315 FOURTH AVENUE;NEW YORK 10, NEW YORK 


) WN 





OA-7 /56 





| turing ground floor parking and tw loor f office space, 
Moore Business Forms, Inc., will occupy the second floor and sub- 


TO 
She 
ease The Third one. 
\( + &¢ EF @& & 
In keeping with the onward move of modern business progress 
| ne of the finest old “ginger-bread" mansions in Los Angeles must 
yield to the woodman's axe to make room for the proposed home 


f McMahan Brothers Desk Company 
The fina r use-warming™ for the yrand old patriarch of Gay 
Ninety fantastic architecture was held on Friday, May I|!. A large 


| number 


ted guests were on hand for the event. Another name 
applied to the party was a ‘'tearing down" party 
The exterior f this old dwelling wa 6 rare assembly of peaks 


il 


and points, gables, towers, canopies, porches and pillars, full-length 
| chimneys, and what-have-you. The interior revealed vast expendi- 










No. 3-U Basic 4-ft. office 
wardrobe —_ _——- 12 
wooden coat hangers (spaced 
4” apart) 12 individualized 
hat spaces on embossed (ven- 
tilated) shelves, umbrella 
on each column and 
off-the-floor overshoe shelf. 
Comes in any length (inter- 
ing units) by the foot to 
fit any available space— 
Doubles i 


Offices, factories, churches, 
schools, clubs, hotels, res- 
taurants, institutions, 
lodges —even private homes 
—wherever people gather 
today you see VALET and 
Checkerette Wardrobe 
Racks. There seems to be 
no limit to the demand or 
market for these efficient 
units. 


For profitable volume 





to make way for a new store for McMahan 


mcapacity. sales-talk, display, demon- 
strate and sotaian VALET Brothers Desk Co. 
and Checkerette Racks. tures tor rich hardwoods, gold-embossed wallpaper and tapestries 
a (Tie-in your local advertis- and ornate lighting fixtures. Only John D. Rockefeller or Grace 

ing with VOGEL-PETER- Kelly's husband would ever dare to build a thing like that now, 

SON’S extensive program.) the cost would be so enormous. 

Write for our file of adver- McMahom will erect an office furniture store of very modern 

tising helps, mats, cuts, design on the site. The floor area will be about 30,000 square feet, 

sales literature, decals, etc. while the location, 3131 S. Figuerora Street, completely out of the 
entral busine area, will insure plenty of street parking at all 
Times. 







%* & & & & 
A dispay window in the Glendale Typewriter Exchange, 159 S. 
area Blvd., Glendale, California, a tie-in with the |3-weeks TV 


>roadcast over Station KTTV, promoting Smith-Corona portables, 


No. S6 Answers the wraps problem 


in the small or private office. 
Provides 6 coat hangers, 6 hat spaces and 
umbrella stand. Keeps wraps in an 


orderly manner—aired, dry and ‘“‘in aman much attention and did good busine according to 
press.”” Will not tip over. S. A. Paddock, manager. 
The store belongs to David T. Ligon, past president of the South- 
ern California Office Machine Dealers Association. This company 
No. 6-12 2 Lockenette s the exclusive franchise dealer for Smith-Corona products 
n the area. It likewise is the oldest individually owned typewriter 
ompany ir endale. 
Mr. Lig n, wh has been ill for me weeks and wr has under- 
gone surgery now practically recovered 


* + &€ & 

One hundred nineteen people attended the Ladies’ Night pro 

yram staged by the Southern California Office Machine Dealers 

Association at the Rodger Young Auditorium in lL Angeles on 
Monday evening, May 21. 

This was not a dinner-dance party, the feature of the entertain 

















° ment eina ut > tion ne rac an levisio 
Combines the © 3 fF n by two nationally known aan a televisi n 
best features of both ward- stars. Door prizes were a portable typewriter and an eir condi- 
robes and lockers. Provides em- tioner. 
loyees with coat hangers held apart on pre- lt was agreed that this type vening program should be 
determined centers, ventilated hat spaces, overshoe taged more often during the coming year 
” . . 
shelf and 12” x 12”x 15” lock boxes for personal effects. Vern Booher, president presided while Ray Alba, vice president 
End crump oe of damp wraps in dark lockers, soggy ee ae ae ee Me ee 
lunches by wet hats and mittens, etc. 6 ft. unit eee Bick ; ——— ae ee 
socommodates 12, 9 ft. unit accommodates 18. unced an outstanding success, ; b- 

In the irse of the discussion nsiderable stress was laid on 
the fact that the bia membership contest, competitively onducted 
throughout the untry, had centered down to a ntest between 
the Southern California association and the Texas as ation. The 

T. «. wes. rmer group f ad already won the Lester Jacks n Tropny two Boars 

A separate line of smaller large mene d a third win would an perma is 10 
capacity floor and wall wardrobe racks t the prize, it was pointed out. 

with a hundred uses. Checkerette racks By the time this is in print it will be known which one triumphed 

a. me Bee of storing ap this year. It was generally recognized, however, that competing 

ake folding chairs when not tn use. ‘so with an area as large as Texas represented a man-sized job and 


anywhere—can be set up without tools : ‘ ; d 
or fasteners in less than a minute. every man present was urged to get busy on the work at hand. 
Write for Bulletin OV-13 The growth of the association in Southern California has been ex- 
tremely satisfactory so tar, it was stated, for when it was organized 


VOGEL-PETERSON CO. | 2 ier yor tte ths wae Sy" ont ciara wh 
215 at the present time 


1121 West 37th St. . Chicago 9, U.S. A. 


The June meeting at this writing was scheduled to take place at 
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Sheaffer's “Back-to-School Promotion” Delivers 
Growing Youth Market Payload to Your Door 
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RIDING BACK TO SCHOOL 
WITH ‘ 


SHEAFFER'S 























W. A. Sheaffer Pen Company, Fort Madison, lowa, U.S.A. 











This Fall, 39,426,000 students will 
jam-pack schools all over the coun- 
try. Most of them will purchase new 
writing equipment, and Sheaffer 
dealers will be riding the crest of 
this tremendous back-to-school buy- 
ing wave. Sheaffer means the very 
best. And Sheaffer’s network show 


¢« In Canada: Goderich, Ontario «+ 


on TV, radio spots, compelling ads 
in national magazines, comic books 
and youth publications, direct mail 
promotions, plus heavy co-op ad- 
vertising activity will bring the 
students to your door. Students’ 
ritin’ can make your school mar- 
ket profits good readin’! 


In Australia: Melbourne «+ 


In Great Britain: London 
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3 Quick Steps 
to bind any 


loose-leaf records 


1 Insert tube sec- 
@ tions of new 
Magic Posts through 
holes in one cover. 
Stack sheets over 
posts. 


Place other cover 

@ on top, insert 

shafts in holes and 

push down with thumb. 

Opener Key releases 
lock. 











3 Records are 
'@ neatly andsafely 
bound . . . smooth on 
top and bottom with 
no projecting posts— 
perfect for filing or 
stacking. 








720 S. Dearborn St. 
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with NEW 


AUTOMATIC 


BINDING POSTS 


Versatile new Magic Posts 
combined with nationally 
known Liberty Record Binders 
make an unbeatable combi- 
nation for sales! These posts 
lock securely or can be re- 
leased with Opener Key to 
add or remove sheets as de- 
sired. Records are bound se- 
curely, neatly and organized 
for easy reference ... at 
lowest cost. 


2 DIAMETERS, 
15 LENGTHS AVAILABLE. 


Magic Posts diameters of % 
in. and %6 in. and 15 standard 
lengths extendible up to 50% 
handle all loose-leaf binding 
requirements. Magic Posts are 
the most useful, efficient posts 
on the market . customer 
preferred. 


Write for Dealer Packet with 
Complete Information and Prices. 







BANKERS BOX COMPANY 





Chicago 5, !linois 






the Rodger Young Auditorium the |8th of the 
T ‘i 


he subject of the May meeting the Los Ange Chapter of 
the Nat 4 ttice Management A stion wa Records Man- 
yement’, with William Benedon as +! peaker. Mr. Benedon 
w re Is Managemen? aavisor for L kneed 


+ &# #& & | 


T X T c vriter & me 3ene y ad 5 

yrand opening in its elegant new t home near the inter-sec 

Street and La Avenue » that ty A more 

mplete " trations w 4 xt issue of 
tice Apr $ 


‘Gravity Speed’’ Ribbon Fixture 
Boosts Sales at Kistlers in Denver 

Taking a leaf from the experience of super market operators 
and installing “gravity speed” fixtures for typewriter ribbon 
display, has paid excellent dividends in the office supply de- 
partment of Kistlers, in Denver, Col., according to Earl Dossett, 
manager. 

Just as super market operators have discovered that slanted 
slot-like shelving, supplied from the rear, will help to expedite 
the stocking and sale of canned goods, the Kistler store is 
depending upon gravity and steeply slanted slots to display 
typewriter ribbons. 

As shown, the fixture is set into a nitch on the left wall of 





COLOR CHART .. . gives quick reference to ribbon needed 
for particular machines. “Gravity speed" unit was designed 
to facilitate self-service. 


the store toward the rear of the general office supply depart- 
ment. Built of blond, natural finish hardwood, the unit consists 
of a row of 12 slotted shelves, four tiers high, just above 
waist level. 

The fixture is convenient for the customer who wants to 
select several colors or varieties of typewriter ribbons without 
taking more than a single step. At the base of each slot, tiny 
typewritten cards, which snap in and out of grooves provided 
for the purpose, identify the ribbons as to color and type 
of machine. 

As the first ribbon container is removed the next naturally 
slides into place. Inasmuch as the shelves are filled from the 
rear this means that each ribbon moves out in order, and there 
is little likelihood that the inventory will age by being left at 
the rear of the shelf. This is usually the situation where 
ordinary flat shelves are used. 

A step which has helped substantially to increase unit sales 
of typewriter ribbons, according to Mr. Dossett, is the posting 
of a sign at the rear which identifies each popular brand of 
typewriter or other office machine by a color bar. 

The signs, at the front of each slot, are typewritten on cards 
of the same color so that the customer who has difficulty in 
reading small print or is in a hurry can simply select the de- 
sired ribbon from a slotted row marked in the proper color. 

In this way, a column of ribbons identified by an apple green 
sign, for example, indicates that the ribbons shown are for 
electric typewriters while another strip of color would indicate 
adding machine ribbons. As simple as it seems, this “color 
coding” has proven extremely popular with the store’s custom- 
ers, particularly those who have only a few minutes to shop on 
breaks or during the lunch hour.—RAL 
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TO BUSINESSES FOR CHRISTMAS GIFTS 
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Here's your opportunity to secure Christmas Gift Business by 
selling DOPP leather goods—Dopp Kits, Business Cases, Wallets 





Cash in on the growimg market for business Christmas gifts. 

You can sell right from the new Dopp catalog —and without competition 
from the Dopp plant. Your Christmas profits can be considerably 

upped by promoting Dopp leather goods as gifts from management to 
customers and employees. 


CHARLES DOPPELT & CO., INC. * 2024 S. WABASH AVE., CHICAGO, ILL. 
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IN THE SKY ROOM . . Ladies of the nvention attend a ‘‘Pink Champagne 
breakfast in the beautiful skyroom of the Gladstone Hotel. From left: Mrs. Donald 
Stanfield, wife of the governor; Mrs. Ronald Campbe wife of the convention 
chairman; Mrs. Harvey Howarth, wife f tratior aairmar M Gardner 
Griffith, wife of new president of Rocky Club; and Mrs 
George Feeley, wife of retiring president Travelers Clut 


Flavor of Old West Given 
Region 10 at Casper, Wyo. 


Gay Nineties Party is Feature; 
Governor Stanfield Succeeded 
by Howarth—to Ogden in 1957 
Casper, Wyo. 


Stationers of Region [0 NSOEA, meeting in the oil city of 
Casper May 25, 26 were captivated by the hospitality of the 
Old West exhibited by their hosts. 

This entertainment was highlighted by the “Gay Nineties” or 
“Bronco Stomp” party in the Crystal Room (Red Dog Saloon) 
of the Gladstone Hotel. The party, attended by most of the 
130 registrants at the convention, recaptured the flambouyant 
early western flavor in buffet supper, decorations, costumes, 
stage money, chorus line, solos and other entertainment an- 


nounced by Chuck Chamison as master of ceremonies. 

In the more serious part of the program atten- x 
tive audiences concerned with raising the dealers’ OA 
net profit in the stationery and office equipment taft 
industry heard NSOEA Troupers Ivan Allen, Jr., td 
president; Paul Mailloux, sales manager of Eber- 
hard Faber Pencil Co., representing L. M. Brown, 
vice-president of the manufacturers’ division; Paul E. Burbank, 
executive vice-president of NSOEA; Ken White Associates; and 
Dr. Ralph DeArmond Cies, research counsel of NSOEA. 

Personable Donald O. Stanfield of Wyoming Typewriter & 
Equipment Co., Cheyenne, Wyo., as governor of the region 
directed the convention smoothly. Mr. Stanfield was assisted by 
Rocky Mountain Travelers Club President, George Feeley of 
Dennison Mfg. Co., and Ronald A. Campbell, Wyoming 
Stationery Co., Casper, convention chairmen. Travelers’ and 
dealers’ committees functioned for one of the most successful 
sessions of the region embracing Wyoming, Colorado, Utah 
and New Mexico. 

The new governor elected at the closing session is Harvey 
S. Howarth, Weber Office Supply Co., Ogden, Utah. New 
lieutenant governor is William Kistler of Kistler’s, Denver, 





report 


Colo. 

It was announced that the 1957 convention will be held in 
the new governor’s home city of Ogden. The 1958 site selected 
is Denver. 

Members of the Rocky Mountain Travelers Club in their 
annual business session elected Gardner Griffith, Parker Pen 
Co., as new president to succeed George Feeley. Other offices 
chosen are: 

First vice-president—Jim Conwell, Eagle Pencil Co. 

Second vice-president—Forrest E. Booth, Associated Station- 
ers Supply Company. 

Sergeant-at-arms—R. F. King, Diebold, Inc. 

Treasurer—Glen G. Barclay, K. & W. Wholesale Co., Den- 
ver, re-elected. 

Secretary—William R. Childress, Weber-Costello Co. 

Club reporter—Tom Varnum, Eberhard Faber Pencil Co. 

A vote of thanks for his excellent work was given Jim 
Ellertson, manufacturers’ representative, the retiring club re- 
porter. 

Co-operation of the local press in reporting the convention, 
and the assistance of local and state officials on the program, 
was outstanding. 

Mayor of Casper, Thomas A. Nichols, addressed the con- 
vention, as did Everett T. Copenhaver, secretary of state of 
Wyoming. 

Speaking on “The Businessman Neglects His Government”, 
Mr. Copenhaver said: 


Candid Scenes from Gay Nineties Party of 10th Region NSOEA ... 





1. Beb Dunning, Prairie Pub. Co 
director; Mrs. L. R. Addington, Art 

2. Jack Kendrick, Kendrick-Bellamy C forme : jent f NSOEA 
waitress 

3. Gov. Donald 0. Stanfield; one of the 
Ron Campbell, wife of general 
Rocky Mountain Travelers Club 

4. Virginia Duker, Santa Fe, N.M } Art Pfist nead 
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est Graves, Standard 
ffice Supply Boulder, Colo.; Earl Zuhike, Dennison Mfg. C 


Booth, Associated Stationers Supply C John L 


j esley Harris, Journal Office ipply, Sterling, ( Mrs. 
maker, Minnesota Mining & Mfg 





Cole Steel Equip. Co.; Mrs. Lowe ong, Grand Junction, Colo.; 

& Mr. Ray Overton, Autrey Bros., Denver. (Mr. Overton's firm supplied 
spapers at conventioners’ hotel rooms each morning 
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“You select with great care your doctor, lawyer, tailor and 





minister, but neglect to help select those who serve you in 
public office, yet their mistakes can be far more reaching or 
their lack of training and knowledge far more costly.” 

Mr. Copenhaver said national and international affairs and 
local governmental matters get more attention than state 
goverment, adding “perhaps the basic obstacle blocking prog- 


ress for better government in our state is our Own ignorance 
and indifference to what goes on and how the state operates.” 


Hear NSOEA President 


Conventioners listened attentively to their NSOEA president, 

Ivan Allen, Jr., as he said that the successful business “is the 

one which gives the closest attention to four principles. . .uni- 

form accounting, inventory control, personnel selection and 
merchandising promotion.” 


rhese factors of successful operation, amplified by President 


Allen, were given attention by the other Troupers. Executive 
vice-president Paul E. Burbank told of present association 
services and others in the offing. Paul Mallioux gave the man- 








14 


l. New Harvey Howarth, Weber Office Supply, Ogden, Utah, is con- 
rat predecessor, Donald 0. Stanfield, Cheyenne, Wyo 
r executive vice-president NSOEA, greets the new gover 
rth (right) and Gardner Griffith, Parker Pen Co., new presi- 
intain Travelers Club 
Kistler’s Denver, new lieutenant governor region 10 NSOEA 
new governor; Gardner Griffith, Parker Pen Co., new presi- 
and Donald 0. Stanfield, retiring governor 
Wyo. Stationery, Casper, Wyo.; Arthur Carlson, Charles R 
rancisco, Calif.; Lou Slagle, Sait Lake Desk Co. Salt Lake 


teel Office Supply, Salt Lake City, Utah; William Kistler, 
Wallace Oswald, Clovis Ptg. Co., Clovis, N. M 

ty Park Envelope Cx M. B. Wheeler, Prairie Pub. Co 
Diebold, Inc 

Esterbrook Pen Co golfing champion, catches up on 
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ufacturers’ viewpoint on promotion possibilities and via slides 
showed how colorful sales aids are available. Ken White pre- 
sented another vivid presentation on how furniture selling can 
be made more effective and dynamic. Dr. Cies made a plea for 
uniform accounting practices in rounding out the effective 
1956 NSOEA story. 

A highlight of the annual banquet on Saturday night closing 
the convention was the surprise presentation (Via model and 
keys) of a new Chevrolet station wagon to Gus Lipp of 
Kistler’s, Denver. This presentation, made by Travelers’ presi- 
dent George Feeley and arranged a group of admirers in the 
Rocky Mountain Travelers Club, fellow dealers, and manu- 
facturers, was in tribute to the 48% years of Gus’ participa- 
tion in the industry, all at Kistler’s. He is now retiring “to go 
fishing”. 

Gus’ old car is being traded in and the whole surprise was 
worked out with the help of Maude (Mrs. Lipp). 

Tears glistened in his eyes as the Denver stationer and 
charter member of the Rocky Mountain Travelers Club was 
told of the gift by his associates, a tribute to a man who has 


morning news. At left is Chuck Lee, Shedd & Lee, Fort Collins, Colo. 

8. Elmer Pearce, Rocky Mountain Bank Note Co., Pueblo, Colo.; Lloyd Nelso7, 
Nelson Office Supply, Greeley, Colo 

9. John L. Graves, Standard Office Supply, Boulder, Colo.; Otto Unfug, Journal 
Office Supply, Sterling, Colo.; Charlies S. Lough and C. M. Harris, same firm; 
Bill Downing, General Fireproofing Co., host at breakfast. 

10. Chuck Lee, Shedd & Lee, Fort Collins, Colo., gov. Donald Stanfield. 

11. Jim Rightmire, Art Metal Construction Co 

12. Gus Lipp, Kistler’s, Denver, Jack Kern, Mfg. rep; Gardner Griffith, Parker 
Pen Co . 

13. L. R. Addington, Art Metal Construction Co.; M. B. Wheeler, Prairie Pub 
Co., Casper, Wyo 

14. Joe Simmer, Wilson Jones Co.; Bill Childress, Weber Costello Co.; Chuck Lee, 
Shedd & Lee, Fort Collins, Colo., at registration desk. 

15. Glen Barclay, Kistler’s, Denver; Eldon Breitenbach, and Ron Campbell, Wyo. 
Staty. Co., Casper. 
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for repeat profits 
don’t sell “just as good”! 


Today ... you don’t have to sell a “‘just as 
good” item. With Hano you always have the 
right form or system for the job, so... 


SELL HANO 


the complete line of 
forms and systems 


Your one-stop source for 
today’s demand for time-saving 
business systems is Hano... 
the complete line. Hano 
registers and forms, Snap-a- 
Part sets, Continuous and 

Tab forms fit all your = 
customer’s needs. Top quality 4 
production always makes oe 
repeat orders for you 
a sure thing! 







Register 
Forms 


Refolders 
Hand or Electric 





For repeat profits sell 
Hano. Some deal- 
erships open in the 

South, Southwest 
and Midwest for es- 
tablished stationers. 





Continuous and 
Tab Forms 







COMPANY INC. 


MANIFOLD PRINTERS SINCE 1888 


General and Sales Offices: Warehouse and Branch Plant 
HOLYOKE, MASSACHUSETTS MT. OLIVE, ILLINOIS 
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worked for Kistler’s in Denver for 48 years and 6 months. 

“I started with the firm for $3.00 a week as an errand boy 
and have worked continuously ever since except for time out 
to be in service: during World War I. 

“Money couldn’t buy the friendships I have had. The gen- 
erosity of the industry and the kindness of the feilows in the 





i 


weeps in gratitude after being tendered 
plaque from Rocky Mountain Traverlers Club and model of 
new auto. At microphone for presentation is the club's re- 
tiring president, George Feeley. In picture below, Mr. and 
Mrs. Lipp stand with Mr. Feeley after the presentation. 


Rocky Mountain Travelers Club who engineered this gift 
simply overwhelms me,” said the honored stationer. 

On June 1, Mr. Lipp planned to start his retirement and his 
fishing spot is already selected. 


Gov. Stanfield Presides 


Gov. Stanfield presided at the annual banquet, introducing 
the honored guests who sat a table decorated with miniature 
oil wells and derricks. 

Executive vice-president Burbank told of the association’s 
pleasure over the successful meeting and presented plaques to 
the retiring governor and the retiring president of the Travel- 
ers. 

After the banquet dancing was enjoyed in the beautiful 
Sky Room of the Gladstone Hotel. 

Ladies in attendance enjoyed a “pink Champagne” break- 
fast at this same Sky Room. Casper dealers entertained them 
at a Continental Breakfast as another feature of their pleasure- 
ful program. 

Praising the hospitality and facilities at the hotel, the 
NSOEA regional entourage moved to Vancouver and Region 
11 regional, the proceedings of which will be reported in the 
next issue of OFFICE APPLIANCES. 


Notes from the Regional Ivan Allen, Jr., NSOEA 
president, interrupted his attendance at the Casper, Wyo., 
convention long enough to fly to Cincinnati, Ohio, where he 
received the Silver Buffalo Award, highest possible in the 
organization, in token of his long service to the Boy Scouts 
of America Art Pfister, Smead’s busy salesman from 
Aspen, Colo., where he finds time to ski and to feed the 
cattle on his ranch, flew into Casper with his new Cessna 
plane which he uses to cover a large territory. 

Passengers on flights in and out of the convention included 
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DO/MORE -— Key to PROFITS 


be-all 
° for the Pe: er 
/ 
oe for the customer 


DO/MORE: 
800 series 


designed by 
RAYMOND LOEWY ASSOCIATES, INC. 




















































































































. the most personal item, the desk chair, must 








both function and beauty. 
Do M Series ‘‘800"" has all the ingredients for specialty pack- 


Here is design with balance between function and 





plete assurance of satisfaction and lasting profits 


r and seller. 
For complete details write <y 


DO/MORE Chair Company, iInc., Elkhart, indiana ; = rS . 
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Finest quality 
Stainless steel ball 
Precision manufactured 
20% longer writing 
Unconditionally guaranteed 
Master Refill installs easy 


Most accurate break off 
device 












Dealer price — $3.60 per dozen 
Packed 14 in carton—2 free with 


each dozen. This 
: ith : 
e Your Profit W! 


LUCITE DISPLAY 
FREE and COUNTER PEN 


ASSORTMENT M-48 
Packed 4 Dozen in Carton 







Increas 





Plus 6 Free 
24 MASTER 24 STANDARD 
15 Blue 24 Medium, 3 Fine 15 Blue 
4 Black ae a rae ee 4 Black 
3 Red Dealer Cost : 14.40 3 Red 
2 Green Dealer Profit -_ 45% 2 Green 


APPROVED BY BANKS AND SCHOOLS EVERYWHERE 


MASTERCRAFT 
PEN COMPANY 


Ae ee ee On. Oe 
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NSOEA’s Paul Burbank, also the owner of a new Cessna, 
former president Adrian Pembroke of Salt Lake City, and 
lrrouper Ken White. The latter is now the proud possessor of 





Pn, 

KEN WHITE .. . of the NSOEA troupe, wears his new 
western sombrero, recently purchased, as he talks furniture 
store design with A. D. Leslie, Office Supply & Service, 
Farmington, N.M., and Carl Nicoulin, Jr., All Steel Equip. 
Co., Denver. 


a new cowboy hat and in keeping with his color-conscious 
convention theme it is of striking hue . . . Mrs. Pfister doesn’t 
need to take any back seat to husband Art when it comes to 
aviation. She was twice winner of the famed Powder Puff 





GAY ENTERTAINMENT 


was furnished by Casper 
lovelies who surround Chuck Chamison, master of ceremonies 
at the Gay Nineties party. 


derby for the nation’s aviatrexes. . . . New governor Harvey 
Howarth is perhaps the first guitar-playing regional leader. 
He totes this instrument wherever he goes and his audience 
love the music. 


Addressograph-Multigraph Corp. 
Acquires Buckeye Ribbon & Carbon Co. 

J. B. Ward, president of Addressograph-Multigraph Cor- 
poration, announced the recent acquistion of The Buckeye 
Ribbon & Carbon Company, of Cleveland, Ohio, through 
purchased of all outstanding shares. 

Buckeye will retain its corporate identity and will operate 
as a wholly-owned subsidiary company of Addressograph- 
Multigraph. 

With the exception of Buckeye’s president, Frank M. Pollock, 
its majority shareholder, who has announced his intention to re- 
tire from active participation in company affairs, Buckeye will 
continue to operate under its present staff officers, and there 
will be no change in long-established distribution and customer 
relations, Mr. Ward stated. 
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Fane: Elmer “Sizzie" Wheeler Says: = # — = 
Pm a! : 


| rg  Fradowe Wahide = 
uatinese Coatee” 


... Perfect Business Gifts iz 
For Business People! 














Get a bigger share of the Christmas gift market promot- 
ing “The Present With A Future” . . . Turme! A practi- 
cal yet distinctive Christmas gift for any executive, 
salesman or businessman . . . a TUFIDE case will be used 
all year . . . year after year! Nationally Advertised 
TuFweE looks like leather, feels like leather, outwears 
leather 5 to 1. Only Turtwe Business Cases are UNCON- 
DITIONALLY GUARANTEED 5 FULL YEARS! 


A GIFT OF GOOD SALESMANSHIP! 


Perfect For Quick 
Business Trips! 







Handy, Low-Priced 
Carry-All! 


NEW / TUFIDE TOTERS 


| 2 Sizes—14”" x 10”—17”" x 11%" 


18” 


| 
l 
| 
NEW! | 
TUFIDE l 
ATTACHE 
CASE | 
i A Must” F 
30” : ivany Soule 
TUFIDE 
3 MULTIPOCKET 9°” 
\ | PORTFOLIO 

Distinctive .. . | 
Practical... | 
Economical! | 
| 
TUFIDE | 
16” BRIEF BAG | 
| 
| 
| 





v Write For New 1956 Catalog & Buyers’ Guide 
Since 
1918 Steleo PRODUCTS 1401-17 W. Jackson Bivd., Chicago 7, Ill. 
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The line of 
leact *'recistance 


Ht 
FOR QUALITY 
DURABILITY —ruti moises 
ECONOMY 










Super 
reinforced 
pedestals 


abhiont iN ®@ Detachable islands 
- 
® General Automatic Lock 


Full line of nine standard models. Available in 


decorative colors with matching or contrasting first 
grade linoleum tops. Detachable islands ease han- 
dling in narrow door openings. 





In the low priced field, the Economaire has no peer. It 
is tremendously sturdy, beautifully designed, and has 
a durable square edge first grade linoleum top. Ex- 
amine Economaire's powerful competitive advantage. 


New York Display and representative 
Arthur Gordon Co. Associated 


as 45 Lexinat Ave., New York 16, N.Y 
— Florida Warehouse & Representative 

| Moc Weiner ted Office Furniture Corr 
2S 4th St. Miami. Florida 


AURORA. iit 


WESTERN MANUFACTURING CO. 


AURORA, ILLINOIS 
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PACIFIC NORTHWEST 


by C. M. LITTELJOHN 
918 Twelfth Ave., N., Seattle 2, Wash. 


The Cypre Stationers of Ana tes, Wast ave recentiy moved 
to mn ntrally located and mmodious quarters at 812 
Commercial Ave., a move that has enabled them to enlarae 
j ventories and extend ft varied services to the offices 
and bt houses of their West Washingtor mmunity. These 
nacorté tationers are pushing horizons to include customers in 
c J and San Juan countie f their state wt nave made 
towards store enlargement ¢ c 


A 
Wa 


table expansion the Northwest Envelope Manufacturing 
Seattle, Wash., has been acquired by the Carpenter Paper 


ha, Neb. Trough | the Pacit Northwest Co., specialist 


tment securities, nege . eading ¢ scauisition of the 
r Ope company, were carried out when all outstand- 
k ot Northwest was acquirea t arpent 


me y viTT Bus he ING & * TT € UDDI|\y yanization of 
na re George WwW. Evans nas recently been placed in 
f printing, li ithograph ng, ana t kKbDinding, as department 
ne expanding Frank rationery R OF nting Cc of 

and 


*&¢ £ &€ & | 


7 Fa fic Sta np Work t poKkane Wast has recently 
tallation of new rubber-stamp machinery and equip 
$15,000. New acquisit nclude a new typoaraph 

n an air-hydraulic-elect ilcanizer. A veteran of this 
ular pl f the office supply and office appliance “> try 
Rumpeltes, owner of the Inland Pacifi rgar sat n now 
30th vear in the stamp making busine ee Ses Was L 
* * e+ * * 

sles train; gq irse the De 3 . schc 


J Corporation at Hartford, Conr “tena Smith a 
Fic the Underwood 


*¥ ££ £&£ €& & 
faocum of the Portland. Ore.. Chamber of Com 


had as quest of honor mid-May John - Coleman, president 


he Comperation, who hed been recently tesa 
the United Stat dP si f Commerce. Be- 
chamber one f its best addre f the year 
Jd for thought for al! businessmen of the community. 


* &£ &£ & F 
at $50,000, the Hu jton Off Supply Inc., has 
y duly formed and porated at Walla Wa a 
following incorporators: James B. Huntington, R F.D.; 


Robert s. Thorme 34] E. Alder St., Carl L. Johnson of 723 Hobs 


Walla Walla, Wast 
*¥ *+§ + & F 


racit ast Paper Mill at nanan Wa has recently 
| nstruction of $1,250,000 paper-making addition, accord 
dent F. J. Herb, wt tated early expansion called 

ant to be in operation before the end of the current 

of a $100 machine building already 

use new paper-making machinery. Equipment for 


scured for putting in place during Augus 


} pla ave recentiy ¢« vea >| > new ce 
: 4 

by the Reminaton-Rand rporation eattle, Wash. 

projectea on their Diueprints a two-story structure 


& sy, Seattle, a newly developed industrial and building 


Ernest M. Conrad, the assistant nptroller of the University o 

Vashinat Seattle, was selected as chairman of the big offic 

bittnn and contere f office equipment supplier 

J June /4th to /6th ir ve, in the Olympic Hote 

equiement of latest models represented a valua- 

jarter million dolla n the displa f diversified 

J¢ T event wa ib 4 er £ the 

attie of the National Office Management Association 

the managers attending trom the state f Washington 

regon, Id and provinces of British Columbia and Alberta of 
Canada 

x* + * & F 

T SUN are t fal araphic art 
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DOWN TO THE RACKS IN 20 MINUTES! 


. That's how long it takes to 





: disassemble the Johnston 

| Adding Machine. It takes only 
:|40 minutes to put it back 

‘| together. Fantastic? It’s 
~|made possible by Johnston's 


‘unique principle of separate- 


- unit construction. This means 








a new_low in maintenance cost 
-|for the dealer... plus a new high 








-|in_ satisfaction for the 
-|customer, For a demonstration 
‘|call your distributor now. 















ADDING MACHINE COMPANY 
13343 Sherman Way, North Hollywood, California 
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Kerm Elsenlohr has been appointed ently as sa representative 

of the Seattle office of H. S. Ci Ke * thography firm. Pre 

viously he was in Portland, Ore., with the Agency Lithograph Co, 

Now he w ales service accounts f pecialty packaging products 
WwNnG srTor anda fu Cc r 
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A Businesslike Approach to 













patrerr tT leTTe aKING W } sna senrences To 

All Your Marking Problems! arry at sge, the temperature taking and re Jing typewriters 

to give a heat pattern of big react are The rve t visitors 

THE “CROWN LINE” OF MARK- The tTedera government DIG Torn nstaliat at Rich and 
ING DEVICES IS THE FINEST yraee.: Chere, Tass Wayere-veseg typeeeters) Seo 

é e a heat ndaitions in various part t the huge reactors that 

EVER MADE. Aggressive Dealers de- ie Gl te eadineaaeiide fec-tha Wa. icbodha aan ee 
mand EXTRA QUALITY CRAFTS- about these days, — the bombs fabricated at the Hanford plut 

MANSHIP - ECONOMY + EFFICIENCY O'Gidkeer kad tea ak - 

isiTor nave remarke adourT the typewriter T p Tnat without 

FASTER DELIVERY «+ and HIGHEST ny opt touch or manual help at all, perform the job in 
PROFIT YIELD. These are the outstanding stantly and automatically. The temperatures inside the vast reactors 

yhy "e ‘osper ; dealers insist are measured by thousands of thern iples that develop voitages 

reasons wny more prosperous dealers 1ns1s proport te to the temperature 5 thele ulatnite such volt 

on the best... ages in turn develop signals that trigger the key t the typewrit- 

ers, instead of manual operators, that print the exact tempera- 


The LAOWW LME!” 


THE GOOD NEWS IS OUT!...no 
other marking devices compare with 
the highest standards established 

and maintained by CROWN. 
Why not make it your line? 


Modernization Increases Sales 
for Santa Fe Book & Stationery Co. 

Impressive sales increases have resulted at Santa Fe Book 
and Stationery Company, Santa Fe, N. M., since a complete 
modernization program of the first floor retail department. 

Operating almost unchanged for two decades, the New 
Mexico Office Supply store has completely eliminated its 
venerable display cases and counters in the retail office 
supply department in favor of handsome, individual self- 
service units as pictured. 

These, constructed in a concave form, consist of seven 
tiers of glass shelving, five feet long, topped with a frosted 
glass sign which indentifies contents of case. Typical head- 














SELF-SERVICE . . . display cases have stimulated sales in the 
office supply department of the newly remodeled Santa Fe 
Book & Stationery Co. 


ings include inks, adhesives, and specialties, commercial 
miscellaneous, ceiling supplies, stapling machines and small 
office machines. 

The principle asset in building sales, according to the 
management, has been the impressive appearance which the 
lighted cases provide, and the fact that when any customer 
stands in front of a case, a concave arrangement of the rear 
panel means equal visibility for each item shown. 

Thus, the customer who is selecting a dater from the top 
row of one case, will find a complete selection of stamp pads 
immediately below with a full choice of accessories. Sales 
picked up almost immediately after the installation of the 
new fixtures were made, simply because the more attractive 
display facilities, combined with greater convenience for the 
customer was an immediate “hit”.—RAL 











Write for literature on our a —$ $$$ 
complete CROWN Irne e ° 

Kingfisher, Okla., Firm Moves 
R. A. STEWART The Kingfisher Office Supply store was moved recently 
AND co., INC. into the former Charles Hardware location at corner of Main 


and Miles, Kingfisher, Okla. 
C. H. Carlson, owner, recently sold his building at 117 W. 
Main to the city of Kingfisher for a library building —EVH 


BO Duane Street 
New York 7, New York 
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No. $-400 





REVOLVING, TILTING ARMLESS SWIVEL 


/ : CHECK THESE FEATURES 


Natura! satin brushed aluminum finish on the frame. 
Beauty 





Genuine foam rubber cushioning througheut. 
Gracefully styled. 
Uphokstering is available in a wide variety of materials and 


colors. 
° Comfort @ Materials can be furnished in any desired combination. 
Ste hZit for © A beautiful product by expert craftsmen. 
SPECIFICATIONS 
Economy aes 
Guns ME Fis dé 0 n'e vas ce eeed ae nrb eee < 331.” to 36%,” 
ege 
Gee GET ab <0 0 40's 660008942 6550s 084 0ne eee 17” te 20” 
Durability Siu erie ersten “2 
Sa WEEE inchs cv~n annctndeeinnstanncehdeenaenae 18” 
Height of Beck ..........-.- dokdd Kaden wid dein etées 6a 13%" 
WEG ‘GF TE. 6 Shik dasc ess ctcsvedinstancdcevascucescenseaen ad 
Diamar GE WIS owes cv cercccbdcscccccsduesvesessseneun 26” 
Met Weight cccccccess coe. cesee beetvecsen eecepaceeke 35 Ibs. 
Shipping Wolght ..ccccccccsccescerecccescccvcecesees 44 Ibs. 
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America’s Standard of Business Seating 


DISTRIBUTORS 


METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 
AETNA SAFE CO.. 46 W. 20th St.. MN. Y. 


EASTERN PA. DISTRIBUTOR 
SAFE & EQUIPMENT 260 6. Fift St.. Philadsiphia 6, Pa. 


WHOLESALE OFFICE EQUIPMENT CO., 61 Minna &t., San Prenmcisco, Calis. 
WAREHOUSES: Los Angeles, San Francisco, Seattie 


17 S. CHERRY STREET ° 


KRON 8,OHIO 





ALUMINUM. SEATING  piperalien 
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SELL... 


ilbvansance ped... ; 


with these top-quality 


Walden Rofeils Grane 


in convenvent 
PAPER WRAP with 
PULL STRING for easy 
pomnting 












EQUIP ENTIRE BUSINESS ORGANIZA- 
TIONS — executives and employees 
— with these versatile numbers 


FOR ERASING 
e BALL POINT INK & LEAD 
e PEN & PENCIL WRITING 
e TYPEWRITING & BUSINESS MACHINE 
IMPRESSIONS [> 














Users are enthusiastic over the 5 
spiral-paper wrappings of these D 
erasers which provide easy “pull bh 
string” pointing of the superb-tex c 
ture rubber cores protected for ¥ 
cleanliness and freshness. They ay ) 
preciate the length, “balance”, or } 
desk convenience and attractive ap 
pearance of these pencil-like erasers ) 

ORDER TODAY! b 

| s 

MN 

ts : 

1) | 


9 BAM POINT. | 





‘Weldon Roterts Granen Ball Powit’ No138 





Walden RoGerls E&nanen Green Glow Nod48 














rubber of soft green color | 


NO. 448 GREEN GLOW. Super tality 

‘ l wide . 
variety of pencil and cleaning u {/s 
ideal for art, drafting and scl ises 
NO. 378 GRAYPOINT. Business-like, gray « 
ored rubber, which convincingly and cleanly ere 
ink writing, typewriting and business machine 
pressions. 


is 3 
é £ } 
eS ) 
} a 
- 
} e 
«| 4 | 
\* — BF5 d i 
a note ot q-F 
| wane” a yz 4l ; ) 
L ; we 
33 
DISPLAY PACKING. One . Sz 
tainer for displaying a dozen 138 D | 
BALL POINT, 448 GREEN 3 
GLOW OR 378 GRAYPOINT is | Be 
included with each ly, gross cal . { os 
ton order. \ 4 =z 
ALSO IN ATTRACTIVI ) 
SHELF PACKING, 1. dozen wp 
erasers per box, 6 boxes per ly, = j 
gross carton. E 4 
NO. 138 BALL POINT. 4 \i/JJ ES ~ — 
RUBBER TEXTURE especiali : J : j 
compounded to erase all writing f j 
in ball point ink and lead — | 
y 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue Newark 7, N.J. 


Waldon Roberts 
Eroaau> 


Correct Mistakes in Any Language 





World's 
Foremost 
Eraser 
Specialists 
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June 28-30 rk Harbor, Me 


gion 1 NSOEA, Marshall House, Y« 
July 8-11. Nat 


Office Machine Dealers Association convention and exhibit 
t Tex. Harold Ma Executive Secretary, 1542 Hilhurst 


September 29-October 3. National Stationery & Office Eq Association 





ventic and Conrad Hilton Hote Chicago. Paul Executive 
e-President, 740 Investment Building, Washington 5, D. C 
October 4-6 Office Machine Dealers A ation Convent Prince Edward 
tote Windsor tar Canada 
October 15-19. National Business Show, New York Coliseum. Rudolph Lang, Man- 
aging director, 33 W. 42nd St., New York 36, N.Y 
1957 CONVENTIONS 
March 28-31. National Office Furniture / 3 Hot Vi pal Aud 
nr New ‘ . la t R tie bag + 
June 30-July 3. National Office Mact rs A W Penn Hote 
f f 1 W ha ‘ , yr 4 


Stationers Association of New York 
Holds Annual Dinner Dance 


A large group turned out May 5 for the annual dinner dance 
and entertainment of the Stationers Association of New York, 
Inc., held in the Grand Ballroom of the Commodore Hotel. 

The members and their ladies were greeted by Ca,l C 
Judkoff, Cantigny Printing & Stationery Corp., N.Y., president 
of the association and Governer NSOEA, 13th Regional Dis- 
trict, and Milton Goldhair, Harmill Office Supply Company, 
past president of the Stationers Association. Upon entering, 


the ladies were presented with a gift certificate, courtesy of] 


Regency Thermographers of New York. 

After cocktails and conversation in the West Ballroom, the 
guests were served a filet mignon dinner in the Grand Ballroom. 
During dinner, there was dancing to Herb Steiner and his 
orchestra and George Romero’s rumba band. 

Each of the guests were presented with a ball point pen by 
David Kahn, Inc., a desk “bucket” compliments of Redi-Record 
Products, Inc., and cigars for the men with best 'vishes of J 
L. May Company. Following dinner, a two hour stage show 
was presented featuring such talent as Alan King, well-known 
comedian, Terri Stevens, recording star and Sena Wences of 
stage and T.V. Dancing until dawn followed the entertainment. 

Officers of the Stationers Association of New York, Inc. are 
Carl C. Judkoff, president, Cantigny Printing & Stationery 
Corp.; George Reichman, vice-president, Mooney’s, Inc.; Irving 
Steinholtz, treasurer, Cantigny Printing & Stationery Corp; 
Mannie Klein, secretary, The Klein-Heimbinder Co.; Sophia K. 
Ehrlich, executive secretary and Herbert M. Markham, Gen- 
eral Counsel 


BERMUDA BOUND 

. Miss Rita Grif- 
fin, office manager 
of the Advertising 
Research Founda- 
tion, New York City, 
and her mother, re- 
cently departed for 
the seven-day free 
vacation she won at 
the Monroe Calcu- 
lating Machine Co. 
display during the 
National Business 


Show. 
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To Help Your Customers 


— accomplish more work 
in less time 





at lower cost 





Here is Columbia's bright, nw 9 10 5° line! 


The day is gone when you sell materials, dimensions, price tags. Today you 
must sell functions, versatility, benefits. And, to help you meet this sensible, 
modern selling trend, Columbia has designed and built its already famous “9 
to 5" line of office furniture. 


Your customers want to achieve more work, in less time, at lower cost. . . and 
that’s what Columbia's “9 to 5” furniture helps them accomplish. Furniture 
created to combine with itself and other pieces to get a particular job done bet- 
ter than ever before .. . yet versatile enough to adapt itself by simple ar- 
rangement to a variety of functions ... this is Columbia's ‘9 to 5” line. See 
it — sell it! 

Columbia's representatives and planning 


department will be happy to work with 
you on layouts and special arrangements. 


COLUMBIA STEEL EQUIPMENT COMPANY 


Established 1919 Fort Washington, Pennsylvania Chestnut Hill 8-2200 
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Tucrease your Sates 


WITH 


. TK TRITE enverores: 





Zenith Bank Pass Book Envelopes 


Newest member to Justrite's large family 
of standard and specialty envelope prod- 
ucts is the Zenith Bank Pass Book Envelope 
Line. These envelopes are ideally con- 
structed for holding deposit and withdrawal 
pass books used by all your customers in 
the banking, savings and loan, and credit 


fields. 


Ruggedly built with only one side seam in 
the back these envelopes provide valuable 
space on both sides for bank name and 
advertising messages. 


Justrite offers the Zenith Line in |2 stand- 
ard sizes, six grades of paper stocks, and 
five attractive colors a complete line 
to increase your sales and please your 
customers. 


Your Justrite Sales Plan 


Well illustrated catalogs with complete 
pricing information easy-to-present 
sample kits . . . one source of supply for 
a full line of envelopes — these services 
are features of your Justrite Sales Plan 
which provides you with an effective sales 
and profit building program. 


Write for Zenith Line samples and Price 
List 7-85. 




















NORTHERN STATES ENVELOPE CO. 
300 EAST FOURTH STREET, ST. PAUL, MINN 


JUSTRITE ENVELOPE MFG. CO. 
523 STEWART AVENUE S.W., ATLANTA, GA 
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Passed Away 





G. H. Bosse, 

president of the Imperial Desk Company, Evansville, Ind., 
president of Commercial .Agency, Inc., and chairman of the 
board of Thrift, Inc., died suddenly on May 24, at the Evans- 
ville Country Club where he collapsed during a card tourna- 
ment. 

Mr. Bosse helped to form the Imperial Desk Company in 
1912, and had been its president since 1936. Previous to that, 
from 1925 to 1930, he was vice-president of the Globe-Bosse 
World Furniture Company and president from 1930 to 1933. 

He was born in Gibson County, Ind., in 1890, and his first 
job was with the old Globe Furniture Co. which later became 
the Globe-Bosse World Co. He was active in local and state 
politics for many years, and during World War II he served 
as advisor on the OPA industry committee. He was also on 
the executive committee of the Wood Office Furniture Institute. 

Mr. Bosse is survived by his widow, Martha; a son Gilbert 
B.; his mother, Mrs. Lydia Bosse, and four grandchildren. 

~- -—- + + + 
Gilbert Mulford, 


owner of Kilborn Bros. Company, New Haven, Conn., and for 
many years treasurer of the Connecticut Valley Stationers 
Association, died on May 1, following a cerebral hemorrhage. 
Remington Rand Devises New Method 

of Housing and Indexing Tape Strips 

A new refinement in office automation, a method of housing 
and indexing strips of perforated paper tape and edge-punched 
cards to save time in common-language data-processing opera- 
tions, has been announced by Remington Rand, a division of 
Sperry Rand Corporation. 

The method is a simple adaptation of Kardex, the visible- 
record system. Kardex visible record system is easily adapted 
to the housing and indexing of strips of perforated tape and 
edge punched-cards, to save time in common-language data- 



































Se oe 
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NEW HOUSING 


Kardex installation. 


. . for perforated paper tape strips in 


processing operations. Master tapes and cards are available at 
a moments notice, protected against wrinkling or tearing. 

Standard sized Kardex pockets accommodate both five and 
8-channel tapes, fitted into a holding card. Edge-punched cards 
are inserted directly into the pocket, requiring no additional 
holding card. 

When edge-punched cards are used instead of tape for 
recording non-variable master information, they can be in- 
serted into the Kardex pocket either vertically or horizontally, 
depending on their size. Unlike the perforated tape, the edge- 
punched card provides its own space for identifying informa- 
tion, and postings may be made right on the body of the card 


itself. Therefore, the entire card can be used both in the 
common-language reproducing machine and as a _ posting 
medium; no additional holding card is necessary. 
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Seen on the Opposite Page... 


District 12 Stationers 5 Cappo ie sli deel 
Again Chose Yosemite * oe mo Ea oa ra 


Patrick Named New Regional — ru See ete cone atone en: 





Governor—'"This Is Your Jack y Calendar Mfg Kemp; Eagle 
Life" Adds to Fun Binney and Smith Co.; Lee Hale, Whol | ae 
W j ac " a ween 
p Lambert 
Yosemite National Park : rong emer fina ~ oe 
For the fourth time in recent years stationers of the Twelfth Surrougns A machine Co; Artur F. Leddy, Sleeper St & Stationery 
District NSOEA gathered at Yosemite National Park May 13- 11. Bill Last Pace Kies ly yap Riddi ths Bock bes 
15 for their annual convention held at the Ahwahnee Hotel. sationery Walter R orey-Jas Mifg. Corp.; George Leckey 
As an evidence of their approval of the site they arranged Ed Night Wobbers, San Franciece; Ra Sein, Gaven-innatinn, 7 
to use it for meetings in each of the next three years. ; fent NSOEA; Dr. R h counsel 
The beauty of the spot, its grandeur, the co-operation of the ; Box easennin aaa 
management and the excellence of cuisine all contribute to its ne aida en et sedge tac tng fp. ae 
popularity. This time the Yosemite valley was most charming Mrs. Ethel Shaw Frentions tens Co.: é catiaiies stems. Stadienied 
with waterfalls at their best, the Merced River racing through association of a Se i 
the rocks, the valley freshened by recent rains, plenty of snow 15. Fra a, inn. sane cee Seas . in € hn Kolb. C 
at higher levels. Marole Wunt | George Morgan, Oxford ly =e 
The president’s troupe was in fine form, sparked by President a resident. elect: Al Grandheler, tressurer; Bes Heath, Boerum 
Ivan Allen, Jr., who is as much at home on the platform as at rah Soak; Sas Durne, Book | ecretary, = 
his desk. The address of Louis M. Brown, president Eberhard wn or, San fre lew Bab ees 
Faber Pencil Company and vice-president NSOEA, was well . = srw ; 
received for its ideas on merchandising including the use of k t be-Wernicke ( 
manufacturers’ sales materials. fp Marry rg. rep.; | Ber 
Folger Fellowes, president of Bankers Box Company and Bud N E. | on, N & Mfa ss. inane 
also vice-president NSOEA, gave a new approach to the serv pgs ~ ace poly Bacal lhe nenest ‘ 
ice available to the dealer from the traveler. Ken White with a: ; Seite Ben fn: bes E Lowe. W. aollee an 
his dynamic furniture presentation held the complete control red A. A Hillhouse 
of his audience, even as he did in Chicago last September. Dr. ' fe Shaktenial 
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“This Is Your Life’’ Party .... 





1. The Barbershop Quartette, Marst W n McV t vicWhorter-Young +. Another t the ‘‘Quartette n actior 
Co., San Jose; Ralph Rector, Den fg Allerdice, Hillhouse k ) E k M N 
Inc uf 
2. Bud Mercer, Minnesota M J [ ative ; 
and Lim Lombardi, Patrick and C ik the Senator 
3. Part of the cast of “This Is Your Lif K rsir ated at table 
foreground. Pict No. 6 cou y Pacif tationer 
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INTRODUCING... 


BROWNE-MORSE 








GOLDENAIRE LINE* DESKS...first to combine 
a rugged, mar-proof plastite top with a 


modern Square edge. And Goldenaire Desks 





have all the other exclusive Browne-Morse 
features too: ultra modern design, new 
decorator colors, glider suSpension draw- 
ers (interchangeable), welded uni-piece 
frame, interchangeable tops, sound in- 
Sulated, low unit cost. Boost your sales 
and profits with the new Browne-Morse 


Goldenaire Line. 


LA BROWNE MORSE ; 
a *Browne-Morse Goldenaire Line 
BO } celebrates 50 years of prog- 
: ay ress in making the nation's 


ab Oo =a a ab a ek -  a e  e a-) 


COMPANY 
MUSKEGON, MICHIGAN 


MANUFACTURERS OF STEEL OFFICE FURNITURE, ALUMINUM CHAIRS, FILING 
SUPPLIES, LABORATORY EQUIPMENT, HOSPITAL CASE WORK, FUME HOODS 
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Ralph Cies in his talk on management generated a degree of 
interest which created and maintained a discussion for half an 
hour or more after the address was completed. 

An extra, provided for good measure, was the sales man- 
agement film “How to Sell Quality,” offered by Dave Price of 
Eagle Pencil Company. The film is one brought out by Dartnell 
Corporation, Chicago, and has been in great demand from the 
time it was prepared last year. Mr. and Mrs. Price celebrated 
their 17th wedding anniversary at the convention. 


Governor Ruffner Presides 


The Opening session was called to order by Charles E. 
Ruffner, H. S. Crocker Company, district governor. Roy 
Baughman, American Pencil Company, a well known vocalist, 
led the group in singing “God Bless America.” Invocation was 
offered by Reverend Alfred Glass, resident minister. An ad- 
dress of welcome which included a bit of Yosemite history 
was given by an official of the park. After the drawing of the 


early bird prize, Mr. Allen proceeded with his address “I Am 
a Stationer.’ 

The lighter side of the convention was unusual, some of it 
peculiar to the district. A “This Is Your Life” program, featur- 


ing Bud Konnersman, Eagle Pencil Company, provided an 
hour and a half of hilarious fun. Starting back something over 
a century ago, it introduced characters with which Bud was 
purported to have been associated at various periods of his life. 
Bud was a good actor, as were the many others who had part 
in the skit 

Something belonging peculiarly to the Northern California 
program is the Simp-Fony band which provided hours of en- 
tertainment after each day’s formal programs were concluded. 
Although the members had played well into the short hours 
of the morning of the last day, they were present to inaugurate 


the final morning session with a half hour musical program, 
part of which was recorded by Executive Vice-president Paul 
Burbank 

The band, which has acquired a wide reputation, is a quar- 
tette composed of Bud Konnersman, Eagle Pencil Company, 
drums and related objects; Elgin Burke, McMillan Book Com- 
pany, trumpet; Fred Tietjen, H. S. Crocker Company, piano; 
George W. Hall, Hall Stationery Company, Maryville, Cal., 


playing an object which produces the sound of a bass fiddle. 


Banquet Is Gala 


The banquet was an auspicious occasion. Governor Ruffner 
was master of ceremonies. As a word of grace before the 
dinner Roy Baughman sang The Lord’s Prayer and later gave 
a group of numbers including encores. President Allen gave a 
brief address on industry outlook and growth possibilities. Paul 
Burbank, on behalf of the association, presented plaques to 
Governor Ruffner and Dan Thompson, president of the travel- 


ers club, known as The Forty-Niners. Tom McWhorter, repre- 
senting both the Stationers Association of Northern California 
and The Forty-Niners, also presented plaques to Mr. Ruffner 
and Mr. Thompson and one to William Morris of Morris 
Brothers, Stockton, president of the Northern California sta- 
tioners 

The new governor of District 12 is Howard Patrick of Patrick 
& Company, San Francisco. New officers of the Stationers 
Association of Northern California, Inc., are Ed Nightingale, 
Wobbers, San Francisco, president; Tom McWhorter, Mc- 
Whorter-Young Company, San Jose, vice-president; Al Brand- 
hofer, secretary-treasurer. Directors are William B. Morris, 
Don Lindsay, Paul Forgey, George W. Hall, Charles Chambers, 
Henry Sleeper ( harles I ‘ Ruffner. 

The Forty-Niners Club also held an election at the Ahwah- 
nee. The new president is Danny Kerr, manufacturers’ repre- 
sentative; vice-president, Bob Heath, Boorum & Pease Com- 
pany; secretar Elgin Burke, McMillan Book Company; 
treasurer, Al Brandhofer. 


Russell Represents IBM in Houston 

James E. Russell, assistant sales representative for the St 
Louis area branch of International Business Machine Corp., 
has been appointed Houston, Tex., branch manager. He suc- 
ceeds Thomas Scroggins who has been transferred to Washing- 
ton, D. C., by the company.—JHR 
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WMaguiid Veli... 


is the reason more dealers are selling, 
more customers prefer Barkley 
Plastic Tab File Guides and 
Card Indexes. Angled, crystal 
clear plastic tabs are entirely 
above file cards to save 
valuable space too! 






Available in six color tints. - Pray 4 
Write for complete illustrated *" standard file 
literature. 





Serving Stationers Since 1921 


C.L. BARKLEY & CO. 


Manufacturers of Filing Supplie: 


1220 W. Van Buren St. @ Chicago 7, Illinois 
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Ba aalee Patents : 


(Copies of patents can be obtained from the Commis. 


ekeh sd available in sioner of Patents, Washington, D. C., for 25 cents each. 


Stamps and personal checks are not accepted.) 


self-selling display Granted May |, 1956 


2,743,445. Flexible a or Refill for Stapling Machines. Hershey Lerner 


2 743,467. Book Binder and Machine for Assembling Same 


é : 2,743,550. Book C Sup yport or Lecturn ‘ 
* MULTI py Re 2,743,668. Postage Printing Die Protecti n Means 
8Pose ter N. Y A - Russe - Bowe 
2,743,670. Rotary Printing Drum for Duplicating Mac hines 
4 ( f nor ¢ Milo Hardina e 


2.743 671 Sheet Tripped ‘Endorsing Machine 
ar viant . 1 Ernst H [ er 
2 743 868 Card Sensing Mechanism 


2,743,982 Filing Cabinet 


2 743, 983 Rote ry Card Filing Cabinet 


2,743,984. File Drawer ‘Support Jame t 
2,743,988 Duplicz ating gag oa for Mak ng Magnetic Records Allyn 


Granted May 8, 1956 
2,744 498 Copy Holder. Donald 


2 744 530 Stnavehie Ring “Fastener 


i Carbon C 
































at ¥ } 2,7 744 604. Form Sto op for Carriages 
Tests prove that a | " p., New 1. Y. Illustra 
the new L.E.B. mer- = j 
chandiser is one of the best “silent -. ~~ ; 
~S bg ° 4a <> 
salesmen” ever placed on the een Conn | “\ * es ail oS ae ets 
: Ee > ig > rd 2 < es ‘ ‘ee 
counter. Remember — the L.E.B. | >” : Bs oe i Vs Qo)? 
So 3 Kt.2 
the original — the better clip: com OS 
@ made of tempered spring steel ic 
LOOSE LEAF ae r 
e handles can be swung BINDING a ; ro 
out of the way m | (apes ) - 5 
; , Je ’ Past opal te Fe a 
e or handles can.be removed x. | of >i eee hl 
_~—> \ | ow ao 
e available in standard black ed rasan == jae 
finish or new, high-finish chrome - Pap. res.snn 
DRAWING PADS . 
Everybody’s a prospect ‘) 5 foe Sees" fi 
Yes, every person who enters your i ibe =) “gl | 22 f HE | C 
store could use an L.E.B. clip. The a i ce » 5 a“ 
list at the right shows only a few COAT HANGER week a a ous Ck 
uses. There are scores of others. 
: bai 
. =9 y . oO 2% bo 
A Compact Unit a > ws “ 
. zi a SE | ae 
As illustrated, the new display ALL-PURPOSE | ae coke P 
praee es CLAMP om". 
holds 3 individual ‘cartons, each ven ‘ cad 
containing .one size, as follows: SS 7 , = 
One gross No. 2 344’ wide 144,606. Line Indicating Device for Type 
Four dozen No. 5 4" wide 44,681 verdraft Detection for Craw 
a oe EMPLOYEES’ ian 
One dozen No. 10 2” wide BADGES Pe ee i a im 
"Refills are available in these carton units am : MO omies M ) ' 2 
i ; ; : sitet | 744,686. Tens Transfer Device for Calcu 5 Machines and the Like. Er 
For additional information including +" s 
prices and samples write to Cushman ee we ustration x ; 
" J 2,744,768. Cart Change Signaling Devic Autogr R 
& Denison Mfg. Co., Department T, 
153 West 23rd St., New York 11, N. Y. WALL HANGING 
: Granted May 15, 1956 e? 
408. ( Bank Remover V f 2 ' i 
A CADO PRODUCT ' N 
: 2,745.49 Pu for Perforating Sheets t Re ve The R f Mechanical j 
Binding : k, epsie, I t Pough ry: 
SUN VISOR eggs ag ar nlp laggy Iilustrat 
45, 534. Page End indicat or. A 
745,601. Key-Responsive Gi culat ing | Ma 
2.745.708 Filing abinet 
BINDER CLIPS Granted May 2, 1956 
1463 Ty Bars for Calculating and B eeping Ma 
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Feature these NBB Items in your 
CHRISTMAS GIFT PROMOTION 























No. 81-665 














For Camera Enthusiasts 
Dura-Vue Photograph Album 


No glue, paste or stickers needed — just slip photos 
in the clear acetate envelopes. Loose Leaf, multiple rings 
No. 81-665 holds 144 photos (extra pages can be added 


cea 





Christmas List Books with refills.) $4.50. No. 81-760 holds 96 photos. $2.30. 
— Convenient, compact keeping of { All prices shown are list prices 
Christmas cards sent and received. Ke Y 





Me 
+ 





Your choice of several handsome 
books with brass tumbler bound plas- 
tic cover. 











‘“My Income Tax Proof Kit” 


— provides a place for everything 


. leaf style. ee 
PEE: SO-Ce. Sasee Sant ay and everything in its place. 


Gold plated rings. Red plastic covers 

6 x 4% inches. 60 sheets, space for 
600 names, for cards sent and received. 
20 sheets, space for 200 names, for gifts 
sent and received. A to Z celluloid index. 
Price $3.30. 


(Green cover — No. 80-397) 

@ No. 30-305. Red imitation leather cover. 
Tumbler bound with celluloid A-Z index. 39 
sheets, space for 390 names for cards sent 
and received. Price $1.15. 

(Green cover No. 30-307) 
@ No. 31-205. Red Fibestos cover 6 x 4% 


inches. Brass tumbler bound. 30 sheets, space 
for 300 names. Price 55¢. 


@ Extra 50 sheets available (No. 11-395). 
Price 50¢. NATIONAL 


NATIONAL BLANK BOOK COMPANY 


HOLYOKE, MASSACHUSETTS 


Best way to keep all records (can- 
celled checks, vouchers, receipts, 
etc. for tax purposes). When the 
tax people want proof, you’ve 
got it—handy! Includes Tax- 
aid Pad for cash payments 
of deductibles when receipts 
are unobtainable. At end of 
year, the envelopes may be 
filed and the binder used 
again with a new set of envelopes. 
Price $5.00. 
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UAT 
LABEL HOLDERS 


for neater more attractive indexing 


On Ring Binders 





You'll enjoy their neat uniform appearance. 
They're durable and will last indefinitely. 


Your Choice of 
Kolor-Klip 


Red, blue, green and ivory — 
fabricated from plastic. 
Black — made of durable 
metal—smooth finish. 


3 Standard Sizes 


SO-1 for 1” Ring Books 
$O-1'% for 12” Ring Books 
$O-2 for 2” Ring Books 





Built-in storage space 
for label. 

Clips swivel for a per- 
fect fit. 


On Post 
Binders 


Fits any size post 
without slipping. 








They're made of Vinyl Plastic—will 
not warp or curl—will fit every type of 
open back binder. 


3 Standard Sizes 
PBS-'2" x 2%” PBM-1" x 2'r” 
PBL-2” x 2%” 


Available from your Office Supply Dealer or for information write to 


Office Products Inc. 


9920 Freeland Ave. . 


West Coast Distributor: Arch K. Ansty Canadian Distributor 
The Luckett Loose Leaf, Limited 
Toronto 2B, Ontario 


Territories available for Dealers and Distributors 


Detroit 27, Michigan 


171 2nd St., San Francisco 5 
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Pre 


2,746,546. Dispenser Having a Tape Severing Knife and Automatically Acting 
Tape- Srake f Taylor, Belleville snor t 1 te Machine 


2 746 549 Selective Film Control for Card Punch. Robert Roth, Mount 
Y » International Busine Cor \ N 

2 2,746 590 Upper "Feed Roll Control Means for Typewriting ‘and Li ke , Machines 

: e New York, N. Y assignor New York, N. Y 

2 746 591 Tabul ati ad Mechanism for Typewrit er or Like Machi ines. Meigs W 
Conn.. assianor y Bee (| Illustration 


2 746 676 Predetermined Value Entering Means for Account ng Machines 

Jrange ‘ j r i Monr } 
illustration 

2,746,815. Follower Block Construction 3, N 


ker ( Muskeg 


Granted May 29, 1956 


2,747,547. Stenographic Record Holder 
2,747,548. Attachment for Lead Pencils Platzke 
2,747,664. Pressure-Sensitive Tape Dispensing Machine 


2 747 669. Machine moneany saay by Statist tical Record Cards 


wer A t } Miact t t 
4. Ill ustratic yn 

2 > 747 716 re ymatically Locking Control Mecha nism for Variable Escapement 
ypewriter A rt Rix Wilhelmshaver nor t ympia Werke 
\k haft, W shaven, Germany illustrati on 

2 747 78 Ribbon “Shift Mechanism for Business Machines é E. May 
Norwalk C by mesne assignment ry Rand New York 
N. Y litustration. 

2,747,794. Zero ‘Printing Control Mechanism Everett H. Plack i Wi i 

kmar Dayt assignors to The Nat Register ( yt )r 

illus tration 


2,747,960. Locking Mechanism for Desk Drawer 


New Steel Office Furniture Firm in Denver 

Steel office furniture will be offered exclusively to the 
Denver, Colo. market by the newly formed Desks, Inc., sales 
organization, according to the firm’s officers who include 
George Scherer, president, Harry Hawkins, vice-president, 
and Edward Brown, secretary-treasurer. 

With headquarters at 2620 Walnut St. in the mountain city, 
Desks, Inc., will cover Denver and the immediate suburbs, 
according to Mr. Scherer, and is franchised with such lines 
s All-Steel Equipment Company, and Jasper Office Furniture. 

All three of the officers were employed in the office furni- 
ture division of the W. H. Kistler Stationery Company of 
Denver for more than 10 years prior to setting up their own 
organization. Well acquainted throughout the entire Rocky 
Mountain area, Mr. Scherer set up Desks, Inc., to “fill a 
definite need in this rapidly growing market”, as he put it. 

RAI 


Columbia Ribbon & Carbon Appoints 
Two to Managerial Posts 

Columbia Ribbon & Carbon Manufacturing Co., Inc., an- 
nounced recently that M. B. Moore has been named assistant 
sales manager, with his headquarters in the home office in 
Glen Cove, N.Y., assisting John D. Edwards, vice-president 
in charge of sales. 

At the same time, the company announced that Joseph P. 
Trungale has been appointed office manager of the Chicago 
branch. 

Mr. Moore began his career with Columbia in 1928 as 
sales representative for the Kansas City branch. In 1948, after 
completing 20 years in the Navy, he rejoined the company 
in Sacramento, Calif., and 18 months later he became man- 
ager of the Atlanta branch. His previous position was manager 
of the Philadelphia branch. 

Mr. Trungale was formerly associated with Clipper Manu- 
facturing Co. of Kansas City, Mo. He was Chicago office 
manager for the past six years. 


Amberg File & Index Co. Closes 
July 1 to 20, for Vacation 

Ihe Amberg File & Index Company has announced that 
both plant and offices will be closed from July 1 to July 
20, while the employees are on vacation. Orders received 
during the shutdown will be shipped after re-opening. 


New Representative for J. K. Rishel Co. 

Ihe J. K. Rishel Furniture Company recently announced 
the appointment of Tom Sylvester as sales representative in 
the New England states. Mr. Sylvester has traveled in the 
territory for many years. His address is 31 Summit Rd., 
Wellesley 81, Mass. 
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You “#r can sell 


[t’s easy —especially when you carry the 
quality line of Bentson desks, tables, 
files and companion units. And it’s prof- 
itable, too, because your customers will 
recognize the superiority of Perma-hush 
construction .. . outstanding perform- 
ance and functional flexibility. 








Yes, and in addition to design stability, 
the pleasing color toned harmony will 
radiate comfort and working ease in 
any Office. 

We will gladly show you why so many 
dealers prefer to sell Bentson! See us at 
Kiel Auditorium—Booth E-27. 

aa 


—— 








The BENTSON MANUFACTURING Company 


AURORA, 
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IT’S EASY TO SELL 
AN OBVIOUS INCREASE 

INWORK € 
EFFICIENCY 







Rest-ATLL veaters 


sell more than aluminum 
office chairs when they 
stress the full five-point 
adjustability exemplified by these three 
models. Here is individual posture fitting 
at its best ... and at its handsomest, 
most durable best. No other chairs can do 
more in terms of proper body support, 
comfort and fatigue elimination for the user. 
Which means that Rest-All Dealers are, first 
and foremost, suppliers of one of the most 
direct and effective means to increased 
work efficiency. It's a potent aid to chair 
sales. It must be so because both the Ohio 
Chair Company and its dealers have long 
been enjoying a steady growth that is th 
talk of the trade. ™ 


















The Res?-All 
Stenographic 
No 585 






The Rest-All 
Executive Swivel 


No. 1100 


Zo 


The Rest-All 
Clerical 
No. 700 





a el 







Write for new literature, in 
natural colors, on the complete 
Rest-All Chair line. 






408 N. Meridion Rd., Youngstown, Ohio 
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Engelhardt-Shay Remodels Store 

The Engelhardt-Shay Typewriter Company, Champaign, III, 
has recently completed a remodeling job throughout its store. 

Che installation was planned by W. Glen Costello, store 
engineer, and fixtures were manufactured by the Bulman Cor 
poration 

A “working window” has been carpeted and enclosed with 
an iron rail to allow customers to walk right into the window 
to inspect merchandise on display. Long aisles down two sides 





EASY SELECTION . . . of items in one of the many new 
features in the remodeled Engelhardt-Shay store in Cham- 


paign, Ill. 


of the store give it an appearance of length and order, and all 
items are easily accessible to the customer for self-selection. 
A check-out counter was installed at the front of the store for 
customer convenience. The installation of the new units also 
made it possible for the company to substantially increase its 
volume. 

Whitin Machine Works Has Anniversary 

The Whitin Machine Works, parent company of Whiten 
Business Equipment Corp., Whitinsville, Mass., is celebrating 
its 125th anniversary this year. 

[he company, which is an old established firm in the textile 
industry, is a relatively newcomer in the business equipment 
field. It is presently distributing Gestetner stencil duplicators 
through four branch offices, and during the summer will in- 
troduce the new Whitin Masterlith offset duplicator which is 
the first product to be built under the firm’s diversification 
program. 

During the anniversary program, senior employees will be 
honored at a speical banquet. Terms of service for 272 em- 
ployees and officers run from more than 60 years through 40 
years. 











TV SALUTE . 


. to Office Equipment industry and Ditto, 
inc., was presented in Chicago recently on the program 
"This Is The Midwest’. Fahey Flynn, news commentator, 
center, learns the technique of spirit duplicating from Ken- 
neth M. Henderson, president of Ditto, right, and Ruby 
Woods, machine operator. 
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DEALERS: 


Build your duplicator 
ink volume by 
featuring Tempo 
JETDRY “7900” 


Write for literature 
and prices TODAY 
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Orders are pouring in... 
for this new, fast-drying 


HERE’S AN ENTIRELY NEW CONCEPT in duplicating ink that dries so 
fast, sets so hard, it works like a charm on both bond and offset paper. 
No slip-sheeting necessary — something’ never before accomplished. 
It took five years to perfect. 

Because of its unique quick-drying qualities, JETDRY “7900” is a 
great time and money saver. It produces more copies per pound of ink, 
per stencil and per hour of operation. No paper is wasted in prepara- 
tion —even the first copies through a new run are usable. 

The copies produced with Tempo JETDRY have all the quality of 
fine printing —legible, sharp, permanent. No washing of stencil needed 
—stencil is self-cleaning when used with this ink by simply 
placing it between papers or in a file folder. 

With JETDRY, the duplicator can be stopped in the 
middle of a run—then hours later, the run resumed without 





delay because JETDRY is ready to go. 


MILO HARDING COMPANY 


Established 1904 


Manufacturer of the most complete line of stencil duplicating machines and supplies 


500 South Monterey Pass Road, Monterey Park (Los Angeles County) Calif. 
San Francisco « Pittsburgh « Cleveland « Dallas 


7900...THE WONDER INK 
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Riteform 


CHAIR CO., INC. 


from St. Paul, Minnesota 
hemoved to a much largor, 


modern factory at 
QUINCY, 


ILL. 





in position to make 
faster deliveries 
on our nationally 


Now i national 
popular lines of 
All Fypos of Office (hairs 


EXECUTIVE SECRETARIAL 
GENERAL OFFICE 
WAREHOUSE STOCK for Immediate Delivery 
on 800 Series and Typist mod- 


els. A High Grade Line at Prices 
hat are Right 


No. 825 ‘The Secretarial’ 
Seat: 16%," x 14", Foam 
rubber cushion. Back: 14” x 
8", Posture Curved, Feltex 
Padded. Base: Aluminum 22” 
— 2” Boll Bearing Casters. 


Grey Frame — Upholstery: 
Green — Wine — Brown — 
Grey. 





No. 1625 Executive Chair 
Seat: 19” x 21”, 22” be- 
tween arm -ests. Fully foam 
rubber padded back, seat 
and arm rests. Full posture 
adjustments; seat tilts as 
back moves backwards. 





a 


g 


Write for Our New Catalog of Complete Line 
JUST OUT 


A few choice territories still are open for qualified salesmen. 


Pilepotm CHAIR CO., Iw. 


Telephone: BAidwin 3-5114 














160 


Diebold, Inc. Featured on ‘‘Operation Success”’ 
Manufacturing operations at Diebold, Incorporated, Canton, 
Ohio, will be a feature attraction on the television program 
“Operation Success”, scheduled to be seen on a regional basis 
throughout the nation during the next few months 
The program, a weekly show devoted to leading American 
industries and featuring Quentin Reynolds as master of cere- 


a 


JSINESS 
WwEEK 





QUENTIN REYNOLDS . . . left, discusses the program 
“Operation Success'’ with Raymond Koontz, president of 
Diebold, Inc. The company is highlighted in one of the tele- 
vision presentations. 


monies, was originally seen April 29 over WABC-TV in New 
York. The program reviews industries and the contributions 
of outstanding companies to progress in the industries. 

Diebold, Inc., which has made many contributions to bank 
protection equipment and techniques over the years, was 
chosen by the program’s producers in presenting a review of 
the bank vault industry. 


Briefcase, Inc. Formed in Chicago 

Chicago Saddlery Company, it was announced recently, is 
now being operated under new ownership and is known as 
Briefcase, Inc. The location, 105 S. Jefferson St., Chicago, 
Ill., remains the same. 

President of the new corporation is Elmer Krumwiede, 
widely known in the office supply industry and related fields. 
Mrs. Myrtle C. Vojta, who has had experience in business 
fields including an executive position with a large Chicago 
banking firm, is secretary-treasurer. 


SoundScriber Publishes ‘‘Soundscripts’’ 
The SoundScriber Corporation has announced that it ts 
again publishing its bi-monthly field and employee publication, 
“Soundscripts”. 
[he publication will be distributed to sales offices from 
coast-to-coast, featuring material which can be used by sales- 
men in their programs as well as news of products, employees 


and new service ideas. 


Financial Notes 





W. A. Sheaffer Pen Co Ft. Madiso lowa t f the W 
# f , mbed to a record hiat ring the f year ef 
the pany } k 
t t intial de i t ff 
e d. Net es we $ 8] f N 
‘ < 172.821 th previ ‘ e 40) 
f es net income wa , e—$ 4 ) 
$2,176,088 or $2.64 for tt 


Royal McBee Corporation, New York, N.Y 


nd the first nine 


juring the per 
rresponding period y ago. Net profit an ted t 
¢ allowance for preferr fend ‘ $ har T 
$ hare a year age 
ye r iq 
The Parker Pen Co inced a slight et ea » the fisca 
Jina ebr y while ales for that y ed apr ¥ te the Tail. 
a gs we $1,451,14 i pared 
$1,359,59 y yo. Net income per shar $1 $1.41 
l 1 Wa y 
Friden Calculating Machine Co., Inc.— 
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You have 21 square feet of big, non-glare desk top to talk about 
20 when you sell Republic’s handsome Executive Conference Desk. 
Plus distinctive styling ... beautiful colors and finishes . . . and 
many other features that include smooth-gliding, stick- proof 
drawers. 

is Best of all, you can satisfy many office requirements when you 
A, sell Republic Steel Office Equipment. In this popular, big line are 
special desks for every conceivable requirement, matching desk- 
m high cabinets and telephone stands for off-the-desk telephone 
. storage, tables, filing cabinets and other units. 


Republic’s 5 big features—efficiency, durability, convenience, 
comfort and beauty—are pre-selling for you. And once you make a 
sale, the door is open for re-contact.:.and more business. 


It will pay you to get all the facts on Republic Steel Office Equip- 
ment, made at Republic’s Berger Division. Write for the latest 
details and specifications. Or call your nearest Berger Represen- 
tative. Please indicate on the coupon if you want the latest infor- 
mation on available dealerships. 


roc CCC ee 


REPUBLIC STEEL CORPORATION 
BERGER DIVISION 

Dept. C-1961 

1058 Belden Ave., Canton 5, Ohio 


REPUBLIC STEEL 
BERGER DIVISION 


Canton 5, Ohio 


| 

I 

! 

| 

| Please send: 

| 0 Illustrated booklet on Republic Office Equipment 
| 0D Information on available dealerships 
| 

| 

| 

| 

| 

! 

| 


Name Title 





Company 





Address 





City Zone____ State 





Lo — — 





me eS 
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For folding chairs 
with comfort, rigidity 


and enduring service 


For all-around comfort, durable 


rigidity, strength and functional 

















Dubuque, 


Ray O. Olson of Roshek Brothers Company 
lowa, favored Office Appliances with a brief visit on May 29, 
He had been down the street half a block to call on the 
Wilson Jones Company, one of his sources of supply. He ex- 
pressed an optimistic attitude about current business and 
future prospects in the Dubuque trading area some of which 
is east of the Mississippi. His specialty is everything in sta- 
tionery and office furniture sold according to best modern 
creative methods. 


Don C. Hey, president of D. C. Hey Company, Inc., of 
Minneapolis, visited OFFICE APPLIANCES on May 28. In 
Chicago to make some business calls, Mr. Hey reported 
favorable reaction from the trade on this new company’s 
first sales efforts in the office supply field. No stranger to the 
industry, Mr. Hey finds that many old contacts throughout the 
trade are helpful in his new venture. 


Mr. and Mrs. Robert S. Crowley of Crowley-Reuter Sta- 
tionery Company Inc., Kansas City, Mo. paid a visit to our 
Chicago offices on June 1. In Chicago for a short visit, the 
Crowleys had just visited the offices of Associated Stationers 
Supply Company across the street from OFFICE APPLI- 
ANCES. Mr. Crowley has been in business in Kansas City 
for many years and is well known to travelers in that area. 
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your best long-life value. Non- © DETAILS 
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Denmountable CHAIR TRUCKS 


Four standard sizes 
hold both X-type 

channel and Y-type 
tubuler chairs — 

upright or horizontal. 
Regular or under-stage 
models available. Demountable 
end arms and exclusive chan-angle 


For new, complete line catalog No. 
600 as well as brochure No. 100. 


frame permit stacking empty trucks 


KRUEGER 


METAL PRODUCTS @ GREEN BAY @ WISCONSIN 
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HANDY “GLIDEX" 


TRADEMARK®) 571978 


TELEPHONE BRACKET 


A Stable Seller the Year ’Round 


” 








= tts 


Saves desk space—swings in any direction— 

Keeps phone in easy reach yet out of way— 

The only bracket made to hold present models. 
Made of strong, durable steel, Extends to 30 rigid 


inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, etc Nothing cto get out of 


order. Eliminates nuisance of phone cord mussing 
desk papers 


WRITE FOR ILLUSTRATED LITERATURE AND DEALER'S PRICES 

KAMA AS q Ah 

x WX WK DK DX DO | JON, 

he Ee il Ey 
GLIDEX MOOEL Ne 200 

GLIDEX CORP. tae 


4538 W. ROOSEVELT ROAD, CHICAGO 24, ILL. 
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IT’S A BIG, WIDE, WONISBRFUL LINE! 


A wide line is a profit line—and that’s exactly why 
the wonderful Clary line of business machines 
s so profitable for so many Clary dealers. 
For here in the Clary line is a choice of 13 adding 
machines—hand and electric, 10-key and Full Key, choice 
of 5 colors. Plus 9 cash registers, hand and electric, single- 
total, and two-total receipt-printing. 
[t's the perfect-size line for dealers to handle and make 
money on...with the right kind of adding machine for 

ery office...the right kind of register for every retail business. 





For information concerning Clary products or dealer BUSINESS MACHINES DIVIGION 
franchises, please write: Dealer Division, Dept. A76. CLARY CORPORATION 
Clary Corporation, San Gabriel, California. SAN GASRIEL, CALIPORGHIA 


manufacturer of business machines, electronic data-handling equipment and aircraft and missile components...for America and the world. 
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Step ahead 
with FULTON 











and insure greater 


BF repeat business! 





FULTON leads the lida, Se. 


with the finest selection of 


MARKING DEVICES 
AND MARKING INKS! 


... fo suit your 


special requirements. 


< MEASURED BY TIME TESTED METH- 
A > ODS ... the FULTON Line is the ulti- 

_/ mate in Marking Devices. Nearly 50 
r years of consistently highest produc- 
tion standards assures only the finest merchandise, 


competitively priced, and top value for the quality 
conscious customer. 


ro | 





profits for consistent 








FULTON GUARANTEE 
ing Prompt solution to 
any ink problem. 


ADDED PROTECTION 
is yours in quick sery- 
ice and dependability, 












| 


ee 


NOW IS THE TIME TO STOCK UP WITH... 
STAMPS + STAMP PADS +» NUMBERERS + DATERS + BUSINESS 
OUTFITS - RUBBER TYPE HOLDERS - RUBBER LOGOTYPES 
« SIGN AND PRICE MARKERS 


Write for your catalog today! 


FULTON MARKING EQUIPMENT CO. 


82 Fulton St., Elizabeth 1, New Jersey 


Manufacturers of Marking Devices for Over 49 Years” 
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‘Export Statistics 


of U.S. office machines, 
equipment and supplies 
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Named Director of American Pencil 

Benjamin J. Buttenwieser was elected as a director of Amer- 
ican Pencil Company, Hoboken, N. J., recently. 

Mr. Buttenwieser is a limited partner of Kuhn, Loeb & Co., 
a director of Benrus Watch Company, and a director of United 
Artists’ Theatre Circuit, Inc. He is also chairman of the New 
York State-New York City Fiscal Relations Committee, and 
trustee of Lenox Hill Hospital, and a director of the Foreign 
Policy Association. 


PENGUIN custom- built 
at Relrigerated Furniture 





Newest bar sensation in cabinets 

* to fit modern, traditional and contemporary 
decor. One side contains a specially 
designed refrigerated unit, the other 
serves as a liquor and glassware 
storage compartment. 


Illustrated brochure 
mailed upon request. 





Dealer Territories Still Available. 


Springer Industries inc. 


48-01 28th Ave., L. I. City 3, N.Y. 
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Whatever line of are you ready to fill the 
conventional 
NEW NEEDS 


duplicating products 
you now handle of today’s customers? 





Revolutionary changes and improvements in typewriters and 
duplicating machines now call for the carbon and ribbon products 


that provide reliably good results with these new machines. 


To meet more fully all of today’s requirements Allied research 


has developed a whole new concept in specialized products. 


Take, for instance, one example: 





Be machines, produce rich, sharp 





\ for Ozalid, Bruning and oth 


among the impressions on snow white D 
world's finest 





Prounds that are completely free from 


fee Ww. 
duplicating products: feed roll shado 


Let the Allied man* show you one or more of these newest developments, 


Flagship patented metallic 
back carbon paper which you can add to your current line, to fill the needs of your most 
aeeep carbon paper ae important customers today— and you'll begin to get acquainted with the 
ee value of an allied franchise 


Tabulating ribbons 


2 P.S. Or we'll be glad to send you details by mail. Just write to Dept. B4. 


Addressograph ribbons 
Diazo ribbons 
Artist transfer carbons 


School packs 


A L. Li E D CARBON AND RIBBON MANUFACTURING CORPORATION, INC. 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
Western Office and Warehouse: 3404 So. Main, Los Angeles 7, Calif. 


Carbon binders 
Spirit carbons 


Stencils 
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At Golden State Travelers Party... 


1. Enjoying the beauty of San Dieg W é c 
Co., left, and Herman Hamme T e-W k ht. flankina 
Gay Cowie Miss San Dieg + at th 4 tate 3 
party at the pool 


2. The Spanish Octette from the tate Traveler Kirpatrick, Josept 
Dixon Crucible Cx Will Palme Boor R Ernie Danie 
American Pencil C Ben Vorw ‘ é f Pete Master 
Acco Product: Inc Walter W h E 


Enthusiastic Turnout at 
14th’ District Convention 


Admiral Addresses Group—Elect 
Harvey Freeman President—Long 
Beach Next Site 


Coronado, Calif 


After an interval of several years the Fourteenth District 
NSOEA met at Coronado, Calif., for its annual convention 
under the capable leadership of its governor, Stanley Hall of 
Perron-Hall Corporation, San Diego. The meeting was held 
May 17 and 18, the president's troupe and some of the travelers 
having but one day to make the trip from Yosemite. 

With a territory limited to Southern California and Arizona, 
it attracted a registered attendance of 345. The addresses were 
supplied by members of the troupe and Rear Admiral Leslie 
E. Gehres (retired), an official of Ryan Aeronautical Company. 

Governor Hall called the meeting to order. The invocation, 
given by Walter Waldvogel, The National Blank Book Com- 
pany, was followed by the salute to the flag. The opening ad- 
dress, “I Am a Stationer,” was delivered by NSOEA’s presi- 
dent, Ivan Allen, Jr., the keynoter of the regionals. 

Reg Holliday, Scripto Pencil Company, opened the luncheon 
session with invocation, and George Cornell of Cornell’s, Chula 
Vista, introduced the guest speaker, Admiral Gehres. The ad 
miral surprised his audience with the statement that prior to 
World War I he was in the stationery field as an employee in 
the advertising department of Yawman and Erbe Manufac 
turing Company. His patriotic message, entitled “The Way 
Forward,” was inspiring. Some of his ideas follow. 

We, the workers of America, must all go forward in every 
phase of life. This nation is the amalgam of human spirit 
the embodiment of an idea. Every move we make as a nation 
must be along our base line. 

We face Communism. Communism represents supremacy 
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of the State against the citizens of the State; it destroys private 
property; it conditions people to lean on something instead of 
themselves. 

Capitalism is the real target of Communism. If freedom to 
hold property is taken from people, freedom of speech and 
all other freedoms will go. Human rights cannot be preserved 
if individual property rights are taken away. Therefore, in the 
past, we have retreated, not advanced. We have received the 


On Opposite Page.... 


sate anton’ tt W — a 6 New 
Walter Waldvogel, Nat 
tationer rt Ed Cooper, SE & M \ 
Trouper Ken White, Ken White A t N EA 
earct el; Folger Fellowes, Banker 
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Constitution and must pass it on to fu 
we will go forward 
We must never surrender our right to 
Apply the following questions to every 
real motive behind it? What will it cost? 
Does it strengthen our form of government? 
in the hands of officials instead of in the 
Does it square with our own personal moral 
fight for it; if not, oppose it. 
guardians of the freest nation in the 
can do anything required to carry it for 

















Addresses by Ken White and Dr. Ralph Cies, with question 
and answer periods, occupied the first afternoon. The length 
of the discussions was indicative of deep interest in the subject 
matter. The second day’s session included Folger Fellowes’ 
address in behalf of the field division of which he is vice- 
president; the well-illustrated address on intelligent merchan- 
dising by Louis Brown, vice-president of the manufacturers di- 
vision; a dealers’ forum and the election. 

Former Governor Russell Davis, Alhambra Office Supply, 
Inc., conducted the forum with valuable assistance from Dr. 
Cies. Among the various topics considered were salesmen’s 
compensation, sales meetings and adequate supply of advertis 























REINFORCEMENTS 


The easy to use, fast selling necessity for all 
loose leaf pages No need to open 

rings or remove pages. Aftrac- 

tively packed in a self- 


service display box 


SELF-SERVICE PACKAGING 


Puts the merchandise where your customer 
will be reminded of it, inspect it 
and buy if The packages are 
especially adapted to counter 
dispensers 
Reyburn’s new packages 
are primarily designed for 
self - service departments where 
customers inspection of merchandise can 
be encouraged without fear of loss 
from handling. Be sure 
your stock will meet 


the demand. 


THE 
REYBURN MANUFACTURING CO., INC. 
PHILADELPHIA, PA. 


al 


ing material including catalogs from the manufacturers. 

Tops in the entertainment program was a cruise around San 
Diego bay and harbor where many ships of the United States 
Navy were anchored. A swimming and diving exhibition at the 
pool of the spacious hotel grounds was staged for the ladies. 
A dinner dance held the first evening was called “Fiesta del 
Mexicana,” the Spanish theme being carried out in dress, dec- 
orations and music. 

The banquet was a grand finale of an outstanding conven- 
tion, with Governor Hall master of ceremonies. Popular light 
opera selections were furnished by two members of the Star- 
light Opera, San Diego. Ralph Maneval, president of the 
Golden State Travelers Club, presented an album of letters 
from members of the club and dealers in the district to Presi- 
dent Ivan Allen for his participation in the sales rally spon- 
sored and managed by the club on January 26. 

A plaque was awarded to Joe M. Davis, manufacturers’ 
representative, for managing the sales rally; one to Dick Kirk- 
patrick, Joseph Dixon Crucible Company, for excellent work 
for the Golden Staters as president last year. Brief talks were 
made by Paul Burbank and Ivan Allen, Jr. Mr. Burbank pre- 
sented plaques on behalf of NSOEA to Mr. Maneval and Mr. 
Hall in recognition of their valuable contributions to the dis- 
trict as president of Golden State Travelers and governor of 
District 14 respectively. 

Mr. Hall introduced Jose Gonzalez, Papeleria y Distribui- 
dora Gonzalez, a stationer in Tijuana, Mexico, one of the 
newer dealer members of the district and the only one located 
south of the border. 

Harvey Freeman of Harvey Freeman & Son, Inc., Long 


RETIRING GOVERNOR ... Stan Hall congratulates his suc- 
cessor, Harvey Freeman of Harvey Freeman & Son, Inc., 
Long Beach, Calif., while Lt. Governor John Wikle, Wikle's 


Stationers, Phoenix, Ariz., smiles his approval. 


Beach, was elected governor; John Wikle, Wikle’s Stationers, 
Phoenix, Arizona, lieutenant governor. Because of difficulties 
encountered in making suitable hotel arrangements on short 
notice, the convention voted to meet in Long Beach in 1957 
and in Phoenix in 1958. 


Facit, Inc. Moves West Coast Office 

New and bigger offices have just been opened here by the 
West Coast office of Facit, Inc. in the Russ Building, 235 
Montgomery Street, according to Karl Siewert, vice-president 
and West Coast manager for the company which handles U.S. 
sales for Facit calculators, Odhner adding machines and Halda 
typewriters. 

“Our new offices are the answer to our increasing sales vol- 
ume and consequent expansion program in this area,” Mr. 
Siewart said. 

Facit’s San Francisco service department has moved into 
nearby quarters at 623 Mission Street. In addition to more 
space, the Mission Street address will give the company dis- 
play windows at street level, he points out 


Clary Franchises Waterbury, Conn. Dealer 

Edward Yarock of Davis & Nye, Inc., Waterbury, Conn., 
has been appointed franchise dealer for Clary business ma- 
chines, J. W. Stallings, general sales manager of Clary Corpora- 
tion, announced recently. 
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dependable source for all your 


SCHOOL EQUIPMENT 


Ghalkboards 

Bulletin Boards 

Aluminum Chalkboard Trim 
Framed Blackboards 
Blackboard Erasers 
Window Shades 
Darkening Shades 
Darkening Channels 


Classroom Seating 
Primary Furniture 

Tables & Chairs 

Library Equipment 
Playground Equipment 
Vocational Furniture 
Teacher's Desks 

Misc. Classroom Equipment 


+ + + + + HH 
+ + ot ot OO 


Rowles offers you a complete line of high quality School 
Furniture and Equipment—everything you need to pro- 
vide your customers with the specialized kind of -service 
they need. 

Rowles School Equipment has been a favorite for more 
than 50 years. Make Rowles your headquartefs for all~% 
your school equipment needs. Enjoy the benefits of the 
Rowles trademark, the convenience of one centrally 
located source . . . and the profits on every sale you make. 


. 
Write for the latest Rowles School Equipment 


catalog and complete information on the Rowles 
Dealership program. 


E. W. A. ROWLES COMPANY 
ARLINGTON HEIGHTS, ILL. 
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“I AM A STATIONER’” 


By Ivan Allen, Jr., 


President, lvan Allen Company, Atlanta, Ga., and 
President of NSOEA. Address delivered at the 1956 regionals 


I would prefer, if I may, to appear before you NOT as 
president of the NSOEA, but rather as a Stationer, successful 
as a businessman, proud of my industry and backed up by a 
firm which has a history of 58 highly successful years in ou 
industry and which has contributed two past presidents to this 
organization. I am here simply to pass on to you, for what it 
is worth, some of the experiences of those 58 years. I am not 
here to preach or belabor. . .f would prefer simply to suggest 
that we all have mutual problems. . .and that perhaps the best 
way to solve these problems is to borrow from the experience 
of others. But first, | want to read a brief paragraph to you... 
I quote: 
“. . .there is no businessman alive who has the amount of 
detail to look after and the caré on his mind that the manager 
of a stationery firm has, and who is paid as little proportionate- 
ly. Some firms can afford to pay from $2,000 to $5,000 a year, 
and for less detail, because the price of the commodity is 
protected. . .while stationery is slaughtered to the extent of 
3% to 5% margins on large orders. That is the reason you 
don’t see stationers in automobiles and racing yachts. Now is 
the time to put backbone in the salesman who is afraid to ask 
full prices and to correct other demoralizing evils. If they are 
not corrected now. . .where will the business, with its small 
profits and large expense, be?” 


Questions Still Pertinent 


Now gentlemen, these comments were made by L. E. Barnes, 


temporary secretary of the Chicago association. . .in 1904! It 
seems almost ludicrous to say. . .but with the possible excep- 
tion of his reference to the automobile. . .they are just as 


pertinent today as they were 52 years ago when he made them. 

The question is...WHY? WHY! WHY! 

There are several reasons, really. Some of them you've 
heard before. Others are a bit more subtle. . .they deceive the 
eye, like a Cadillac with a one horsepower engine under the 
hood. They appear to be one thing, but in reality they are 
something under the hood. They appear to be one thing, but 
in reality they are something quite different. 

We are engulfed, in this country today, in a strange -whirl- 
pool. . .a philosophy of bigness. . .a king-size complex. We 
talk too much in terms of a 10 billion dollars sales for 
General Motors and 3 billion 9.5 million dollars sales for 
General Electric and 3 billion 450 million dollars sales for 
Sears and Roebuck. We seem to be determined to create giants. 
Everywhere, on TV, over the radio, in the papers, the virtues 
of business are sung in Bunyonese terms. . .the giant towers 
bigger, the dollar signs swell. . .but the bigger it grows the 
more horsepower it takes to run it 


Are Small Business 


We are an industry of small businesses. . .that’s what we 
are, let’s face it. Even our principal manufacturers are relative- 
ly medium-sized compared to the big boys in other industries. 
To my knowledge, we boast only one supplier who is listed 
on the New York stock exchange. But size is not a contributing 
factor to success. It is the quality of the many factors which 
make up a business, which determine the quality of that 
business. We need not suffer an inferiority complex because 
we don’t count our sales in seven or eight figures. The business 
of the individual operator can be as strong, relatively, to the 
people who are involved in it as can the massive corporation. 
Figures in our industry alone show it. In 1954, companies 
doing’ a volume of business over a million dollars made an 
average profit of 2.3% of sales. The high figure was 4.7%. 
In businesses doing under $100,000, the average was 5.4%— 
greater than the high in the larger business—and the high was 
16.4%. 

But we do have problems. One of the things that worries 
me most about our industry is that too often it is the little 
things which cause the greatest amount of damage. And it is 
these little things that concern me. Like the Cadillac with the 
one horsepower motor, they are deceiving. It is truthful to say 
that almost 100% of the retailers in this business could not 
survive the less of one or perhaps two of the top men in the 
particular business. It is reasonable tu say that 75% of our 
businesses could not sell their capital stock for 50% of what 
it is shown on the books. And it is not unreasonable to say 
that in too many instances, certain basic principles of mer- 
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“Saturday’s no 
fun anymore” 


¢ sure used to be, though. Up early —even 
before the sun hit the window sill. 
Then tip-toe into Dad’s room to wake him up. 


Sometimes it isn’t easy. 


He’s up now. Careful not to wake Mom. Now 
you’re dressed and in the kitchen where you 
and Dad whip up a swell breakfast together. 
Doesn’t the coffee smell Zor xd? And the bacon 
frying... the hot rolls. A real man’s breakfast. 


“What’ll it be today, Tommy?”, Dad asks. 
“Want to toss a ball around? How about 
a ride out to Blue Lake? Bet the trout are 


jumping. You call the shots, son. It’s your day.” 


That’s the way it was. The way you thought 
it would always be. You’re not supposed to 
cry because you’re a big guy now. But when 
you ask “why” no one knows how to answer 
you. What’s cancer anyway? Why did it 
take Dad away? 


For little lads like Tommy—with fun in their 
hearts and a glove in their hands—cancer 
deals a cruel blow. Today, because of cancer, 
there are more than 160,000 children who 


have to learn to live without a father. 


Yet there is hope. Hope for a final, certain 

cure for cancer. The men and women in our 
research laboratories are working night and 
day toward this end. But they need your 


help. Badly. 


There has never been enough money to carry 
on all the research that needs to be done. 
Can you afford to remain indifferent to this 
enemy that strikes | out of every 4 Americans? 


We need your support. Give generously, 


AMERICAN CANCER SOCIETY 


GENTLEMEN: I want to help conquer Cancer. 
0) Please send me free information about Cancer. 


0) Enclosed is my contribution of $ to 
the Cancer Crusade 





NAME — 





ADDRESS 











® ciTy " .7ONI wanes tate 
b : Pp 
MaiL TO: Cancer, c/o your town's Postmaster, 
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MODERN WOOD BLOCK 
STAMP PAD! ...... 


Wood Block is chemically 
treated to hold large amounts 
of ink and to feed just the 
right amount to the surface! 


Ink dries instantly on paper 
yet never dries in the pad! 


Outlives 
Two 
Ordinary 
Stamp 
Pads 


Pad surface is always flatand 
firm does not collect lint! 


Ink cannot gush up between 
the type causing a blurred 
impression! 


Impressions are always 
strong, clear, brilliant and 
waterproof! 


Ink penetrates pad quickly, 
will not stand on surface as 
with ordinary pad! 
Clear-Print Ink and Pad are 
never affected by moisture or 
humidity! 


gladly sent to interested Dealers! 


L. A. PHILLIPS, President 










\od 










} PROTYPE CLEAR-PRINT 
7 TYPEWRITER WOOD STAMP 
CARBON PAPER RIBBON PADS 






PROCESS / CO. 192 mitt st.. ROCHESTER 14, NY. 
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chandising and sound accounting have been sadly neglected to 
the extent that they present a hazard to the future successful 
operation of that business. 

NSOEA is an organization which recognizes the many 
problems with which the stationer is confronted and offers an 
opportunity for a free exchange of information to aid in solu- 
tion of these problems. It is actually your research institute. 
Since we started in this country as small, individual enterprises, 
and since, by the very nature and type of our product and its 
mode of distribution, we still are primarily an industry of 
small businesses. We do not have the financial power, individu- 
ally, to build up research centers, spend vast sums for top 
flight men to study our problems and work out solutions for 
us. But, through this organization, by jointly banding together 
and raising the necessary funds, we can sponsor research and 
development projects normally impossible for the individual 
company. NOWHERE is the trade association more valuable 
than in an industry composed of small business. . .and all of 
this is done without extenuating controls over the individual 
restricting his freedom of operation. Since its organization in 
1904, the NSOEA has contributed a wealth of information to 
its members. In the past decade it has made marvelous strides 
in revealing to us the best ways to overcome the small, subtle, 
yet costly problems which confront our industry. 


Can Improve-Four Ways 


It is some of these services I would like to suggest as a 
means for improving business. I would say basically these are 
four fields in which stationers certainly can improve. Perhaps 
you have heard some of these things discussed before. The 
point is. have you adopted them? Gentlemen, it’s money 
in the bank. Today I want to try and SHOW you why these 
four fields are important to all of us. Some of us have had 
the privilege of going into dozens of stationery and equipment 
houses in the country, of studying firsthand, conditions where 
these principles have been tried. . .and where they have been 
ignored. We have found that almost all of the industry head- 
aches fall into one or more of these categories. And we have 
also found that the successful business is the one which gives 
the closest attention to these four principles... .uniform ac- 
counting, inventory control, personnel selection and mer 
chandising promotion. 

Perhaps the most important of all these principles is the 
uniform accounting system. Without it, comparisons within 
the industry are futile. It is virtually impossible to tell, honestly, 
which are the successful dealers, which are not. and why 
they are successful and why they are not. Comparing financial 
status and operating conditions is frequently a treacherous 
approach to improvement. Those who are doing well are prone 
to become self-satisfied, complacent—and both are dangerous 
states of mind. On the other hand, the man whose earnings 
are below average may refuse to accept the statistics as real 
and valid. 

The lack of any uniform accounting system in our industry 
had always compounded the problem of comparisons. When 
we are fortunate enough to find accounting, it was usually set 
up by a local accountant. Each of these local men used a 
different form. 


A Step Forward 


Our Association took one of its greatest forward steps when 
it employed the J. K. Lasser firm to develop a manual on ac- 
counting procedure. From them, and through the splended serv 
ices of Jim Kobak, has come the Profit Primer and your 
Uniform System of Accounting. More than 600 dealers mem 
bers have now asked for these accounting forms. General ac 
ceptance of the principles of the Profit Primer rapidly are 
bringing about a face-lifting in our accounting methods. Com- 
parisons and understanding which were never feasible before, 
are now possible. This, like all other projects, is one which 
the individual must study if he is to make it effective. The 
point is—it is at your disposal—money from home. The yast 
number of dealers who have already put it to work for them 
have found an opportunity for economies heretofore unrealized. 

[his system has immeasurable uses. It is much too versatile 
to try and describe. For instance, until recently in my company, 
we had been paying bonuses based on profits shown in our 
manufacturing department—that is, printing and lithographing. 
After we put in a uniform accounting system under the guid 
ance of Mr. Kobak, we found that this department was not 
paying anywhere near its fair share of the overall cost of 
operation and, as a result, the managerial end of it had re- 
ceived additional compensation which was not justified in 
relation to other managerial positions in our business. This 
was a specific instance in which comparative figures on an 
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outfitted with 
Yawman and Erbe 
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advantage of selection 
from a complete line of 
Quality Steel Office Equip- 
ment and Filing Systems. 


All are Designed for Efficiency 
and Styled for Modern Decor. 


Steel finishes include the stimu- 
lating decorator colors Driftwood 
Tan and Surf Green, as well as the 

famous harmonizing Neutra-Tone Gray. 


“Y and E” is particularly proud of its 

fine dealer representation —dealers who 
are an integral part of its 75-year tradition 
* of quality and dependability. * 
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Model No. 523 
Arm Revolving Chair 





Model No. 52I 
Arm Chair 


FASHIONED 
COMFORT 


Brings Customers Back 
Again and Again 


Here’s a pair that goes anywhere. And your customers 
will appreciate the executive look at a Jack Benny price. 


Gregson’s No. 520 Series has that modern day look plus 
old fashioned comfort that would please even grandpa. 
The solid Walnut Arm Swivel Chair and Companion Arm 
Chair are available in a wide range of colors, in Nauga- 
hyde or top grain leather. Deep coil springs and foam rub- 
ber, plus scuff plates and 2-inch ball bearing casters, add to 
the life of the chair, and to the comfort of your customers. 

Sell your customers comfort and beauty in office furni- 
ture at a price they can well afford Gregson’s Arm 
Swivel Chair and Companion Arm Chair . the perfect 
pair, for any office. 


DEALER INQUIRIES INVITED 





GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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equal and fair basis brought about changes that eventually re- 
sulted to the benefit of all concered. 

Until your Association was in a position to secure a stand- 
ardization of information that would show a comparative 
position between dealers, it could not prove satisfactorily the 
desirability of the other factors of successful operation. Today, 
it can and does and it is yours for the asking. 

The second important aid to our business—inventory control 

has been the initial bulwark of our business operation 
since 1925. I may speak freely of it because it was developed 
at that time by our wonderful partner, the late Charles M. 
Marshall, who was president of this Association in 1928-29, 
Mister Marshall's system was put into operation in 1924, 
Since that time we have counted every item of merchandise 
once a month without fail. I earnestly believe that it is the 
most important single function of our business. This monthly 
count, in our case, consists of 44 visible books, with 25 banks 
to each book, and approximately 20 sheets to each bank. This 
is a total in round figures of about 22.000 items. The cost of 
this count is insignificant in relation to its valuable contribution 
to our sucessful operation. One girl, working 40 hours a week 
at a total dollar cost per year of $2,200, carefully counts each 
of these items every month. In addition, she has time to attend 
to other minor details. All of our buying, the preparation of 
our purchase orders, merchandise information, in relation to 
price and stock quantities, the receipt of our goods, seasonal 
buying, checks on manufacturing invoices, and almost every 
other important function of our business from a merchandising 
viewpoint centers around inventory control. The right goods 
at the right place at the right time 


Definition of Inventory 


When you get right down to it, inventory control is simply 
a careful estimation of when you buy and do not sell. There 
are dealers who still count, as valuable, every item of mer- 
chandise in their store. They feel themselves into the belief that 
they are still capable of bringing a profit from items over a year 
old. One case showed that 80% of a man’s inventory was over 
a year old and a large part of that 80% had moved very little 
in that year. Another dealer still thinks he is making money 
while he is counting merchandise the manufacturer discon- 
tinued years ago. This is a costly and foolish misnomer. 

I remember when I took two other members of our company 
to inventory the stock of a fellow dealer about to go out of 
business. His shelves were covered with stock that had been 
discontinued years before by the maker. He was actually proud 
of the fact that he had these unsaleable products on his hands. 
He told us that he stocked them because the weren't available 
anyplace else. He was rather shocked when the three of us 

making separate estimates of the value of his stock—arrived 
at figures which were at the most—only $700 apart. Our 
estimate was $16,000.00 less than his—and his was conserva- 
tive, he thought. 


Can Control Stock 


The Inventory Manual is the stock control bible. Its effec- 
tive use can determine, more than any other single facet of 
business operation, the success or failure of a business in this 
industry. By using the finest modern bookkeeping machinery, 
with tabulating card equipment, big industry and successful 
enterprises of all sizes have overcome many of the hazards 
of stock control. Where great sums of money are invested in 
inventory, management has learned there must be continuous 
inventory control. 

Purchases must be controlled in relation to sales, obsolete 
merchandise must be moved. Inventory which cannot be turned 
into dollars must be written off. On the other hand, small 
businessmen operating as individuals generally have been 
grossly negligent of this prime factor in successful operation. 
From that point where we exchange our dollars for merchan- 
dise, we seem to forget, at least to some extent, the fact that 
the merchandise now represents these same dollars. We tend 
to treat products with an indifference not at all characteristic 
of the way we handle money. 

There are some stationers carrying on their balance sheets 
today, as inventory, goods in value equal to, or even in excess 
of, annual sales. This. . .in SPITE of the fact that they 
repeatedly are told that in relation to the cost of sales and 
the cost of inventory, the merchandise turnover must be in 
excess of 2 to 3 times per year. When depressed business 
conditions come and the grim reaper, bankruptcy, invades our 
industry, as some day it may, it will find the harvest most 
plentiful in these stores where dealers have been too busy to 
face reality in the control of their merchandise. We as 
dealers. . .can fortify yourself against the possibility of this 
ever happening by following the basic principles set out in the 
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Norristown Public Library, Norristown, Pa 
: , " Ben Lomond Hotel, Ogden, Utah 
rich, top-grain leather, durable Elastic Naugahyce St. Joseph Academy, St. Louis, Missouri 
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RESERVED FOR YOU 
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Universal Furniture Mart, 1025 Brush Street, Detroit 26, Michigan 
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LINE’ of SPIRIT PROCESS 
ADDRESSING MACHINES 


*the line of least resistance 

Since 1948 when we introduced the first spirit process me- 
chanical addressing system we have constantly developed 
and improved the line. Our objective has been to provide 
a simple method of fast, clean, clear mechanical addressing 
at a reasonable price. That our objective has been attained 
is evidenced by the demand for and sales of the Master 
Addresser line. Those who buy addressing machines buy 
quality plus economy . and they buy Master Addresser. 
A demonstration and a comparison of Master Addresser 
values breaks down any buyer's sales resistance. 





MODEL 40 


Prints from paper tapes easily pre- 
pared on standard office typewriter. 
500 names per roll. Reproduces list 
up to 50 times. Tapes automatically 
advance with each imprint. Variable 
margin guide. Incl. supplies $54.50 
plus tax. 





MODEL 40-H 


Easy swing foot pedal provides 
faster imprints and — 
operation. Leaves both hands. 
free for feeding envelopes. Lists 
prepared for Model 40 usable 
in Model 40-H. Sturdy stand 
has adjustable side leaves. 

Incl. supplies $104.50 plus tax. 











MODEL 90 


Separate paper address slips (pre- 
pared in any typewriter) in in- 
dividual holder-cards provide dual 
purpose addressing and record 
keeping system, Greater selectiv- 
ity. Automatic card feeding. Easy 
sorting and filing in 3x5 card trays. 
Incl. supplies and Federal Excise 
Tax $94.87. 








MODEL 90-H 


Foot operated Model 90-H 
designed for larger lists 
and faster addressing. 
Heavy duty tubular steel 
table. Adjustable shelves. 
Pivoted tray to hold card 
files. Incl. supplies and 
Federal Excise Tax $174.90. 





Write for complete information 
on MASTER ADDRESSER’S line of 
more versatile spirit process ad- 
dressers. 


MASTER ADDRESSER CO. 


6500-OA West Lake St., Minneapolis 16, Minnesota 
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NSOEA Inventory Manual. Make it YOUR bible for sound 
operation. 

Lack of uniform accounting and that all important black 
and white dollar mark of accuracy have also failed to punch 
across to many of us the terrifying expense involved in hiring 
and losing personnel, particularly sales personnel. This may 
be the machine age -but productivity still depends on the 
human being who operates the machine. In a push button 
world, a great deal depends on who does the pushing. So it is 
with selling. 

The great common lament in our industry arises from the 
grave difficulties involved in selecting really GOOD salesmen. 
One of our virtues has been the ability to survive as individual 
operators On a small basis in the face of this king-size trend. 
Yet this virtue also carries with it many disadvantages. The 
operator of a small business is necessarily limited in his ability 
to select and train sales personnel. | know of no intangible 
cost in our business today as imposing as that of choosing 
capable and competent sales personnel. Here, once again, 
your Association attacked the problem. The Klein Institute pre- 
pared the Pre-Employment Testing and Sales Applications 
Manuals for dealers and manufacturing members. But the 
manuals are no better than the use to which they are put. 
When every dealer, large or small, applies the Klein test form- 
ula to sales personnel, he will not only cut his own cost of 
seeling, but he will raise the caliber of personnel in the entire 
industry. By using the Klein interview, you can slash the 
problem of personnel hiring tremendously 


Factors to Consider 


Even a simple device like Klein’s “knockout factors” can 
assist greatly in choosing competent salesmen. These factors 
are fairly obvious and simple — but careful adherence to them 
can save you a lot of money and heartbreak in the long run. 
Among these knockout factors are the following: a man who 
is divorced or who is separated or is divorced and has re- 
married within five years of the time he applied for the job; 
the man who owes too much money money he couldn’t pay 
back in two years; the man who has changed his address too 
frequently in the past five years; the man who must reduced 
his standard of living to work for you; the man who has failed 
in business for himself during the past five years; a man who 
has gaps in his employment record. It doesn’t pay to trust o1 
test a man with one or more of these factors — if you do you 
are not being fair to yourself or to your business. Remember 

you don’t hire a man, you hire a family.... 

The latest addition to the more than 100 services your Asso- 
ciation now offers is the April — May — June quarterly of the 
Merchandising Guide. Here is information adaptable to the 
individual needs of the local operator, laid out in every de- 
tail and ready for your use. Here is the proof of what accumu- 
lation of information can do for you, the dealer. Here is in 
formation which not only stimulates your desire to do a better 
job, but actually furnishes the material necessary for you to 
do it. By submitting to you this valuable information, the 
Association once again is helping to improve the quality of the 
dealers in our industry. What can be more valuable than to be 
freely armed with the ammunition to sell the products that 
keep you alive? 


What to Watch 


These then, are the four big guns with which you can better 
your lot in the industry inventory control, to keep you 
constantly alert to the products which are moving, and the 
ones which are dying on the vine; uniform accounting ... to 
help you judge where you can improve and where you can 
save and where you are operating at the peak of your effi- 
ciency; personnel selection ... to help you pick the men who 
can sell your products and at the same time add a new dignity 
to your organization; and finally merchandise scheduling 
to assist you in displaying your wares to the best and most 
profitable advantage. 

For now is the time to do these things for the country now 
stands at the highest peak of prosperity, the largest amount 
of consumer income, the greatest number of spending dollars, 
and more of all worldly goods per capita than at any time in 
its past history. By habit we business people have always had 
to look at such peaks of prosperity as the edge of a precipice 
over which we fear that we will fall as soon as the business 
cycle starts on its downturn. 

It is a littke presumptious to use a phrase like President 
Hoover did in 1929 when he said, “Prosperity is just around 
the corner”, and perhaps it is a little out of the realm of small 
business people like ourselves even to be philosophical or 
theorist in trying to predict the actions of the economist’s 
business cycle 

Rather than being pessimistic and building up a gloomy 
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Haskell’s 24”. Modular Design goes everywhere and 
especially where there’s a space problem to meet. For 
Haskell offers the widest range of sizes and the widest 
choice of matched pieces—desks, tables and cabinets. 
All handsome, modern designs and best of all—they’re 
bud get-priced! 


There are hundreds of new offices to be fitted 

and with the high cost of office space, the need 

for economy as well as beauty and efficiency 
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There’s a great profit potential for you in Haskell 
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atmosphere, it is just as easy to develop the thought from an 
optimistic and pleasant view that we might have reached a 
new plateau, or even a new level, and that even today’s pros- 
perity is the bottom of the cycle and that we are just now 
beginning to enter into a period of prosperity and whole- 
someness that we have not ever heretofore known. 

I note that Robert Feemster, publisher of the Wall Street 
Journal and Chairman of the Board of Dow Jones Company 
which furnishes the famous averages that determine the de- 
gree of prosperity which the country is enjoying, as well as 
being himself a keen financial analyst, predicts that due to a 
great number of factors, the business cycle has been changed 
from a circle that went to low bottoms, to a semi-circle in 
which we oscillate back and forth from periods of mild re- 
cessions and adjustments to peaks of prosperity, back to mild 
recessions and adjustments, without ever going all the way 
around the circle into the terrible valleys of depression, bank- 
ruptcy, insolvency, and human fear, which previously was the 


Case. 
Some Saving Factors 


Attempting to quote what Mr. Feemster has so pertinently 
stated, he feels that there are significant financial factors that 
are saving us from the bottom of the business cycle or de- 
pression, and that they are the stabilization and always-present 
spending and purchasing power of the corporate pension plan, 
the constant supply of money available to the older consumers 
in the economy in the form of old-age benefits and social 
security, the immediate buffer of the unemployment compen- 
sation of the federal and state governments, and, above all, 
the extremely improved communications of today which pro- 
vide immediate information that guard against the dangers 
of over-stocking of inventories and other hazards. 

And then Mr. Feemster brings forth the most pertinent and 
important fact of all and the reason for our constant expan- 
sion on a prosperous basis, and the reason why we can, with 
some optimism, look forward to a continuation. He says that 
in every minute while I am making this talk, there are two 
people dying in the United States, but in that same minute, 
there are seven new babies being born; or, in every minute 
we are gaining five people in population, or 300 per hour, or 
6200 a day; or in every 60-day period we are creating indirect- 
ly a new town in America, equal to Miami. 

If this increase was separated or congregated so that it was 
all going into one new town, then the impact on the economy 
could be readily noticed and appreciated. But, regardless of 
the fact that it is spread all over and absorbed in an easy way. 
the fact that the population is increasing five people per min- 
ute, over and above legal and illegal immigration, is perhaps 
the most pertinent fact in leading us to believe that we can 
expect a continuation of good business conditions and oppor- 
tunity to expand our own businesses accordingly. 


Time of Opportunity 


And Mr. Feemster says that there has never been in 
America a time and opportunity for a young man to make a 
career as exists today. 

But no good businessman hides behind a wall of profit. If 
you are to really generate success in your community, to 
build your business to an institution of pride, you must also 
shoulder your responsibility as a citizen. We find, in our life 
today, a strong relation between the man, the strength of his 
business regardless of its size, and his willingness to accept his 
full responsibility as a citizen in his community. Our position 
as an individual operator demands that we accept fully these 
obligations. You must be informed, for only the well-informed 
citizen can act on the basis of his information to influence 
his community for the better. 

Someone once said that a threat to the world arises from 
the inertia of the good people, the selfishness of most people 
and the evil designs of a few people. The business leader rises 
above inertia and selfishness. Your business can satisfy any or 
all of three desires: 

It can furnish a livelihood. 

It can mean security for you personally in the future 

It can become a wonderful legacy to your children in gen 
erations to come 

These desires represent a challenge . . . they can be fulfilled 
only by our dedication to our work to fulfill them you 
must concentrate your efforts and your thinking and combine 
them with the experience that others are ready to offer. No 
man is an isle . in our industry no man NEED be an isle. 
A wealth of experience is at your fingertips and you are in- 
vited . . . urged even . to borrow freely of it . and to 
use your own talents to put it to work for you. 

You know, it seems strange, but at no point in the Christian 
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the Leopold craftsmen give special attention to 


every detail... from the selection of the finest woods 
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in colors to complement 
modern decorating schemes 


Every office, reception room 
or shop where visitors or 
customers are invited to be 
seated is an excellent pros- 
pect for these fine Cramer ] 


IS) 
chairs. Modern in design.../ | 


built of “ton-tested” square- J 


tube aluminum .. 
with bonded foam latex .. . covered 
in U. S. Naugahyde or Claremont in 
standard or “decorator” colors 
they’re comfortable, durable, and the 
most economical chairs of their type 
on the market. 


This is your chance, as a Cramer 
Dealer, to profit from chair sales to 
a whole new list of customers, with 
these “chairs of a hundred uses.” 
Drop us a line for complete details 
today! 


List Prices, in U. S. Naugahyde 


MODEL 1200 Armless (they stack!) a $31.40 
MODEL 1201 Side chair, plastic arms 37.70 
MODEL 1201-2 Side chair, padded arms 40.20 


@ Dealerships availabl 
in certain areas; write 
Dept. OA-4for the 


complete story. 
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religion is the motive of profit fully accepted. It would appear, 
aS a matter of fact, that quite the opposite is true . . . that 
there is Virtue in poverty and sin in success. 

Personally, gentlemen, I don’t believe this is the case. The 
job of molding a successful life and of earning the finest pos- 
sible living you can for you and your family is merely 
utilizing to the fullest possible advantage your God-given 
talents. If you can do these things with honesty . . . and 
with integrity then you are doing the job which God 
created you to do. You need look no farther than the 23rd 
Psalm for proof of this: 

“The Lord is my Shepherd, I shall not want.” 

Certainly in this land of ours with the opportunities 
present .. . there need be no man in want of anything... 

“He maketh me to lie down in green pastures, He leadeth 
me beside the still waters. He restoreth my soul,” 

The character, strength and form of our government makes 
it possible for us to enjoy this gracious living under conditions 
which should constantly inspire us to service. 

“He leadeth me in the paths of righteousness for His Name’s 
sake.” 

Religion in America has been revitalized in the past few 
years . . . it is constantly improving the character and moral 
standing of our people. 

“Yea, though I walk through the valley of the shadow of 
death, I will fear no evil, for Thou art with me, Thy rod and 
Thy staff, they comfort me.” 

As long as we act with faith in each other and in our local, 
state and national governments, we will perpetuate our heritage 
and move forward. 

“Thou prepareth a table before me in the presence of mine 
enemies, Thou annointest my head with oil, my cup runneth 
over.” 

We live in a troubled world today ... yet the table of 
plenty has been made available to all of us in the very pres- 
ence of our enemies . . . truthfully our cup does run over. 
Who can doubt that . . . as a people . we can honestly say: 

“Surely, goodness and mercy shall follow me all the days 
of my life, and I will dwell in the House of the Lord forever.” 





Lithographers Award to Eberhard Faber 

The Eberhard Faber Pencil Company has been cited in the 
6th lithographic awards competition of the Lithographers 
National Association for the package of its Nupastel-Colorama 
combination assortment. The award, in the wrappers clas- 
sification, was the only one given to a pencil manufacturer. 

Thee Eberhard Faber wrapper formed a part of the display 
at the LNA Slst Annual convention, at the Drake Hotel, 
Chicago. The display will also be exhibited in New York, from 
June 4th to 8th, at the Hotel Madison. 

All awards in this year’s competition were without grading 
and denoted equal merit and distinction. 





UNION BANK . . . of Lincoln, Nebr., has solved its prob- 
lem of accumulating and storing checks received and 
charged daily to customers’ accounts by use of the Charles 
C. Smith, Inc., “Opnwindo" guides. Paid checks are housed 
in steel filing drawers, with depositors names (individual or 
business) on the two-inch guide labels. Checks are deposited 
daily in the customer's account, ready for proofing on the 
day's balance. Latsch Brothers of Lincoln is the dealer han- 
dling the guides and pressboard dividers needed for the 
system. 
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hen pockets a steady volume of repeat order 

dollars even while he’s relaxing. 

' Ou W il] ri! 
switch to M 


} rovides a fe 


d plenty of your regular customers eager to 


ni Systems. That’s because Miami Systems 


rm for virtually every business need. They are 
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iced, too, and conveniently sized for easy 


and filing. What’s more, all Miami Systems business 


forms are custom-made to your exact specifications. 


Every order is promptly acknowledged and delivered. 


Don’t by-pass this big sales opportunity. Write today for 


more facts about fast-selling Miami Systems business forms 
| a complete schedule of our new low prices. 


Ask. too. about our unusual Bonded Dealer Protection Plan. 
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Extra 
small Guide to 
: tax-saving 
business ideas for 
the small 
: businessman 
operation now added 
use these tested to New 2 
“big business’’ Edition 
techniques 


S mail business is only big busi- 
ness in the making. But it takes 
more than merely starting a busi 
ness. How to keep a business going 
— make it grow with profit — 
is what this business guide deals 
with, with a wealth of the most 
varied, clearly-cut pointers, rules, 
and methods that you have seen 
in a long time. 

Big business plans and controls 
its operations, and runs every de 
partment according to tested fun 
damentals. You can use the same approach, the same 
profit-building ideas and methods, whether you have 
a “hall-room” service company or a nice-sized manu- 
facturing plant, with the aid of this book. It covers 
every department of the business; gives scores and 
scores of pointers, drawn from the experience of busi 
nesses, both those that have succeeded and those that 
have failed. 
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Second Edition Just Published 


J. K. LASSER’S 


HOW TO RUN A 
SMALL BUSINESS 


Revised by Sidney Prerau 
Director, J. K. er 


Second Edition. 


asser ax Instit te 
348 pages, 6 x 9, $4.95 


The author covers all the avenues and byways you 
can follow for examination of your business in all of its 
parts. Whether your whole merchandising program needs 
strengthening, for instance, or you need a better grade 
of help—whether you are trying to buy a whole business 
or just want to build up a good mailing list—whether 
you could benefit from more informative accounting 
and records or from better lighting in your plant—the 
guiding facts you need are here, from the experience of 
a man who has consulted intimately with hundreds of 
businesses, both healthy and ailing 
COVERS SUCH TOPICS AS: e How to Build for 
Profits @© How Good Tax Management Can Increase 
Profits © How to Handle Credit and Installment Sales @ 
How to Finance Your Business @ How to Buy an Es 
tablished Business @ 13 Big Sections in All! 











10 DAYS’ FREE EXAMINATION 


McGraw-Hill Book Co., Dept. OA 
Industrial & Business Book Dept 
327 W. 41st St., New York 36, N. Y 


Send me J. K. Lasser’s HOW TO RUN A SMALL BUSI 
NESS for 10 days’ examinatior approval. In 10 days, 1 
will remit $4.95, plus few cents for ivery cost returt 
book postpaid. (We pay deliver ts 1 t Ipor 
same return privilege.) 

PRINT 


Name 


ie Sere ie etter 6h cake e tes wk 66 CK es ese chesccs kbd HO 


Position 
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Bulman Corporation Stresses Color 
for Retail Stationery Stores 


Leonard A. St. John, general sales manager of the Bulman 
Corporation, announced recently the completion of a vast 


experiment into the field of color for stationery retail stores. 


Mr. St. John reported, “The final results proved conclusively 
that color in stationery store interiors can create an inviting 
atmosphere, or quickly make customers feel ill at ease. Color 
directly atmosphere, make ease. 
Color also directly affects the morale and efficiency of store 
personnel, and the effectiveness of self-service merchandising 


also customers feel ill at 


and customer response.” 


The Grand Rapids Varnish Corporation and their color 
stylist, Miss Bette Fuerst, worked on the project with the Bul- 
man Corporation. Miss Fuerst has a national background of 
experience in art and color work. She is currently doing color 
styling for the Mercury division of the Ford Motor Company 
and Reynolds Metals. Her colors have been adopted for the 
1956 Popular Mechanics Home. The Grand Rapids Varnish 
Corporation, a world leader in its field, created all of the 
finishes and developed the used in Bulman 


equipped store interiors. 


Mr. St. John stated, “There are no hard and fast rules that 
apply to the use of color in stationery store interiors because 
color is directly affected by the amount and quality of light, 
the amount of window space, and the size and shape of the 
rherefore, each stationery store must receive individual 
attention.” 


also colors 


store. 


Io smooth the path toward selection of correct colors, the 
Bulman Corporation with Miss Fuerst and the Grand Rapids 
Varnish Corporation have created a Color Styling and Co 
ordination Portfolio that takes the above circumstances into 
consideration 



















€-THRU clear plastic rulers and 
drawing devices give you a com- 
plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown, They’re priced for profits— 
designed for eye appeal— 
a real “Golden Rule” line, 





Send for Catalog. 





RULERS @ TRIANGLES © WAVIGATIONAL INSTRUMENTS @ STENCILS @ PROTRACTORS @ OTHER DEVICES 


E-THIAU Z24¢ Bagaeny 


Cc ONN 


HARTFORD, 
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—the conversation piece — 
in your showing of 


UHRISTMAS GIFTS FOR BUSINESS MEN 


It’s the Herring* Hall+ Marvin Homme . 
‘Safe, originated and made only by ¥: ei 
Hercing Halt Marvin: Safe Company. 


Here, truly, is the gift for the man who as 











FEATURES of the 
H-H-M HOME SAFE 


@ Safe interior—15" x 13” x 7". already has “everything.” Unless “every- mer 
@ Fine wood cabinet. thing” includes a safe place for valuables | 
: Re : : 
@ Cambinetion lech on sale deer. in the home, it’s a gift that is sure to be 
appreciated. 
e@ Complete concealment of safe—secret . 
pening cabinet door. Thousands have been sold to business _ 


and professional men—for personal use 
in their homes and private offices. : 


@ Two handy drawers. 


@ Tested and certified by 








Safe Manufacturers’ National Association. There's a choice of three hindiadhianaa 
Prompt deliveries now. Brochure wood cabinets—18th Century in mahog- f 
and price list on request. any or walnut, Modern in limed oak. 

; et 





HERRING*HALL*MARVIN SAFE COMPANY 


Hamilton. Ohio + BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 
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And. LECTERNS. 






No. uF 1. Att 
$55.00. No. LW-I, 
$45.00. . 
No. sLW |, Floor Model, 
i $79.50. No. 
SLF. | top, $89.50. 
And. CHAIRS aa 
WOOD « CHRO ° 
Expertly designed, ¥ silt 
No. W-599. W DID YOU SAY RED? .. ., theme of recent Joseph Dixon 
a et ti Crucible Co. advertising, is also the theme of this window 
Harr iin det ey recently on display at Marshall-Jackson Co., Chicago. The 
— ota ee congas window, trimmed with the co-operation of Harry Hoffman, 
nag tor wegen t Dixon representative, and Bill Rocco, store manager, fea- 
mo il ae irs tured the Anadel and Thinex colored pencils and the Ticon- 
ae oe "la Ape deroga line. In a strategic spot for traffic, the window 
pa ed. x seat t e 
x 14" back, Each, $23.90. attracted good attention, states Mr. Reece, 
Every item ARD 
inconditionally guar New Post at Stockwell & Binney 
WE SELL THRU DEALERS ONLY GLENN CRONK has been advanced to the 
Send for ARD Catalog No. 1é 17 profit makers for dealers position of store manager of the Indio, 


Calif., store of Stockwell & Binney, Station- 
ers, San Bernardino, Calif. Mr. Cronk joined 
the company in the San Bernardino store in 
1954 after his discharge from the Air Force. 
He is a native of Roanoke, Va. 





13 VINE STREET -— EVANSVILLE, INDIANA 


FAST - SELLING COMBINATION - - 





Built-in Value...Solid Comfort...Lasting Beauty 





The Balanced-Ease chair control of Boling execu- 
tive posture chair No. 4858 provides relaxation 
for the body, relief of tension and is fully ad- 
justable to the individual. Molded foam rubber 
on the seat, back and arms cradles the body in 
comfort. Choice of colors in combination of top 
grain leathers, elastic Naugahyde and Gros 
Point fabrics. In Walnut, Mahogany, Light Oak 
and Softone finish. 





No. 4858 


For office or board room, a 





matching companion chair. 


Our 52nd YEAR No. 8711 


. 


BOLING CHAIR COMPANY 


ag Cts no rt car hin 





High Point Bending 
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APPEARANCE and PERFORMANCE pay off in every business. 
No other upholstery fabric gives office furniture... 


@ STAINS WASH OFF — even ink! 


@ iT BREATHES.. 
. comfortable! 


. always so 


@ WEAR-RESISTANT... stays. 


new-looking! 
@ FIRE-RESISTANT 
® MOTH and MILDEW PROOF 
@ FADE-RESISTANT 


the rich, luxurious beauty... 
the et durability of 


Nvio-Saran 


THE ONLY 100% NYLON-AND-SARAN FABRIC 





ONLY NYLO-SARAN combines the outstanding durability of 
NYLON . .. the extreme abrasion-resistance of SARAN ... anda 
new richness of tone and pattern all its own. 


NYLO-SARAN is so perfect for busy offices. Even the subtlest colors 
and patterns keep their radiant beauty through years of active use... 
and with a minimum of upkeep. And it breathes . . . so comfortable 
all year ‘round! 


Send for samples today — and specify it on all types of 
office furniture. 





Furniture by 
MONARCH FURNITURE COMPANY, Inc. 
High Point, N. C. 


OA-—7 /56 


A 

PRODUCT 

VIRGINIA 

FIBRE CORP. 

GENERAL OFFICES: 625 Ward St., 
High Po nt, N, os 

New York Office: 388 Broadway 
FACTORY: Petersburg, Vo. 


SALES OFFICES: Chicago, 747 American Furniture Mart; Clevelond, 
Ohio, 3700 Superior Ave.; Miami, Fia., 113 No. East 9th St.; Phile- 
delphia, 405 Vine St.; los Angeles, 160! So. Compton Ave.; Son 
Francisco, 498 Alabama Ave.; Indianapolis, Indiana, 541 Arthur 
Drive; Salt Lake City, Uteh, 362 Pierpont Ave.; Phoenix, Arizona, 
1249 W. Pepper Pioce (Mesa); New York, 114 Eost 32nd St.; 
Buffalo, N. Y., 1200 Niageora St.; Jamestown, N. Y., 929 Monroe 
St.; Denver, Colorado, 3076 Ames St.; Honolulu, Hawaii, 640 
Keeaumohyu St. Represented throughout Conada by A. B. Cayo, Ltd., 
Kitchener, Ont 
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ACCO comes to the aid of 
Business Machine Users with 


ACCOPRESS PIN PRONG BINDERS 


Business depends mo 
ind more on machines a 


many of them use marginal pr 


punched sheets or forms. Standard 
Acco Fasteners do not fit the small pre 
punched holes in such forms. So Acco 
designed special fasteners with thin, 14” 
wide prongs, incorporated them in <Acco- 
press Binders of pressboard (5 colors) or 
heavy binder board covered in slate blue 
canvas or black pebble grain cloth. We 


eall it the “9000” line 
and list sizes for all 
stock marginal 
punched _ sheets. 


You take it from 


there! 





ACCO PRODUCTS, INC. 


OGDENSBURG, N. Y. 
In Canada: Acco Canadian Co., Lid., Toronto 


Increase Your SALES = 


= 


Sub Low 


SPONGE RUBBER 
STAMP PADS 








THE ONLY ALL- PURPOSE 
STAMP PAD LINE! 


There’s a SPEED-MO stamp pad and ink for every office or 
industrial stamping problem your customers may have. Speed-Mo 
is the only complete line of stamp pads on the market — and 
that means multiple sales for Speed-Mo dealers. You need carry 
only the common pads. Prompt shipment made on special pads 
(up to 20”’ x 36’’). 

All Speed-Mo stamp pads are of specially treated, odorless 
sponge rubber. Clear impressions guaranteed. Re-inking is neat 
and simple — you just brush the ink on Speed-Mo pads. 


LIBERAL DEALER DISCOUNTS 


Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


50 FEDERAL ST., ORANGE, MASSACHUSETTS 


In Canada, for complete information write: 


Bossence & Co., 399 Main St., West, Hamilton, Ontario 
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6435 EDMUND STREET 





Receives ‘‘Distinguished Salesman’’ Award 

Alfred E. Morrow, Jr., a member of the staff of the Oak- 
land district sales office of Marchant Calculators, Inc., has 
received a “Distinguished Salesman” award in a program of 
sales competitions sponsored throughout the country by the 
National Sales Executives Association. 

As a part of the same program, Marchant’s Stockton dis- 





C. W. DECKER 


A. E. MORROW 


trict sales office attained top standing among all northern 
California offices of the calculator manufacturing concern. 

The awards culminated a three-months contest and were 
presented to Mr. Morrow and Carl W. Decker, agency man- 
ager for Marchant in Stockton, at a Sales Executive Associa- 
tion dinner in San Francisco on May 16. 


Burroughs President Named to Advisory Board 

John S. Coleman, president of the Burroughs Corporation, 
has been named to represent the office machinery and elec- 
tronics industries on the National Advisory Council for the 
national industrial exposition of new industrial products, 
methods and research developments to be held in Detroit, 
October 1956. 

Site of the exposition is the former Vickers ordnance plant, 
now the Detroit Artillery Armory 





FOAM RUBBER 
CHAIR CUSHIONS 


DeLuxe 


EXECUTIVE 


STYLE 


IN THREE 
; a SIZES 


“Ponfack” 














Covered with velour—fibre and velour—also corduroy and fibre in 2” 
thickness with boxed edges. 


“Monfact” 


FOAM RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool sea- 
sons, the other side with 
woven fibre for het 
weather. 


Filled with new live rub- 
ber having thousands of 
air cells that breathe with 
every move. 


Brown, Green. 
x 18°%— 15" x 
x 154". 


Colors: 
Sizes: 17” 
17”°——141/," 


STOOL CUSHIONS 


“Softscat” 


Transforms Hard Stools into Soft Seats. 


Available in four sizes 12”, 13”, 14”, 15” Diameter 
Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


PHILADELPHIA 35, PENNA. 
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has 

im of 

y the 

n dis- 
it all adds up to 
a low cost 
high quality 
product...the 

‘thern Regna 

cern. ra = « 

boss 1s e: itemizing 

socia- a ; eo cash 

ce fe = is 3 az 

; Hs -Hon 

- \Be sDom register 

ee Bi: 7TBo 3 

Poor : «OB “ a cash register, 

troll, — = 6 | adding machine 

aca S (S 2 | and simplified 

4 48006 bookkeeping 
is 4 machine 
— ls STREAMLINED UNIT! 
i oe 1 1 | 1 y+ 

INS » ie Ideal for all small and medium 
sized retailers—a superb quality 
product in the low price class. 
Compact, sturdy, precision-built; 
manual or electrically operated 

1X2 models in green or ivory. 
« Customer gets itemized 

IVE receipt of each item purchased; 
Regna simultaneously records 

: copy for owner « Sale Total and 
Grand Total are automatically 

EE registered and recorded; total 

| receipts can be instantly 

checked any time « Single item 

in 2” key records single item sale in 








one swift operation « Non-add 
key allows use as adding machine 
—without affecting Grand Total 
« Customer counting device 
shows volume of daily traffic 

e 6 designating keys for clerks, 


h rich departments, special items « 
| —" Lock for Grand Total and Sub 
haf Grand Total—and for tape « 
- Individual keys for Charge 
Sales, Paid-Out, Non-space 
> rub- and Repeat operations. 
is of 
| with . 
Complete stock of Regna parts available throughout the U.S. 
— ge am an ae GR a a ae eee 





Regna Cash Registers, Inc. 
175 Fifth Avenue, New York 10, N. Y. 


Gentlemen: 
Please send more information on the new Regna itemizing Cash 
Register and outline advantages of becoming a Regna dealer. 





PRD ciccnisciinnicececesensectbecinsnacsistumsemteteteeincebeosinesitdasacaliedhaiaaamnnnal 
IN CANADA: Regna Cash Registers of Canada Ltd., 704 Notre 
Dame St. W., Montreal, Que., and Business Equipment Machines, ; 
_ 489-R King St. W., Toronto, Gnt. PO ee EE ee 
‘ OUTSIDE CONTINENTAL U.S.: Jorgen S. Lien, Box 507, Bergen, . 
wee Norway. e . GEE nescctinsinnenecrinmaatnntennuiainaaiia ZONE.....40.+2 OD icccccesiscorseonsaieniit 
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HONORED .. . as a representative of the nation's secre- 
taries was Constance Loschivao, of Philip Morris, Inc., on 
National Secretaries Day. She appeared on a CBS-TV tele- 





vy U.S. Pat. #2,677,376 cast and received an Underwood Universal portable from 
Carl P. Ray, right, Underwood vice-president. Comedian 
ZIPPER POCKETS FOR RING BINDERS Jack Parr, center, watched with interest. 








Practical carry-all envelopes. Sturdy Vinylite with 


welded seams & free-sliding Flexi-Grip zipper. Dust- Mosler Discloses Results of Research 








proof, waterproof. Asst’d colored and clear zippers. Results of a study comparing visible type files with rotary 
4 professional people, students, salesmen, homes & files were disclosed recently by the System Research Division 
offices. Carry pencils, stamps, papers, etc., etc. of the Mosler Safe Company. 

STYLE #51 — Retail 35c ea. STYLE #52 — Retail 50c ea The review was based on an average active card system us- 
9x6"' fits all binders incl. 11%ax9"' takes 11x81/2‘' in- ing 5,000 5 x 8 inch cards. The system, according to Mosler, 
11x81‘’. 3 doz/carton, wt. serts. Packed 3 doz/carton, ie. “oie. ae ae eee : By eal 
2p Ibs. wt. 32 Ibs. could apply to inventory, credit, sales, or any similar active 


situation. 

The study was made to determine the difference in space 
occupied, and the labor factors involved in card reference, 
posting, expansion, and signaling. 

Copies of the study may be obtained with charge, by writing 
the Mosler Safe Company, 320 Fifth Ave., New York 1, N. Y. 


Usual dealer discount—£xtra quantity discount. 





Catalogue of 28 fast-selling specialties 
available. Call your jobber, or write: 


\ ANGLER’S PRODUCTS CO. 
Flushing 58, N. Y. 
















SOFA 1075 





ir | 


CRAFTSMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 
for luxurious wear. Customed for lasting comfort and 
pleasure. Priced for every buyers purse. These are the 
factors which make BRIGHT creations a joy and satis- 
by faction to every one who buys. In a large selection of 

genuine leather and Elastic Naugahyde and a wide range 


BRIGHT of styles you will find just what you want for every 


customer. 


Exemplified 






WRITE FOR THE BRIGHT CATALOG TODAY! 
133 BLEECKER ST. NEW YORK 12, N. Y. 





NO. 90 EXECUTIVE 


POSTURE CHAIR 
MANUFACTURERS OF Wholibred Leal Hndn 
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PARADE OF 


PENDAFLEX” 

















a> if peer = 
[=| pi 
Henke 


AMERICA’S BEST DESIGNED DESKS 
ARE EQUIPPED FOR PENDAFLEX* 


as manufactured by... 





ALL-STEEL EQUIPMENT INC. 


MODERN DESIGN IS NOT MA Sees Core 
ON THE OUTSIDE ALONE! HOOSIER DESK COMPANY 
Look inside! Are the deep draws LeFEBURE CORPORATION 


of your line of desks equipped 
with built-in rails on which to 
hang Oxford Pendaflex folders? 
They should be! Because only a 


THE LEOPOLD COMPANY 


MYRTLE DESK COMPANY 


Pendaflex-equipped desk is truly PEERLESS STEEL EQUIPMENT COMPANY 
modern, truly functional. And, 
they’re easier to sell! STOW & DAVIS FURNITURE COMPANY 


OXFORD FILING SUPPLY COMPANY, INC. 


Clinton Road, Garden City, N. Y. 214 Tyler Street, St. Louis 6, Mo. 
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“Master Grade” CAN 
| Y Pp E W aa | = Q S$ Our Industry Across the Border 
by Special Correspondence 
= 
More and U. S. fir 
Janadia market and are expanding Tne ta nes tor geaiing 
Select with tneir sdian customers, according to Arthur Richardson of 
va jver | iT wnat ne t } 5] a l¢ nterence r the L 
Used. Angeles, Calit me oftices of tt sry Corp., manutacturers 
business machines. Mr. Richardsor sn official of Owen Sons & 
All Richard Ltd., Vancouver, and represents the tirm in that area 
He told the meeting that we are king torward to a ntinuing 
ipswing in boTn DOusines ana industry Canada an upswing 
Makes. rhat Ww penetit 4 f Canada — an upswing that benetit a 
f Canada and U.S. firms doing busine with their Canadian 
eighbor Clary is now established Canada, as Clary Mult 
e pier t Ca aqa, Ltda Toront 
* £©£ © & 
Victor-McCaskey Ltd., Galt, Ont ays Theo L. Fox, vice-pre: 
wi = bats jenT, na t ed a new branch in Halifax, N S with L. A. 
Master Grade’ Reconditioned and Select Used Type- Butcher, Truro, N. S., as manager. Mr. Butcher has had consider 
writers and original Underwood Parts are recognized ble experience 2 business equipment field. He has been a 
throughout the world for their high quality and de- samiadantative. tan thn Cheha ha ars and 
pendability. , Jurina the past three hes served a snacer 
V ( 4 xpanding 5 4 de 
Only ‘Master Grade’’ Reconditioned Typewriters ; T Wir ; M 1 
carry this label, which is a guarantee of quality J Vict A ; ” 4 
* &£ & & & 
For additional information write ie spbinivs eae ee ee nt 
to have bs eported by A. B. Dick f Canada, Ltd. Angus 
THE WHOLESALE G Wieee, eanentive ee grenerss See Se ney ee oe 
pectedq To De eaagy Tor ccupancy Tf nonrtr iy if s the 
TYPEWRITER COMPANY acne tailding ennension tor A. 0. Dick Co. in Canada in the 
150 SYLVAN AVE.—RT. 9W—ENGLEWOOD CLIFFS, N. J. past six months. A branch office was opened in Va iver last N 
Cable Address: SALETYPE vember yuar r Britist and 
Sold Only to Dealers and Jobbers ervice operat 
Dales 1 f the Esterbr k Per + Canad Ltd T 








THREE TOP SPECIALTIES 
For Your Office or Plant 


STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 


Corner Posts, 11 Gauge or 13 
Gauge 7°3” high...8’3” high... 
9’3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 





TYPEWRITER TABLE 


Size 2614"H x 16"D x 22”W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 

rubber casters. Shipped K. D. one per 


carton. Weight 30 lb. 





STORAGE CABINET 
No. 3678-S 


with adjustable shelves, finished 
in baked-on olive green or office- 
gray enamels with lock in handle, 
insulated doors. Shipped one per 
carton, K.D. 


List Price $15.00 


MIDWEST 
METAL MANUFACTURING COMPANY 


36"W x 18” x 78”"H 
1818-24 North 18th St., St. Louis 6, Mo. 


Weight 150 Ibs. 
MANY OTHER SIZES OI! 
CABINETS AND SHELVING 
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The B D C mimeograph produces the kind of copies often referred to as printing press 
quality. Each character is clean and sharp. There are no ragged, feathery outlines 
that typify ordinary mimeograph work. The secret is the unique B D C design that 
has revolutionized mimeograph standards. Similar to a printing press, the B D C uses 
the same kind of ink printers use—a heavy paste that cannot flow or spread or feather. 
Because this quality result is inherent in the machine and ink, any office worker gets 
printing press quality routinely—yet always stays clean because the B DC can’t leak. 
Write for complete dealer information. Bohn Duplicator Corporation, 444 Fourth 
Avenue, New York 16, New York. 


REX-ROTARY 
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EXECUTIVE POSTURE CHAIR 


comfortable, handsome 


Certified 
Oifice 

Planning 

Service 







Jasper Chair Company presents a chair de- 
Sp Retetin Mentor signed for efficient seating. This chair has 
four way adjustments to fit the user, to pro- 
vide perfect support in both working and re- 
laxed positions. It is upholstered in foam 


rubber for cool, wonderfully relaxed seating. 





ie ae THE RIGHT CHAIR 


haracter 


py AT THE RIGHT PRICE 
ASSOCIATION 
CHAIR NO. 888 


Name Pome tun” 


— Jasper Chair-—_ 


REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR. 
R. J. FREEMAN AND JOHN R. FREEMAN 








sb CHAIR Cow 








HENRY DEUTSCH (SOUTHWEST R. A. BROWNE (WEST) 
113 40 COX LANE 1527 E. 14th ST (EASTERN) .385 MADISON AVE 
DALLAS 29, TEXA SAN LEANDRO, CALIF NEW YORK, N. Y 


JACK S. DORAN (NORTHWEST) Lester W. Brown (Chicago-Miawest) 





¢ 6 
4s_ ya® JAMES S. FOWLS, (SOUTHERN) 

ta-inod 327 SUNSET DRIVE, NORTH 1527 E. 14th § 666 LAKE SHORE DOR 

A ST. PETERSBURG, FLORIDA SAN LEANDRO, CALIF. CHICAGO, ILL. SPACE 844 








192 








son, 


ott 


eitz, 


Lp 


/56 








<n 
3 | 





Me A NEW KLEER-PAK BINDER 


For Sales Presentations or as a Personal File 


An ideal place for clippings, photos, 
pedigree papers, testimonial letters, etc. 
All metal is eliminated from this binder. 
The rings ar made of flexible plastic and 
hold all plastic leaves in perfect align- 
ment. Cover is hand rubbed, pure vinyl, 
in Rodeo Design. Ready for personali- 
zation. 10 by 12 inches. 

No. R-10 with 10 Sheet Protectors 


No. R-20 with 20 Sheet Protectors 


| 





4m SMEAD'S "On the Street”’ 
CARRYING CASE in LEATHER-LIKE 


MATERIAL 
Mads f Leather-Like Material, size 10 
by 15 inches, with Glyd-Loc fastener, 
now gift rapped. An ideal gift for 
carrying many business and personal 
papers, articles, etc. A commuter’s 
sper ial N« 1056E 





Me SMEAD'S PATTERN FILE 


Now comes in new beautiful daisy pat- 
tern design and gift wrapped. A 10 com- 
partment pattern file .. . an ideal gift 
for the homemaker. 
P315M (Maroon 
P315G (Green 


SMEAD’S HOUSEHOLD FILE 


This 3-way indexed home file now comes 
in beautiful new daisy design gift 
wrapped. Truly “A Gift for any Oc- 
casion.”’ 

W315-M (Maroon) W315-G (Green) 
W315-B (Blue) W315-D (Daisy) 


P315B (Blue) 
P315D (Daisy) 
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by Smead Craftsmen 








\ line that is always up-to-date. Each item ideal for a business or personal gift at 


any time of the year. 


The utilitarian value, the beauty and 
individuality of each item shown on this 
page makes anyone of them an appre- 
ciated gift upon any occasion. 





Me""MY PERSONAL PORTFOLIO" 
An “Under the Arm” Carrying Case 
Made of hand rubbed, pure vinyl, in 
Rodeo Design. Taylon plastic zipper. 11 
by 16 inches. Gift wrapped. It is the 
perfect gift for the busy man. 

No. VL1611 
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Mm SMEAD'S EXPANDING FILE 


Made of Leather-Like Material with 21 
roomy pockets. It outwears ordinary 
material 9 to 1. Gift wrapped it makes a 
beautiful present for the office or home. 
No. R-117A 





The novel and long wearing finishes and 
the individual styling are such that you 
will not find them duplicated elsewhere. 





MR SMEAD'S DESK SECRETARY 
This beautiful personal desk file is made 
of pure vinyl, dark brown, in pigskin 
finish. 10 by 12 inches. Gift wrapped. 
No. VL39 





Mm SMEAD'S RECORDING FILE 


The perfect carrier for 7 inch recordings 
and tapes of dictated mail. Long wear- 
ing Smead’s Leather-Like Material. Ask 
for gift wrapped No. L-513 


All items attractively 


Ww 


ATTENTION DEALERS: In order to help 
you stimulate this gift merchandising program 
Smead will furnish you with: (1) Window 
display material (2) Inside the store display 
material (3) Newspaper mats. 

Please write us today. 


THE SMEAD MANUFACTURING CO., INC. 
HASTINGS, MINNESOTA 
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Burroughs Cor Detroit, wa uncheon 


NEW Phone Amplifier ice ee 


%& &£ & & F 


Frees BOTH Hands * Ane r The jest stationery store western Nova Scotia 
} ae Soe 








R. H. Da n Yarmouth. It was started back in 1897 

eaded by the founde S. B. Davis, who road 

; de on a bicycle calling on prospects in the 
apply market. Th early spade work developed 

etail business with four clerks plus a wholesale 

wo travelers constantly on the road. Manager of the 

Ww Mrs. E. D. Harlow. Office supplies represent 

half tt tock carried, account { the biggest single unit 
been on i present St ation half-a 


i< 


*&* ££ & & F 


Canada 








Clyde Everett, vice-president, W. A é 

t Goderict nt. was guest 3k st May meeting of the 
A ation ot Hamiltor nt. His subject: ‘Selling 

P Cir =P tresseag the tact that gq 3 g0Ww aisplays and ur 

sl ol ttered display cases help increase sales. H jed dealers t 
Ke the n r t manutacturing-supplied ¢ rr material and 
Tel-O-Master Jescribed make national advertising as a pre-selling tool that led 

to greater dealer sales. Robert E. Larrett, Grand & T Ltd., pre 
® Amplifies incoming message for individual or Jed at the meeting. Out of town quests included Leon H. Black 
group conference. Adjustable volume. snd Bill Gardner, Goderich; Pat Paulin, B. Peters, Walter Spittal 
@ Picks up outgoing conversation from various ind Ron Meagle, St. Catharines; from Toronto, Don Tait, Irwin 
parts of the room. Oullahan, Ted. Fugler, Stuart Cromar, Norman Hymus, and other: 
® Frees BOTH hands for taking notes, moving about * & & He 
J ea office, consulting — etc. 5 < tee, ee eee Te ee ee 
Seeieeiiig pusunel enable epmans eu Wnecy lean tty toner ndville, Que., has announced the appointment of ©. W. Me- 
ies. Compact unit finished ne natural mahogany. Only Dougall as general manager. He nea the mpany in 1947, wa 
$69.50, complete and ready to op former t marketing and resided in Toronto. He w 
at the mpany nead TICE n Drur 
Dealerships available now. ii 

a Norman L. Brown, sales manager f Canada of the Dominion 

ank B , T n+ was quest peaker at the late May meet 
ij 3 of Toront mmercial Stations A atior groups new 
Research Laboratory, Inc. president, L. G. (Dick) Doner, presided. On June 21, the Roya 

Dept. OA-1, Palo Alto, Calif. anadian Y t Club on Toront and was the scene of the as 

Electronic Instruments Since 1932 ations annual summer dinner meeting 

Desmond Kelly of Lakeside Heights, suburb of Montreal, ha 











Peudlure is.in Your Vane 


WHEN YOUR NAME 
IS ON YOUR PRODUCTS! 


< ee ER Your name is a powerful selling tool. Make it sell for you! Put 
JACK C. COFFEY CO& your name . . . your “AUTOGRAPHS” .. . proudly “out-front” 
: on all of the products you sell. Use your name on letter trays, 
pencil sharpeners, desk lamps and card files . . . and on major 
equipment, too! “AUTOGRAPHS” remind your customers . . 

constantly . . . that you are as near as their telephones. Your 
name will be remembered when they need desks, fling cabinets 
and business machines, or a supply of paper clips, pencils and 
carbon paper. You see, “AUTOGRAPHS mean business because 
they reach and resell your best prospects . . . your customers. 
Shouldn’t you be building your future with “AUTOGRAPHS”? 

















North Chicago itt 

















? “rR Mount “AUTOGRAPHS” quickly and permanently on 

ucAS BROS almost any clean surface. . .even on crackle finish. 

PONE WBLDEREY 'S-3000 | BALTINOSE 3 MARYLAND Simply brush solvent on the adhesive backing and 

press into place. “Tell” and “Sell” copy of your choice 

is lithographed in sparkling colors on lustrous, durable 
Alodized Aluminum. 


ADVERTISING IMPRESSIONS THAT Stick! 


Your signature on M, A Cid INC. 
a business letterhead ET L ® C 


will bring samples 1619 SO. FEDERAL 
and literature. MASON CITY 1, IOWA 














CLIALLIGE 5S Bee eee eee) 
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No matter how you look at it 


file drawer styles 


are an important sales tool 





















It’s a most important sales aid to be 
able to sell filing cabinets that can be 


furnished with all wanted drawer styles. 


These features are in addition to the 
sturdy Peerless construction—and all of 


the built-in long-life features. 


No matter what your customers demand 

. side-locking follower block ... or 
metal sway blocks .. . or suspending 
guide frames ... or insert drawers in 
any desired combination. Peerless has 


the answer. 


They’re all good reasons why you should 


investigate the Peerless Franchise today. 


PEERLESS 


STEEL EQUIPMENT CO. . 


6600 Hasbrook Ave., Philadelphia 11, Pa 
New York « Chicago « Dallas « Los Angeles 


@ metal desk, file or table for every officeneed ———= 


Wer PrR RR AT 
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MAYLINE been appointed district manager for Royal Typewriter Co, Ltd. 


h Columbia and Alberta. He w make Vancouver 
nea juart . Mr. Kell ly tormeriy f enteda Roya n Montreal. 
Var j é ceeds T. H. Armstrong who has been appointed 
; 4 ; ; mar ager + th ly. The snr incement 
vas made by W. H. Bell, Royal’ s general sales mn 
MAY-0-MATIC ee ee 
T. O. Birrell, sale manager, Walt Tor- 


nto, ha ported the appointment of Thomas Ww. pF og: as in 
A New Table jJustrial a int manager. Mr. Laricks brings yea experience 


. . : 
By Mayline Waterma rer ~O. OT Canada LTa ang ifs wr y-owned sud 
_—— jiary f Canada, are rer ted expanding to the field 


*%* &£ &£ & & 























D. A. Balt Co. Ltd., Toronto, recently celebrated mpletion 
f its 40th year in business by moving to larger quarters in the 
Now, a table featuring instant height and lowshown aren of the cit : 
w ‘*'OP tilt adjustments, plus space saving ac- z *## # @ & 
Z cessory units. Base is heavy gauge steel. 5 U Montreal conventior sat wk ° tio ers S. id 
er | 2 presiaent tT TnaT a TIOF ope er nas 
Rd Solid Basswood metal-edge top. Also has < gpa Maan Scene Mata sate gp ae a Bisnis: Tage 
a_ Sliding reference top. > mme Prit Ltd., Regina. J. L. “Anderson has advanced 
3 . P resident 1 general manage icceeding H. L. P ho has 
= Table is produced in popular top sizes and ™ pf cae ioe at 
in two base sizes. Write factory for com- * * & & 
plete information. B. N. Dougherty has « cages lf-selection style office furniture 
snd stationery supply store in Sault Ste. Marie, Ont. It is based on 
Store rrow: “"NSOEA r epft, he said. Mr. Dougher- 
y is a nat tf Montreal but has j in Sault Ste. Marie for the 
ast nine years, representing a number of trade supply sources by 
Symbol of } the pa 
New }{ ] f Toronto chapte National Ottice Management 
A atior D. J. LeQuesne, tT manage Moore Business 
Form T Vice president another man from the in- 
MAYLINE CO try W. & Markle, c sgiealion Underwood Ltd 
* * £ £&£ & & 
Robert Hammond has been appointed sales representative in 
625 NO. COMMERCE ST. ay aoe ae ee ee a Pegg Pag ee ag 
SHEBOYGAN, WISCONSIN METAL PLAN FILE 
MAYLINE 





“TYPE- RIGHT 


Like Magic — will increase 
her efficiency 10% or more by 
the simple turn of a knob. 
The "“Type-Right" adjustment 
unit elevates the typewriter to 
fit the comfort and correct 
posture of the typist. Four 
inch range of adjustment in 10 
seconds. 


Paper <3 | Fasteners 





<_> Thumb Tacks 


Specifically designed for use with 
comptometers, calculating machines 
and similar business machines. Out- 
standing in design and stability, this 
stand provides greater efficient work- 
ing area to accommodate the oper- 
ator. Sturdily constructed all-welded 
steel tubing for longer vibration- 
free life. 


Noesting considers QUALITY FOR A COMPLETE LIST OF OVER 30 BUSINESS 
— MACHINE STANDS WRITE FOR DETAIL AND CATALOG 
is of tirst importance. 


THE CORRECT EQUIPMENT IEADS TO CORRECT WoRU! 


HARDWARE ENGINEERING COMPANY, INC. 








Large Variety of Sizes and Styles. 





NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 


| Phone 97 GARRETT, INDIANA P.O. Bex 97) 





196 OA-7 /56 














Walls Finest Duplicators 


| AT THE WORLD'S LOWEST PRICES 


: Srl voducing 
““- SPEED-O-PRINT’S 
oi LIBERATOR MODEL S3SOQO ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 
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533C Glenbrook Lounge Section 





oa ai you'll be proud to have! 












JOHNSON GLENBROOK SERIES 


bination that has 


S r appeal 
1use it's especially adapta 
for y's modern office 
I Je Glenbrook Se 
ies 1S a lin that can mean 
sales for you 


plete de 


7109 MERCHANDISE MART 


JOHNSON CHAIR COMPANY 


CHICAGO 54, ILLINOIS 








TYPEWRITER 
4 i= 1-10), 
CREATE A PERMANENT 
IMPRESSION 


Leedall new 


nylon ribbons do 
create a lasting and permanent impres- 


user. 
ny- 


sion, both on paper and to the 
Self-inking properties keep Leedall’s 
lon fresh every day. 


i = = oe Be), Be ii -j-te), | 
® Lasts for months. 
¢ Permanent Impressions. 
*® Continuous action self-inking. 
© Clean, crisp copy every day. 
© Competitively priced. 


SEND FOR SAMPLES AND PRICE LIST TODAY. 


) >) >) OP” FH) FR To) soye- mv txemores | 


WHOLESALE ole] i> }il eum \, 10mm 2 426) af 
Milltown, New Jersey ° Milltown 8-1045 | 
A RIBBON FOR EVERY MACHINE | 


ONLY 
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Top executive positions with Monroe tir Machine C 
| are now if by ead A. Philip and 
William W. Crabb, 7 Mr. Philip becomes chairman of the board 
nd Mr. Crabt the company’: yeneral manager. Mr. Philir 
sxes a 26-year a ation with Monroe as Ontar 
rabb joined Mor 738, has served as M 
nana 5| 
*¥ + &€£ & 
J. C. Jaimet, retired Kitchener 1 mice supply gedier, wi 
€ jnea fT anadia r ke n o na n é t wit A 
Canadian fla t dera 
? autn rit 
+ &£ €& & & 
ar +h rde Jay anadian if 
M Stationer A 5] yolfed and dined at St 
t ub, June 7 * m A Stationer 
A y milar eve 4 at Dow club 
ba Windsor Sta A at tournamen 
a | wd from T U.S. bord city. Sta 
W ern Onta men be at 


he Eberhard Fabe nada, Ltd., T 


Jim Curzon C 

+} resident of the Stations Gu Club of Toront 
Bob. Hartley. Club vice-president is Terry Bir- 

rell, Walter Dickinson & Co. Ltd ther office Neil Smith, Al. 
Poole, Gord. Dimson, Pat Partland, shane Pattillo, Al. Young, Frank 
Dyon, Harold Weston, Martin aon 1 Carroll Waldron. At the 
yroup annual meeting, guest speaker wa George Watson, t. E 
Waterma f Ltd T ean? } . lling 
% % * % % 

C. G. Banghart has beer Tey Eddy Paper 

Ltd ind it jpsidiary, tne ¢t = ttawa 

+ & & EH F 
expanding « y has drawn a once retired 
U.S. execu t up hi wr pany in T nto. Stanley A. 
Dashew, 4 time ales manaa vith Addre yraph-Mu tiarap! 
KA r T r mpany he 


S c r evera 


less 
money, 


Mr. Dealer: 








All-Purpose 
Automatic 
Numbering 
Machine 





Stock this all-purpose num- 
bering machine — you tie 
up less money in stock, 
make more sales. It’s built 
to handle 90% of all 
general office numbering. 
Automatic action — sets 
for consecutive, duplicate 
or repeat. 


Write for New Selector Catalog. Model 150 _ i 


WM. A FORCE 


ZIEGNICHOLS AVENUE, BROOKLYN 8,N.Y. 
SALES OFFICES: NEW YORK, CHICAGO, SAN FRANCISCO and CANADA 
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Office Chairs by The B. L. Marble Chair Company Bedford, Ohio 





OMFORT ME 


From the moment you sit down in either of these trim 
office chairs, you feel buoyed up and ready for business. 
The reason, of course, is the perfectly balanced support 
U. S. Koylon Foam Cushioning gives you. And that’s not 
all. Koylon smooths itself out after every sitting, so 
Koylon-cushioned chairs keep your office spruced up 
permanently. U. S. Koylon... the finest of foams... is 
a product of United States Rubber, Mishawaka, Indiana. 





SINESS 


eoeeeees,eeeeoeeeeeee ee 





‘US: United States Rubber 
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PICCOLO 


ORIGINATORS OF THE SPIRIT PROCESS 








AUSTRALIAN NEWS 


W. BEECHAM, Correspondent 
Box E256, G.P.O., Perth, W.A. 





‘ nt or A va A saffer 
airector of TC aT WwW. A 
any of Fort Ma " iting 
P\ >] } 1eveiopr mpany 
A : W.A. Sheaffer (A Heide 
V t Australiar d nn W 
doubling A an-made 
n Ww th n+ - resen 
A nterprise rna 
+ £ &€ & & 
Sale Cha nd if cia ry 
Rand Corp t An A. Mac 
portable naging director, says: "Au businessmen 
c new ele T nachin 
SPIRIT DUPLICATOR to eal a a Gee 
TI Rand purcha ) Je at 
as easy fo carry as 
s x“ ‘Le en 
your portable typewriter 50,000 £1 5 H 
+ nan - P 
° Unusually brilliant copies eee wi 
» Rugged Construction mangheis?™- =, gr ae 
© Nothing to get out ef order Phaene bs echt A wn 
» Uses any spirit carbon or fluid fs act aa dca : 
« Sheet size 9” x 13” : pee 
Sheet size 9” x 13 Jat f+ of £34.750 v It n 
he scrip W t dd 
A well-made, efficient spirit duplicator £ rds k ; ty 
sold by office machine dealers at the , 5 rdina ~ ha 
sensationally low price of jividends for been re 
¢r4 $69°° 47.1 ana | 3 nly 
- a? 


105 Chambers St., New York, N. Y. © Sole distributors in the U.S.A 
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The combination of a sales-minded dealer 
and Silver Eagle carbons produces satisfield 
customers . . . and everybody profits! 


Your salesmen can successfully sell Silver 
Eagle ... its special features of four dif- 
ferent colored backs for the four weights of 
paper has a lot of customer appeal... and 
simplifies reordering! 





TIE Et 











/ WHERE TO PLAN 
YOUR PROFITS? 
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Choose from a huge 























; stock of low priced— WH 
neon oe oO) pe a spr a, SOOMREEP ING 
is r quality machines of a 
A IA makes and models. 
Write Dept. P. for 
Free samples will illustrate why ... may we send some? special price list. 
W. 3, L r 
CARBON.& RIBBON MFG. CO. INC. RNATIUNAL U APPLIF 
621-623 CHERRY ST. PHILADELPHIA 6, PENNA. D Broad 5700 
OA-—7/56 
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. the simple result of the constant standard of highest 
quality at reasonable prices. 
innumerable millions of $f folders have proved a 
permanent profitable business to our customers. They 
know it for sure—the $f&® line is a reliable and pros- 
perous one today, tomorrow and always. 


© Carpenter Paper Company 
Federal Stationery Company 
Associated Stationers Supply Company 
zz Adams, Cushing and Foster, Inc. 


MONROE, MICH. « NEW YORK, N. Y. J. A. Hoerner Company 





OFFICE FILING EQUIPMENT ® FILING SUPPLIES e STATIONERY SPECIALTIES 
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The 
NEW 
1957 
STARK 
CALENDAR 


pads, available in al! sizes, are lithographed on high- 
grade bond paper OF UNMATCHED WHITENESS with 









the date in red and the monthly calendar in black. Fast, 


2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
write or phone for complete details 
“IN CALENDARS THE QUALITY MARK IS STARK" 


STARK CALENDARS « 





100-112 BISSELL ST. * PHONE 3% + JOLIET, ILL. 





Quality wood office furniture 
by 
WORDEN of HOLLAND 

















260-OH (Top 66 x 42) 


WORDEN Company offers the office equipment deal- 
er a complete line of wood desks, tables, chairs, 
leather upholstered chairs and suites all manufac- 
tured with good quality as a standard. We invite 
you to investigate the many advantages of selling 
Worden products. A complete catalog will be fur- 
nished on request. 


the 


HOLLAND 


WORDEN company 


MICHIGAN 
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U u Come Ltd apita! £10,000 
a urnitu equip and sta r Hices 
y H New South Wales: Proud's (Over- 
acturers re d - es 5 Crane 
and Law me é e of 
\ bie St ia S.W and 
Ltd 4 t e tittin 
ara v.S.W 
% * + 
3 J Ltd., Sydr ut e 
d improved ¢ Six to De 
state >a geaq the 
1954 a An uncha n 
beer 2 


Appliance — i 1a 
We under } 5 
ave be 3 
pited a 


the deatt S Frank L Rya 
; director of E pply C L 
A and We aang a 
ment vd 
amea mark as W 
e@ wa >] N Ww Du D 
B way, Syd rt H 
A dur 
* e¥ ££ & & 
o | +} 
| 7 
Ke % 3 
sti | 
r +1 . 
| ) °| £1,329 
3 é 4 
x * * 
+] ) Say 
=! and 


TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


ms) 


‘ 
yiatus 
= bee fez 


, | A@5 
a, = Ss: ye 
onccnn(ias 5 4 ' ¥ 
— et . 
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—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-—BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST. « NEW YORK 13, N. Y 
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Write Carbon Papers and Typewriter Ribbons move fast and bring 
bigger, quicker profits because the people who use them like them 
and come back for more! 


You don’t have to load yourself up with big inventories when yo 
carry the Write line, either. You can order in smaller quantities, 
as you need the stock, safe in the knowledge that you can always de 
on Write for prompt service. 


In the popular Write line, there’s a Carbon Paper for every possible 


need (more than 350 different types, grades and weights!) and 


Typewriter Ribbons for all purposes... from the regular, inexpensive 


cotton to de luxe Nylon and Silk Ribbons . . . in a wide variety of 
colors and two-color combinations. 


You Get the Write Kind of Treatment, too! 
When you want anything a little out of the ordinary, you'll find that 


the Write people are always happy to oblige you. Special packing, 


private brand labeling, extra fast service—just about any little 
“extra” service you want—is yours for the asking when you deal 
with the Write people! 


Write now for descriptive literature and prices. 


write 


incor porated 420 LEXINGTON AVE., N. Y. 17, N. Y. 





you 


u 


pend 


* FACTORY AT BRIDGEPORT, CONN. 
SAS IRONS RR A 
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oe So, gain Stay Out of Tax Trouble; 
Keep Adequate Records 


MODERN SMOKERS FEATURING THE TAPERED POST NOW 
AVAILABLE IN WALNUT AND METAL — WITH GLASS LINERS 
OR SCREEN TOPS. 


No. 135X No. 135xX 1 walnut smok Nos. 191-194 
Walnut er as ustrated, solid bra Metal 
handle 3 ferrule t 
$24.00 N X sa 





design X Wa 
availapie 1 or 
chrome jary »b 
plated and g b 
baked f st $16.00 
$19.00 depending on fir 
Nos. 191-194 metal 
as illustrated. 5¥/2” x 114” 
long lasting, anodized alum 
num liner—matching or cor 
trasting reen. Smokers 
bright o hrom 
en bro j 
colors 
>») CUR 
Sie 275: Salid Welent Senet by HAROLD J. ASHE 
er Sa Zz } gesign as 
191-194—Tapered post with tax counsellor 
brass screen and brass ferrule : 
—list $19.00 7 @ EVERY YEAR A considerable number of office appli- 
ALL SMOKERS HEAVILY a / ance dealers complain bitterly at difficulties they experience 
a ly ) TO PREVENT E with the Bureau of Internal Revenue. More often than not 
B such dealers are obliged to pay additional income taxes and 
Write for latest catalogue—costumers, smokers, ash trays in sometimes heavy penalties as well. 
walnut, anodized aluminum, brass, genuine bronze, While the more sensational cases against taxpayers usually 
and plated finishes. involve fraudulent returns, the majority of cases in which 


taxpayers find themselves in difficulties are traceable to honest 


oe 
a S// PRODUCTS CO. mistakes in which no suspicion of fraud is even implied. 


These taxpayers usually get into difficulties for one or more 
2216 N. CLYBOURN AVENUE CHICAGO 14, ILL. of six reasons. These are: (1) errors in arithmetic which show 











‘for quick sales 






‘for big profits 


... None finer | 
ih yr 4 MODELS 


and design 
So MEET ALL NEEDS UNDER-COUNTER 


“competitively Model R-1 (illustrated). _ CASH DRAWERS 










. d! Has removable metal m 
n ray wi 4s 
eo = ly -> dial NO STOCK TO CARRY 
List , 24 HOUR 
$44.50. 4, SHIPMENTS 
- . FULL DEALER 
DISCOUNT 







NO COMPARABLE 
PRODUCT AVAILABLE 
3 Additional Models — 

$29.50 and up 


A sample of one model is all 


Write for complete that is necessary to show Indi- 
NEW SUPREME ana’s high quality, workmanship 
color catalog now! and practicability. 

: When you display one of these Cash Drawers — they sell 
SUPREME themselves. A high quality product of Indiana hardwoods — 
STEEL EQUIPMENT CORP. smooth finish inside and out. Quiet roller mechanism warning 


gong rings when drawer opens. High-grade dise tumbler lock. 


Write for details 


INDIANA CASH DRAWER CO. 
P.O. BOX 236-E 


_ $8rd St. and Ist Ave. 
& 92, N. Y. 


Glass-Front Bookcases 


Shelbyville, Indiana 
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genuine 
rere) v aters 





Practical-minded business people will get the point in a hurry when you tell 
them about the value that genuine leather upholstery gives them. For performance, 
it can't be matched. It needs less care, and is easier to keep clean. Hard use 

actually polishes it to a richer patina. And it adds prest 
Wy C I C cner patina. ANG gags prestige 


i. 8 


and beauty. Make more sales—with leather! 
Only genuine leather wears as well! as it looks 


THE UPHOLSTERY LEATHER GROUP, INC, © 141 East 44th Street, New York 17, N. Yu 
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~ KARLO The Ideal 


Office Machine Stand 








e STURDY 
CONSTRUCTION 

© PORTABLE 

¢ ASSURES 
CONSUMER 
SATISFACTION 

MODEL NO. 1! ADJUSTAB 





METAL FROM 
WITH WOOD 26 TC 
TOP INCHE 
Has the weight to counterbalance that of typewriter. Pro- 
vides firm foundation needful! f more and better typing. 


Makes precisely correct posture ¢ t “4 
| economy and efficiency. 

Lifetime all-meta escent ply j ; 
Walnut, Oak and. Mahogany finishe tand of its bind 
on the market. 


~> WRITE FOR INFORMATION & PRICES 


K, rl MANUFACTURING 


COMPANY 


| 32 lonia Ave., SW., GRAND RAPIDS, MICH. 











COMPLETELY AUTOMATIC — the Newest Most 
Versatile Seller Yet Introduced! 
No pencil combines so many eye-catching 
sure-fire selling features in one unit! Fully 
retractable, changes colors with the flick of a 
finger, has beautiful jewelry engraved lifetime 
chrome finish. Gift boxed or carded and priced 
to move fast. § 95 
Display and You'll Sell the 2 
new SUPRA 4-COLOR PENCIL 





wine Wa LLL a 
220 §. STATE ST., CHICAGO 4, ILL. 


your supply 
or infor- 
mation. 
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up in the most superficial audit of a return; (2) misinterpre- 
tation of the law in respect to deductibility of a certain item, 
or the taking of an exemption to which a taxpayer is not en- 
titled; (3) inability to support certain deductions with evidence 
which, on its face, shows the expense was incurred; (4) in- 
accurate inventory tally; (5) incorrect treatment of bad debts, 
and (6) charging as a current expense the cost of acquiring 
depreciable assets, or using too short a useful life for recovery 
of such cost. 

Errors of arithmetic are not subject to argument, and there is 
nothing an office appliance dealer can do except pay the deficien- 
cy if he has made a blunder in his favor in computing the tax. 

In the case of misinterpretation or misapplication of the 
law there is also usually little a taxpayer can do. This assumes 
that misinterpretation is a demonstrable fact. This does not 
mean to say that the Bureau never errs. In extremely complex 
cases, the Bureau may honestly interpret the law in one way 
and to the taxpayer’s tax disadvantage. The taxpayer, or his 
counsel, may take a contrary interpretation. These disputes 
may find their way to Tax Court. Not all such cases, by any 
means, are resolved in favor of the government. Nevertheless, 
such litigation is expensive and may involve a far greater out- 
lay than the additional tax at issue. 

Deductions Questioned 

However, among dealers, and those in lower tax brackets, 
probably more hassles with the Bureau are over unsupported 
deductions than from other causes. There is considerable evi- 
dence accumulating which indicates that in the future the 
Bureau will be more and more skeptical of deductions that 
cannot be backed up by proof. 

For years, tax counselors have been advising their clients 
to keep adequate records to support all business expenses 
and personal deductions; to pay by check and/or get receipts 
for every outlay of a deductible character. Tax writers, in- 
cluding this one, have harped on the subject almost to the 
point of boredom. It is still sound and timely counsel. Without 
taking such elementary precautions, a dealer cannot support 
certain business expense items and deductions in his income 


PROTECTED PROFITS FOR YOU 


WITH ADVANCO'S POLICY OF 
SELLING THRU DEALERS EXCLUSIVELY 








Write for General Catalog and Price List 
ADVANCO PRODUCTS Inc 


MANUFACTURERS 


148 WEST 24th STREET NEW YORK 1" N ie Selentual CHelsea 3-1276 
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ADDO-X’s light-as-a-dove’s feather touch, 
short key action — minimizes finger travel and 
saves operator's energy. The STEP-O-MATIC 
lever offers you calculator performance at 
adding machine cost when multiplying. No other 
adding machine is so saving of your operator's 


time and energy. Write for literaturey. 


ADDO machine comPANy, INC. 


145 WEST 57TH STREET, NEW YORK 19, N. Y., CIRCLE 5-6940 i 


WEST COAST BRANCH 
WESTERN ADDO MACHINE CORP., 2921 BEVERLY BLVD. 
LOS ANGELES, CALIFORNIA, TEL: DUNKIRK 5-2247 





For further details mail this advertisement with your letterhead. | 
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AMFILE ALBUMS 
Gifts For Every Occasion 


A complete line—just about the finest assortment you'll 
find anywhere—and at prices to please customers and 
allow you a good profit. All come individually boxed. 


@ Willoweave with the homespun look 

@ Embossed Duraleather 

@ Flexible cover Scrapbooks and Snapshot Albums 
@ Bride and Baby Books 






Write for Catalog of complete line 
AMBERG FILE & INDEX CO. 
Kankakee, Ill. 


asknathan first...about 


GUARANTEED RECONDITIONED 
VISIBLE EQUIPMENT 

for READY 

RE-SALE 


KARDEX, ACME, 
POST INDEX, etc., 
so perfectly re-built 
they can hardly be 
told from new—can 
be re-sold at sub- 
stantial profits. Our 
large’ inventory 
) guarantees prompt 







shipment, 


Mail the coupon today for prices on recondi- 
tioned equipment you can sell. Shipped subject 
to inspection to rated firms 

We purchase surplus equipment for top prices. 





CHAS. S. NATHAN, INC. (O-1) | 
546 Broadway, New York City | 
Rush me prices on the following pieces of reconditioned | 
visible eq ment 
Qvoantity—__— Type—_ Moake______ Size = | 
Nome... Compeny—.._...____ | 
| Address__. City Zone—State | 
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tax return. It is not enough that, in fact, he has made such 
outlays. He must be prepared to prove this if called upon. 

And, even though a dealer may keep adequate records on 
his business, he may err seriously in not keeping similar rec- 
ords on the expenses incident to non-business income, such as 
rental properties where net income may not total more than 
half of the gross receipts. 

Contrary to “guardhouse attorneys” it is not necessary for 
the government to prove a certain expense was not incurred. 
The burden of proof rests upon the taxpayer. He is expected 
to keep sufficient records to truly reflect the real net income 
from all sources and not merely make an approximation 
based upon his “guesstimating” 

Failure to keep records does not circumvent the govern- 
ment as some overly-sharp taxpayers erroneously assume. Such 
a policy only handicaps the taxpayer and exposes him to addi- 
tional tax assessments because he cannot substantiate certain 
deductible items in his tax return, or the stated amount of his 
gross receipts. Under-stating gross receipts is one of the oldest 
dodges among dishonest taxpayers and a device far more easily 
detected than most suppose. Tax Courts and Federal Judges 
share with the Bureau a dim view of absence of records. 

Record Expenses 

A good many dealers in tax difficulties this year for the 
first time may express puzzlement because the same expense 
items they have reported in past returns are now open to ques- 
tion in current returns. Some dealers, allergic to record keep- 
ing, have persisted in guesstimating certain expenses year after 
year, and against the advice of professional counsel. 

Usual justification is that past returns have gone unchal- 
lenged and that, therefore, such returns have been proved 
acceptable. This is a dangerous conclusion. All, in fact, it may 
mean is that past returns have escaped careful scrutiny. If 
a current return attracts attention, it is a foregone conclusion 
past returns will be pulled out of the files and get equally 
careful attention. 





Inventories not supported by carefully prepared inventory 
to this writer’s knowl- 


records may be suspect. One taxpayer, 


a 
READY 
SELLER 
AT 


$1775 


TAX EXTRA 
INCLUDING 
TELESCOPIC 

EYEGUIDE 














Takes all copy up to 20 inches 


c ————s A money-maker that is easy to sell. 

We" | Now the RITE-LINE Copy holder has 

l ; ; the new Telescopic Eyeguide at no 

: — extra cost. Takes all widths of copy 

EYEGUIDE CONTRACTED from a machine tape to 20 inches. 

: i Self-contained, all-metal, compact, at- 

20" tractive. Requires no installation or 

service. Illustration shows it with LINE 

: MAGNIFIER attached. Magnifier is 
extra equipment you can sell. 





EYEGUIDE EXTENDED 


For full particulars, discounts, etc., write to— 


RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C 
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dest Now you can sell many Snap-A-Part forms for 

rien various uses — for the small user or large, Avail- : 


able in many types of printed to order and cus- 


nses t q ry = of ey u al ity tom styles and in several fast-moving stock styles : 


> the — in three separate price ranges to help you get 


yense 
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a forms = 8 

. 

rally Exclusively for Dealers! 


REGISTER FORMS 
le : CONTINUOUS TYPEWRITER 
you profit from an expanding market in oad 


BILLING MACHINE FORMS 


Available now are new Ennis products to help 


today’s modern office. Here, with Ennis quality 
nd service, are new Snap-A-Part one-time 

carbon forms — register and continuous 
typewriter and billing forms — forms that are 


growing rapidly in demand and daily use. 


Your profits will grow when you offer your : if ; 
customers this growing line of business forms. — ‘ 
And remember, you get a better deal T_,,...___—/A 
with Ennis, because you're the dealer. You get Ennis gives you a complete line of register and 


continuous fold-pack forms for typewriter and 
billing machine use. Available in stock, standard 
body printed to order and custom styles. The only 
A Full Line of Salesbooks * Manifold Books complete line for dealers offering forms for all 

Guest Checks * Tags make registers. Widest range of stock body forms. 


the order, the repeats and the profits. 


Write today for catalog and complete information 


TAG & SALESBOOK CO. 


Branch Offices and Warehouses at 








. 7 Factories at HOUSTON © DALLAS © BIRMINGHAM © MONROE 
ENNIS, TEXAS * CHATHAM, VA, LOS ANGELES © DENVER ¢* ST.LOUIS ©* ORLANDO 
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edge, has been making a practice of estimating inventory 
every year-end. Even the most credulous would be hard- 
SINCE 1932 pressed to believe his closing inventory each year is within 
a few dollars of the previous year’s closing inventory. Without 
correct opening and closing inventories, together with pur- 
chases during the year, it is impossible to determine or even 
closely approximate net earnings of a business. The Bureau 
is not unaware of this elementary accounting fact. 

A good many business bad debts are disallowed every year 
by the Bureau on audit of returns. Such bad debts are not 
deductible if a taxpayer is on a cash receipts and disburse- 
ments basis. This is because the loss through a bad debt is 
already reflected in the receipts that have been decreased by 
the exact amount of the uncollected debt. The debt is deduct- 
ible if the taxpayer is on an accural basis and has reported it 
in a current or previous return as income. Even if it passes 
this test, a debt may be disallowed, however, if it is deducted 
in any return except that of the year in which the debt is 
determined to be worthless. 








(MANUFACTURERS 








| | Quality equipment 














Must Pass Test 

Non-business debts must also pass this latter test. In addi- 

tion, a non-business debt may be disallowed if it is a debt of 

a relative and was made by the taxpayer with no expectation 

it would be paid. That is, a gift, even if having certain super- 

ficial characteristics of a debt, will be disallowed, if such is 
only a subterfuge to gain a tax advantage. 





SHELVING 


PARTS BINS A good many dealers acquire capital assets and persist in 
CABINETS charging off such assets as a business cost in the year of 
COUNTERS acquisition. If such assets have a normal useful life of more 
BENCHES than one year, these must be capitalized and be depreciated 
SHOP BOXES over the normal useful life. And, where a depreciation sched- 
PARTS DRAWER =e Write for LATEST CATALOG ule is set up, the rate of depreciation should conform to that 
INSERTS PRICE LIST AND DEALER'S DISCOUNT normal useful life test. Thus, if a certain asset has a normal 
useful life of ten years it may be suspect if a five-year life is 
used — unless there are extraordinary circumstances justify- 

Neiman Steel Equipment Co., Inc. ing quicker depreciation. 
BALFOUR AND VENANGO STS., PHILA. 34, PA Unknown to most taxpayers is the Bureau policy of making 





spotchecks of tax returns. That is, a certain arbitrary per- 


DORO No. 700 & No. 800 SERIES SECTIONAL BOOKCASES 
Will Intermember With Globe-Wernicke Bookcases 


—Wood—Receding Door Style— 


© ECONOMY LINE 








Overall Dimension 


item Description Height Width Depth Shipping Wt. List Price 
157 Top 3%," 334," 11" 10 Ibs. $ 8.50 
117 Book Section 13/3" 333," 11¥4” 24 Ibs. 19.20 
137 Book Section 15%," 3334," 11%" 27 Ibs. 20.00 
747 Base, Leg Style es 334," 114” 11 Ibs. 8.50 


Finishes: Oak, Imitation Walnut, Imitation Mahogany. 


Write for Description & Prices also on our 
NATIONAL LINE OF BOOKCASES 








Send for New DORO Catalog on Complete Line. manufacturing company 


WOOD DESKS — TABLES — COSTUMERS : ; 
s 220 Institute Place, Chicago 10, Ill. 
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AND MODERN SCHOOLS 
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This has been a great year! America is building and 3 
replacing and thus moving faster than ever before. 
Only one thing. Will the labor market keep pace? 
That's where schools are important. If your 
company isn't helping community groups to get modern 
schools, it’s not apt to get the skilled people it 
needs. Self interest, civic spirit, or both, 


you should make schools your business, too. 


Ee 
| Want to find out how to help in your community? 
| Get specific information by writing: | 
Better Schools, 9 East 40th Street, New York, N. Y. | 
a ee LTT J 


211 








nig 


Hit 





NOWHERE ELSE 

IN THE WORLD... 
could this year’s gigantic National Business 
Show be housed adequately but in the 
New York Coliseum—the world’s largest and 
newest and finest exhibition hall. Don’t miss 


this preview of business in the electronic age 


NATIONAL BUSINESS SHOW 


New York Coliseum —Columbus Circle, New York 
October 15 thru 19, 1956 
RUDOLPH LANG, Managing Director 
33 West 42nd Street, New York 36, N. Y. * PEnnsylvania 6-6760 
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centage of returns are carefully examined for honest errors 
of fact, or of outright fraud. The percentage of tax returns 
so processed rises in the higher income tax brackets. In addi- 
tion, spot checks are made in certain trades and professions 
where there is evidence that fraudulent or inaccurate returns 
are excessive. Thus, a certain trade or profession in a certain 
city may become suspect with the Bureau. The result: every 
taxpayer in that category in that city will have his tax return 
carefully audited. 

This procedure has been going on for years and, starting 
about three years ago, was sharply intensified. No taxpayer is 
too small to escape the possible close scrutiny of his tax re- 
turn. 

A good many dealers persist in paying minor business ex- 
penses out of pocket and then forgetting such outlays. At tax 
filing time they suddenly remember such expenditures and try 
to estimate them. This is not good enough for the Bureau. 
It is immaterial that a dealer, in fact, made such expendi- 
tures. The burden of proof is on the taxpayer, remember. Tax 
Court, if a case gets that far, is inclined to compromise on 
such items if it appears that some money was so expended, 
but only a fraction of the expense is usually allowed at best. 

No business expense should be too insignificant to warrant 
a dealer demanding a receipt or paying by check. In the aggre- 
gate, and over a year’s time, such petty outlays may amount 
to hundreds of dollars. 

Demand Receipts 

In the matter of expenses incident to earning non-business 
income, a dealer should also keep adequate records which not 
only indicate total gross receipts but every dime of expense. 
In the case of rental property these may not only include 
major repair and maintenance bills, but sums paid out to 
itinerant handymen and casual gardeners. Material suppliers 
and building trades contractors should be required to give re- 
ceipts indicating job location of properties so that such ex- 
penses are clearly chargeable to the rental propertie in ques- 
tion. 


Receipts shoukl be demanded for all transactious which 


QUOTE —- UNQUOTE 


“For the finest of SUPPLIES and SERV- 
ICES in the office machine field . . . see 


SHIPMAN-WARD’S..." 


That's what the dealers say who buy 
SHIPMAN-WARD'S famous rebuilt electric 
typewriters... now in pastel tones... best quality 
parts and, of course, the famous B. F. 

Goodrich typewriter platen . . . and SERVICE. 


VISIT US IN OUR BOOTHS 32 & 33 at NOMDA 
CONVENTION AT SHAMROCK HOTEL IN TEXAS 


SHIPMAN-WARD MFG. CO. 


Serving the industry since 1892! 


320 West Ohio Street * Chicago 10, Illinois 
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There’s always a ready market for 


ae VALED Satin-Finish Aluminum 
i 





i Office Accessories 


No. 333 Honor Valco’s 1956 smart, modern design and high- 
Guard Standards est quality satin-finished, rustproof aluminum 





1] ll oe ao ie . features that make upkeep easy and 
i} iam 2 é 
casting has space for economical ... make SALES EASY and 
i four hooks. Velour PROFITABLE! 








No. 1900-WGR 
Bel Air Wall 
Garment Rack 
12” height, 36” width, 
132” depth. Has 8 hooks. 


i covered rope or cad- 
é. mium plated chain. 





No. 260 
New Yorker No. 75-S$ No. 60-S$ 
Smoking Stand | Modern Sand Urn No. 56-S Contemporary 
24” height, weighted 20” height, 10” Regal Sand Urn Smoking Stand 


92” diameter base. 22” height. Weighted 
9%" diameter base 


and tray. 


diameter. Removable 19” height, 12” 


e a top tray permits extra diameter base. Re- 


‘ sand storage. Black, movable top tray 13” 
a4 gray, green, maroon. across, 3” deep. 








Write for details and prices on the complete line of Valco accessories. 








The Matton Month-o-a- 
ELLA 





ABOVE IS AN EXCERPT from one of the many unsolicited 








letters of praise received from business leaders who have 

discovered the exceptional value of Nascon Month-At-A-Glance 

books as business gifts. 

Indispensable for work-planning and scheduling in the office 

or for x social engagements in the home, the original 

Nascon Month-At-A-Glance, with name or trademark in gold 

on the cover, will be gratefully used by customers and pros- 2325283} 
pects every day and will constantly build sales and good will ' 
for the 

Send to for your costs and detailed informationtohelpyou Hp | | | (— 2. fo P= 
in secu rders for Nascon advertising gift items. Write to 


NASCON PRODUCTS 
ivision Eaton Paper Corporation 


rELT TS PU(tbG@. MASSACHUSET‘"% 
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DRAFTMASTER 
DRAFTING 
TABLE 


in four sizes, 
with exclusive 
STACOR 
features that 
mean customer 
acceptance 
and steady 
turnover. 





STACOR 


LIFETIME STEEL 
drafting equipment 





ENGINEERED for PROFITS! 


Expertly designed steel equipment of finest 
quality by STACOR is a natural sales-getter 
and profit-maker! The complete Stacor line 
of modern, functional drafting tables, tracing 

a tables, blue print filing cabinets 
os offers your customers what they 
want in drafting equipment . 
and you what you want for sure, 
profitable sales! 


cong, Con 


Write for Your Copy of the 
STACOR CATALOG TODAY! 





STACOR EQUIPMENT COMPANY 


770 East New York Ave. - Brooklyn 3, New York 





IT’S EASIER TO SELL THE BEST 


C) ucor 


satisfaction 
guaranteed! 


* Made of hard vul- 
canized fibre — 
smooth—strong— 
tough—durable 
Double rolled top— 
neat— good looking 
—rugged 
Range of popular 
sizes and styles 
Choice of perma- 
nent colors 
Guaranteed for 5 
years 
Promoted nation- 
ally by manufac- 
turer 

Write for catalog price 

data sheet direct to— 


NATIONAL 


‘a 0p 0 oF: 3. 2 © 2 >) ) Ree we ® : SS sam of: B 


WILMINGTON 99, DELAWARE 
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involve personal income tax deductions. Where personal pur- 
chases are being made on time, a dealer should insist that in- 
terest be shown separately from payment on principal as the 
former, only, is deductible. 

An increasing number of wary taxpayers are even making 
weekly church contributions by check to provide support for 
such deductions. With good cause, the Bureau is suspicious 
of large contributions to religious, charitable and other tax 
deductible organizations. This personal deduction has been 
used for fraudulent purposes more than any other by indi- 
vidual taxpayers. A church tither, because of the very size of 
his church contribution, should build supporting evidence of 
such contribution and tax deduction. 

While it may be easy for a taxpayer to establish and prove 
actual outlays for hospital and doctor bills, he should exercise 
care in supporting deductions for drugs and sickroom supplies. 
Even though he pays a druggist by check this is not evidence 
such payment was for deductible drugs as distinguished from 
other non-deductible purchases. Neither is a cash register 
receipt. Drug receipts should be itemized. 

While it may not help any dealers presently in tax diffi- 
culties, it is still sound advice for others: keep accurate 
records of your business and in sufficient detail to truly reflect 
gross receipts, all business costs and deductions, non-business 
income and expenses incident thereto, and all personal items 
of a deductible nature. Only in this way a dealer’s tax return 
may pass inspection without the risk of additional tax assess- 
ment. So long as there are a few tax dodgers, the over- 
Whelming majority of taxpayers who are honest must stand 
ready to prove their honesty and the accuracy of their income 
tax returns. 


Alma Office Machines Corp. Moves 
Alma Office Machines Corp., distributors of Everest busi- 


ness machines, has announced that it has moved into new 
quarters at 34 E. 30th St., New York 16, N.Y. 











| NEW SCHWAB 

| BOLT TYPE CHEST No. 8 
| Quality — Efficiency 

at New Low Cost 








Chest has clear inside dimension of 7” wide, 7" high and 
714," deep, with a 6” diameter door opening, having four 
locking bolts, and carries an Underwriter’s relocking de- 
vice label, with a weight of 125 lbs. 

| The unit also carries the same E class insurance rating 
with an extra 10% discount for the Underwriter’s re- 
locking device label. 

Write for complete details. 


| 

THE 
SCHWAB 
SAFE COMPANY | 
| LAFAYETTE, INDIANA 
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art steel co., inc. 170 west 233 street dept. O, a. y- 63, n. y- 


For 3x5 cards 
Not just a premium—a powerful sales reminder that does a magnificent 


job for you. Available in Natural, Copper, Blue and Gold colors. 


Wonderful for national firms. 
For advertising campaigns. 


UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 








Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U. S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
(Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
240 Fleet St. East, Toronto 2B, Ont. 
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You Collect The Easily Earned, 
yz, Added PROFITS 





AICcO’S 
One 
Reliable 

Source 


of 


Supply 
For All 


Your Needs 
In 


GUIDES! 


Specialists! 
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They Are GUIDE 


You Can Whatever your needs in Guides, it is profit- 
Also Rely a count on Aigner. You nave a — 
i of norizontal and _ ~vertical Guides: Care 

on AICO Guides, Check File Guides, Open Shelf Filing 
for Guides, Out Guides, System Guides, Tabulat- 
INDEXES ing Guides and Guides made to your own 
and specifications. You save on ordering, book- 
TABBING keeping, stock and storage, and, national Ad 


vertising helps yo 


97 Reade St., New York 13, N.Y. 


INDEXES 426 S. Clinton St., Chicago 7, Ill. 

















NEW DIFFERENT EVA-PRESS 
HAS NO EQUAL 


_-* SPEEDS 


a RUBBER PLATE 
PRODUCTION 


* 
TOP ACCURACY PLATES 
FINEST QUALITY 














Improved Features 


* Exclusive Pre- 
Heat Table 
Powerful Con- 
struction 

* Precision Built 

* Motorized Push 
Button Operation 
Platens Electrical- 
ly Heated Therm- 
ostatically Con- 
trolled 

* Three Platen 
Sizes 13" x 18" 
— 12" x» 15° — 
ii" x 13 


TOPS IN EVERY RESPECT 
MAKE US PROVE IT 


AMERICAN EVATYPE CORPORATION 
751 OSTERMAN AVE. DEERFIELD, ILLINOIS 
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Burroughs Names Defense Sales Executive 

Richard J. Egger has been named to the newly created post 
of director of sales planning for the defense sales division, it 
has been announced by Jack C. Lindley, sales manager, de- 
fens: contracts organization, Burroughs Corporation. Mr. 
Egger has been manager of the Dayton, Ohio defense sales 
district for the organization. 

In his new capacity Mr. Egger is responsible for defense sales 
forecasting, market research and defense product planning. He 
also supervises the sales central staff with headquarters at 
Burroughs Home Office, Detroit. 


Two Managers Named by Marchant 

Edgar B. Jessup, president of Marchant Calculators, Inc., 
has announced the promotion of two men to district manager 
posts in the company. 

John B. Drew, formerly sales representative in the Pasadena, 
Calif., office, has been named district manager of the Albu- 
querque, N.M. office. Melvin J. Hunt continues as service 
manager. 

Avery W. Powers, formerly sales representative in the Oak- 
land, Calif., office, has been appointed district manager of 
the Casper, Wyo., district office. Walter F. Rusnik. remains 
in charge of the service department. 


Comfort Printing Names Manager 

Comfort Printing and Stationery Company, 200 S. Seventh 
St., St. Louis, Mo., has announced that R. M. Beste is now 
manager of its office furniture department. 

J. A. Collum, executive vice-president, also announced 
that James W. Miller is co-ordinator-decorator of the office 
furniture department, and D. D. Laymon has been named 
assistant manager of the department. 





CEL-U-DEX 


CRIMPED 


SIGNALS 
FOR VISIBLE 








RECORDS 


Twelve colors available 
Special colors, sizes, 
printed and punched sig 
nals upon request 


12 DISTINCTLY 


DIFFERENT 
NON-FADING COLORS 


e RED e PURPLE e AMBER-  e LEMON 
e LIGHT BLUE e GREEN e PINK ¢ OPAQUE BLACK 
e DARKBLUE +» ORANGE e¢ BROWN  e BLACK & WHITE 


CEL-U-DEX CORP. 


1 Main St., Brooklyn 1, N. Y. 
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® Two inches of working space 
Instantly available for easy insertion 
or removal of sheets. Simply turn the 
key for 2 full inches of extra space. 


® Unlimited capacity 
Always room for more sheets. Stand- 
ard inner post sections easily added 
without removing binder cover. 











LOUIS MELIND 
COMPANY 
DALLAS 

St. Pau! Street 

CHICAGO 

3524 N. Clark Street 


LOS ANGELES 


5254 Alhambra Ave 


7I4 N 


stand on it! 


Complete stocks 
in all branches 


FAULTLESs 
FLEX!-POST 


THE ORIGINAL CHAIN POST BINDER 





These Flexi-Post features mean Extra Sales for you 





® Non-protruding posts 
Saves storage space. Flexi-Post bind- 
ers can be filed or stacked. Will not 
scratch or mar furniture. 


® Holds sheets securely 
Direct screw compression holds 1 or 
1,000 sheets in a vise-like grip under 
400 pounds pressure. 


Notice how easily a sheet may be 
inserted or removed at any point in 
the Flexi-Post Binder. 


STATIONERS LOOSE LEAF COMPANY 


® Mechanism guaranteed for life of binding 
Highly perfected. Built to withstand 
the hardest use without damage or 
breakage. a 





MILWAUKEE 1, 524 NORTH BROADWAY 
NEW YORK 3, 114-116 EAST 13th STREET 
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.- ATTENTION DUPLICATOR DEALERS... 


MIM-E-O STENCIL FILES CO. MANUFACTURERS 
OF THE FAMOUS MIM-E-O LINE OF STENCIL, 
NEGATIVE and MASTER FILES IS INTERESTED 
IN ESTABLISHING NEW DEALERS THROUGH- 
OUT THE COUNTRY. WRITE TODAY FOR COM- 
PLETE DETAILS. 


MIM-E-O STENCIL FILES CO. 


1221 W. CHESTNUT ST., CHICAGO 272, ILL. 














Folds 
120 letters 
a minute! 


PORTABLE 
JLLY GUARANTEED 


O maric 
DESK MODEL FOLDING MACHINE 


WRITE FOR COMPLETE CATALOG OF 
DUPLICATING EQUIPMENT AND SUPPLIES 


PRINT-O-MATIC CO., INC. Chicago, I\linois 








You can earn good 


Dout 


PASS UP THOSE 


commissions selling 
our complete line 
of passbooks, pocket 
check covers, coin 
savers, and other 


| 


EXTRA 
COMMISSIONS: 


forms to financial 
institutions. 


Write for Information 


AMERICAN PASSBOOK co. 


ONTARIO BUILDING CLEVELAND 13, OHIO 











Don’t Waste Time 
LOOK IT UP HERE} / 


This is your ANSWER BOOK 
" all your buying Needs 
1. PRODUCT INDEX—over 1,500 prod- 


ucts classified 

2. DIRECTORY OF MANUFACTURERS 
—over 3,000 with names and ad- 
dresses. 

3. TRADE NAME—TRADE MARK INDEX 
—Over 6,000 with names of manu- 
facturers. 

4 MANUFACTURERS’ ADVERTISING— 5. TRADE ASSOCIATIONS— 
many use catalog-type advertising City, State and National— 
giving complete product informa- names and address of 
tion. officers and meetings detes. 








Keep your copy handy —use it often 











Profits for you 
in ATLAS 


Complete Vertical 
Filing Systems for 


NEGATIVES 
OFFSET PLATES 
STENCILS 
X-RAYS 

ART WORK 

¢ SWATCHES 
Atlas Stencil Files Corp. 


16716 Westfield Avenue 
Cleveland 10, Ohio 





NEGA-PLATE HANGER 











THE ORIGINAL 


DUX “COMBI" 


A Time and Money Saver 


One on every desk saves money in 
any office, by saving trips to 
sharpeners and tape machines. Pre- 
cision-sharpens regular and jumbo 
pencils or crayons with razor-sharp, 
replaceable biades. Base holds any 
%,” roll tape for quick, easy use. 
No. 9559NB-$10.80 doz. f.o.b. At- 
lanta. Write for catalog of models 
for office and home, and of other 
imports. Make fine business gifts 
for gifts for business people. 


i 2 
y 





Exclusive Distributor 
FRED BAUMGARTEN 
Dept. B-7 675 Cooledge Ave. N.E. 
Atlanta 6, Ga. 








PLATENS FOR ALL OFFICE MACHINES 


YNUNxHoH A bv 
Oe os ol een © in © Ge | 





FOR PROMPT SERVICE 
TYPEWRITER EQUIPMENT CO. INC. 


25 PARK PLACE NEW YORK 7, N. Y. 
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TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 


Small Business Market 
with 


SENTRY 


world’s fastest-selling, lowest- 
priced personal safe —quality- 
built by the only exclusive 
). small-safe manufacturer. 
ix Write today for full details. 


JOHN D. BRUSH & CO., INC. 


formerly Brush-Punnett Co 


545 West Ave., Rochester 11, N. Y. 





Suggested 
ae’? 


tandard discount plu 
advertising allowoanc: 
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in LEATHER 


Wi FABRIC 


for the Executive Suite 
Hand Fashioned by Craftsmen of Experience 


moderately priced 





niemann inc. 


N FURNITURE FOR OVER ONE HUNDRED YEARS FACTORY & SHOWROOM: 469 E. OHIO ST. AT LAKE SHORE DRIVE, CHICAGO 11 




















THE INCOME TAX MAN Briefcase type ribbon tester for salesman and traveling 
inspectors. Light, easy to operate — keys work one at 

will let you deduct the cost of a time. 
business travel—but only if you 


have definite, itemized records to PRICE 
show him. in lot of 12 
BEACH’S $199.50 ea. 
‘‘Common Sense’”’ in lot of 6 
EXPENSE BOOKS ——— 
are best because you jot down the in lot of 3 
expense as it is incurred rather than $225.00 ea. 
later when a lot of it is forgotten. one tester 
Mr. Stationer, recommend BEACH’S $250.00 
= to your customers. They are now 08 





more important than ever! 


Beach Publishing Co. a F. SIMONYE 


n 7338 Woodward Ave., Detroit 2, Mich. Mt. Airy & Harbourton Road, Lambertville, New Jersey 


: for PERFECT 
’ “lra- acut see Put this Fixture In Your Store! 


LEAD POINTER poss 



































Here's a new low-cost fix- 
ture that has everything you 





want in beauty and utility! 
preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS Easy do-it-yourself assembly 
is quick and economical 
This free-standing fixture is 





Here’s the fast, clean way to get perfect 
lead points every time, points up to 1/2” 
long, without breaking! Simply insert 
wood or mechanical lead holder and use 
to rotate lid. Sturdy, lifetime construction, 
non-skid base. 


fully adjustable and gives 
you improved display with 
greater capacity. Its the 
biggest, best value in the 
fixture field! Matching 

land fixtures also available 


Write teday for com- 





ee ete information on 

ebred Merchan- 

“Tra-Petut Lead Holders an Bn BH 
WRITE FOR LITERATURE . . . light, balanced. Press-top, 5 . é 
AND DEALER PRICES single- and double-end models. A. D. BUTLER, Inc. P. O. Box 123, Frankfort, Ky. 





ELWARD MANUFACTURING CO. cotoux*Micn. 





SECURITY BRAND 


Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 


Mail Bags For Your 
Select Clientele 





WRITE FOR CIRCULAR: 


CAN-PROG,.. 


33 & McWILLIAMS ST. 


TEMPERE HAR 
\ FOND DU LAC, wis. 

£ OZ 

S| 

= Seo SS 

——< — Reaensneenetl 





HARDBOARD FABRICATORS, inc 


59? BRANCH ST 
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Originators 


and Designers 
of Complete 
Line of 


FINE ACCESSORIES FOR FINE DESKS 


Write for 
FREE Catalog 


REDI-RECORD PRODUCTS CO. jew rato wy. 






CLIPLESS 


PAPER 
FASTENER 


NEVER EMPTY - NO CLIPS TO BUY! 


All you do is punch down 
firmly and — PRESTO — papers 
are securely held together 
Pays for itself rapidly. 


Ideal ‘‘Business Gift For Business People’ 


LANSDALE PRODUCTS CORP. 
Box 568 — LANSDALE, PA. 


ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 
Oak or Birch 

SIDE and CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or ceiling 

“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes 
WELDED STEEL SAFETY LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent roiling. Made in 1 to 13 
step heights, and 4 widths 


Send for Circulars 42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 


Manufactured by 


I. D. COTTERMAN “* “citcxss“ss* *** 






















CLEANS... Typewriters, 
Billing Machines, Addressing 
Machines, Addressing Plates, 
Marking Devices and many 
others 


* Easy fo Use » No Mess 
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THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


19132 Commerce St. 545 Mission St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 


Al Specially Jiem 
ar MASTER SPEED KEYS 
THE 
es ee 
Typeunriier Key 


for old and new typewriters, 
bookkeeping and billing machines. 

















— 








Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION 22,3, Chau, Stes 


























A quick selling loose leaf 
holder. When inserting 
and removing forms, in- 
voices, loose popers, 
etc., one hand is always 
free. It locks positively 
and secures contents 
against loss and spoil- 
age. Thousands in use 
daily. 


Here's a profitable item 
for every dealer. Write 
for new descriptive price 
list today. 


FREE HAND 
BINDER CO. 


43 Fulton Street, New York, N. Y. 


EXTRA PROFITS customers 


FROM CHAIR SALES TO SCHOOLS © CHURCHES © CLUBS etc. 
WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART : 


FOLDING TABLES 
CHAIRS — 138 STYLES 


STEEL OR WOOD 
FOLDING 
NON-FOLDING 
TABLET ARMCHAIRS 
AUDITORIUM UNITS 
6 Ft. and & Ft. TABLES 
SCHOOL DESKS 
SPECIFY REQUIREMENTS (Quantity, Stee! or wood) 


Adirondack Chair Co. 






















Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 
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FOR 
EVERY 
PURPOSE 






NOTCHING 
PUNCH 





TICKET PUNCHES 


THE HOGGSON & PETTIS MFG. CO., 141T Brewery St, New Haven, Conn 


TALLY PUNCH 





Nos. 17, 33—Notches cards, sheets, etc. No. 
17 dies not over 4%” wide, *%” deep; No. 33, 
not over %” deep 

No. 2—For %-%” round holes; 1%” reach. 
No. 3, 1%” reach & No. 12, 2” reach, same 
style as No. 2. All will take special dies 
Talley Punch—Registers number of punchings to 
99,999. Punches %", *&” or %” round holes—also 
special designs. Same counter available in our Noa. 
2, 3, 10, 11, 21. Write for circulars. 








KEEP KLEAN 


PLASTIC 
BRIEF CASES 
Your best buy! 





* Solid brass Scoville 
gripper-zipper 

* All-round outside binding 

* Colorful imprinting 


* Leather grain heavy 
virgin plastic 

* Legal or letter size 

* Brown or black 







KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, NY. 





4 


— 


ARK/ILO 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us details. 


Markilo 


902p S, Wabash Ave. 










Chicago 5, Ill 


A/ AU 
SINGLE FLUID 


INK and STAIN REMOVER 














— 


Exclusive 
creations 
by 
NEW HOLLY- 
WOOD DIVAN 


stands on brass legs . . . has double 
& thickness plastic fibercane arms with 
5 plywood between thicknesses. Loose 
back bolsters ore tapered and sup- 





of - ported by wrought iron back sup- 
Grand Rapids = port. All covers equipped with 
PIR RRNA AOL Vo SOO NS F zippers. 


Write us for details of our full line. 


GRAND RAPIDS Leather Furniture Co., Inc. 
201-207 Front Ave., N.W. Grand Rapids 4, Mich. 











ORDER NOW 
XMAS WRAPPED 


PENCIL SHARPENERS 





Free “traffic stopping” clip-on 
displays 


C. HOWARD HUNT PEN CO. 
Camden 1, N. J. 


SPECIFY lary, a 


\ Gor Ginesl 2ualily 
7 Jor the Broadest Line 
of Rubber Stamps 





and Marking Devices 


Write for your copy 
of our new catalog No. 80 


Fun DIV., Bankers & Merchants, Inc. 


3229 North Sheffield Avenue Chicago 13, Iilir 
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Here’s a Traffic Jam 


t 
‘ 
% 


Were 


youll like! 


SN SP EE GY TD om O™ oo ore 


¥ 








Imagine being happy in a traffic jam! Yet the traffic any business man likes is 
customer traffic. 

That’s the kind of traffic you too, may build. One proved way to up traffic is 
to get squarely behind the good brands you handle. Advertise ‘em, display ‘em, 
promote ‘em. And remember, you’re not working alone—the brand that has made 
a name for itself is your partner every dollar of the way. 

FREE! SEND FOR YOUR COPY... How to Make the Brand Idea Work for You— 
Gives you a cross-country look at the best brand promotion by retailers in all fields. Shows you 
quickly the benefits of brand name retailing, and how to qualify as a Brand Name Retailer 


of the Year. 


BRAND NAMES FOUNDATION 


INCORPORATED 
A non-profit educational foundation 


437 FIFTH AVENUE, NEW YORK 16, NEW YORK 


vd 


) 
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QUICK SERVICE 


OAs INQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 40 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 50 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the card 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mai! the card. 
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THE HEYER 


Portable ADDRESSER 


MODEL 10° 


cTvaeto 6Y 
MANUFA CHICAGO 


Pending * Mode '? v.s 


THE HEYER 


Pater 








RETAIL 


Business, Institutions, Churches, Clubs—Anyone with a mailing $ 95 
list can profitably use the HEYER PORTABLE ADDRESSER. 

Requires no experience to operate—does one hour’s work in 

12 minutes at the very low cost of 6c per 1,000 names! An Complete with 
Oak Park, Illinois Banker says, ‘“‘We are using two Heyer port- supplies for 250 
able Addressers for a list of 20,000 names . . . best invention name list 
we've encountered”. Display it on your counter and get your 
share of HEYER PORTABLE ADDRESSER sales. 





*Priced Slightly Higher in Conoda 








*IN CANADA DISTRIBUTED BY 
THE BROWN BROTHERS, LTD. 


CORPORATION MONTREAL 
TORONTO 
VANCOUVER 


THE 





new york *« CHICAGO «© tos ANGELES 








3 good reasons why... 


YOU SHOULD BE AN UNDERWOOD PORTABLE DEALER 


Underwood Leader, 
America’s greatest portable buy. 
Endorsed by 8 out of 10 
teachers. Packed with features, 
yet priced so low everyone can 
afford it! Smart Tan-Tone, 


non-glare finish, 





Underwood Universal 
Quiet-Tab, with exclusive Key-Set 
Tabulation. Has all the features 
usually found only in the most 
expensive portables, yet sells 
at a popular price! Color-styled 
in Horizon Blue and Dawn Gray. 





Underwood DeLuxe 
Quiet-Tab. Underwood's finest 
portable typewriter! Quiet 
operation, personalized touch 
tuning—every feature you'd want 
on a portable. Smart Suntan 


and Copper two-tone styling. 








. .. Underwood backs you up with tested merchandising 
programs ... store displays . . . colorful literature .. . 
newspaper mats ... radio spots... TV films .. . theater 
screen advertising . . . timely promotions—all designed 
to bring customers into your store! Sound good? Then 
phone your Underwood Office (the number is in the 
Yellow Pages), or write Underwood Corporation, One 


Park Avenue, New York 16, N. Y. 


UNDERWOOD CORPORATION 


ss 
e 
“os gus’ 


One Park Avenue, New York 16, N. Y. 











